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A NEW, PRACTICAL SALES TRAINING PROGRAM 
FOR EVERY APEX DEALER: 


To educate new personnel and re-educate 
] older salesmen on every sales and per- 
formance feature of every Apex appliance. 


of demonstrating, creating the urge to buy, 
closing the sale. 


7 To teach them practical, field-proved methods 


To build—now—a strong, capable selling 
3 organization that will produce increasing 
volume and increasing profits through 


the years ahead. 


Rounding out the most extensive long-range merchandising effort in Apex history, this new, 
down-to-earth sales training program is aimed right at thetarget— @ to helpevery Apex dealer 
build the most productive sales organization in his market. With this program we re- 
affirm our determination to provide—now and in the years 

to come—the greatest possible factory support for all 

Apex dealers, on whose success our own future depends. e x 
APEX ROTAREX CORPORATION e 


CLEVELAND 10, OHIO 


Coming . . . Sensational 
New Apex Automatic! 


AT THE SUMMER MARKET IN | 


CHICAGO... Visit our permanent display 
space and office, Room 1472 Merchandise Mart — 
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Consumer Credit 


goods markets, of accumulated savings. Billions in war 

bonds and savings accounts have been cited as support 
to the optimistic calculations on a rush of impatient buyers. 
This great sellers’ market was to be the receiving end of vast 
sums of cash. 

This is not the case, says the Federal Reserve Board. A 
survey made for the Board by the Bureau of Agricultural 
Economics shows that holdings of liquid assets by consumers 
are not so broadly distributed as has been believed; seven- 
eighths of such assets are held by the top 30 per cent of all 
spending units, each holding more than $1100. The next 30 
per cent control less than one-eighth of the total, each having 
$200 to $1100. The bottom 40 percent have practically no 
assets, accounting in the aggregate for only one per cent of 
the total held. 

The interviews showed that the “overwhelming majority” 
had no expectation of using their liquid assets for any purpose 
in 1946. More than half of those with bank deposits had no 
intention of using any of them this year, ‘while only one- 
quarter definitely expected they would utilize some part of their 
holdings. The rest were undecided. 

In the case of savings bonds the situation was even more 
striking: more than three-quarters were sure they were not 
going to redeem any of their bonds, while only 8 percent 
definitely intended to use them for any purpose. Those with 
large holdings of savings bonds were no more willing to use 
them than those with smaller holdings, but large holders of 
bank deposits showed somewhat more willingness to reduce 
their balances than small holders. 

That is the cash situation then. The money is where it 
always has been: in the hands of the top third of the families. 


4 GREAT deal has been made, in forecasting durable 


Hf. forecast of purchases does not divide into groups 
of asset holders but covers the whole market. 

The survey showed the intended purchases of consumer dur- 
able goods and housing in 1946 as follows: new car purcltasers, 
2,800,000 families and probably 1,000,000 others; purchasers 
of housing, 2,600,000 families and probably 500,000 others; 
purchasers of other consumer durables, 9,900,000 families and 
probably 2,700,000 others. In addition, 800,000 families in- 
tended to buy old cars and 400,000 other families are “probable” 
old-car purchasers. 

In addition to the number intending to buy, the survey also 
looked into the matter of what these prospective purchasers 
expected to pay. On this most important topic it appears that 
buyers are thinking in pre-war terms. On the average they 
expect to pay $1100 for a car, $320 for other consumer durable 
goods—appliances and radio, among other things—and $5020 
for a house. 

In paying for these consumer goods purchases including 
cars, the expressed intentions are, about a quarter would come 
from existing liquid assets, around two-fifths from current 


income and one-third from borrowing; in other words, three- 
quarters from some form of credit. 

Payment for housing would also be met by about one-fourth 
from liquid assets, one-sixth only from current income and 
three-fifths from borrowing, about the same three-quarters on 
credit of some kind. 


ATA such as this survey discloses give the electrical 

appliance industry much to think about. The material 
definitely points to the need for consumer credit on such favor- 
able terms as make purchases easily feasible out of current 
income. Current income has always been the basis on which 
appliance sales have been made. The using up of savings or 
the unwillingness of the purchaser to employ savings on the 
buying of appliances have never been important factors. 
Because we have sold against current earnings, fairly long term 
installments have been common. 

Under the present Regulation W, the term has been limited 
to twelve months, which, if continued, together with the one- 
third down payment required, cannot fail to slow the rate of 
sales made on the current earning basis. Therefore, on the 
basis of the Federal Reserve board’s own study, the need for 
revision of Regulation W is apparent. Furthermore, terms 
are a part of price. A higher priced appliance of more utility 
and greater long-term value will be more readily purchased 
when the terms are such that the monthly payment represents 
only a small part of current income. 

As this study discloses, the public are not adjusting them- 
selves to the prospect of higher prices. The house they want, 
and for which they expect to pay $5020, will cost them today 
$8000 or more. They will not get the car they want for $1100, 
nor will $320 pay for wanted appliances and radio. This study 
discloses what we have urged before now, that family expendi- 
tures planned include other things than our appliances. We 
are going to have to sell against these other desires. Selling 
against such competition will call, more than ever, for skillful 
and concentrated sales effort. It is difficult to see how the 
margins, under the present absorption policy of OPA, can pos- 
sibly produce such sales effort. Former margins were never 
more than allowed a fair profit on a well managed business. 
Present margins threaten such a business with starvation. 

Our market is unquestionably very broad and very promising, 
but without installment terms that encourage the public to buy, 
and margins that encourage the dealer to sell, it could be 
artificially restricted. 
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$-T-R-E-T-C-H EASILY © TIMES THEIR LENGTH 


CURL INSTANTLY OUT'OF THE WAY 


Kellogg Koiled Kords on your counter keep 
your cash register playing a lively tune. 


Folks are attracted by the eye-catching sellf- 
display carton—lift out a cord—stretch it 
once or twice—and in a flash they're sold! 
Why? Because they can see—and feel—that 
here is the non-fraying cord of rea/ durability 
—a trouble-free cord that won't tangle, kink, 


KOILED KORD 


For Heater-Type Appliances 


Kellogg Koiled Kords for heater appliances 
sell on sight—and no wonder! They outlast 
ordinary cords many times. They end fussing 
and fighting with old straight cords. They're 
“naturals” for any appliance using a heater- 
type cord. Order from your jobber by the easy 
code numbers that follow: 


KOILED KORD—No. 6000-2 (with attach- 
ment plug and heater plug). Retail List: 
$2.95 each, east of Rockies; $3.10 each, 
west of Rockies. 

KOILED KORD—No. 6000-1 (with attach- 
ment plug only). Retail List: $2.75 each, 
east of Rockies; $2.90 each, west of Rockies. 


or dangle—a wear-resisting cord that will stay 
in service much longer, outlast ordinary cords 
many times. Such buy appeal—plus the fact 
that every Koiled Kord sale you ring up nets 
a profit equal to that on 5 or 6 ordinary cords 
— means extra sales, extra profits for you. 
so Kellogg Koiled Kords from your jobber 
today. 


E-X-T-E-N-D-O 


The Multi-Purpose Extension Cord 


Everybody's a prospect for EXTENDO, be- 
cause it’s the ideal cord with scores of uses. 
It's the finest, long-wearing cord for almost 
any electrical device using a conventional 
power cord. Extends to 8 feet! Retracts to 16 
inches! No fraying, no dangling, no tangling, 
no kinking! Order from your jobber now. 


EXTENDO—No. 8001-6 (with attachment plug 
and female connector). Retail List: $2.95 
each, east of Rockies; $3.10 each, west of 
Rockies. 

EXTENDO—No. 8001-5 (with plug only). 
Retail List: $2.75 each, east of Rockies; 
$2.90 each, west of Rockies. 


RETAIL PRICES PROTECTED BY FAIR TRADES ACT 


KOrLED Divistion 
Kellogg Switchboard & Supply Company 


6624 South Cicero Avenue, Chicago 38, Ill. 
Leading Manutecturer of Telephone Systems, Radic Apparatus end Industrial Mectricel Equipment 
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CENTURY 


RECISTERED 


TRADE MARK 


1000 WATTS....110/120 VOLTS 


There is a tremendous pent-up demand for a really 
good electric iron and now is the time to cash in 
on this demand. THE GLIDE-O-MATIC has the 
qualities consumers everywhere are seeking... 
in a streamlined design of exceptional eye-appeal. 
Your customers will thank you for making this 
new, scientifically designed iron available to them. 


® ACCURATE TEMPERATURE CONTROL SELECTOR. © COOL COMFORT. Construction planned to keep 3 
Selects proper temperature for each fabric... the heat where it belongs. Deep, grooved air ts 
easily read dial with complete range of fabrics— vents in sides keep shell and iron rest cool. es. 
Linen, Coton, Wool, Silk, Rayon, Nylon. 
EASY GRIP. The handle is designed to eliminate 
@® AUTOMATIC THERMOSTAT CONTROL. Conduc- wrist fatigue with balanced grip—plenty of 
tion type, automatic, built-in thermostat which knuckle room—easy on the hands. 


keeps the iron constantly at the desired heat. 


TIP-UP HEEL PLATE. Eliminates the need for 


SPECIAL HEATING ELEMENT. Nichrome heating constantly lifting the iron on and off the rest. 64 : 
element embedded in sole plate insures even = LDS |, 
accurately distributed heat. Results: less con- ye LARGE OUTSIDE feat time 
sumption of electricity—instant heat, no waiting. y useful in maneu- 


STREAMLINED DESIGN. Modern streamlining 
for beauty and efficiency ...the graceful lines 
have eye-appeal and make this an appliance 
every housewife will be proud to own. 


PERMANENTLY ATTACHED CORD. Underwriters 
approved, equipped with rubber safeguard to i 
prevent short circuits, 6 ft. Connected high on ‘ 

side of iron, giving complete freedom in use. 


ECONOMICAL IN OPERATION. Averages 3'4 @ WEIGHT—RIGHT BUT LIGHT—3'%2 LBS. Heat 


hours of actual ironing to each hour of con- replaces weight—light, perfectly balanced iron. 
sumption of electricity. 


GUARANTEED against manufacturing defects for one year from date of purchase, used as ‘g 
directed. Should any part prove inherently defective it will be replaced without charge. 
Get ready for business ... place your order now... you can’t afford to miss this opportunity! 


CENTURY PRECISION WORKS, INC., 503-507 W. 56th St., New York 


OUR ENGINEERS ARE WHOLESALERS— 
: NOW DEVELOPING OTHER WRITE FOR 
HOUSEHOLD APPLIANCES. INFORMATION, 


ING 
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OPA IS DYING=— 


... what next? 


the OPA type is on the way out, if not by 
legislative limitation then by administrative 
collapse. 

It is equally clear that we are by no means past 
the danger of a swirling upsurge of prices. 

Then does it follow that the passing of OPA 
need be tantamount to a decision to let ’em rip? 

It does not. 

While the OPA machinery is grinding to a stop, 
we can bring into play more fundamental meas- 
ures to keep prices within safe limits —and to al- 
low private management a wider area of freedom. 
What this article proposes is a framework of con- 
trol within which private business judgment can 
operate. Therefore, this preamble speaks directly 
to our friends in the business community. 

Now is a time for unrelenting self-restraint by 
business management. As price control disinte- 
grates, business must scrupulously hold to prices 
which, after covering costs, yield normal profit 
margins. Business has everything to lose and 
nothing to gain if its price policies emulate the 
excessive wage demands made by some unions. 

True leaders of business sense the danger. They 
do not want to price themselves out of their 
markets. They do not want the tag of price hogs. 
They do not want a buyers’ strike. All manage- 
ment must practice the self-restraint which char- 
acterizes the wisest leaders among us. 


[ IS NOW clear that direct price control of 


What Wasn’t Done 


Virtually all responsible economic analysts 
agree that if direct price control is eliminated and 
nothing else is done, prices will move upward. 
The only serious disagreements are: How far? 
And for how long? 

Some careful and competent forecasters be- 
lieve that, if all price control is lifted, the official 
cost of living index wili shoot up at least 25 per 
cent within a year. Some of them think that wage 
rates will chase right after prices, forcing new 
price increases until the whole operation ends in 
a dizzy crash. 

Others agree that prices will go up all right, 
but they think that increased production, made 
possible by disentanglement from OPA red tape, 
will bring them down again fairly soon. 

Recent developments seem to support those 
forecasters who think that wage increases would 


chase right after price increases and thus keep 
“the inflationary spiral” spinning toward a 
ghastly fall. Unions already agitate for a new 
round of wage increases to offset price increases 
which have occurred in the few months since the 
last round of wage increases. 

Therefore, the prudent course would have been 
to clean up the OPA price control system, to keep 
it in place for a limited period as a stop-gap, and, 
meanwhile, to arrange to replace it with more 
fundamental controls, PROVIDED the federal 
government itself stopped promoting excessive 
wage increases. The greatest single contribution 
to the wrecking of the OPA has been the holes 
driven in price ceilings by government-promoted 
wage increases. 

But now the stop-gap is being eliminated, and 
the fundamental controls are not in place. Their 
erection becomes urgent. 


The Basic Task Now 


The danger that prices and wages will get to 
chasing each other around a ruinous spiral arises, 
of course, from the accumulation during the war 
of an enormous sum of money that could not be 
spent because about 40 per cent of the nation’s 
production was being devoted to war. Men were 
paid wages and profits for making artillery shells. 
The shells were exploded. The money remains. It 
has piled up until the people’s backlog of cash 
spending power, in one form or another, exceeds 
$225 billions—three times the total in 1939. 

More than that, banks hold $115 billions of gov- 
ernment securities—a sixfold increase since 1939. 
These securities can serve as the basis for an ex- 
pansion of bank credit of many times their vol- 
ume. A dollar of bank credit will, of course, buy 
as much as a dollar of cash. 

The first and basic task of preventing runaway 
prices is: Get this huge accumulation of purchas- 
ing power, actual and potential, under some kind 
of effective control. 

A second task is to see that no unnecessary ad- 
ditions are made to the flood of purchasing power 
overhanging the market. A third task is to get the 
productive machinery of the country running at 
top speed so that it can take up the accumulation 
in an orderly way, not in a boom-bust sequence. 
— talk here only about the first two of these 
tasks. 
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Are there ways of getting at the root cause of 
a disastrous wage-price spiral which are being 
neglected? There are many of them. Attention 
has been distracted from them by building up the 
battle over OPA as the Armageddon of price 
stabilization. It is important. But it is not Arma- 
geddon. If everything that Mr. Bowles and his 
associates want done by way of price control leg- 
islation were done, the problem of price stabiliza- 
tion would still remain unsolved in the continued 
absence of a program to deal effectively with 
root causes. 


Basic Remedies 


Here is a rough outline of the key elements of 
a basic program. 

1, Cut public expenditures to the bone and 
let tax revenues accumulate as business vol- 
ume increases—perhaps broadening the tax 
base at the same time. 

Now, if ever, is the time to run a surplus and to 
use it to retire debt. Immediate upward pressure 
on prices would thus be removed and the burden 
of carrying debt when the going gets tougher later 
on would be relieved. A $10 billion surplus of fed- 
eral, state and local revenues during the next year 
might not be too much. 

An increase in social security taxes, as the 
House Ways and Means Committee proposes, of- 
fers one of a number of good ways to increase 
revenues. Deferring public works not immedi- 
ately needed affords one of numerous ways by 
which substantial cuts in expenditures can be 
made. 


2. Tighten the terms on which installment 
credit is available for the purchase of houses, 
automobiles, and other consumers’ goods. 
Allowed to run a free course, expansion of 

credit to buy houses and durable consumers’ 
goods might easily add $15 billion to consumer 
purchasing power next year. No such injection of 
credit is needed now. The more a man buys “on 
time” the more cash he keeps to spend on some- 
thing else. For most products the cash market 
alone is more than big enough to keep producers 
busy and customers healthy. 

3. Restore to the Federal Reserve system 
its lost control over the supply of credit by 
limiting the opportunities for credit expan- 
sion now afforded by huge bank holdings of 
government securities. 

The specific measures needed are highly tech- 
nical, but are agreed upon by banking experts as 
both feasible and fair. The important thing for the 
public at large to do is to recognize that we are, 
in effect, sitting on a powder keg with lighted 
match in hand until the measures are taken. 

4. Revive a vigorous campaign to sell gov- 
ernment savings bonds and other govern- 
ment securities to the public. 


Sale of government savings bonds cuts down 
current consumer spending. It also allows the 
Treasury, if government spending is held down, 
to retire government bonds which the banks hold. 
Thus, it simplifies the problem of keeping bank 
credit within safe bounds. 

5. Prevent a speculative inventory boom 
of the sort which preceded the post-World 
War I business collapse in 1920-21. 

This involves a continuation of the loose con- 
trols of inventories now exercised by the govern- 
ment. In more important degree it involves well 
informed cooperation by bankers and business 
men to keep inventories from being expanded 
unnecessarily. 

6. Maintain controls on exports -in order 
to keep within reasonable limits the impact 
on our market of huge foreign demand. 
Emergency foreign relief requirements must 

be met. But foreign demand which is enormous 
apart from relief requirements must be kept 
under control until the danger of having it send 
prices of export products soaring is past. 


Breathing Space for Business 


This program would deal with causes, not 
symptoms. Hence, if promptly and efficiently in- 
stalled, it would do a far better job of keeping the 
general level of prices and wages within tolerable 
limits than the OPA type of price control ever 
could have done—even if OPA had not been so 
often and so badly mismanaged. The program 
would also do this without tying up American 
business in a myriad of irritating and discourag- 
ing individual regulations. It would establish 
broad bounds within which business enterprise 
would be free to be itself, not a branch of bureau- 
cratic enterprise. 

The program proposed here also has the major 
virtue of flexibility. If prices start to reverse their 
present upward course within another year, the 
major parts of the program can be adjusted or 
removed quickly. 

It would be gratifying to suggest junking at 
once all arrangements designed to place limits on 
price movements, even broad limits of the sort 
here suggested. But to do nothing while OPA falls 
apart, would be to run the grave risk of a runaway 
of prices and wages which, in the inevitable col- 
lapse, would do irretrievable damage to the busi- 
ness community and to the whole nation. 

The risk is not worth taking, 


President, McGraw-Hill Publishing Company, Inc. 


THIS IS THE 49TH OF A SERIES 
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Shobe, Inc. of Memphis have Remodeled; Avoid 
Business; 


“Back door" 


Carry Many Lines. 


You go in expecting to see an old fellow and find that Cy Shobe is just a 
broth of a boy. 


By TOM F. BLACKBURN 


HERE used to be a betting 

guide about town that used as 

its slogan, “Ride your dough 
with Jockey Joe.” 

Somehow the folks in Memphis 
think that applies to bright, breezy, 
bellicose and bustling N. S. (Cy) 
Shobe. For if any young fellow ever 
dived in the lake and came up with a 
pocket full of fish, he’s the man. Most 
successful distributors have to take an 
oil can out now and then and lubricate 
their creaking joints; Cy is young 
enough to have felt the hot breath of 
the draft on his neck in the late war, 
and as a result he served his hitch. 

Ever since his early Federal Radio 
days in Kansas City he has been able 
to make radio say do-re-mi to him. 

Consider some of his career: 

When Mr. Grigsby and Mr. Grunow 
were teaming up back in the twenties, 
Cy Shobe bought some of their stock, 
and when he sold it he is said to have 
made a porcelain pot full of money. 

When Philco came along with its 
$69.50 Baby Grand, who was up there 
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in the front row ready to distribute but 
Cy Shobe. A few years of that and 
he was ready for a hitch in the armed 
forces. 

It’s been a year since he has again 
set up shop as a distributor at 1117 
Union Ave., Memphis, in a new build- 
ing with the swankiest front door you 
ever saw. Upon the rise of ground that 
overlooks downtown Memphis, Mr. 
Shobe is assembling a distributing or- 
ganization that is about the last word 
in presenting his ideas for future suc- 
cess. 

Lines Handled 


The building, about 100 by 250 ft., is 
a snappy affair bathed in soft, subdued 
light, has plenty of plate glass, and is 
kept in apple pie order. It cost about 
$20,000 to remodel. All the trucking 
and loading goes on in the back, out of 
sight. The Shobe lines are as follows: 
Zenith radio 
Zenith hearing aids 
Electric and kerosene refrigerators 
Frozen food units 
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This is the sight that greets the eyes of the |,124 Shobe dealers who roll up to headquarters. 


Home heating equipment 
Taylor Jr. washer 

New Home sewing machines 
Washers and ironers 

Fans and ventilating equipment 
Nu-Enamel paint 

Farm and home water systems 
Everhot appliances 

American Gas Machine Co. heaters 
Grand gas ranges 

Trimz ready-pasted wallpaper 
Proctor electric appliances 
Sterling records 

West Bend alumi kers 


“We can’t give you the names of all 
the brands yet, until everything is 
set,” says Mr. Shobe, “but you can 
see that we will be diversified.” 

Reported to have done nearly 1 mil- 
lion a year up to the war, the firm ex- 
pects to do that well again. It has 
1,124 dealers on its roster. 


How He'll Operate 


The way Shobe proposes to operate 
in the future can best be described by 
Joe Ivy, past president of the Memphis 


Furniture Dealers Association, and 
general manager of the Haverty Furni- 
ture Co. “Personally, I never could 
feel much confidence in a distributor 
who sold me merchandise and then 
turned right around and sold the 
people I should have been selling to 
. by giving wholesale prices. . . .I’ve 
known Cy Shobe about 15 years and 
never heard of his selling merchandise 
out the back door. I know Cy means 
it when he says he will forfeit 
$1,000 to charity if any violation of 
this code by the Shobe, Inc., manage- 
ment is cited them. 

“Another thing: Cy Shobe makes 
every one of his lines stand on its own 
merits. There’s no making a dealer 
buy some unknown product that’s a 
dog just because he happens to have 
the franchise for Zenith radios.” 

The Shobe thinking about retailing 
is that the time has come when a store 
must be smart and modern. People 
want to see, touch and hear the merch- 
andise they are going to buy under 


Sewing machines show great promise in the South. 
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the most desirable conditions. Cy 
Shobe is offering a plaque to the dealer 
who does the best job of merchandising 
his business. 

If Mr. Shobe were opening a store 
that would retail radio under average 
conditions, he thinks that a $1,000 
stock of records would be needed. He 
would buy about $3,100 worth of radio, 
putting about 55 percent of the money 
in record players; would buy one con- 
sole; and the balance in table sets and 
portables (about 10-20%). 

“T’d take trade-ins where they can be 
sold at a profit,” he states. “That’s 
hard to guess, but the average dealer 
can judge by what he sees. I’d not 
allow more than $5 to table sets, and 
not over $8 to $10 on consoles. Where 
I was making a high sale, I’d hold 
down to 10 percent.” 

He advocates paying retail salesmen 
a percentage of the gross profit on 
sales. “Say we sell a radio costing 
$66.50 tor $100. I'd split the profit 
with the salesman. Say we allow $10 


on a trade-in. Do it again on what the 
trade brings. A draw of $20 to $25 a 
week plus monthly settlements seems 
the right way to compensate retail men 
and get the best out of them.” 

Cy Shobe is an advocate of every 
retail store carrying a lot of small ap- 
pliances. “They will bring in from 
$50 to $75 a month without any work,” 
he states. “This is a day when we 
have to count every corner.” 

Some of the folks who help Cy 
Shobe sell are Will Ray, his sales- 
manager; Harry McFarling, Al Deal, 
Louise Rogers, Jeanne Felts, Jim 
Handwerker, Joe S. Byler, J. D. 
Grimes, Annette Craft Mable Carlin, 
Elsie McNeely, Marjorie Hall, Leon- 
ard Neal, Bill Shephard and Julius 
Rembrandt, and there are of course, 
several others. 

The firm reaches out over several 
states. As merchandise comes back 
on the market it is likely that Cy 
Shobe’s philosophy will make an im- 
print on many stores in this area. 


Paint has become a permanent line in this distributorship. 
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This little stock of Zenith radio was all Will 
Ray had to show when your reporter called. 


POLICY By 
HOVE ine 


WARRANTY 0 
ADHE 
$1000.00 FORFEITURE 


Shobe has scattered its code of ethics far and wide: 
$1,000 forfeit if they "chisel." 


The firm will continue to sell parts and wiring supplies. 


— 

— 
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How One Expert Sells 


cox KITCHEN: 


This electric kitchen installed at the famous housewares store of Lewis & Conger, New 
York City, was a Cox-designed job from start to finish 


HE sale of custom-built kitchens 

demands superior salesmanship 

by a kitchen expert with an en- 
gineering or technical background and 
with specialized knowledge in archi- 
tecture, interior decorating and light- 
ing, according to John P. Cox, of 
Port Chester, N. Y. His own prestige 
may be judged by his customers, 
among these being Good Housekeep- 
ing, McCall’s, New York Times, 
W’oman’s Home Companion, Atlantic 
& Pacific Tea Co., and General Foods, 
to mention several who have made 
famous the kitchens he designed and 
equipped for them. 

Cox alone personally has sold nearly 
6,000 custom-built kitchens during his 
17 years in this business. No two of 
them were exactly identical. The aver- 
age unit sale today is more than double 
what it was in pre-war. 


Packaged Kitchen Advantages 


The packaged kitchen, Cox agrees, 
has several strikes on the custom-built 
kitchen. These include: intensive na- 
tional promotion, wide-spread exposure 
to consumers through display in thou- 
sands of retail appliance outlets, and a 
somewhat favorable price differential. 
In his opinion, however, greater refine- 
ment of the package adds a string to 
his bow. He intends to cash in on it in 
certain areas where he foresees an 
especially heavy sales volume potential. 

Since his company takes no cut in 
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the profits on major appliances speci- 
fied in his complete kitchens, Cox is 
able to work closely with large retail 
appliance outlets, particularly depart- 
ment stores catering to high-income 
customers, and with utilities, whether 
or not the latter merchandise directly 
to consumers themselves. His sales 
set-up today, concentrated in_ the 
greater Metropolitan New York area, 
consists of model kitchen displays at 
Bamberger, Bloomingdale’s, Lewis & 
Conger, Macy, W & J Sloane, and 
Wanamaker, along with six utility 
companies. In addition, the Cox Kit- 
chen Co. also maintains three large 
showrooms of its own and a sales crew 
of 35 carefully-trained representatives 
who run down the leads developed 
through these various display points. 

The company’s set-up today, particu- 
larly in the sales department, repre- 
sents considerable expansion over the 
conservative pre-war organization. It 
is a far cry from the meager start in 
1929 when Cox first promoted com- 
plete kitchens to provide him with 
something to sell during the slack 
season in a radiator-cover venture on 
which he had embarked a couple of 
years earlier. As a graduate engineer 
with a burning desire to sell quality 
equipment, he immediately proved to 
himself he had selected the right prod- 
uct. 

Although this custom-built kitchen 
business primarily is one of design and 


The custom-built kitchen business de- 
mands superior sales ability and a wide 
range of specialized knowledge, says 
John P. Cox, head of the Cox Kitchen Co., 


Port Chester, N. Y. 


By LANSDELL ANDERSON 


JOHN P. COX, an expert in this field, has personally sold nearly 6,000 custom-built 
kitchens during his 17 years in the business. 


coordination, a large number of com- 
plete units and parts of many others 
are fabricated at the Port Chester 
plant. The range and refrigerator, as 
selected in conference between the 
salesman and the consumer, come from 
some national manufacturer. A large 
portion of the sink bowls come from 
manufacturers who have furnished this 
company with equipment for many 
years. Sink tops and work surfaces are 
fabricated at Port Chester and the cabi- 
nets are supplied by associated com- 
panies. 

Through these connections, plus its 
own production—now being stepped up 
considerably—the Cox Kitchen Co. of- 
fers the prospect for a custom-built 
kitchen a choice of the most-complete 
line of wood or steel cabinets, along 
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with every type of sink and counter top, 
and every kind of work surface made, 
from stainless steel and Monel to 
porcelain, maple, linoleum, etc. Each 
unit is fashioned to suit the individual 
conditions of the kitchen and the re- 
quirements of the home owner. 

Every unit must fit perfectly, true to 
one-eighth of an inch. Regardless of ir- 
regular conditions, the equipment must 
fit with this accuracy, despite jogs, 
offsets, or other irregular conditions. 
An L-shaped sink top made in one 
piece, for instance, is furnished to any 
dimensions required, the only pro- 
vision being that it is possible to get 
it into the kitchen. 

The sales ceiling today is governed 
solely by the volume of special equip- 
ment turned out for the company by 
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Cox Kitchen display at W. & J. Sloane, department store on New York's swanky Fifth 
Ave. Along with six utility companies, other stores in greater Metropolitan New York 
area featuring such displays include Bamberger, Bloomingdale's, Macy, Wanarnaker. 


View of a section of one of the three large showrooms maintained by the company. 
Here, sales representatives show prospects the many types of cabinets, sinks and sink 
tops, work surfaces, and various accessories supplied by the company. 


the supply sources rather than by the — is the salesman’s responsibility to keep 
number of orders the sales department close tabs on these costs in his terri- 
could write under a hard drive. In tory so that his budget estimate will be 
closing a sale, the deal is broken down’ close to the mark. Splitting up the 
into three parts. The range and re- complete sale, and operating in this 
frigerator are billed by the appliance manner, the company itself is far less 
outlet with which the company is work- likely to encounter jurisdictional or 
ing on that particular job. A formal other labor problems on installations. 
contract, usually amounting to approxi- The completed kitchen must be per- 
mately half the total expenditure in- fect to the last minute detail. One 
volved, covers the custom-built cabi- slight error in any of the many details 
nets, sink and work surfaces supplied involved and the entire job is all wrong 
and installed by the Cox company. In —so far as the consumer is concerned. 
pre-war this phase of the average deal And the odds against a perfect installa- / io 
ran between $400 and $500. Now it tion, this expert says, are no less than , 
ranges from $1,000 to $1,200, due in 90to1. ; Cox KITCHENS 
great part to people being more kit- Even after the salesman visualizes , 
chen-conscious and buying a greater the perfect kitchen in his mind—and ae ea =. 
number of peninsulas, curved shelves right here there is plenty of room for 
and various other accessories than mistakes in judgment—he can muff it 
formerly. badly in taking his measurements, by 

specifying a door to be hinged left 

when it should be right, or in making 
Finally, a budget estimate details his rough drawing which locates the a ~ 
probable charges for plumbing, carpen- ten or more items going into the aver- 
try, electrical work, lighting fixtures, age kitchen, etc. Similarly, the drafts- 
floor covering, wall treatments, etc. It man can wreck the job in a number of 


Details Extra Charges 


To reduce the chance of marring any equipment in shipment to homes, the finished 
units are delivered in special padded vans, like the one shown above. Confident of gy 
heavy increase in sales volume in post-war, Cox now is doubling size of plant. 


ways when making the final drawings. wrench in the wrong place—and chip- 
If the inside organization neglects ping some paint or porcelain. Ina 
a single detail in translating these in- packaged kitchen, under the same cir- 
structions in order form and transmit- cumstances, a dealer might knock a 
ting them to the factory, it’s just too few bucks off the bill and thus satisfy 
| bad. And the ways in which any fac- the customer. In any event he always 
4 tory can gum up the works are count- can substitute another identical stock 
to less—such as merely putting the tray unit. Ina custom-built kitchen, how- 
*h racks on the right side of a unit instead ever, one bad dent is ruinous. 
oA of on the left, thereby throwing the Since two-thirds of his customers 
~~ whole installation out of whack, or pay in full right on the button, with 
missing the correct color by half a_ the balance invariably coming through 
be shade, along with a few noticeable within 30 days, Cox no longer worries 
paint runs. about to l against 
tection. e knows his system, trom 
Setivesy sales to installation, now is sound. 
a When factory labor completes its During the past ten years, for example, 
ne part of the job, the Cox company still 70 percent of his sales have come 
ny is nowhere near out in the clear. An through the leads and recommenda- 
ng edge of a cabinet easily can be marred tions of satisfied customers. Of the 
oe in shipment by rail or chafed during total volume of business handled during 
' delivery to the home in one of the com- this time, 76 percent was in remodel- 
ed Important link between salesmen and production department are the draftsman " pany’s special, padded vans. Finally, ing existing kitchens. , 
ip- who shoulder large share of the responsibility in delivering a perfect custom- the installation crew has to complete Before a salesman is turned loose 
by built kitchen. Cox employs four draftsmen at plant, others at showrooms. its work without dropping a monkey (Continued on page 62) 
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: Nylon marquisettes such as this filmy fabric are characterized by unusual strength, fine draping qualities and : 
; such practical features as non-sag, resistance to tearing, and easy cleaning. They will stay fresh-looking for a 5; 
| long period, because the smooth, non-absorbent surface of the yarn reduces soiling. Permanent setting of the : 
, cloth during the course of its manufacture eliminates stretching or shrinkage. 4 


MONG the weird phenomena of 
A= haphazard transition from 
war to peace, the nylon-line will 
probably be remembered by chroniclers 
of the current 
bread-line of the dey 
’30’s. Glamor-hungry women, cut off 
from the silk of Japan and reduced to 
cotton, wool 


scene as long as the 


ression-struck 


and almost-as-scarce 
rayon, sniffed out the shops with small 
stocks of the precious gossamer hose 
and virtually traffic in these 
areas. Nylon even enjoyed the dubious 
distinction of 


tied up 


favorite of 
the black market goons whose activities 
had iwed 


becoming a 
such scarce con modities 
as steaks, butter, gasoline 
Nylons were hot 


and lumber 

and 
rumored to have no small value as cur 
rency. Wolves on the make were 
reputed to find in gifts of nylons a 


hews were 
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surer approach to a maiden’s virtue 
than in the more customary offerings. 
Department stores, advertising ship- 
ments of some 50,000 pairs, roped off 
a special floor and, two hours later, 
when the hordes had departed, were 
just beginning to recover and assess 
the damage. 

All of which is an augury of things 
to come. This new synthetic yarn which 
has so captured the imagination of 
the feminine world had only been intro- 
duced to the market less than two years 
before the war, after which it had been 
promptly withdrawn production 
channelled into the more pressing need 
for parachutes. 

Today, a large percentage of all the 
nylon yarn made is going into women’s 
hosiery. But the research which be- 
tore the war was finding countless new 


and 


uses for it has been resumed, and it is 
a fairly safe bet to say that many of the 
articles of wearing apparel, from foun- 
dation garments, underclothing and 
dresses to draperies, rugs and slip-cov- 
ers will be from the miracle 
stuff which Dupont chemists syn- 
thesized back in the ’30's. 

Our the previous 
articles which make up this particular 
series, lies in the effect that the intro- 
duction and eventual widespread use 
of nylon, together with other members 
of the synthetic family, will 
have on the sale and proper use of elec- 


woven 


interest, as in 


fabric 


The birth of nylon filaments. From tiny 
holes in this spinneret are extruded these 
fine filaments of nylon. All of the fila- 
ments shown here will be wound together 
to form nylon yarn. 
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While about 90 percent of 
DuPont's miracle synthetic 
yarn is being channeled 
into the production of wo- 
men's hosiery at present, 
plans call for its wide- 


trical home laundry equipment. Rayon, 
both viscose and acetate, comprise the 
largest synthetic group of fabrics in 
fairly general use today. But nylon, 
judging from the unprecedented public 
interest in it, bids fair to loom as an 
important competitor in the years 
ahead. And while nylon has pro- 
gressed, from a laundering standpoint, 
little beyond the bathroom dunking 
era, it behooves the home laundry in- 
dustry to gauge and be prepared for 
its eventual use in scores of other end 
products which will involve the use of 
washers, dryers, ironers and irons. 
Research on many important phases 
of the problems involved in laundering 
nylon, it must be admitted, is in the 
embryo stage, but a sufficient amount 
of data has been gathered to lay down 
some general rules which might prove 
useful. More will be added as it be- 
comes available. In the meantime, a 
better understanding of the essential 
nature of nylon fabric and its proper- 
ties will be found to help substantially. 
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spread use in a big variety 
of every-day clothing... 
Herewith is a checklist of 
its outstanding properties 
as a guide to home laun- 
dering practice for nylon 


For those who think of nylon as 
merely a sheer, silk-like fabric, used 
chiefy in stockings to impart a sleeker 
sheen to a wellformed leg, let us touch 
lightly on one or two points concern- 
ing its nature and properties. 


Developing Nylon 


In the first place, nylon (which is a 
generic term, by the way) is an en- 
tirely new and basic class of materials. 
It combines many of the characteris- 
tics of metals, plastics and rubber. It 
can be made to possess varying degrees 
of toughness, hardness, flexibility, 
thermo-plasticity, solubility, color and 
other characteristics. It contains 
atoms of carbon, nitrogen, hydrogen 
and oxygen, all of which are derived 
or extracted from coal, air and water. 
Nature didn’t just happen to put those 
atoms together in that fashion, but 
Dupont chemists, trying to find out 
why small molecules of matter unite to 
form “giant” molecules, such as found 
in rubber, cotton and silk, found the 
combination. 

The story goes that one chemist, in 
attempting to remove a sample of mol- 
ten stuff from a vessel, noted that it 
could be drawn out in a long fiber. He 
noted, too, that even after the fiber was 
cold it could be further drawn to sev- 
eral times its original length. Many 
further varieties of the compound were 
tried and one, the grand-daddy of ny- 
lon, was finally synthesized for textile 
purposes. 

For those who are still thinking of 
the stockings, it might be interesting 
to report that the first commercial use 
of this new synthetic, which surpassed 
in strength and elasticity any previ- 
Ously-known textile fiber, was for 
toothbrush bristles, which were first 
put on the market in 1938. It wasn’t 
until the following year that Dupont 
built their first plant in Delaware for 
making nylon yarn. They've built 
others since then and a jolly good thing 
they did because the war found us woe- 
fully short on parachutes for our 
vastly-expanding air force. 

Like rayon, nylon before being made 
into yarn is in molten form called 
polymer. This molten stuff is forced 


By 
LAURENCE WRAY 


Third in a series of ar- 
ticles on “New Fabrics 
and the Home Laundry” 


store. 


Nylon will provide for future feminine neckwear, 
as it has for stockings. These box-pleated organ- 
dy frills need no ironing after laundering. This 
retention of shape is due to nylon's quality of 
assuming a permanent ‘set’ which is not de- 
stroyed by ordinary washing, since it is im- 
parted at a temperature higher than that used 
for laundering. Quick-drying and exceptionally 
long wear are other advantages in sheer collars 
and gilets that will be welcomed. Pleated skirts, 
likewise, that may be laundered in a machine 
without the necessity for repleating, are also in 


war, 


This spun nylon sweater, soft and warm 
as fine wool, has the advantage of not 
shrinking when laundered. Short lengths 
of the synthetic fiber are spun into soft 
fuzzy threads to produce a woolly effect. 
Introduced on a small scale before the 
sweaters, socks, undergarments, 
‘fleece coats and other woven and knitted 
wool-like garments are slowly reappear- 
ing on the market. 


through a spinneret and emerges as 
fine filaments. When these filaments 
hit the cool air outside they become 
solid. They are then stretched or 
drawn. After some other finishing 
processes they are wound on bobbins 
and are ready for the weaver. 


Properties of Nylon 


It is the properties of the yarn itself 
which concern us most because on them 
depend their resistance to shrinkage, 
to heat. fo color fastness, etc., in the 
laundering of the finished product. 

One of the outstanding properties 
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of nylon is that it can be cold drawn, 


z whic, according to the chemical boys, 


is unusual in crystalline organic mate- 
rials. A filament of nylon which has 
been under low tension can be drawn 
from four to seven times its original 
length. That simply means that the 
yarn possesses not only great tensile 
strength, but also a high degree of elas- 
ticity. The yarns won't stretch as 
readily as rubber will, or to the same 
extent, but they have almost a rubber- 
like quality. Unlike rubber, too, nylon 


yarns “come back” slowly; rubber 


snaps back on release of tension. 


| 


Nylon has a superior toughness and 
resistance to abrasion. Witness the 
fact that nylon bristles are used in 
toilet brushes, some types of industrial 
brushes and even paint brushes, for 
which it is claimed that they will out- 
last hog bristles three to one. The 
importance of this nylon characteristic 
in the various forms of clothing which 
will be coming on the market is obvi- 
ous. Toughness and resistance to 
abrasion will mean that nylon will 
withstand repeated machine washings, 
wringings and ironings. 

(Continued on page 74) 
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ANY an aspiring politician 
M down South has used a hill- 
billy band to charm the voters 
into casting ballots for him. The twang 
of the b injo, the drone of the bull fiddle 
and the moan of guitar strings rarely 
fails to draw a crowd—or a good per- 
centage of the 
All of which has inspired Bill New- 
ton, energetic appliance dealer in Fort 
Myers, Florida, to try an unprecedented 
stunt in the annals of electrical mer- 
chandising. 


Tour With Music 


votes. 


Mr. Newton, who is the largest ap- 
pliance dealer in five rural counties of 
approximately 40,000 population, 
knows his clientele. His plan is to load 
up his hill-billy band of five pieces, to- 
gether with as many appliances as he 
can get into his trucks, and tour his 
trading area. 

“If I know the people of this sec- 
tion, I'll be getting business where 
everybody else wishes they were,” he 
claims. “Of course, I'll have to get 
the goods to sell first. But when they 
come through, I'll 
over the Everglades!” 

The scheme may not be 
as it glance, for as 
pointed out before, Bill Newton knows 
his clientele. A native of Lee County, 


display samples all 


as fantastic 


seems on first 
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of Bill Newton, 


The strains of “Coming ‘Round The Mountain" 


One of the largest and flashiest signs in Fort Myers adorns the electrical appliance shop 
who boasts his store is the most complete one south of Tampa. 


ountain 


against a background of guitar and bass fiddle have been 


known to draw voters to the polls. Bill Newton figures they may draw buyers of electrical appliances as well. 
His hill-billy band is shown in rehearsal. 


Fla., he has demonstrated several times 
before that merchandising ideas tail- 
ored to fit his own backyard can pay off 
handsomely. Last year, for instance, 
he sponsored a 12-piece band in the 
Fort Myers High School, and as a re- 
sult made his hometowners music- 
conscious and his bank account much 
fatter. 

This year, 
which he 
equipment, 


he has a softball team for 
has provided uniforms and 
and has reaped plenty in 


publicity. His city being a mecca for 
fishermen, he also has set up a booking 
office for four fishing-cruise boats and 
fishermen for miles around know him 
well and have made a habit of trading 
with him when they need anything in 
his line. 

One of his best advertising mediums 
is the small pocket guide published in 
Fort Myers, which takes the place of 
newspapers in many towns of the area 
which have no press, This booklet goes 
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into homes everywhere in the section 
and Mr. Newton has been a faithful 
advertiser since its beginning. 


Ex-Service Band 


His hill-billy band, already organ- 
ized, is composed of five pieces—a 
violin, bass fiddle, two guitars and a 
Hawaiian electric guitar. The person 
nel of the band is composed of ex- 
service men, all local boys, who ar 
thoroughly familiar with and able t 
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A big drawing card in Bill Newton's shop is the fishing tackle display. Newton has built 
up a trade among fishermen for miles around by booking cruises on fishing boats and 
selling needed anglers’ equipment. 


erchandising 


If hillbilly bands can help politicians charm the voters, 
Bill Newton of Fort Myers, Fla., sees no reason why 
his boys shouldn't help bring in appliance buyers 


By AMASA B. WINDHAM 


play almost any old-time tune from 
“Coming ’'Round The Mountain” to 
“Goodbye, Little Darlin’, Goodbye !” 

In Fort Myers itself, the townspeople 
have become cognizant of “Bill New- 
ton’s Lee County Ramblers” and are 
continually inviting them to play at 
local functions. Usually, if possible, 
these invitations are accepted and the 
band enjoys a pretty good local repu- 
tation already. 

The band is headed by “Shorty” 
Titus, who slaps the bass fiddle, evoking 
music without benefit of a bow. Titus 
calls the rehearsals, sets the program 
and paces his fellow players by occa- 
sionally breaking out into a high tenor. 
“Bud” Strickland plays the Hawaiian 
guitar, seconded by Dillon Thomas on 
a straight guitar. The other band mem- 
bers are Leroy and George Smith, 
brothers, who play guitar and violin. 
The fact that the boys are local talent 
adds to their popularity. 


Home-Made Instrument 


The homely instruments they play 
are favorites with the South Florida 
gentry. Leroy Smith’s guitar was made 
by him of two blocks of Florida cypress 
wood. He marked the frets out with a 
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pencil and put the strings on himself. 
He says it “works dandy.” 

Mr. Newton’s procedure in exploit- 
ing the band will follow closely the 
backwoods politician’s routine. He 
plans first to map out his tour, covering 
as much of the five counties as possible. 
In this section of Florida, roads are 
few and towns are small. Many com- 
munities are simply Seminole Indian 
villages, which of course have little 
need for electricity, much less ap- 
pliances. 

But the Rural Electrification Admin- 
istration already has entered two of 
these Everglades counties and soon 
may enter the others, and the towns 
which are there, according to Mr. New- 
ton’s calculations, are going to be 
virgin territory for the sale of almost 
everything in the electrical line, 

Mr. Newton has let no grass grow 
under his feet. He has been busy in 
the five-county trading area and al- 
ready has some customers among the 
rural sections. When the new elec- 
tricity users start buying, he’ll be ready 
for them, 

His method of planning is not hap- 
hazard. He has employed a competent 
salesman to make a survey of the terri- 
tory for him before he tries out his 
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A full line of fishing i 


g straw sun hats, flank the well-displayed ap- 
pliances in Bill Newton's store at Fort Myers, Fla. 


Much interest is shown by Florida 


residents in the type of food freezer being shown here. 


Bill Newton, energetic electric appliance dealer of Fort Myers, Fla., is one of the best 


known business men in his trading area. 


Here he demonstrates his winning smile and 


persuasive sales talk to a fair customer. 


band stunt. This salesman is one who 
assisted in making the preliminary sur- 
vey for the REA and knows the area 
well. Before Bill Newton starts out, 
he will have a well-documented and 
mapped-out plan of procedure. 

Mr. Newton has been in business at 
Fort Myers for several years and was 
a phonograph dealer before entering 
the appliance business in January 1945. 
His success has been marked and now 
he has one of the largest stores in the 
city. His two-story building, 49 feet 
wide by 96 feet long, boasts approxi- 
mately 34,000 square feet of floor space 
and has a music and radio department, 
a piano shop, a sporting goods depart- 
ment and a paint and hardware depart- 
ment in connection with the main 
appliance department. 

His future plans include complete 


air-conditioning for the entire building, 
an expanded music and radio depart- 
ment, the addition of several traveling 
salesmen and an enlarged sales force— 
all of which makes quite a program. 


Music Department 


The music department, opened as an 
addition to the main shop on May 11, 
1946, drew 1,500 visitors on that day. 
They received souvenirs, heard music 
by a local orchestra and were enter- 
tained at intervals by the Lee County 
Ramblers. 

“When I went into the electrical ap- 
pliance business, I did it because this 
section needed the kind of dealer I 
determined to be,” Mr. Newton says. 
“T decided at that time to have the best 
business south of Tampa and I believe 
I now have it.” 
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LTHOUGH the regular line of 
appliances is the first love and 
A the main business of R. C. Tied- 
eman, San Francisco neighborhood ap- 
pliance dealer, he has built up a sideline 
in the rental and sale of floor polishers, 
sanders and supplies that grosses him 
about $100 a week. 

Tiedeman gets this $400 a month 
gross from three sources. One is the 
rental of floor finishing machines— 
polishers, sanders and edgers—which 
brings him about $200 each month. 
Along with the rentals go about $80 
worth of sandpaper. And, then, a line 
of supplies, including waxes, varnish, 
paint, lacquer, stain removers, steel 
wool, etc., brings in another $120 a 
month. 

The small, home-type polishers are 
rented out by Tiedeman for $1.00 a 
day, the medium sized waxer-polishers 
and sanders for $2.50 a day. Sand- 
paper, in strips for the scraper and 
discs for the edger, is a profit item at 
a 50 percent markup. Most of the sup- 
plies have a 40 percent markup. From 
the income from rentals, 10 percent 
must be allocated toward maintenance 
and depreciation. 


“A Natural For Appliance Dealers” 
There is some thought that Tiedeman 


and other 
gone int 


appliance dealers who have 


and made a success in the 
rental and sale of floor finishing equip- 
ment have stepped out of their field. 
Tiedeman doesn’t think so. 


polishers and waxers are 


“These 
electrical 
appliances just as much as vacuum 
cleaners are \s dealers we missed 
the boat when they first came out, but 
there is no longer any reason why we 
shouldn't have the bulk of this busi- 
ness.” 

This is no war baby business for 
Tiedeman. Back in 1938, he started 
renting the small, home-type polishers. 
At first he was interested in the pol- 


PAGE 44 


enting 


Since 1938, R. C. Tiedeman, San Francisco, has made money from rent- 
ing and selling floor polishers, waxers, sanders and supplies—and has 
used this sideline to help build up his regular 


ishers as another electric appliance 
which he could sell, and he figured 
that renting was the best way to intro- 
duce the polishers to his prospects. As 
so often happens, the tail began to wag 
the dog. It was not long before he 
found that renting could be a profit- 
able business in itself, absorbing the 
whole cost of the operation, paying a 
profit, and leaving the 
profit item. 


sales as a clear 


Tiedeman finds the renting and sale 
of floor finishing equipment and sup- 
plies a big help to his sale of appliances. 
“This business is excellent in building 
up floor traffic, not only in volume but 
in quality,” he explained “The people 
who are interested in keeping their 
homes neat and well groomed are going 
to be interested in having good appli- 
ances. They are the ones most likely 
to renew their appliances long before 


APER for 


— does a business 
of $400 a month, exclusive of sales of machines. 


size polisher — 12 
WOOL PADS — 48 


WAX, in cans from 1 to 7 Ibs. each — 100 pounds © 
_ PAINT, LACQUER, STAIN, etc. — about $100 worth — 
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appliance business. 


they are ready for the junk heap. And, 
then, though it doesn’t cost much to 
rent polishers or to buy wax, it does 
cost enough so that it brings in a good 
class of trade. 

“IT take advantage of this traffic in 

many ways. Always the display of 
floor finishing equipment is at the rear 
of the store. Customers have to pass 
by the major appliances as well as the 
displays of small appliances in order 
to inquire about polishers. 
Maybe they just take a quick look, but 
when they get home they begin to think 
more about it. Normally, those people 
might never come back for a second 
look. But these people do because 
they have to return the floor equipment 
which they rented. 

“Then, don’t overlook the husband 
and wife combination. When a couple 
comes into the store to rent a floor 
polisher, or to buy wax, or to return 
a rental, one usually comes to the back 
of the store to make the purchase or 
pay the bill. The other starts brows- 
ing around, opening refrigerator doors, 
making toasters pop, examining the 
other appliances. 

“Particularly with my setup, this 
floor finishing equipment is a natural. 
I have always put the emphasis on 
vacuum cleaners, that’s my strong line 
and I have a crew out selling them in 
normal times. When people come into 
the store to talk about renting a pol- 
isher, or maybe a sander, and we get 
to talking about the condition of their 
floors, many want to know why the 
floors are all marked up. Our talk 
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tome must learn how to change the 
m waxing to polishing. Tiedeman is 


often results in their realizing that 
they are not cleaning the floors and 
rugs properly. You know darn well 
what such a lead means to a vacuum 
cleaner salesman. We give them a 
demonstration right here and if possible 
have one of our men go over to look 
at the floor and rugs and show there 
how well our cleaner will prevent that 
floor being marked up in the future.” 


Know Your Floors 


Now, don’t get the idea that rent- 
ing and selling floor finishing equip- 
ment is as simple as putting nylons 
in the window and holding back the 
crowds. It is a business, and as such 
it needs as much attention as any other 
phase of appliance selling. You've 
got to know where the market is, and 
how to get to it. You must know 
your machines and know how to teach 
people to use them properly. Floor sur- 
faces require special study—there’s 
hard wood, soft wood; varnished, 
painted and shellacked wood; terra 
cotta, concrete ; asphalt tile, rubber tile, 
linoleum. You should know the vari- 
ous types of waxes and how to apply 
them. But, after all, that’s no more 
than the appliance dealer has to know 
about a washer, or a vacuum, or other 
home appliance. 

Let’s see how it works with Tiede- 
man. Since he went into the renting 
and selling of floor finishing equip- 
ment in 1938, he has had to locate a 
market and keep up a constant flow 
of advertising and promotion that 
would develop prospects for rentals 
and sales. He has done this in several 
ways. As his market (he’s at 3471 
Mission Street) is a_thickly-settled 
neighborhood of middle class homes 
he has used “throw-aways” success- 
fully. He obtained a canvasser’s per- 
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mit—required in San Francisco—and 
then hired high school boys to dis- 
tribute the throw-aways to every homie 
in the neighborhood. He changes the 
copy regularly—one time telling the 
housewife about wax polishing her 
kitchen linoleum, another time pro- 
moting the refinishing of varnished 
hardwood floors, etc. 


Advertises in Phone Book 


He supplements these throw-aways 
with two types of advertising. One is 
the small neighborhood newspaper, or 
shopping news. The other, and very 
effective in his business, is the classi- 
fied section of the telephone directory. 
He maintains regular listings under 
these four classifications: 1. Floor 
Maintenance; 2. Floor Polishers, For 
Sale; 3. Floor Polishers, For Rent; 
4. Floor Machines. “These listings 
are not expensive,” he says. “And 
they are important because most people 
don’t know where to turn the first time 
they want to refinish their floors. Many 
are not sure just what the equipment 
is called. Others don’t know what 
type of store will have the machines. 
Sooner or later they will turn to the 
‘phone book. With the help of the 
cross-indexing, they will get our name. 
From all over San Francisco we've 
received calls, and later rented 
machines and sold some, even though 
we are many miles from the center of 
town.” 

From his experience, Tiedeman em- 
phasizes that there is a lot of point 
of sale work to do. “That's where 
you make or break the prospect—even 
for a rental,” he says. “Many who 
come in to see about floor finishers are 
not fully decided on taking one. They 
want to see what they look like, get 
some information about them. One 
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Store of R. C. Tiedeman, San Francisco neighborhood appliance dealer who has 
added a profitable sideline of renting and selling floor waxers and polishers. 


look at the machines may scare them. 
You have to do some quick talking 
to show them that there is nothing 
difficult in polishing a floor, or even in 
scraping one—or your curious prospect 
has ducked out to get the name of the 
nearest professional floor finisher. 
“It takes only a minute to plug in 
one of the machines and show how 
simple the operation actually is. And 
then, whether they were sold when 
they came in, or you convinced them 
after, your most important job, if you 
want to stay in the business, is to show 
that customer the finer points in the 


operation of the machine, and just 
how he should use it on his particular 
type of floor. 

“That’s why you’ve got to know all 
about the machines you rent, and you 
must have a sound knowledge of floor 
finishing. If the customer is shown 
how to change the brushes easily, or 
put sandpaper on the scraper, and is 
given a demonstration that shows him 
how to do a good job of polishing or 
scraping the first time, you have set 
yourself up for repeat business. It takes 
only one successful use of the polisher 

(Continued on page 64) 
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| Clare Kemp of Burlingame, Cal., uses all the 
t appliances he sells—and sees that his sales- 
men do, too.... With a new store, a record on 
| service and rentals, and a stiff 5 percent of 
| gross for advertising, he's set to hit $350,000 
! volume in 1947 


By HOWARD EMERSON 


a 
On suspended glass shelves around his full length windows, Clare Kemp displays 
themselves 


socket appliances. The items get attention not only for . but for the 
major appliantes directly behind them. 


PAGE 46 


Full length glass windows on two sides of 
his storefront make his displays open to all 
who pass either side of the street. Twenty 
feet of driveway at left of store is a park- 
ing area for his customers. 


Clare Kemp looks, feels and is prosperous. 
His advertising carries the motto “Success 
does not depend on laying awake nights, 
but on staying awake days.” 


HE meal was nearly cooked. 

For the tenth time, Clare Kemp 

—in business hours an appliance 
dealer in Burlingame, California— 
peeked into the deep-well cooker of his 
electric range. A long fork brought 
forth a steaming piece of spare rib. 

“You've got to know how to use 
these appliances before you can do a 
good job of selling them,” Kemp told 
the writer. “That drink you're sip- 
ping came to perfection by knowing 
how to use the electric mixer. I can 
tell prospects why that mixer is worth- 
while, and why cooking on an electric 
range is better than any other way, 
because I can use them both. I, for 
one, try to have in my house, and make 
use of, every electrical appliance I 
sell.” 

A before dinner check-up had shown, 
by actual count, that there were 14 
motor driven and 20 resistance-type 
appliances in Clare Kemp’s small, at- 
tractive home in Burlingame. And, 
as Kemp, an old-timer in the appliance 
business, grossed $125,000 in 1945, 
and is set up for an expected volume 
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of $350,000 in 1947, he could very well 
back up his sales philosophy with fig- 
ures. 

“Sure it sells appliances. Why not?” 
he added. “You wouldn’t expect men 
who have never been in a car to sell 
many autos if the competition got 
tough. Same with appliances. I don’t 
worry about a so-called prepared sales 
talk for my prospects. When I’m sold 
on the appliance, my own enthusiasm 
and experience will give me the sales 
talk—and it will be a lot more sincere 
and effective because my personal ex- 
perience is in it. That personal touch 
breaks down the customer’s natural 
tendency to disbelieve half of what a 
salesman tells her.” 


A Record In Ranges 


The record shows that Kemp's 
method produces dividends for him. 
Take that range competition that was 
put on in the San Francisco area in 
the spring of ’41. The utility, the elec- 
tric club, the manufacturers and the 
distributors got together with the deal- 
ers to push ranges. Remember those 
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days? An allowance for wiring the 
house. Prizes for the winning sales- 
men. 

Well, in two months, 96 electric 
ranges were sold in San Mateo County, 
and 24 of these were sold by Clare 
Kemp of Burlingame. 

“I knew what I was selling,” he 
says. “I have a range, | use the range, 
| know how it works, I know why it 
is better than any other method of 
cooking. 

“When you sell on that basis, you 
can give actual experience, and give 
it in the woman’s language. For in- 
stance, most ranges have this deep- 
well cooker. That’s a mystery to most 
salesmen, no matter how much they 
read in the manuals—and certainly it 
is a mystery to women who have been 
cooking on other types of ranges. I 
can tell her how to put a whole dinner 
in the deep-well, including onions and 
steam pudding. And tell her I’ve 
cooked it. And eaten it. 

“She can understand that language, 
and she will believe what I say about 
the advantages of cooking on an elec- 
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His tuff 


tric range. That method sells ranges.” 

Kemp is so sold on the electric 
range that he became worried when 
several good prospects wanted ranges 
during the war years when he was 
out of stock. Afraid that they would 
turn to another way of cooking, he 
went out and bought up several old 
ranges, reconditioned them in his serv- 
ice shop and loaned one to each pros- 
pect. Five of these ranges are in use 
right now while the customers wait 
for the time when Kemp can deliver 
a shiny new one and cart away the 
old. 

“No sense in letting those people 
out of my hands,” he commented. 
“They were sold on electric cooking. 
Without knowing it, each of them will 
sell ten other ranges for me, just 
because they are enthusiastic and are 
bound to talk about electric cooking 
to their friends.” 


Appliances For The Salesman 


Clare Kemp is putting the same 
method of selling in effect for his 
(Continued on next page) 
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No local affair in Burlingame passes without a special event 
at Clare Kemp's appliance store. More than 500 people 
had 


training ground for selling ranges,” he says. And he has 
sales records to show the success of his methods. 


Kemp spends much of his time on the floor selling appliances 
on the basis of his intimate knowledge of their use. Here he 
has a male prospect who is getting Kemp's demonstration 
of the safety release on the wringer of this washer. 


Sunlomps are a specialty with Clare Kemp. This customer 
came in for an ironing board cover. Kemp persuaded her to 
have a sun bath and supervised it personally. He has sold 
250 suniamps since V-J Day, took in close to $300 per 
month in rentals during the winter. 


Using an appliance, knowing all about it, and believing in 
it is Kemp's success formula for the appliance business. 
Besides this electric sink and dishwasher, his home has 33 
other pieces of electrical equipment. 


An ironer is set up on Kemp's floor where it can be seen 
through the window as well as be available for inspection 
and demonstration inside. Salesman Reeves puts the sales 
manual in place and checks on the features for his sales talk. 


PAGE 47 


#1 
Kemp is presenting the table radio which was the drawing 
cerd. Consolation prizes were from his war-time stock of 
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men. His store manager is Harold 
Reeves, just returned from the Army, 
who has a new house under construc- 
tion. 


“We may have to eat in restaurants, 
and send our clothes to the laundry 
tor a while,” Reeves reports, “because 


Kemp told me our new house must 
have an electric sink, a dishwasher, a 
washer and ironer, as well as the usual 
appliances, no matter how long we have 
to wait for delivery.” 

“Sure,” savs Kemp, “but I'll see that 


ed vesn't wait too long. 


He’s a good 
Had experience be- 
Sut he'll be a lot better 


salesman now, 


fore the war. 


when he has an all-electric home and 
gets some experience with it. When 
he gets used to having after-dinner 
coffee with his wife on the terrace 


while the rest of the dishes are being 
taken care of electrically, and when 
they can go to the movies while the 
clothes are washing—then he’ll know 
better all the things the manufacturers 
claim for electrical living. When he 
gets his breakfast, or a meal or two on 
range—then he'll know 
what he’s selling and why. 

“Take the dishwasher,” Kemp con- 
tinued. “I know everything the sales 
books and advertisements say about 
But I always find myself talk 
ing to prospects from my own experi- 
ence and observations at home. Women 
always want to know if the dishes are 
cleaned as well as by the old method. 
I tell them that I remember the dish 
towels we had 
washer. 


an electric 


them. 


before we got the 
Those towels had to be laun- 
dered—'cause they were dirty. They 
got dirty from wiping dishes after they 
were. washed by hand. So the old 
method couldn’t have been so good to 
begin with. Then I point out that the 
water goes into an electric dishwasher 
so hot that she'd get a second-degree 
burn if she tried to use such water. 
And the detergent—why that would 
wreck a woman's hands. There is no 
longer any question about the dish- 
washer sterilizing the dishes. 


Garbage Disposals, Too 


“Same selling goes for the electric 
waste removers. Death, taxes and 
garbage—that should be the descrip- 
tion of those things that are supposed 
to be inevitable,” Kemp gnid. 

“When you sell electric disposals, 
first you ought to convince a woman 
that she has been the victim of a 
scourge. She doesn’t always realize just 
how much of a nuisance, and danger, 
kitchen and table wastes are. I didn’t 
know what a problem it was when I 
had it—but I know darn well what I’m 
missing now, since we have been using 
an electric waste remover. And I can 
tell a woman about it. And she will 
believe me. 

“First I admit I’m lazy—she is too, 
and will understand, but not admit it 
—then I outline what she'll miss. 1 
tell her about Sunday morning, when 
Mrs. Kemp and I get breakfast to- 
gether, and how, after the meal, the 
plates are scraped into the sink drain 
and that’s that. As I remind her that 
we don’t have a mess waiting to be 
cleaned up in the sink, don’t have to 
walk back and forth, and keep open- 
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He Knows His Stuff 


CONTINUED FROM PREVIOUS PAGE 


A temporary kitchen put together from the first samples to come in, is used by 
salesman Reeves in a washer demonstration for some newlyweds who are getting 


his advice on appliances for their new home. 


On the sink is a small water-softener 


which sells well in Kemp's hard-water country. 


ing the garbage can—she pictures her 
own daily routine. She’s selling her- 
self. Even more so when I let her 
know that we've enjoyed not having 
the smell around the kitchen or out- 
side, that we don’t have ants that come 
in for their meals. Outside we no 
longer provide a meeting place for the 
neighborhood cats. And I tell her that 
I like to sleep until the alarm rings in 
the morning—not be awakened a 
couple of mornings a week by the col- 
lectors tossing a garbage can in my 
driveway. 

“Sure, that’s just the same as the 
sales story out of the manual. But I’m 
not reading it or reciting it to my pros- 
pects. I’m speaking in their language, 
telling what has happened to me. It 


sells. All the while I’ve been talking 


she’s been wishing it were as simple 
in her home. Chances are it will be 
soon, because most of them will buy.” 


The Sun Goes to California 


The ruddy glow that covers Clare 
Kemp’s full face is not just the flush 
of excitement he gets from his inter- 
est in selling appliances. It is the 
direct result of a daily session with a 
sunlamp. And it has been that way 
since the days he set national records 
with a sunlamp department in San 
Francisco large department store, The 
Emporium. 

“This ought to be the worst market 
in the world for sunlamps,” is Kemp’s 
remark. “This is sunny California. 
And my customers are all down here on 
the “Peninsula”, one of the sunniest 


Clare Kemp's spacious service department keeps four men busy full time, servicing 
all appliances except radio. Kemp swears by the card index system to keep his records 
straight, and to show customers the length of time between jobs. 
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spots in the state. But I still sell a 
few of these. “At his store he showed 
off his floor stock of 16 sunlamps, in- 
cluding the one that was being use’! 
by a customer who had dropped in t» 
buy a couple of 60-watt lamps. 

Yes, as he says, he sells a few. 
Between November and April he sold 
about 250 floor-model sunlamps. And 
during the same period he averaged 
close to $300 per month in rentals. 

“Even in California you can’t con- 
trol the sun. You can’t always have 
it where you want it and when you 
want it. And most of us can’t work 
in the sun, we have to wait until week- 
ends, just as people do in any other sec- 
tion,’ Kemp states. 

“So we push sunlamps—and we sell 
them. Rentals are the biggest factor 
in helping me sell the lamps. That's 
the easiest way to sell them, if you let 
them know that the rental charge can 
be deducted from the cost of the lamp if 
they decide to buy. About half my 
sales are made that way. About 150 
sunlamps that were out on rental this 
winter never came back. The people 
got used to the lamp, appreciated its 
value, and realized that they had 
already paid a good portion of the cost 
in rental.” 

A free bath of lamp-made sunshine 
is always available at Kemp’s. Any- 
one who comes in the store—whether 
he buys or not—is invited to relax in 
one of the comfortable lounge chairs 
and take a sunlamp treatment. “Works 
out fine,” Kemp reports. “They may 
not become interested right away. 
Some do it as a joke. Some women 
sit down because their feet hurt. But 
—remember—when they see the glow 
on their faces that evening, they notice 
how much better they look. Maybe 
they recall that I told them my tan 
came from using the sunlamp every 
morning. Anyway, you can be sure 
that they will think of Clare Kemp’s 
sunlamps whenever they want one.” 


18,000 Washings 


There’s another case in which the 
rental of appliances proved a bonanza 
for Kemp. Until the war broke out, 
he had been very successful in selling 
the Bendix Home Laundry. But all 
his promotion, good-will and ambi- 
tions weren’t worth much when L-78 
stopped production of washers. He 
was down to two machines. One was 
anchored on the floor and connected 
for demonstration—and soon Kemp 
had the other beside it. He hung out 
his shingle advertising the washers 
for rent at 50 cents a load. 

“Well, if you want to look at the 
money angle, figure this. More than 
18,000 washings went through those 
machines in four years,” Kemp reports 
“but there is another angle. Right 
now I have orders for 261 Bendix 
washers. More than half of those 
orders are from women who brought 
their washings here during the war. 
I know many more women who will 
buy in the future but who didn’t want 
to get mixed up in the first rush. 
Others are on my waiting list for less 
expensive washers. 

“Then there is the publicity. 

(Continued on page 83) 
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A department store gives major appliances 


FIRST FLOOR POSIT 


Maison Blanche, New Orleans, believes it has some new 
answers to old questions on appliance and radio merchandising 


HE air was full of falling plas- 
ter, thumping hammers and yap- 
ping workmen the day your re- 
porter called. Maison Blanche, larg- 
est department store in New Orleans, 
was busy readying 3,800 feet of first 
floor space for a major appliance 
department. 

First floor space for appliances being 
unusual in the department store scene, 
it seemed logical to ask executives 
what thinking led to this expenditure. 

Question: Don’t you know that a 
lot of department stores 
that their appliance departments were 
money losing white elephants? Why 
3,800 square feet for such a depart- 
ment on the first floor? 


Answer: The big ticket appliance is one 
ef the best ways for department stores today 
te get customers on the books. When they 
are on the books they visit the store monthly 
to make payments and incidentally buy other 
articles. Furthermore, major appliances at- 
tract home owners, who are the best type 
ef customers for Maison Blanche. 


Question: American department 
stores are said to have a cloak and 
suit mentality. They operate on an 
idea of buying something and cutting 
the price. They are not credited with 
having ability to create sales at big 
ticket prices. 

Answer: That is not necessarily true with 
all department stores. It is a matter of 
organization. 


Question: One of the early suc- 
cesses where a department store put 
on a specialty selling operation broke 
up ina row. The garden variety sales 
help were jealous of specialty men 
coming and going at all hours, and 
making more money than they did. 


Answer: Maison Blanche has an answer 
to this. The specialty men who are going 
to sell big ticket merchandise are not trans- 
ferred from other departments. They are 
hired outside. They will work one day on 
the floor and have one day off to call on 
follow-ups. In that way there will be no 
going and coming at all hours of the day. 
On his days the salesman works outside he 
simply will not appear. 


Question: One complaint about 
sales training of department store men 
in the past has been the fact that if 
the fellow turned out to be good, he 
usually quit his job and went else- 
where, in order to make real money. 


Answer: Before the war department store 
salesmen made anywhere from 2 to 10 per- 
cent. Now the men are going to work 
on a straight salary plus commission for 
incentive. They will be compensated for 
use of their cars and can get themselves 
# nice living. We want men with a pleas- 
ing personality, a nice appearance, and we 
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have said_ 


want them to be happy. Men that are 
happy don't make changes. Before the war 
all our salesmen of appliances owned homes. 
We are starting out with 12 salesmen, all 
of whom are married and all of whom have 
had training at the Frigidaire school. They 
appreciate that a big store like Maison 
Blanche is a fine place to pick up a tre- 
mendous number of contacts with prospects 


with minimum waste of time on their part. 


Question: Department stores are 
said to have very little luck with serv- 
ice, which is something that appliances 
require. 


Answer: During the war we had one fellow 
on the telephone doing nothing but answer- 
ing service inquiries. The $50 a week we 


paid him was charged to goodwill. We 
have a new service department down on 
St. Peter Street which operates under one 
head and will be open 24 hours a day. We 
even have our own plumber and electrician 
down there. 


Question: One of the things that 
has discouraged department stores on 
(Continued on page 72) 
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MAISON BLANCHE SLANTS ON PHONOGRAPH RECORD SELLING 


ANGER 
THE MOMENT 


i MET 


é 


New radio rooms have heavy curtains 


and acoustically treated walls, 
Audrey Hughes points out. 


Miss 


High outlets permit plugging in radios 
without unwinding cords, Assistant Man- 
ager Jack Gilbert demonstrates. 


Keys to the doors of listening booths 
permit classical customers to hear their 
selections in peace 
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Its record department carries a $30,000 stock. Youngsters play a record 25 or 30 times before buying a new one, the experts say. 
) 
ISING 


in his peak pre-war year in this sizeable outlet at 
Catskill, N. Y., a town of 5,429 population, Michael 
Cimorelli sold 157 refrigerators, 80 washers and cor- 
responding proportions of other appliances and radios. 


As a youth, when a locomotive, fireman, Cimorelli also 
learned shop practices which now prove valuable io 


him in his appliance operation. 


ICHAEL CIMORELLI is a 


business man who 


Selt-made 

is convinced there is a very 
substantial future for a progressive 
radio/appliance sales outlet in a small 
town—as small, for instance, as his 
own home town of Catskill, N. Y., 
which on the last 
ported 5,429 px 


vears 


official census re- 
In one of the 
imorelli sold 157 


retrigerators and 80 washers, 


rsons 
lite pre 
along 
with proportionate quantities of other 
appliances, in this town and the sur- 
rounding countryside. 

Directly 
easy coasting. As reasons, 


costs of doing business: re- 


thead, Cimorelli foresees no 
he cites: 
il creat d 


duced discounts on merchandise: and 


too many dealers currently serving the 
field. \ severe shake-down in the 
present number of dealers is inevitable, 
he belie , with competition ironing 
out the situation in less than two years. 


Cimorelli’s Formula 


Cimorelli’s formula for success over the 
long pull is as follows: 1) Sell aggresively. 
2) Bend over backwards to give every cus- 
tomer a fair deal. 3) Service all store sales 
to the limit. 4) Shave all costs of doing 
business slightly, rather than making a big 
cut in some one phase of the operation, 
such as in advertising, which might prove 
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He services own 
customers and refers others to a friendly repairman. 


harmful. 5) Invest heavily in staple items 
of merchandise. 


Cimorelli came to this country with 
his family when he was ten years old. 
His first important job was fireman on 
a locomotive on the narrow-gauge 
railroad which used to run through the 
Catskill mountains. During the winter 
he worked in the railroad shop, earning 
$35 a month. 

In 1912 he quit railroading, put $500 
on the line and became the proud owner 
of a gun and fishing tackle store in 
Catskill. Today, he’s still in the same 
location, but has doubled the size of the 
store and now owns the building. It 
has a sales floor 47 feet wide by. 35 feet 
deep, a service shop in the rear about 
40 by 15 feet, and front windows the 
full width of the building and deep 
enough for model kitchen displays. 
The second floor of the building serves 
as a stock room. 

Radios were given a corner of the 
store when Westinghouse first entered 
the field. When RCA brought out a 
single tube set with ear phones selling 
at $142—hbatteries extra, in those days 
—Cimorelli had a set with which he 
really could go to town. Judged on the 
basis of the market potential in that 
area, he did a stand-out job. 


balance. In 


In 1924 he tackled electric refrigera- 
tion. When General Electric intro- 
duced their first model, Cimorelli 
signed a franchise with which he has 
stuck ever since. He now carries the 
complete G-E line of appliances and 
radio plus three other radios; namely: 
RCA, Bendix and Emerson. 

In normal times 90 percent of his 
gross sales is in radios and appliances, 
with the hunting equipment and tackle 
departments contributing most of the 
pre-war he gave out- 
board motors a whirl and found them 
well worth the sales effort so will con- 
tinue with them in post-war. The 
RCA-Victor record department is con- 
fined to a single case. Milk coolers 
have proved profitable and he has had 
a sufficient taste of home freezer sales 
to become bullish on the potential for 
this product. 


Family Business 


Associated with him in the store for 
many years has been his step brother, 
Thomas Di Perna. His youngest 


Thomas Di Perna, Cimorelli's step brother, 
has been associated with him many years, 
doing most of the service and repair work. 
In normal years he spends at least half his 
time on the outside, making sales. 


JULY I, 


Under present conditions therc'll be no easy coasting, says 
this successful dealer of Catskill, N. Y., who nonetheless foresees 
a good future for the progres:ive operator in a small town. 


son, Robert, now is ready to enter the 
Meanwhile, he backed one 
son for an engineering education and 
the other for law school, all on the pro- 
ceeds from this one store. For the past 
six years he also has employed Mrs. 
Myrtle Baker who handles the books 


business. 
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H. G. Underwood, representing 


A. Wayne Merriam, Inc., Albany, N. Y., 


General Electric distributors, discusses forthcoming appliances with Cimorelli 
service 


(right) and Thomas Di Perna who handles 


and office routine as well as taking a 
turn on the sales floor whenever 

The store now is undergoing ex- 
tensive renovation which Cimorelli is 
determined to do as inexpensively as 
possible. Fluorescent lighting is sup- 
planting the incandescent lighting on 
a fixture-for-fixture basis. The ceil- 
ing and walls then will be freshened up 
with a coat of paint and floor recovered. 
Two partitions in a corner of the store 
will provide some privacy for the 


office and a large bay is planned for a 
model kitchen display. Nothing fancy ; 
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and outside sales. 


mostly straight reconditioning. 

Cimorelli advocates aggressive sell- 
ing but is quick to point out that big 
city high-pressure methods boomerang 
quickly on the small town dealer “who 
has to live with his customers day in 
and day out.” By “aggressive,” Ci- 
morelli means that the small town 
operator should carry a man on the 
outside. In this case, Di Perna is the 
outside representative, in normal years 
making the rounds and meeting people 
whenever he can tear loose from the 
repair shop. This policy will be con- 
tinued despite the 28 percent average 
currently in force on appliances be- 
cause Cimorelli is determined to learn 
how it will work out and to maintain 
his position in the local market. 

Cimorelli also has something to say 
about window displays. And Mike 
himself doesn’t have to tip his hat to 
many on this score. Over the years 
his windows have won several compe- 
titions. 

Mike doesn’t restrict that idea of 
“giving people a fair deal” merely to 
his store customers. It goes for every- 
one with whom he does any business. 
When he recently was offered fran- 
chises on several new lines, for ex- 
ample, he turned them down because he 
felt he only would hold them temporar- 
ily while merchandise was scarce. He 
is against this “grab them and then 
dump them” policy. 


Service Operation 
Cimorelli’s early experience with 
the railroad, particularly in the shop 
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Underwood demonstrates a cleaner for Mrs. Myrtle Baker who divides her 
time between bookkeeping, office routine and floor sales. Store renove 
fluorescent lighting 


now under way includes 


and model kitchen display. 


"Mike" repairs numerous guns and rods. When he originally took over 
this outlet, then much smaller, hunting and fishing supplies were only lines. 
Radios and appliances now account for 90 percent of gross sales. 


end of it, brought out the mechanical 
bent in him. Service never has been 
much of a problem to either him or to 
his step brother, who went through the 
same mill. Both will tackle anything 
from a radio to a refrigerator, a jam- 
med gun to a broken fishing reel. As 


a rule, however, they limit their efforts 
pretty much to their own customers. 
On calls for repairs of other brands 
they generally suggest the services of 
a friend of theirs who specializes in 
repair business. 


(Continued on page 92) 
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A truck, equipped with parts, running the gamut of drums to belts, and manned by 
two competent servicemen, repaired small towners’ appliances when their service 
shop operators either went to war or drifted into the war plant. 


A well-equipped refrigeration shop is maintained by Frigid Service Company, Lin- 
coln, Nebraska. Specialization in servicing one electrical appliance is to the notion 
of J. E. Cole, manager, the quickest road to service success. 


Built 


Service. But 


With two major lines—refrigeration and radio—Frigid 
Service Co. of Lincoln, Nebraska, expect to cash in on 
the swell maintenance job they have been doing 


ABOVE LEFT 


Radio service is a secondary 
activity at Frigid Service Com- 
pany, Lincoln, Nebraska, where 
refrigeration repairing is a 
plant specialty. This Midwest- 
ern company is re-gearing for 
sales, although service will con- 
tinue to be a primary consid- 
eration. 


LEFT 


Radio advertising sponsored by 
Frigid Service points out that 
the firm constantly maintains a 
wide selection of parts for elec- 
trical appliances so there is no 
delay in servicing because of 
lack of parts. The parts de- 
partment (a small section is 
shown at left inventories 
around $4,000. 


N the Middle West, refrigeration 

service specialty firms, whose 

business is tailored primarily 
around service with sales a secondary 
consideration, have re-geared for sales 
Among the more opportunistic is the 
Frigid Service Co., Lincoln, Nebraska. 
Since the company was formed in 1936, 
apartment house and domestic refrig- 
eration servicing has been a specialty, 
although there is also a lively radio 
repair shop manned by two competent 
technicians. 


Refrigerator Specialists 


Specialization in servicing one elec- 
trical appliance is, to the notion of 
J. E. Cole, manager of the company, the 
quickest, least troublesome road to 
service success. Equipment and per- 
sonnel maintained by the Nebraska 
company have been geared primarily to 
serving refrigeration owners. 

Effectiveness of the policy is re- 
flected in the steady profits chalked 
up by the service department, and in 
the bulging card file system containing 
names of prospects for new appliances. 
Majority of the people listed as pros- 
pects are service customers, although 
store traffic and solicitations made by 
door-to-door canvasses have also pro- 
duced names for the prospect files. 

As would be expected, prospects for 
refrigerators outnumber the demands 
for other electrical equipment. 

“Inquiries from domestic refrigera- 
tion users, and from apartment house 


owners, indicate a_ record-breaking 
sales volume ahead,” said J. E. Cole 
“The most practical approach of the 
sales staff to the problem of convincing 
owners of the value of replacing out- 
moded refrigeration equipment is t 
emphasize the long-range economy to 
be attained with a new refrigerator 
The few times we have put this line 
of thinking into practice, it has per- 
formed effectively.” 

Indications in the Lincoln territory 
are that most apartment houses will 
abandon the old multiple unit system 
in favor of individual units, and 
Frigid Service has already contracted 
for the installation of several of the 
individual unit type to replace multiple 
system units. 


Radio Comes Next 


Radios, because they rank next to 
refrigerators as a service department 
activity, are No. 2 on the prospect 
list, and prospective radio customers 
reveal that their chief interest lies in 
phono-radio combinations. 

Soon after establishing the business, 
the founders resolved to slant their 
service department to apartment hous’ 


_and domestic refrigeration owners 


simply because most of the other firms 
were devoting their main efforts to 
serving commercial owners. The 
domestic and apartment house field 
was neglected. 

“Good will” is not a loosely-regarde! 
expression at Frigid Service—the con 
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Home owners were never so service-conscious, and the wide-awake service institu- 
tion will take advantage of this situation by continuing to play up service with sales, 
says J. E. Cole (right above, with his service manager). 
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pauy-customer relationship is above 
average in the friendly spirit mani- 
tested, thanks to the constant effort the 
firm makes to give each patron just a 
bit more than an “even break.” 

Some of these good-will-creating 
methods are standouts. Charges for 
work are consistent with the quality of 
the workmanship. J. E. Cole rates that 
policy at the top for the good will it 
creates. Giving the same brand of in- 
dividual attention to insignificant, 
profitless service jobs as to more 
money-making undertakings, contrib- 
utes to the prestige of the company. 

“Perhaps outweighing both of those 
as a factor in our growth,” commented 
Mr. Cole, “ is our steadfast policy of 
never offering a guarantee unless we 
are dead certain we can live up to it.” 
There is a guarantee cost column in the 
company’s bookkeeping records. 

When refrigeration servicemen in 
the smaller towns went to war, or ac- 
cepted employment in war plants, as 
so many did, the Frigid Service Com- 
pany included in its program a service 
to these towns that would furnish re- 
frigeration owners with an efficient, 
comparatively fast repair service on 
their disabled refrigerators or radios. 
Out-of-town radios or refrigerators 
shipped in for servicing received 
prompt attention. 


Traveling Service Dept. 


A truck was added, and equipped 
with parts and a skilled repair worker. 
This “traveling service department” 
visited dozens of small towns in the 
territory. Sometimes the equipment 
was repaired in the home, but more 
oiten the deficient part was removed, 
taken into the shop, repaired, and re- 
turned and installed. 

This last method became increas- 
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ingly popular because it was a time 
saver to the field workers; it wasn’t 
necessary for them to repair the part 
so they were able to increase the num- 
ber of calls and care for more cus- 
tomers. Moreover, better service is 
extended when the deficient part ‘is 
brought to the shop because of the 
better facilities for repair. Demand 
for the traveling service department 
isn’t as brisk nowadays because the 
small town refrigeration repairmen are 
coming home. But, Frigid Service has 
discovered that, like elephants, the 
small town residents haven’t forgotten 
the service the company extended. 

“Never has the home-owner been so 
service-conscious,” reminded Mr. Cole. 
“The firm with a good wartime service 
record can cash in on this recognition 
by featuring his service alongside 
descriptions of new merchandise.” 

Appliance shoppers are reminded, 
via newspaper advertising and radio 
commercials sponsored by © Frigid 
Service, that while, admittedly, new 
refrigerators, radios, etc., will require 
less service attention there is always 
need for expert adjustments on new 
equipment, regular checkups to assure 
peak performance. By purchasing 
electrical merchandise from a_ firm 
with a dependable service branch, with 
a personal interest in the working 
order of the equipment, the appliance 
buyer is assured of prompt, friendly, 
reliable attention. 


Use Radio Advertising 


A radio station with a country-wide 
listening audience is used in airing the 
company’s radio commercials, which 
are written by J. E. Cole in collabora- 
tion with a station copy writer. 

Dependability, experience of the 
staff, carefulness, courtesy and the 
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A member of the sales staff at Frigid Service Company, Lincoln, Nebraska, and 
J. E. Cole, manager, confer near the big Philco freezer display arranged on one 
side of the show room. 


In the reconversion from a strict service basis to a service and sales operation physi- 
cal aspects of Frigid Service plant underwent a face-lifting. A new front (shown 
above) with a neon sign was put on the building, show-room was remodeled. 


reasonableness of the charge are under- 
lined in the radio commercials. Sea- 
sonal radio “spots” are occasionally 
employed. An example is a recent com- 
mercial that advised the listener to 
“avoid the spring rush in refrigeration 
repairs by having your refrigerator 
checked now!” Radio ads often point 
out that the shop is equipped to service 
all makes. 

Radio advertising emphasizing that 
the firm maintains a radio and refrig- 
erator parts department that never in- 
ventories under $4,000 has plaved a 
decisive role in boosting the service 
business. The listener is advised that 
seldom is there a repair delay because 
of lack of a part. “You'll find belts for 
all makes of refrigerators at Frigid 


Service” is a frequently-occurring line 
in radio copy. 

Like other aspects of the firm’s op- 
erations, radio advertising is under- 
going an alteration as the retail depart- 
ment makes its claim on a share of the 
radio time. There are other evidences 
of the transformation from a service 
basis to a sales and service proposition. 
A new, enlarged, rejuvenated sales 
showroom has been installed in the 
100-foot-long structure. A credit sys 
tem has been arranged with the loca! 
bank buying the paper. 

“No wild cat company,” said J. E 
Cole, “we're growing by degrees 
and studying conditions carefully be 
fore making any changes. We're slow, 
but we think we're solid!” 
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“Who decides what features go 
into home appliances?” 


With the new General Mills 
Home Appliances it’s women 
who decide ... homemakers! We 
asked thousands of them what 
they expected in their new 
appliances... what they liked 
and didn’t like about the ones they had. The ex- 
clusive, patented features in General Mills Home 
Appliances deliver the kind of improved performance 
and extra service those homemakers demanded. 


’ “How do you know they'll sell?” 


First—because General Mills 
Home Appliances have the fea- 
tures and advantages homemak- 
ers told us they wanted. 


Second —because they’re spon- 
sored by Betty Crocker, voted by 
homemakers America’s most help- 
ful home service personality. Her 
influence on the buying habits of homemakers is 
“the greatest single selling force in America.”’ 


BETTY CROCKER IS A TRADENAME OF GENERAL MILLS, INC. 
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appliance dealer asks 
leading questions 


*) “How do you know your 
i appliances are practical?” 


Because we gave them to hun- 
dreds of practical homemakers 
to test on regular daily house- 
hold tasks. We put them through 
long and gruelling test periods 
in laboratories and in the hands 
of expert home economists in independent organiza- 
tions and in the General Mills Home Service De- 
partment to prove they’re practical . . . and when 
General Mills Home Appliances hit the market you 
can be sure they’ll be right! 


GENERAL MILLS, INC., HOME APPLIANCE DEPARTMENT 
MINNEAPOLIS 13, MINN. 
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Jitterbugs and bobby soxers find the record display at Modern Home 


Appliances, Inc., irresistible. 


Two “hep cats" choose a record by which they 


will work off some after-school energy, while Norman G. Rowley, president 
and operator of the firm, looks on. 


HE ,bobby soxers and jitterbugs 
of Crescent Hill know 
they can go to do their rug cut- 
ting. There’s a swell record player, a 
good choice of swing records and first 


where 


class dancing space. 

It may sound funny, but this gather- 
ing place of the younger set is an elec- 
trical appliance shop and the proprie- 
tor is selling plenty of appliances be- 
‘ause of them. 

Norman G. Rowley, president and 
perator of Modern Home Appliances, 
Inc., of Louisville, Ky., opened his 
store in November, 1944, at a time 
vhen stocks were dwindling and 
priorities were stiff. His shop was 
n the Crescent Hill area, about two 
miles out of downtown Louisville, and 

w people in that section had ever 
eard of him. 


Knew Dealers’ Problems 


At that time, Rowley had had a 
taste of the appliance business. He 
vas wholesale credit managér of the 
Sutcliff Co. in Louisville and in his 


ISING 


own words “had to run dealers’ busi- 
nesses for them.” He had always told 
himself he would never sell appliances 
but he changed his mind while build- 
ing himself a home. 

“It wasn’t the original cost of the 
home that struck me,” he recalls. “It 
was the things that a home needs. I 
got to thinking about just what I 
needed to go in that new house and 
from that, I began to figure on what 
my friends would need for new home 
building. The result was that I found 
myself in the electrical appliance busi- 
ness.” 

Rowley believes in his community 
wholeheartedly; he knows his neigh- 
bors, their children and their friends. 
Shortly after he opened the shop, he 
put in a full line of records and placed 
a record player in a prominent posi- 
tion near the front of the building. A 
good sized space was left clear—prac- 
tically an invitation to all and sundry 
jitterbugs of the neighborhood. 

“The kids came in slowly at first, 
just sort of looking around,” accord- 
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bobby-soxers of 


the Crescent Hill section 


of Louisville have made 
Rowley’s Modern Home Appli- 


ance store headquarters 


for jitter-bugging and 


record buying 


ing to Rowley. “I told them to go 
ahead and pick out the record they 
wanted and play it—make themselves 
at home.” 

The youngsters were not slow to take 
advantage of the offer. It’s pretty 
hard to find a place to dance in the 
afternoon when over, and 
the bobby SOx set seem to be ready at 


schoc is 


all times for a good “jam session”, 
"See You at Mr. Rowley’'s” 


The first comers 
friends and other 
word at the 


their 
by- 


schools 


brought 
followed. 
neighborh« 


Mr. 


Today a crowd gathers 


became: “G'bye! See vou at 
Rowley’s !” 
every afternoon when school is over 
and lively dancing follows for approxi- 
mately an hour or so before the youths 
slowly plod their weary homeward 
way. 

“They're appreciative and well be- 
haved,” Rowley points out. “I know 
nothing about records myself, but they 
keep me well posted on what is 
and what they'd like to hear.” 

Asked 
youngsters to gather in his shop for 

(Continued on page 80) 
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OD’S in his heaven for fellows right is the silvered dome of the Ci 
er Harry Wood of Anthony, zens National Bank where 
Kansa (Pop. 2,500) — these Miller is reaching out a hand. 
can look to the left and see the First 
o worries about installment papet National Bank where the Halbower 
Harry Wood looks up and down _ boys preside. 


Main Street, he 
places for all the appliance sales con 
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Any Kind of Installment Sale Is 
Under the Government's Thumb. 
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“You don’t need to worry about this 
Regulation ‘W’ stuff,” somebody tells 
It’s only for the loans that go 


HOW REGULATION "W" WORKS 
One Third Down 


A cash payment of one-third of the purchase price must be made at the time 
of the sale as a down payment, and complete payment must be made within 
12 months of the date of the sale. If a trade-in is taken, the amount allowed for 
same is first deducted from the purchase price, and a cash down payment must 
then be made of one-third of the balance due after deducting the trade-in 
allowance. 


Monthly Payments 


Generally the amounts of the installment payments must be substantially equal 
and not less than $5 per month or $1.25 per week, and the payment intervals 
must be approximately equal and not more than one month apart. Exceptions 
are made in the case of farmers and persons with seasonal incomes. 

A written statement of the terms of sale must be given the purchaser, and the 
seller must preserve records of the sale as required by the regulation. 

When such appliances are placed on demonstration or approval in anticipation 
of an installment sale, the seller must collect a deposit equal to the down payment 
that would be required if the sale is made. 


Charge Accounts 


A charge account sale means a sale on credit other than an installment sale. 
Special restrictions on charge account sales include, among others, the following: 


|. Such may not be sold in a charge account with an agreement that payment 
may be deferred beyond the tenth day of the second calendar month follow- 
ing the month during which such appliance was sold. However, there are 
special provisions for farmers and persons with seasonal incomes. 

2. If such appliances are placed on demonstration or approval in anticipation 
of a sale, other than an installment sale, the placement for purposes of 
regulation "W" is considered delivery under a charge sale. 

3. No placement on demonstration or approval is permitted where the cus- 
tomer is in default on a charge account. 


Loaning Money 


The principal amount (excluding any interest or finance charges and the cost 
of any insurance) must not exceed two-thirds of the cash price of the appliance. 
The loan must mature within twelve months and the amounts and intervals of pay- 
ments are restricted as in the case of installment sales. 

Single payment loans. The principal amount must not exceed two-thirds of the 
cash price of the appliance. The maturity of the loan must not exceed ninety days. 


Records 


Every registrant is required to preserve for the life of the credit obligation all 
books, papers, statements, that would be relevant to establishing whether or not 
a credit was extended within the scope of the regulation. In the case of loans 
such records must be preserved for a minimum of one year, even though the life 
of the obligation may be shorter. 
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CONSUMER INSTALMENT SALE CREDIT 
(Estimated amounts outstanding excluding automobile credit. 
In millions of dollars) 
Total Dept. Stores House- 

End of Excluding & Mail Furni- hold All other 

Month Automo- Order ture Appliance Jewelry Retail 

or year bile Houses Stores Stores Stores Stores 
Se 1,197 160 583 265 56 133 
1930 . 1,104 155 539 222 47 141 
1931 958 138 454 185 45 136 
1932 : 677 103 313 121 30 110 
1933 Aa 663 119 299 119 29 97 
1934 ; 741 146 314 131 35 115 
1935 ane 865 186 336 171 40 132 
1936 1,147 256 406 255 56 174 
1937 1,368 314 469 307 68 210 
1938 1,343 302 485 266 70 220 
1939 1,525 377 536 273 93 246 
1940 1,721 439 599 302 110 271 
1941 1,802 466 619 313 120 284 
1942 1,009 252 391 130 77 159 
1943 639 172 271 29 66 101 
1944 635 183 269 13 70 100 

*Source: Federal Reserve Bulletin. 


through the Federal Reserve system. 
The little stuff that is handled around 
here is a horse of another color.” 

That somebody is wrong. The heat 
is still on Regulation “W”, that ukase 
of the Federal Reserve system. “What 
business have those bozos got talking 
with me,” the small dealer asks. “The 
war is over. Did we have to lick Hitler 
and Mussolini to get them over here in 
Washington pushing us around? Every 
time I turn around, I see some bureau- 
crat waving a piece of paper under my 
nose threatening a $10,000 fine,” says 
the dealer. “What's it all about and can 
they make it stick ?” 


Executive Order 


Regulation “W” is probably on 
pretty thin legal grounds. It stems 
from an executive order of the Presi- 
dent issued August 9, 1941, which was 
based on the Trading with the Enemy 
Act of 1917. The President gets by 
with it as being one of his wartime 
powers which will remain in force six 
months after the end of the duration. 

If the Federal Reserve System 
catches a dealer in a deliberate viola- 
tion of the order he is asked to come in. 
He is probably handed the same in- 
formation your reporter received and 
given a chance to correct his opera- 
tion. Should he persist, the Federal 
Reserve may start proceedings to re- 
voke his license or cite him to the fed- 
eral attorney in his district for prosecu- 
tion. 

Should the dealer elect to go to the 
mat with a jury trial, he would prob- 
ably beat any case, except with a jury 
picked up around the federal court- 
house. The temper of the public today 
with bureaucratic orders is much the 
same as the public attitude toward 
prohibition in 1931 or 1932. 

3ut the catch in the whole thing is 
this: The dealer would be out of 
pocket a lot of heavy law expenses. It 
isn’t worth it. 

On the other hand, the Federal Re- 
serve System, which has no desire to 
get itseli in the same class as the OPA, 
has some very good reasons behind its 
regulation “W”. It is acting like a 
policeman blowing a whistle at a street 
intersection and holding back traffic 
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while a fire wagon passes through. 

The justification of Regulation “W” 
comes from the fact that the public in- 
come took quite a jump during the war. 
It is a known fact that as income pay- 
ments go up, consumer debt goes up 
and increases at a faster rate. There 
are two reasons for this: 


1. The buyer feels confident of his 
future and buys freely. 

2. The seller feels able to collect and 
relaxes the strings on credit. 


On the other hand, where the busi- 
ness cycle is turning down, and people 
are getting out of jobs, it has been the 
experience that installment debt falls 
off rapidly, and accelerates the down- 
swing. 

With all the war plants humming 
all over the country, and farmers sell- 
ing everything they could raise, it was 
natural that the country would go on a 
buying spree, and just at a time when 
the supply of goods is dwindling be- 
cause of the fall-off in production. 


Rationing Measure 


In order to avoid inflation, a ration- 
ing measure was needed, and Regula- 
tion “W” was such a step to hold back 
the flow of a scarce supply of goods. 
It was, in fact, a rationing measure, 
applied to the durable consumer goods 
of the country. It was never placed on 
such articles as adding machines, 
butcher scales, food, coal, medicine and 
the like, 

Originally applied to installment sell- 
ing where there were two or more pay- 
ments, Regulation “W” had to un- 
dergo a number of modifications to 
close up loopholes in the original order. 

For example, what was there to pre- 
vent a man from going out and borrow- 
ing the money and making a lump pay- 
ment on his appliance? Loan credit 
had to come under it, although for a 
while it was perfectly all right to 
borrow to buy outright as not as’many 
people could do this as could make a 
down payment. 

Then the regulation had to be broad- 
ened to include charge accounts, for 
what was to prevent a man from charg- 
ing an item and then stringing along 


(Continued on page 88) 
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FRANK STATEMENT 


ABOUT YOUR FUTURE= 


YOUR REPUTATION is at stake these 
days—every bit as much as ours is. 


It’s no easy job to stick to our guns 
here at Stewart-Warner and refuse to 
put out inferior merchandise, to substi- 
tute quantity for quality. And it’s no easy 
job for you to resist the temptation to take 
on potential “orphan” brands. 


But you know that there is no future 
in being a “one-time” seller; you realize 
that your greatest single asset is your 
customers’ satisfaction. 


Remember, ét will take you much longer 
to build back your good reputation in your 
neighborhood than it is going to take us to 
get to you all the Stewart-Warner radio 
sets you can sell in your territory! 


That’s why we ask you to be patient 
just a little while longer. People who 
trade with you expect nationally known, 
brand merchandise in which they have 
faith and confidence. Don’t let them 
down now—or yourself either—just as 
the production log-jam is being freed. 


Stewart-Warner radio sets are on the 
production march... 


Fortunately your customers have had 
a great deal of experience with shortages 
of all kinds and understand their causes. 
They are remarkably patient and wise 


in waiting for what they want. They may 
be a bit restless temporarily at slow de- 
livery... but they will never forgive 
you, their trusted dealer, for selling 
them an “orphan,” merely because you 
can deliver it now. 


Remember, out of 886 radio brands 
introduced since World War I, 742 were 
discontinued by 1940. Think before you 
stock. Consider your long-term invest- 
ment in customer satisfaction and qual- 
ity merchandise. Don’t, at this late date, 
take a chance with a prospective “or- 
phan” brand. You can look forward 
with confidence to high volume and top 
profits with Stewart-Warner in the 3rd 
and 4th quarters of this year! 


Senior Vice-President 


Stewart -Warner 


Corporation 


CHICAGO 14, ILLINOIS 
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Rememb 


These random pictures 
from our files of 25 years 
ago may help recall the 
early days of appliance 


and radio merchandising 


You may have seen this midnight snack picture before. The 
Welsh rabbit never tasted better than in an electric chafing 
dish, even if Lucy did have to plug the thing into a light 
socket. Better keep your eyes on your work though, Lucy! 


Jack Holt, the perennial Hollywood star, can hardly believe 
his ears. Back in 1924 this was a really deluxe radio job, and 
the whole setup looks like a pretty good deal—right in the 
lap of luxury and really enjoying himself. 


“The very latest thing in bridge lamps, madam. Guaranteed to keep the light right 
where it is—inside the beautiful surrey with the fringe on top.’ She might better use 
a refrigerator—in that getup she must be heading for the Arctic Circle. 


A, 


"Sign right here, madam," says this energetic young Eureka salesman, 
who held down the vestibule selling spot at Worcester Elgctric Light Co. « 
in 1924, And get a load of that hat! Looks like one of today's models. 
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The locale has been lost on this one, but a good guess would be that it was a home 
service demonstration of a washer in a utility company auditorium. Minnie and Sadie 
are right up there when it comes to putting on a demonstration. 


"Portable radio, madam?" A spot of music with the afternoon tea on 
deck was the last word in luxury provided by the S. S. America some 
25 years ago. 
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SEE THE FIRST SHOWING OF 


Radio 


FM RADIO-PHONOGRAPHS and other famous Gendjy Radio Firsts / 


BENDIX RADIO 


Pat OFF 
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BENDIX RADIO DIVISION, BENDIX AVIATION CORPORATION, BALTIMORE 4, MARYLAND 
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deep in suds, the other spins clean, rinsed gar- 


While one tub is churning away the dirt, elbow- ABC Spinner wash-way, with washing, rinsing, 


ments damp-dry, ready for ironing. That's the one-unit home laundry. 


PROVED IN USE AND APPROVED BY HOUSEWIVES ALL 
OVER AMERICA, THESE ABC FEATURES BUILD BUY-APPEAL 


1—ABC Spinner washes and damp-dries at same time. No heavy lifting. Clothes 
may be rolled from tub into Spinner basket with clothes stick, never putting hands 
into hot water. 


2—ABC positive action Agitator is extra large, with three perforated fins, insuring 
that clothes are agitated both top and bottom of tub, giving a superior washing action. 


3—Revolving turret drainboard, exclusive ABC patented feature, turns freely. New 
design basket latch locks dryer basket securely; automatically starts and stops 
basket spinning. 


4—Dryer basket made of seamless ARMCO iron finished inside and out with porce- 


lain. Perfectly smooth. Spins water by centrifugal force through ring on top of 
basket. 


5—Automatic Time Control gives operator complete control of washing action, 
prevents over-or-under washing. Set the dial; it shuts off when the clothes are 
properly washed. 

6—Solid One-Piece Frame, sturdy construction, supports gear case assembly, 


washer tub, and dryer basket; assures perfect alignment, no rapid or uneven wear 
of gears. 


It's a wise dealer who builds his sales and profits on the old, established, 
nationally accepted line of ABC Washers and Ironers.. Write for details. 


NATIONAL DISTRIBUTORS FOR CANADA: 
NORTHERN ELECTRIC COMPANY, LTD. 


bluing, and damp-drying all done in this complete, 
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No Fans te Sell 
These Hot Days? 


Tie in with 


ARCTICAIRE 


ALL-YEAR FAN PRODUCTION! 
Now is the time for you to plan ahead . . . to protect 
yourself from a fan shortage next summer. And you 
can profit by selling fans all year. You can do this by 
tying in with the Arctic Aire program of all-year fan 
production. Accept deliveries of Arctic Aire fans dur- 
ing the cooler months. **Keep them on display Fall 
and Winter. And place your orders for next year with 
your ArcticAire distributor this Fall. F. A. SMITH 
MANUFACTURING CO., ROCHESTER 2, N. Y. 


**Initial shipments of Arctic Aire 
fans have been allocated among 
jobbers on a fair basis. 


ARCTICAIRE 
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A corner of the production department at Port Chester plant where sink tops and work 


surfaces are manufactured. 


Regardless of jogs or offsets in existing kitchens being 


modernized, every unit must fit perfectly, true to one-eighth of an inch. 


Selling the Complete Kitchen 


to sell the Cox Kitchen, he receives 
six to eight weeks careful specialized 
training at headquarters. The first 
two weeks is on the applicant’s own 
After that, 
while still learning, the company pays 
For the last class sent 
through the training mill, there were 
481 applications. Of the 24 selected 
to start, 12 finally qualified as Cox 
Kitchen Co, sales representatives. 


time, at his own expense. 


him a salary. 


From the time he starts out on a 
lead until the installation has been com- 
pleted, he is solely responsible for the 
entire job. Following up initial con- 
ferences with prospects, he is expected 
to close sales on one-third or more of 
all call-backs considered worth mak- 
ing. When he averages better than 
50 percent, he is doing well. In every 
home where he fails to pocket a signed 
contract on the call-back, Cox insists he 
leave a strong educational message so 
that this person won't talk several other 
p tential prospects for sales out of the 
idea. Until a salesman finally has de- 
livered orders for 200 to 300 complete 
installations, he is not considered, in 
the eves of the company, a real kitchen 
expert. 

Educational selling—lots of it—is 
badly needed in this field, according to 
Cox, who finds the average person 
hasn't the remotest conception of what 
a quality kitchen should cost. Con- 
tacted by a salesman as a direct result 
if his interest shown in a model dis- 
play, he rarely admits an intention of 
spending even half the total amount in- 
volved in a remodeling job for almost 
iny kitchen. This condition in the 
custom-built kitchen field, Cox says, 
closely approximates the situation en- 
countered in the early days of electric 
reirigeration when a salesman found 
it no cinch to convince a prospect he 
needed a $300 or $400 electric unit 
to replace a $50 ice box which had 
been giving service for long years. 

No Apologies for Cost 
For this reason the sales presenta- 


tion continually harps on the value- 
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per-dollar theme, as does the com- 
pany’s colorful catalog. Although 
never selling strictly on price alone, 
competitively against the field, the 
salesman does not for a moment dodge 
the high-cost hurdle. Sales thus are 
made not only because this custom- 
built kitchen is streamlined and effi- 
cient, and because it is beautiful, ex 
citing immense pride in its ownership, 
but also because the purchaser is con 
vinced he is realizing full value for 
every dollar spent. Otherwise, why 
should the well-to-do housewife wit! 
a full-time maid in the kitchen go so 
strong for an installation with which 
she only has contact on Thursdays, the 
maid’s afternoon off? As for the man 
in the family, paying the bills, he sees 
it as a worthwhile investment which 
materially increases the value of the 
home. 

No company salesman totes along 
scale model with which he can quickly 
mock-up a dream kitchen right before 
the prospect’s eyes. Instead, he gen 
erally visualizes the proper installation 
for the job and then makes an ap 
pointment for a return visit. On thie 
call-back he displays a draftsman’s 
accurate rendition of the dream lay 
out, along with an elevation view or 
perspective which portrays its beauty 
and efficiency in practical form. 

This service, plus the many other 
steps required in fulfilling each indi 
vidual contract with extreme exact 
ness, demands perfection by the inside 
organization backing the selling force 
This company prides itself on its accu 
racy all the way down the line. The 
inside organization is as well staffed 
as the sales force. 


Sees Big Kitchen Market 


Cox believes there is a vast market 
for the packaged kitchen. In fact, he’s 
now considering the formation of 
separate sales force, of about the sai 
number of men as now employed, t 
step out with a top-grade packaged 
kitchen in addition to his specialty, tie 
quality custom-built kitchen. 
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One of a series of excerpts from the Hotpoint 


library of Planned Electrical Merchandising. 


. gab.” Similarly, a good window display for an appliance store must 


@ It has been said that a good salesman has “‘the gift of 


stop people, talk co them, and bring them into the store 

” to continue the conversation. 
This is easily done in a display built around the 
appliance itself... what it is and how it works... 
e with dramatic emphasis on an outstanding feature. 
Try this attention-arrester for a Hotpoint Automatic 


Electric Dishwasher display: 
@ Put a Dishwasher in the window with an overhead 
banner proclaiming: “Say Goodbye to Disagreeable Dishwashing.” 


e Pull out a rack filled with sparkling clean china and glasses. 


Place a sign nearby reading: “I hold 57 pieces of china 


wos and glassware. Come in today and see me work!’ On top of this 


which . 
“orn e dishwasher place washer compound with a little card: 
Aggam e “You'll see me when you come in to see the dishwasher .. . 
which I help keep your dishes bright and shining!” 
f the 
sal Try this display yourself... see if it doesn’t sa/k to 
uickly your customers in a way that will bring them in! 
before 
P gen e 
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Copr. 1946 Edison General Electric Appliance Co., Inc., Chicago 
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Cabinet-Sinks 


Water Heaters Home Freezers Cloth-s Washers Flat Plate lroners Clothes Dryer Dishwashers 


Retrigerators 
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Steel Cabinets 
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The Water Heater That Set the 
Style for All Postwar Models 


NOTHING mars the trim beauty of the 
SMITHway Permaglas Water Heater. 
The handsome black Pyramid Base 
does away with awkward legs. 


There's Only ONE Neotone White Enamel, baked-on- 


Permaglos steel, is easy to keep glistening clean. 


The trim is polished stainless steel. 


The tank, of course, is lined with glass-fused-to- 
steel. Mirror-smooth, sparkling blue, it CANNOT 
rust or corrode! 


Get the whole story of Permaglas Water Heaters, 
gas or electric. Write for “The Inside Story of 
Permaglas”— why Permaglas is... 


A GREAT AID TO SALES 


MITH Corporation 


— 


WATER HEATERS 
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| Renting Floor Polishers 


and scraper to create a customer that 
will be back regularly to rent the 
polisher and to buy wax and other 


supplies.” 


Must Know Waxes, Stains 


In the matter of knowledge, the 
appliance dealer should know his 
waxes, stains and floors. “People come 
in here with every possible question 
about their floors.” explains Tiedeman. 
“The more help they get, the more they 
appreciate you and your store, and the 
more steady they become as customers 
for polishers and for appliances. 

“The dealer who handles floor finish- 
ing equipment should be able to give 
practical advice on how to remove 


| various types oi stains from floors, 
| and how to remove paint, varnish and 
| shellac. 


He has to present an intelli- 
gent explanation of the differences be- 
tween water-solvent wax—the self-pol- 
ishing kind—and the oil-solvent, or 
hard waxes. And he must know the best 
ways of applying each kind. Then, 
each type of floor needs a slightly 


| different method of polishing, so the 


dealer needs to know what the customer 
should do for each type of wood, for 
linoleum, asphalt tile, cement, terra 
cotta, etc. 

“Getting a chance to talk with your 
customers about the condition of their 
floors gives you a chance to increase 
sales. Many who come in to rent a 
polisher admit that their floors are not 
too smooth but that they hope that the 
waxing will fix them up. When they 
can be shown that a sander is not 
difficult to operate, nor is it expensive 
to rent, many will end up by doing 
a complete refinishing job. That means 
for the dealer, not only the rental of a 
sander, and the sale of sandpaper, steel 
wool, stain and varnish, but the devel- 
opment of a customer that will come 
back again and again to rent a polisher 
and buy wax to keep those refinished 
floors in condition.” 


CONTINUED FROM PAGE 45 


Manufacturers Supply Data 


Getting all this information, says 
Tiedeman, is not difficult. The manu- 
facturers of polishers and sanders sup- 
ply instruction booklets with complete 
information on how to operate their 
machines on every type of surface, and 
how to change brushes, paper, pads, 
etc. The companies making wax put 
out booklets giving all possible know!- 
edge needed to use their products. So 
do the manufacturers of paint, varnish 
and stain -removers. Put together, he 
says, and given proper study, this in- 
formation is more than is needed to 
make the appliance man an expert on 
floor finishing. 

There is a variety of competition in 
the field, but, backed up by eight years 
experience, Tiedeman says that the 
competition is nothing that can’t be met 
or even surpassed by using some of 
the appliance man’s knowledge of pro- 
motion, advertising, tie-in sales, and 
the development of regular customers. 

First, there are the professional floor 
finishers. Here, says Tiedeman, is a 
paradox in the business. In normal 
times, when money is not very free, 
many people rent floor finishing equip- 
ment because they can’t afford, or don’t 
want to pay, the much higher cost of 
hiring a professional. So the rental 
business holds up even in poor times. 
Then, when money is much more free, 
as it is today, and most people could 
afford the cost of a professional to 
polish or refinish their floors, they find 
that there is a problem in getting the 
work done when they want it. Some 
professionals are tied up for weeks and 
months into the future. And then, many 
home owners find that there is a drop- 
ping off in quality of work done by the 
professionals because the labor is inex- 
perienced or incompetent. So, in order 
to get the work done when they want it, 
or in order to get good work, many of 


(Continued on page 68) 


“YOU KNOW PERFECTLY WELL WE ALWAYS DRESS FOR THE SYMPHONY" 
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* Dual-Temp is really two re- 
ais frigerators housed in one 
beautiful cabinet . . . each 
+ completely insulated from 
he the other . . . each with its 


. own cooling system . . . each 
” with its individual cold con- 
. trol. Temperature in either 
"4 compartment can be varied 
independently. For example, 
freezing locker can be set at 
15° below zero, while tem- 
perature throughout the 
‘moist cold compartment re- 
mains at an average of 38° 
No other refrigerator can 
do that! 
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1. Two Refrigerators in One— 
Above, a built-in freezing locker; be- 
low, a huge purified moist-cold com- 
partment . . . as independent in their 
operation as though they were two 
separate refrigerators. 


2. Built-In Freezing Locker— 
Quick-freezes foods at temperatures 
as low as 15° below zero .. the sub- 
zero temperature required for effi- 
cient fast freezing. 


3. No Defrosting— Dual-Temp’s 
huge, purified moist-cold compart- 
ment never has to be defrosted. 


MORE DUAL-TEMP EXCLUSIVES 


Completely insulated from the freez- 
ing locker, temperature never goes 
below freezing. No freezing means 
nothing to defrost. 


4. No Covered Dishes— With 85% 
relative humidity throughout, 
foods can be placed anywhere in the 
moist-cold compartment and kept 
fresh for weeks without covering. 


5. Sterilamp Protection — acts 
like sunshine to retard mold growth, 
reduce spoilage due to bacteria, and 
combat offensive odors. Only Dual- 
Temp has this important feature. 


CAN BUILD A DUAL-TEMP REFRIGERATOR 


ADMIRAL CORPORATION, CHICAGO 47 « DUAL-TEMP REFRIGERATORS, HOME FREEZERS, ELECTRIC RANGES, RADIOS 
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NOW! The great new 
Frigidaire here 


@ The world’s most advanced refrigerator before the war is even greater 
now. It’s the Frigidaire Cold-Wall with new, important features and more 
conveniences than ever before. It’s the refrigerator with the right kind of 
cold for every £ind of food! 


Moist-Cold for storing fresh foods and leftovers without covering of any 
kind . . . the new Frigidaire Cold-Wall provides it. Super-Moist Cold for lots 
of fresh fruits and vegetables . . . the 
new Frigidaire Cold-Wall has it. 
Freezing-Cold for frozen foods, desserts, 
ice cubes... it’s there in the new 
Frigidaire Cold-Wall. 

And, now, there’s Positive Humidity 
Control with the new Moist-Minder 
and Dew-Fresh Seal. It’s another 
Frigidaire first. It takes its place with 
the original Cold-Wall of 1939... 
' the first practical application to house- 
The Super-Freezer Chest of the Frigidaire Cold- hold refrigerators of direct cooling by 
Wall provides freezing cold for storing of fro- == ¢hi/Jing coils in the walls. And with it, 
zen food, making frozen desserts, freezing food; : 
and for ice cubes. there are rustproof aluminum shelves; 
new, modern styling, and many other 
new selling appeals of the kind that 
have made Frigidaire America’s fa- 
vorite. 


Yet, all these advancements are 
commonplace at Frigidaire. They are 
the things that Frigidaire dealers look 
for and know they will get, for long, 
long ago Frigidaire Dealers learned 
that they could always... Depend 


The Still, Moist-Cold of the Frigidaire Cold-Wall food com- 
partment keeps food fresh without covering of any kind. 
Also, there are two Super-Moist Hydrators to provide 
super-moist cold air for the storage of fruits and vegetables. 


Actual Photographs: celery on left stored in a Cold-Wall; on the nae ; 
right in a conventional refrigerator—both for 7 days, uncovered. On Frigidaire To Do Things Right! 
Here's evidence of superiority of Frigidaire Cold-Wall. 


Ow 


, Frigidaire’s Engineers developed the Cold-Wall refrigerator. Scien- Aluminum Shelves are a new feature in the Frigid- 
tists at the Arthur D. Little Research Laboratories studied food aire Cold-Wall. Light-weight, rustproof, they meet 
2 til elle. preservation to prove that the Frigidaire Cold-Wall kept foo er. the demand and approvatof American housewives. 


You’re twice as sure with two great names— 


Frigidaire made only by General Motors 
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Presentation of the new Frigidaire Cold- 
‘ Wall is being made to the dealer organiza- 
tion through a series of meetings from coast 
to coast. The new models are being ac- 
f corded an enthusiastic reception. Here, 
M. M. Roberts, Works Manager, and 
H. F. Lehman, Asst. Gen. Sales Mgr.,discuss 
one of the new Cold-Wall models before 
the distributors’ meeting in Dayton. 


Frigidaire Cold-Wall Advertising is reviewed in proof form by L. A. 
Clark, Asst. General Sales Mgr., and F. H. Peters, Adv. Mgr. Present 
plans call for insertion of the new Cold-Wall advertising in a long 
list of national consumer publications. 


Final Examination of the first new Cold-Walls to come off the 
assembly line is made by J. W. Krueger, General Superintendent, 
Plant No, 2 at Dayton. Rigid specifications and requirements for 

; high quality workmanship have always been a “must” at Frigidaire. 
They are reflected in all Frigidaire products. 
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| Renting Floor Polishers 


TRADE PAPERS—NEWSPAPERS 
NATIONAL MAGAZINES 
fessional, chances are that they will 


..-. and now, First in 
N ¥ be told that the work cannot be done 


L if ’ for some time. As the woman doesn’t 


ad Pe SS want to keep the house in that state 


waiting for the professional, she, or her 
husband, comes over to rent a ma- 
| chine.” 


CONTINUED FROM PAGE 64 


the home owners will rent machines. 

“Then there is the housewife’s angle. 
Many women wait until they have their 
house all upset for housecleaning to 
discover that the floors need refinishing 
or that they ought to be waxed and 
polished. When they ‘phone the pro- 


Hardware Stores Compete 


CHIME TIME 
4 by 
BIT .. 


The other competition is from the 
hardware stores. They have most of 
the renting and sales of floor finishing 
equipment. That shouldn't deter an 
appliance dealer from going into the 
same line, says Tiedeman. “The hard- 
ware stores haven't gone out after the 
business. It has come to them as an 
outgrowth of their handling paints and 
varnishes. ‘—Those hardware stores, at 
least the ones without appliance depart- 
ments, are not usually promotion 
minded. When the experienced ap- 
| pliance dealer puts into the rental and 
| sales of floor finishing equipment and 
| supplies some of his highly developed 
methods of advertising. promotion, 
demonstration, window display, floor 
display and specially selling—then he 
need have no fear of competition from 
the neighborhood hardware store.” 

Looking at the future possibilities in 
renting and selling floor finishing 
equipment, Tiedeman is enthusiastic. 
“| believe that the next few years will 
be even more profitable than before the 
war. And I know that my appliance 
business is going to be helped con- 
siderably by the store traffic which 
this rental service is building up. Sales 
should increase, too, with the small 
| floor polishers becoming a big item 
| which our vacuum cleaner sales men 
can push. These floor polishers have 


Again-Rittenhouse Sets the Pace! 
Sponsoring a series of delightful 


“CHIME TIME” TELEVISION MUSICALS 


Televised over Station WABD by the American Broad- 
casting Company from the new $250,000.00 Wanamaker 


Studios in New York. Lovely, Talented : low — now, but oe 
t can SO more readi y—an 
Because Rittenhouse wants their wholesalers and J ean Tighe | eg are needed more in the home— 
Featured songstress of “Chime | than some of the other low-saturation 
dealers to be first to profit from what many become one Time,” and long an ovtstand- | appliances which are receiving more of 
of the most effective mediums of modern salesmanship— ing favorite of Guy Lombardo | the average dealer’s attention and pro- 
audiences. Miss Tighe was also motion.” 
television— Rittenhouse experimented with these first the featured vocalist of “Beat 
telecasts in the history of the door chime industry. The Ro | 


Carroll's Vanities. 
resulting publicity from these presentations should ~~ ; 
prove of definite value to dealers everywhere. 


“Chime Time” Television Shows make possible an PLUS_ 
actual visual demonstration of Rittenhouse models, stellar supporting cast 


retail store displays and impressive consumer accep- and, of course, 
tance. Studio audiences, the press, stage and radioleaders | 


ie an arresting “front line” eyeful 
commend these Rittenhouse telecasts with sincere en- Ritenhouse Deer 
thusiasm «Chime medeis. 


Press releases featuring “Chime 
Time” will appear in Newspapers, 
Magazines and many other publi- 


cations. 
TRE A. E. RITTENHOUSE COMPANY, INC. “THIS IS OUR FIRST DELIVERY SINCE THE 
BONEOYE FALLS, NEW YORK FACTORY STARTED PRODUCTION" 
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Ji | Ce on every count with cooking- 


wise wives who know what they want—and 


find it in Estate Heatrola Ranges. 


with appliance men because 


»s Estate’s energetic promotion backed by a 

century of successful stove selling assures “Fifty thousand direct re- 

m uests in the last ninety 

on ays prove that “Estate 

a them a pre-sold market. Quality” and “Bar-B. 

ve Kewer”’ are proven Buy- 


Words. 


FACTORY - HAMILTON, OHIO. EXECUTIVE SALES OFFICES - 55 WEST 13th STREET, NEW YORK 11, W. Y. 
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Whether your town is large or small, most of 
your good customers read Ladies’ Home Journal. 


Surveys among 43,178 women shoppers show that 


ALL OVER AMERICA 


customers come in when the Journal comes out 


E 
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- surveys in all kinds of retail stores. Complete details ft 
available upon request—Ladies’ Home Journal, Inde- a 
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with Prompt Deliveries 


... not vague promises 


|) 


LEWIS & CONGER 
AWARD 


PRESENTED TO 
TRILMONT 
PRODUCTS COMPANY 


FOR HAVING PRODUCED 
IN THE YEAR 1945 


HE manufacturers of Trilmont 
Safety* Electric Heaters antici- 
pated “trouble ahead’’— ordered 


THE MOST 
their materials early and got into OUTSTANDING APPLIANCE) — 
‘ ‘ PROMOTING 
production immediately . . . with the GREATER SAFETY 
result that Trilmont distributors will 'N THE HOME 
get their full quota in July (not \ t 


NOTE: The Trilmont Model‘ A, 
which won The National ry “yA 
Award has been augmented by a 
new model‘AA’ which answers 
the problem of bow to get sufh- 
cient beat on low voltage lines. 


“sometime’’). 


To make sure that you will be ready 
for the early fall buying period, put 
your order in now for America’s best-known, fastest- selling 
heater in its price class—a price that assures you more prof- 
it per unit than the total retail price of conventional heaters! 


Don't leave your customers “out in the cold”... be sure to get 
your Trilmonts NOW. Write today for name of nearest distributor. 


MODEL A—1200 WATTS—10 AMPS © 120 VOLTS 
MODEL AA—1320 WATTS—12 AMPS ™ 110 VOLTS 


$ 3 300 including Excise Tax and Heavy Cord Set 


95c extra in Western Zone 


TRILMONT PRODUCTS COMPANY 


47S & WALNUT STREETS ¢ PHILADELPHIA 3, PA. 
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Department Store Gives Major Appliances 
First Floor Position 


appliances is that as saturation is 
approached, there is going to be a 
trade-in on nearly every replacement 
sale. 


Answer: We have maintained a used de- 
partment for years. We have four loca- 
tions for used merchandise, which incl: 
furniture. It is perfectly possible to make 
a profit from what you take from customers. 


Question: Department stores are 
often surprised at the amount of truck- 
ing and trouble entailed in deliveries. 
How can you handle that sort of thing 
from a congested area like the Maison 
Blanche ? 


Answer: Deliveries are going to be handled 
from another place. Nothing will have to 
come out of here. 

Question: Will 
cold canvass ? 


your salesmen 


Answer: There will be no cold canvass- 
ing, no telephone solicitation but simply a 
follow-up of prospects that we develop on 
the floor. 


Question: What are you going to 
put in the 3,800 sq. ft. on your first 
floor ? 


Answer: Our new department is located 
between a bakery goods department which 
attracts a lot of housewives and a restau- 
rant. There is a passageway through which 
people can go. It is in the rear of the store. 
Down here we will carry major appliances 
such as washers, refrigerators, vacuum 
cleaners, fans, stoves and the like. Radio 
will be carried on the fourth floor along 
with records and sheet music. This depart- 
ment will specialize in Frigidaire ranges 
and refrigerators, having been one of the 
chief outlets in the country for Frigidair2 
for a long time. Six makes of washers will 
be sold. 

Small appliances at Maison Blanche will 
continue upstairs under Leonard Jacobs. 
These go in with housewares. 


The store is approximately a half 


CONTINUED ON 
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century old. It is owned by the City 
Stores, and credit for this bold expan- 
sion in the major appliance department 
is largely due to Herbert J. Schwartz, 
president, and Sam Kornswet, vice 
president. 

John Eberhardt, who heads the 
major appliance department, once sold 
real estate and insurance and for 7 
years was with the John Holmes de- 
partment store in New Orleans. He 
points out the foresight of the Maison 
Blanche management in buying $166,- 
000 worth of radio before the war, and 
carrying it in warehouses until it was 
sold. A $30,000 stock of records is car- 
ried and the store is the center for 
teen-agers. Mr. Eberhardt does not 
think that wire recorders are a threat 
to the record business. 

Jack Gilbert, assistant to Mr. Eber- 
hardt, declares that not over 30 per- 
cent of the radio owners will buy 
records. Kids play a record about 25 
to 30 times before forgetting it and 
then come in for another one. One 
of the things the store has done is to 
issue keys for listening booths. Some 
are reserved for popular music and 
others for classical. Thus, when a 
classical music customer is given a 
key to nis booth he can come and go 
without having youngsters jump in 
ahead of him or disturb him. 

Very shortly, says Mr. Gilbert, the 
appliance industry is going to have to 
bear down on selling. As merchandise 
becomes available it is getting harder 
to close. One of the phenomena of 
New Orleans, he points out, is the 
fact that on cold days it is worst of 
all for sales, because people come into 
the store to get warm, and spend their 
time looking about and buying noth- 
ing. It takes ingenuity to get them 
on the dotted line when they are there 
for some other purpose, he maintains. 
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DON’T overlook the value of the G-E name 


in your store. 


DON’T forget how easy it is to build G-E 
Lamp displays. 


DO keep G-E Lamps easily visible to help 
identify your store as the place to buy leading 
lines of merchandise. People everywhere recog- 
nize the quality and value of G-E Lamps. 


DO bring customers into your store by featur- 
ing frequently a simple G-E Lamp display in your 
window. Watch how it builds your store traffic 
—everybody is a prospect for G-E Lamps! 


“My customers want the 
best. They recognize the 


value of the G-E mono- 
grom. That's why | sell 
G-E Lamps.” 
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@ Patented “Even-Heat” coil insures over-all, all-at- 
once broiling. Quick, simple and convenient. 


e New, specially-designed all Aluminum Drip Rack. 
© Well-tree Sizzle Platter, ideal for table service. 

(4) Broils without smoke, muss or fussing over a hot stove. 
© EZ lock-device for removing coil unit for cleaning. 
6) Non-heat-conducting bakelite handle and legs. 


(7) Safety hinge permits easy removal of top—locks into 
position when top is raised for table service. 


© Two-heat control for broiling to required taste. 


Yes, feature for feature, your customer is sold 
by the unparalleled value of the HOLLIWOOD... 
Merchandise the best buy in broilers for volume sales and 
unquestioned customer satisfaction. 
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Know Your Nylon 


Nylon, too, is highly water resistant, 
which means that fabrics made of 
nylon yarn will dry extremely quickly. 
This property of the yarn also minim- 
izes swelling and weakening when wet 
—one of the less desirable attributes of 
the rayon group of fabrics. For those 
who like their figures, nylon yarn ab- 
sorbs about 4.75 percent moisture at 
72 percent relative humidity, and 7 to 
8 percent moisture at 100 percent 
humidity. The wet, or saturated 
strength of nylon is approximately 85 
percent of its bone dry strength. Nylon, 
like rayon, requires no long soaking 
period to yield its soil; nor does it re- 
quire a prolonged washing action—the 
dirt is quickly loosened as any gal 
who has rinsed her precious hose out 
in a bathroom basin can*testifys 


Resistance to Hea 


Nylon yarn is followed by silk, rayon 
and cotton in resistancé to burning. 
In common with other crystalline ma- 
terials, it will not stand high tempera- 
tures. While some nylon yarns have 
been made that melt at very low tem- 
peratures, the melting point of others 
may run as high as 600 degrees F., or 
even higher. The melting point of 
the type of nylon currently being used 
for textile purposes is about 480 de- 
grees F., which is above the tempera- 
ture normally employed in ironing fine 
fabrics. The Good Housekeeping In- 
stitute, for instance, in their tests on 
ironing temperatures, recommended 
that a rayon-low and nylon dial setting 
be incorporated in modern automatic 
irons which would deliver 300 to 350 
degrees F. for those particular fabrics. 
Over 350 degrees sticking begins and 
at 446 degrees damage to the fabric 


CONTINUED FROM PAGE 4! 


starts. The three important factors 
to be considered in connection with 
ironing nylon, Dupont points out, are 
the amount of pressure applied by the 
operator, the amount of time the iron 
is in contact with the surface of the 
fabric, and the amount of moisture 
which is present in the fabric or the 
covering cloth during the ironing oper- 
ation. 


Some Other Properties 


Here briefly are some of the other 
properties of nylon which have a defi- 
nite bearing on the ability of the fabric 
to withstand normal wear and tear 
when made up into end products for the 
consumer : 

1. They are resistant to dry-cleaning 
fluids. 

2. They are at least as resistant as 
silk to either indoor or outdoor ex- 
posure to light. Prolonged exposure 
to sunlight will result in eventual de- 
terioration, of course, as is true of cot- 
tons, rayons or silks, and will have a 
definite effect on color. Nylon fabric, 
on the other hand, loses none of its 
properties in the dark and may be 
stored indefinitely without injury. 

3. Nylon is resistant to moths, in 
that moth larvae do not feed on nylon 
itself. It is also resistant to the fungi 
which cause mildew. 

4. Some types of nylon have good in- 
sulating properties and have a promis- 
ing future as insulation for wires in 
various types of electrical machinery. 

5. Nylon can be dyed with those acid 
colors used for pure silk, but best re- 
sults are usually obtained from dye- 
stuffs normally used on _ cellulose 
acetate. 
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“AND NOW, THE ‘WILLIAM TELL' OVERTURE—A HOME RECORDING.” 
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Easy Spindrier 
demonstration 
That means more 
per dollar invested. 
Take that “extra ten washers” if you must. But keep 
this in mind: For the long pull you'll do better— 
make more money with Easy. It’s the most prize 
washer franchise in the business. Easy Washing 


Machine Corporation, Syracuse 1, N.Y. 


WASHES 
MORE 
CLOTHES 

FASTER 
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Exclusive GE 


Two separate controls... a dream coming true! No G-E Automatic Blanket two ways, instead of one! 


more husband-and-wife quarrels over the number of covers 1 ith Sinele-C |. Or 2. with 
with Single-Control, w cclusive. amazi 
each needs. Soon, two can be Sleep-Happy under one bad  & ith exclusive. amazing 


G-E Blanket! Double-Control. And. brother, will that blanket be a 
walkout” —either way! 


BOY! Will You Make Em The Line Forms On The Right ! 
SLEEP-HAPYY Bout Good! ... Or wherever you display the handsome G-E Automatic 


Blankets. You see, folks have been reading about G-E 
Automatic Sleeping Comfort for nigh onto two years. In 
Life, Good Housekeeping, This Week, and House Beautiful. 
Hearing about it, too, on that zippy radio show, “The 


Coming! Another First” —The Automatic Blanket with 
sensational Two-Control feature! 


Wonderful next-winter news for your customers who G-E House Party.”—So, the gates are wide open for a 
sleep two in a bed. For the first time, each can have exactly stampede. Here comes big business! 


th armth h she wa ts—fi ne ligt i a e 
ew e or van rom o ight cover g ; i ri 4 
eS t overin Applia nceea nd M erchi ndise I Jepartment, Gen ral k lec tri 


What a buginess booster! Just wait—you'll be selling the Company, Bridgeport 2, Conn. 


blankelg GENERAL @ ELECTRIC 


Covering SLEEP-HAPPY America 
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Know Your Nylon 
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Chemical engineers are experiment- 
ing constantly in laboratories of the 
DuPont company to find new uses for 
the various types of nylon that have 
been developed and newer types which 
are now in process of development. 
Some idea of the versatility of the yarn 
may be gained by a knowledge of the 
uses to which it was put during the 
war. These included such diverse prod- 
ucts as parachutes, ropes for towing 
gliders and planes, tents, flak curtains 
and vests, anti-blackout suits, flying 
suits and tropical clothing equipment. 
Other types of nylon went into tire cord 
for fighters and bombers and paint 
brush bristles. Typical post V-J day 
uses for nylon yarn include hosiery and 
other knitted fabrics, woven fabrics, 
fishing lines, surgical sutures, blood 
plasma filters, bead cord, sewing thread 
and shoe laces. Larger strands of 
nylon, known as monofilament, go into 
brush bristles, strings for tennis rack- 
ets and musical instruments and insect 
screening. Nylon molding powder is 
used for electrical insulation. 


Coming New Uses 


Coming in the days ahead, according 
to Dupont, is nylon in the form of a 
staple, in addition to the filament. 
Experimental work on the part of a 


| number of mills which took the nylon 


waste from various textile operations 
and made it into spun varns showed 
that spun-nylon fabrics of great attrac- 


| tiveness and utility resulted. Nylon 


staple blended with other natural 
fabrics in overcoats, for instance, add 
substantially to the life of the garment 
because of the abrasion-resisting quali- 


| ties of the synthetic yarn. -The same 


thing is true when nylon staple is 
blended with wool in pile fabric such as 
carpeting. 

Other garment uses to which nylon 


| yarn lends itself are foundation fabrics 


where easy washing and quick drying 
are important assets: finely woven 
underwear such as slips and panties; 
sheer fabrics for curtains and draper- 


| ies, men’s. neckties and women’s 


dresses. In this latter category, we 


| might mention another advantage that 


nylon fabrics possess. High tempera- 
ture hot water or saturated steam may 


| be employed by the mill to impart a 


substantially permanent set to nylon 
yarns and fabrics. It used to be im- 
possible to make nylon stockings free 
from wrinkles, for example. The prob- 
lem was solved by “pre-boarding”, 
which means that the stockings were 
placed upon a form and subjected for 
a definite time to a specific temperature, 
under saturated conditions of moisture. 
Such hosiery, after repeated wear and 
washing, are substantially as well- 
formed as when in the original pack- 
age. 

This ability of nylon to take a “set” 
will have a wide influence on its use 
in women’s dresses, slipcovers, etc. 
which contain a multitude of pleats. 
The claim is made that such pre-set 
fabrics may be laundered without the 
necessity of re-pleating, or even of 
ironing. 
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QUALITY 
SCOOPS THE MARKET 


* Beller VSTYLE 2:TONE 3:PERFORMANCE 4-VALUE 


Portable Perfection in the 
“INDISPENSABLE LINE”... 


sa Public demand for Emerson “4-POINT 
vay * QUALITY” — in Portables, Compacts, 
an Phonoradios and Pocket Receivers—is a 
trend that is adding daily to the value 
ob- of the Emerson Radio Dealer Franchise 
ae —your solid assurance of increasing pros- 
for perity with the “INDISPENSABLE 


LINE” as production continues to mount. 
and 


EMERSON RADIO AND PHONOGRAPH CORPORATION e NEW YORK 11, N.Y. 
. W orld’s Largest Maker of Small Radio 
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POST 


SATURDAY EVENING 


POST 


When a manufacturer asks you to “watch 
for our ads in the Post,” he’s calling your 


attention to the best kind of local support. 


For advertisements in the Post reach your 
best customers—the leaders, who are first 


to buy the new and better things. 


And advertisements in the Post get attention. 
For people like to read ads in the Post—far - 


more than in any other magazine. 


when see the Post 
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TO SERVI 


Read this dealer's experience with Automatics 
during the 4 tough war years when he had plenty 
of washers to repair, but no new washers to sell. 


The new post-war Automatic 
Duo-Disc Washers are even 
more trouble-free and depend- 
able for efficient, long-lasting 
service. Automatic’s exclusive 
**Stokes’’ Patented Ball-Bear- 
ing Transmission, and the 
Automatic guarantee, mean 
a minimum of service calls for 
you and ‘“‘more profit that you 
can keep.’’ Remember, too, 
only Automatic Washers have 
the DUO-DISC feature! 


AUTOMATIC WASHER COMPANY 
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| these “jam sessions’, Rowley reveals 
the merchandising idea behind it all. 
“T have two points in mind,” he 


| says. “First, the parents of these 


| youngsters are proving to be my best 
| customers. The kids know what I have 
tq sell and when they hear plans for 


| 
the purchase of equipment discussed 


| in their homes, they chime right in 
with a plug for me. Very often new 
customers tell me they were directed 


| to my shop by their children. 


“The second idea I have in mind is 
| the fact that in a few years from now, 
| these boys and girls will grow up, 
| get married, move into new homes and 
| be in the market for appliances. I 

feel as though I’m building friend- 
ships that will be profitable in the 
future.” 


Parents Like Custom 


Not to be overlooked also is the 
fact that parents in the community 
are grateful to Rowley for providing 
a place of wholesome entertainment 
during the after-school hours. That 
the shop and its proprietor are very 
popular in the section is shown by 
Rowley’s wide acquaintance with the 
| youngsters who pass his door. He 
nods, greets them and is able to call 
most of them by their first names—an 
excellent adaptation of small-town 
technique which obviously is hard to 
| master in a large city. 

Another factor which Rowley feels 
has helped to establish his business 
| is a strong neighborhood angle which 
| he has carefully built up. Living in 
| the Crescent Hill section himself, he 
| takes part in all community activities 
| and knows his customers and prospec- 
| tive customers intimately. 

When the Crescent Hill Woman's 
Club, the strongest club group in the 
area, was trying to establish its 
monthly publication on a firm, paying 
basis Rowley, with a few other mer- 
chants whose shops were in the vicin- 
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“See You at Mr. Rowley’s” 


ity, went to the organization and 
pledged advertising for every issue. 
It not only won him many friends 
among the members but it also brought 
him a steady stream of new customers 
—for these clubwomen turn, 
pledged themselves to support their 
advertisers. 

“Every neighborhood has its own 
particular clique or dominating group,” 
Rowley says. “In this area, the Cres- 
cent Hill Woman’s Club can make 
or break any retail dealer. I decided 
when | went into business, this was 
one of the groups I would have to 
convince that I was a bona fide resi- 
dent of Crescent Hill and had the inter- 
est of the community at heart.” 

The building occupied by Modern 
Home Appliances, Inc., is a small one 
measuring about 20 feet wide by 
approximately 50 feet in length. Along 
the sides of the shop, displays have 
been worked out artistically, with the 
record and radio section featured. 
Fluorescent lighting makes the shop 
stand out among others on the block. 
Modern and attractive shelves hold 
smaller fixtures while larger appli- 
ances are worked into floor displays. 
Standard displays sent out by manufac- 
turers are utilized skillfully in deco- 
rating the walls of the shop. 


Service Employs Seven 


A well fitted-out service depart- 
ment is maintained in the rear of the 
shop. Of the 11 employees on Row- 
ley’s payroll, seven are service men. 
Service of course, is another big fac- 
tor in maintaining good will in the 
community. No repair is regarded as 
too small for attention and Rowley 
says the service department operates 
on a 24-hour basis. 

Unable to buy a truck when the 
service department was established, 
Rowley ingeniously pieced together a 
service car from junk parts. It has 
come to be a fixture in Crescent Hill. 
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MOE BROTHERS 
now producing the Kitchen 


Two-Light IO Unit ... an outstanding traffic item, first of a serie: 
of portable plug-in fluorescents notable for thei 
eye appeal, quality construction and finish 
moderate price, all-around salability. 


Quality You Can Be Proud Of. . . The finish on this fixture meets th 
highest standards of quality. Two coats of white enamel are applied over 
rust-resisting Bonderite undercoat and then baked to produce a smooth 
g,Bieaming, permanent finish. 


; Substantial Construction . . . Well-made of heavy gauge steel. Teste 
Biomaterials are used throughout. Carefully inspected. 


Siteainiversally Adaptable — No Limitations on Sales Opportunity 
wea Adapter collar fits kitchen or any conventional fixture in place o 
Spaniard! 4-inch glass globe. If permanent surface-type installation is pre 

gd, adapter collar is removable; 1/16 inch clearance permits removal o 

taps without scratching ceiling paint when changing lamps. Fixtur 

ates on 110-125 volt, 60 cycle AC current. 


M-1000, M« scent Desk Lamp 
A superbly styled desk lamp providing on obundence 
of soft, even fight over a wide ares. For the office, 
living room, Whrery, or bedroom. ideal for students. ee. 


\dividually Packed in Tested Shipping Cartons 


You know about the product, 
now you want to know about 
the house — turn the page. 
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a few of the many faciligits availab!e 


You know thac you am @epend on this sub- 
stantial o rganiz ation to maintain quality and pro- 
vide a solid foundation for your continued suc- 


cess wi Moe Srothers lightiggeptoducts. 


In addiction to the Kitchesl Two-Ligh: 20 now 
coming off the production line, this series includes 
a desk lamp, a bed lamp, a lamp hoider, a fluor- 
escent pin-up lamp, etc, attractively packaged, 
de signe: d co appealto your trafhc, and bolic 
wo Moe Brochers quality sram@agds. Descriptive 
lircratere is available. Write informa- 
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He Knows His Stuff 


tically everyone in our trading area 
heard or read that we were renting 
out washers. They're not all going to 
forget that, and when the time comes 
for them to replace their washing 
machine, we have a better than average 
chance of getting their business.” 


Heavy Budget For Advertising 


Of course, behind Kemp's success 
in the appliance business is more than 
just his personal, at-home experience. 
There’s his touch for promotion and 
advertising that has helped greatly 
to build up his business over the years, 
and to prepare him for the post-war 
era. 

When the newsboys in Burlingame 
were having their annual dinner and 
get-together last fall, the host—ever 
mindful of the men who ultimately pay 
the bills—asked the boys to mention a 
few of the big advertisers. The first 
three, almost in unison, yelled “Clare 
Kemp”, overlooking the larger space 
users such as department stores, mail 
order houses and _ utilities. 

But when you see one of Clare 
Kemp’s regular advertisements, with 
the product and his name in the same 
size (large) type, you get an idea of 
why the newsboys, and the readers 
remember him to such an extent that 
he finds it no longer necessary to put 
his street address in the copy. 

There’s nothing haphazard about his 
advertising budget. He plans each 
year to spend about 5 percent of his 
expected gross on advertising and pro- 
motion. For 1946 he budgeted $17,500 
—5 percent of his anticipated volume 
of $350,000—to which he expected to 
add about $12,500 from the cooperative 
advertising manufacturers would offer. 
When appliances didn’t come in as 
expected, and cooperative advertising 
was held back, he cut down this figure, 
but still, during the first four months 
of 46 he spent an average of $1,000 
per month on advertising. 

Backing up Clare Kemp's personal 
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inethods of selling and his large adver- 
tising and promotion campaigns is a 
well staffed service department. 
“Everyone knows about the one rotten 
apple spoiling the whole barrel,” is 
Kemp's analysis of the need for serv- 
“Well, it is just as true with cus- 
tomers, particularly where I have been 
pushing such products as dishwashers 
and electric sinks which are not yet 
well known. One dissatisfied customer 
will keep me from getting a dozen of 
more sales.” 


ice. 


Four Men on Service 


Four men are kept busy full time 
in his service department. 
except are 
Although he emphasizes that profit is 
not the motive, service accounted for 
15 percent of his 1945 gross. 

“Something I find very valuable is 


ances, radios, 


All appli- | 


serviced. | 


Everyone Agrees, 


this card index system,” says Kemp. | 


“I think it is essential. One card for 
every appliance. In that way you 
can tell before a service call is made 
just what has been wrong with that 
appliance in the past, and how long 
since it was repaired or overhauled. 
Incidentally—there is another angle to 
that. You customers who 


get 


say, 


‘Why, it was only a month or so since | 


I paid to have that fixed!’ And more 
often than not, your card on that appli- 
ance will show that many months or 


a year has passed since the last serv- | 


ice call. Time passes quickly, and 
there’s no sense having your customers 
wrongly believe that the appliances 
you sell are always in need of repair. 


“IT feel, too, that I’ve been able to | 


keep their good-will in spite of enfore- 
ing the $2.50 minimum charge for a 
service call. When the repairs take 
only a few minutes or so, I may get 
a complaint. Usually this is straight- 
ened out by asking the customer how 
much her doctor charges for a five- 
minute visit, and how much for a one 
hour call. 
and begin to understand.” 


"I BORROWED THE IDEA FROM THE MOVIE-HOUSES" 
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Most people get the idea | 
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CHROMALOX 


Electric Range Units for Replacement 


on any Make or Size Electric Range 


HEATFLO 


TRIANGULAR 


Service calls are filled in mini- 
mum time with maximum customer 
satisfaction when you feature fast- 
selling CHROMALOX Units for Elec- 
tric Range Replacement. 


This popular trio and a supply 
of CHROMALOX Adaptor Rings are 
all you need to insure perfect 


fit in any range opening. More 
Sales! More Profits! Less Effort! 


Put CHROMALOX to work build- 
ing yourreplacement sales. Order 
a supply of Range Units today. 
For information on Triangulars, 
Super-Speeds and Heatflos, 
write for Catalogs. 


on new ranges and for replacement 


RC-16 


CHROM 


EDWIN |. WIEGAND COMPANY - 7525 THOMAS BOULEVARD - PITTSBURGH 8, PA. 
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Chromy Says: 
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| — SUPER-SPEED 
Ps | | 
_ means ELECTRIC Cooking at Its Best! 
y 
Jr 


Only a combination of RCA engineering genius 
and Victor's 47-year leadership in the field of 
musical reproduction has been able to produce 
the exact co-ordination of electronic amplification. 
loud-speaker and cabinet which is the famous 
“Golden Throat.” 
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Only RCA Victor has the 


In an impartial “Curtain Test,” an unbiased 
audience compared the tone of RCA Victor's 
with competitive instruments, agreed on the 
superiority of the “Golden Throat” over all the 
other acoustical systems tested. Your customers, 


too, will prefer the “Golden Throat”! 
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More Millions of Listeners... | 


to the NEW RCA Victor , 
Radio Show! 
adio SHOW. 
, Robert Merrill— handsome young Metropolitan Opera 
a baritone—new idol of the bobby-soxers, their mothers and 
0 their grandmothers—heads up a half-hour of “The Music 
America Loves Best.” Dr. Frank Black and his famous 
. orchestra support him to help make more and more friends age 
for RCA Victor. 
. Every Sunday over NBC coast to coast—listeners within i” 
' shopping reach of your store are urged to hear RCA Victor a 
radios and radio-phonographs— with the “Golden Throat.” & 
ONLY RCA VICTOR 
Le LCTOR MAKES THE 
RADIO CORPORATION OF AMERICA VICTROLA* 
*Victrola T.M. Reg. U.S. Pat. Off. 
Visit—the RCA Victor Exhibit =f 
| 
at the NAMM Convention (Booths 15 and 16 heli 
and Room 14) 
In this fine radio-phonograph and other © Permanent Point Pickup makes it viel A 
RCA Victor instruments on display— _ possible toget low-volume “background” iit 
you will hear the unmatched tone of — music without attendant pickup noise. ou } Hi a 
the “Golden Throat”! Visit us at the eliminates needle changes and prolongs ld 
convention and judge RCA Victor's the life of records. 
tonal supremacy for yourself. e Plays twelve 10” or ten 12” records Val 
This attractive console—59V1—has automatically. 
an outstanding selling features. this—PLUS—the superb tone of the 
exclusive RCA Victor “Golden Throat”! 
* Handsome Chippendale style cabinet Come to see us—Booths 15, 16 and 
in beautiful walnut or mahogany veneer. | Room 14. Hear the RCA Victor 59V1 and 
* Automatic Volume Control. other “Golden Throat” instruments. 
* 6 Electric Push Buttons provide for Surprises in store for you, too, in mer- 
instantaneous tuning. chandising ideas for RCA Victor records! 
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Your Assurance of 
Maximum Performance...FOR YEARS 
.. . Dependable . .. Economical and 
Requiring Minimum Servicing... . 


Because the purchase of a gasoline 
powered appliance, farm machine or 
piece of industrial equipment is a 
major investment, users, dealers and 
manufacturers expect years of de- 
pendable service. The gasoline engine 
is the heart —the power unit. If it fails, 
the equipment fails. Hasty purchases 
now, with little-known, unproved pow- 
er units, bring up an element of risk. 


To be sure of all that is best and most re- 
liable, insist on Briggs & Stratton 4-cycle 
air-cooled engines. Every possible effort 
is being made to supply today’s unpre- 
cedented demands ...the wait won't be 
too long. Remember—“it’s powered right 
when it’s powered by Briggs & Stratton” 
— preferred power the world over. 


BRIGGS & STRATTON CORPORATION 
Milwaukee 1, Wisconsin, U.S. A. 
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Mrs. Cleo Filsinger of the Pacific Gas & Electric Co. and Prudence Penny of the 


San Francisco Examiner put on a demonstration of home freezers for Lachman Bros. 


of San Francisco. 


Home Freezer Sale 


Lachman Bros., San 
Francisco Home Furnishers, 
Learn About a New Produci 


NY one who had been under the 
impression as a result of opti- 
mistic field surveys that the public is 
just waiting to run away with home 
freezers the minute they appear on the 
market could have learned something 
from the recent successful demonstra- 
tion and sale of freezers put on by 
Lachman Bros. of San Francisco. 
This store, on receipt of a shipment 
of ten home freezers, announced its 
program in a half-page ad, headed 
“Immediate Delivery”. The event was 
to take the form of a two-hour demon- 
stration held April 24 at which Pru- 
dence Penny, Food Editor of the San 
Francisco Examiner, Mrs. Cleo Fil- 
singer, home economist for the Pa- 
cific Gas and Electric Co. and A. F. 
Johnson, supervisor of Frozen Food 
Distributors, Inc., were to serve as 
hosts and advisory experts. 


50 People Attend 


The demonstration was reasonably 
well attended, with about 50 women— 
and men—who came in to view the 
equipment and to listen to the talks. 
The story of food selection, prepara- 
tion for storage and the storage of 
frozen foods purchased for subsequent 
use was well covered in these talks and 
much interest was shown and ques- 
tions asked. One feature which drew 
particular interest from this predomi- 
nantly city audience, was the capacity 
of the 5 cu. ft. storage box. Food was 
brought which was presumably de- 
signed to fill two freezers, but by care- 
ful packing, the entire amount was 
packed into one storage cabinet. It 
took about $50 worth of packaged 
frozen foods to fill one freezer to 
capacity. 

Especial interest was revealed in 
questions as to the possibility of ob- 
taining frozen dinners by famous chefs 
or from well-known restaurants which 
the housewife might keep on hand for 
later use when guests came at an 
inconvenient time for home cooking. 
It was also apparent that the publicity 
which has been given the combination 
home refrigerator with freezer com- 


SPECIAL DEMONSTRATION 
Temeorrew—t riday-2 to 1PM, 


One of Lachman Bros.’ home freezer ads 


partment had appealed to many who 
felt that this more modest freezer 
storage space would be all that would 
be needed to meet their requirements. 

The use of the freezer for the stor- 
age of baked foods was the special 
subject of Mrs. Filsinger’s demonstra- 
tions—while “Prudence Penny” showed 
how to prepare vegetables and meats 
for freezing. No announcement was 
made of the fact that food would be 
served at the demonstration, as it was 
not desired to attract a crowd merely 
for the sake of refreshments, but later 
in the program, the frozen cakes and 
cookies were sampled and much ap- 
preciated by the group. 

Sales were moderate—that is, the 
store sold all the equipment which had 
been allotted to this sale, but there 
was no great waiting list begging for 
delivery of more boxes. In _ other 
words, it was apparent that there is 
going to have to be considerable spade 
work done in educating the public 
before sales in quantity are to be 
expected, 
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TO YOU, the “Toastmaster” toaster's wide popularity means more 
profit. It’s the toaster that’s easiest to sell—in the greatest numbers. It 
toasters than all other makes combined. For the “Toastmaster” toast- 
er’s reputation for performance, with users and dealers alike, gets 
around. everyone hee 


* TOASTMASTER" is a registered trademark of McGraw Electric Co. Copr. 1946, TOASTMASTER PRODUCTS DIVISION, McGraw Electric Co., Elgin, Ill. 
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Inland vier Ol lee Cube Tray 


Inland’s moderately priced, effi- 
cient Magic Finish Tilt Out Ice 
Cube Tray, which combines fast 
freezing with quick release of 
full-sized ice cubes, is an out- 
standing “buy” for automatic re- 
frigerator manufacturers, job- 
bers, dealers and users. 

Two ice cubes at a time or a 
trayful are speedily released 
from this aluminum tray by use 
of the handy Operating Lever, as 
illustrated at right. Tray comes 
either with or without pan lifter. 
This, easy-to-operate, ice cube 
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tray comes in single tray or 
double duty Dessert Tray sizes. 

This Inland Magic Finish Ice 
Cube Tray is first choice as low 
cost original equipment by lead- 
ing automatic refrigerator mak- 
ers as well as for replacement 
sales by dealers. Users find ex- 
treme satisfaction in the conveni- 
ence of its operation. 

For prices and further details 
write to— 


INLAND MANUFACTURING 
DIVISION 
General Motors Corporation ® Dayton, Ohio 


For Two Cubes 


As shown in illustration above it 
is easy to use the Operating Lever 
and get two or more full-sized 
ice cubes from the Inland Tilt Out 
Ice Cube Tray, 


For A Trayful 


After cubes are loosened the grid 
is lifted vertically and cubes fall 
into the single tray pan—or In- 
land Dessert Ice Cube Tray pan, 
as shown above. 


Regulation “W” 
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the dealer? If a charge account was 
not paid by the 10th of the second 
following month, the consumer’s credit 
was frozen on listed items. Of course 
stores used this as a collection medium 
and froze accounts on everything, but 
this was not under Regulation “\V” 
provisions. 

Then load credit was broadened to 
include single payments loans. 

The idea behind the Federal Reserve 
regulation was to reduce installment 
sales. In September 1941 consumer 
debt amounted to $9,959,000,000. This 
fell to $5,192,000,000. 

On household appliances you can say 
that consumer debt was $131,000,000 
in 1941 and fell to $13,000,000. Because 
there is plenty of money loose in the 
United States, Regulation “W” is 
actually a good thing for dealers in 
making collections. 


Financing For Customer 


For example, not generally realized 
is the fact that charge account credit is 
actually income financing for the cus- 
tomer. You sell a toaster. The bill is 
payable in 30 days. Actually, you are 
assuming that the customer’s income is 
accumulating fast enough to liquidate 
that debt in 30 days. On the larger 
sale the regulation also protects the 
dealer. Federal Reserve men feel that 
the down payments required should be 
substantial during this period of strong 
inflationary pressure. 

The customer is motivated by the 
desire to have present satisfaction out 
of goods that he is not able to pay for. 

When the business cycle is going up, 
this is well and good. When it is going 
down, it is a buzz saw that can ruin 
the dealer. 

Therefore, Regulation “W” is kind 
to the dealer. It provides that a cash 
payment of one-third of the purchase 
price must be made at the time of the 
sale as a down payment, and complete 
payment must be made within 12 
months of the date of the sale. If a 
trade-in is taken, the amount allowed 
for the same is first deducted from the 
purchase price and a cash down pay- 
ment must be then made of one third 
of the balance due after this deduction 
of the trade-in allowance. 

Installment payments must be sub- 
stantially equal and not less than $5 
per month or $1.25 a week, and the 
payment intervals must be approxi- 
mately equal and not more than one 
month apart. Exceptions are made in 
the case of farmers and persons with 
seasonal income. 

A written statement of the terms of 
the sale must be given the purchaser 
and the seller must preserve records of 
the sale as required by the regulation. 

When such appliances are placed on 
demonstration or approval and in an- 
ticipation of installment sale, the seller 
must collect a deposit equal to the 
down payment that would be required if 
the sale is made. 

Records must be preserved for a 
year, which is a good thing for anyone 
in the appliance business. 
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The case of the MISSING OUTLETS 


GROCERY manufacturer in a major city was _ ucts the sales per outlet were low. 

doing a fair job. But the manufacturer With this clear picture at hand the manufac- 
wasn’t satisfied. His sales force was largeenough _ turer took steps to improve the situation — 
and his sales volume was good, but it wasn’t up _— applying his sales force for better coverage and 


* 


to the market potential. better servicing of every potential 
CALL THE H-A-S MAN 
, outlet— getting greater results 
The manufacturer discussed the fi h :; 4 
Just drop us a note *£0M the same man power... 


problem with a Hearst Advertis- 
ing Service man. Together they 
selected a typical sales division 
and prepared a complete analysis 
covering every food outlet. 


saying, “I’m inter- 


ested in your market This is the kind of cooperation ~ 

information on (name 

your typeofproduct).”” that’s coming more to the fore as 
more businessmen realize the 

value of knowing sales territory 

in the informed, intimate way 


The analysis revealed two condi- that a newspaperman knows it. 


tions. First, the manufacturer’s 
distribution was extremely spotty. 
Second, in those stores which 
stocked the manufacturer’s prod- 


Hearst ADVERTISING SERVICE 


HERBERT W. BEYEA, General Manager 
959—8th Ave., New York 19, N. Y.—Offices in principal cities 


If you have a problem why not 
see what H-A-S can do to help 
you? 


Representing: 
New York Journal-American ¢ Pittsburgh Sun-Telegraph ¢ Chicago Herald-American 
Baltimore News-Post-American © Boston Record-American-Advertiser ¢ Detroit Times ¢ Albany Times-Union 
San Francisco Examiner e Los Angeles Examiner ¢ Seattle Post-Intelligencer 
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George Westinghouse 
Centennial 


PAGE 90 


», 
~ 
: 
‘ 
1846-1946 
ini 
JULY J, 1946—ELECTRICAL MERCHANDISING ELEC 


CARRYING FORWARD A 
TRADITION OF INTEGRITY 


heartening American success story, indeed, is the life of George 


Westinghouse. And all the more inspiring when you contrast his humble 


Because this year marks the centennial of George Westinghouse, we raise our voice 


beginnings with the 46 plants that are today producing products bearing 


the famous Westinghouse trademark. 


above the hum of busy machinery to pay tribute to his manufacturing genius and leadership. 
The many industries he founded, the countless products he fathered, are serving the 
world on a scale vastly beyond his imaginings. 
This sustained record of progress should lend encouragement to the company, its 
Distributors and its Retailers. The same spirit of co-operation which has brought us so 


far should assure real prosperity in the days ahead. 


Westinghouse Electric Corporation + Appliance Division + Mansfield, Ohio 


Plants in 25 Cities . . . Offices Everywhere 


a 
Guew house needs 


Westinghouse 


MAKER OF 30 MILLION ELECTRIC HOME APPLIANCES 
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Passenger Service 
Desiqned to Meet 


INDUSTRYS NEEDS 


Here is a new passenger train service ideal for industrial executives 
making business trips between the East and West Coasts. This no-extra- 
fare service is 10 to 18 hours faster than previous service between 
Chicago-St. Louis and the West Coast terminals. 


Between Between 
NEW YORK - WASHINGTON, D.C. 5ST. LOUIS- KANSAS CITY - DENVER 
and LOS ANGELES-SANFRANCISCO — and PACIFIC COAST 


From New York... through sleeping-cars Departing from St. Louis on the new 
depart on the New York Central and the Streamliner “CITY OF ST. LOUIS” 
Pennsylvania railroads. On arrival at Chi- through sleeping-cars are routed to Port- 


land-San Francisco and Los Angeles (via 
Kansas City-Denver) with no change of 
cars enroute. Similar service is available 
eastbound from the West Coast. 


cago they are carried through to Los 
Angeles on the Transcon; to San Fran- 


cisco on the Overland. 


From Washington, through sleep- 

ing-cars departing on the Pennsylvania 

For complete information regarding sched- 
ules, accommodations and other passenger 
service to or from the Union Pacific West, 
inquire at your local ticket office. 


are carried through from Chicago to Los 
Angeles on the Transcon —to San Fran- 
cisco on the Pacific. Departing on the 
Baltimore and Ohio, sleeping-cars are 


earried through to San Francisco on 


the Pacific. TO VACATIONISTS “ee Union Pacific 

serves more western scenic regions than 
Similar service available eastbound from any other railroad. These include Cali- 


fornia, Pacific Northwest, Colorado, Yel- 
lowstone and the National Parks of South- 
ern Utah-Arizona. 


Los Angeles and San Francisco. No change 


of cars enroute in either direction. 


be Specific - 
say Union Pacific’ 


ROAD OF THE Stitamliners THE 


UNION PACIFIC RAILROAD 
Challengers 


“Mike” Cimorelli 
Looks Ahead 


CONTINUED FROM PAGE 5) 


There is no better place for a mei 
chant to invest his money, Cimorel 
insists, than in staple merchandise. As 
an example he points to his present 
stock of sleds, an item he has stocke:| 
for the Christmas trade for many years 
This season, a month after the holidays, 
he was offered a good buy on a large 
quantity of sleds. He took them gladly, 
explaining: “If any come through at 
all next year, they may be very late. 
I’m set. I have mine. 

“Over the years, the price never 
goes down on items of that kind. It 
often goes up. I believe it will be up 
next year sure. Where better could | 
invest any extra money? Suppose the 
price does slide off a bit. I still can 
clear them at a reduced mark-up.” He 
recalled numerous items similarly 
handled when he had excess cash. 
Heading into the war years he was 
stocked to the hilt on a wide variety of 
merchandise. 

Cimorelli doesn’t subscribe to the 
idea of building a long list of custom- 
ers who wish to purchase some product 
in the future. He discounts the total 
volume seemingly represented by such 
lists by 80 to 90 percent. Instead, he 
places his trust in a stack of sales slips 
in his register, many for future deliv- 
eries—with down payments. 

Cimorelli is strong for promotions 
staged by Central Hudson Gas & Elec- 
tric Co. because, as he says: “Their 
field work does us all good; their shows 
are fine; their merchandise promotions 
mean sales for us.” 


Summer Trade 


Although Catskill’s population is 
given as 5,429 persons, in summer it 
soars far above this figure. Summer 
boarders, however, don’t buy appli- 
ances. On the other hand, Catskill is 
the Greene County seat, which does 
mean something because Greene 
County includes an added 22,497 people, 
a number of whom naturally trade in 
this center. Whereas, in round figures, 
there used to be perhaps 30 dealers in 
the county, today there may be all of 
80, according to Mike. “And trouble 
ahead for a lot of them,” he adds. 

Cimorelli’s nose for merchandise 
ferreted out quite a bonanza during 
the war. In fact it was midway in 
the war, in 1943, when he discovered 
189 refrigerators in Albany. He first 
got on the trail via the phone, con- 
firmed it, snatched a certified check and 
grabbed the next train to the state capi- 
tal where he formally purchased the 
whole batch. They were 5 to 7 cubic 
foot capacity—‘‘a beautiful dream,” as 
| Mike said. But then the fun began. 

The papers got hold of the story and 
despite trips to Washington and all the 
pressure he could muster, the govern- 
ment made him split his find with sev- 
eral other dealers around the country 
so that the entire stock wouldn’t land 
in Catskill. Cimorelli finally settled for 
50 of them as his share. Not a bad 
share at all during the middle of the 
war. “Now if I only could quietly 
uncover another 189 refrigerators riglit 
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Build up the Lion’s share of the business 
«> with today’s complete line 


at 


The famous Sessions Self-Starting Electric 
Clocks come in a brilliantly designed variety 
of models and sizes — for every room in the 

Bar buying spree is still going 
strong, but — people are getting choosy... 
Just any electric clock isn’t good enough 
any longer. And the dealer who’s going to get 


home. Cases vary from fine solid woods to 
models with handsome contrasting panels and 


overlays and modern plastics. And every 


Sessions features the new silent, sub-syn- 


the lion’s share of the business in his town chronous motor that doesn’t even whisper! 
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today is the one who can show a variety of 
styles to meet a variety of tastes. 
With the complete Sessions line to choose 


from, you can please your choosiest customer. 


National advertising backs the Sessions 
line ...and backs your opportunity right 
now to help yourself to a larger share of busi- 
ness. Better see your wholesaler today! 


essions (locks 


"The House of Westminsier Chimes” 


FORESTVILLE, CONNECTICUT + — MART, CHICAGO 


1946 


Re 
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‘Light. Diffuser for Fluorescent Lamps! 


No glare — greater efficiency. Does not 
cast shadows. 


Made of lightweight aluminum, finished 


in white baked enamel 


SPECIFICATIONS 


Fits Units 
Lamp Per Pkg. 


Cat. No. Length 


27-1-40 46 7% in. 40 watt 12 
27-5-40 2276 in. 20 watt 12 
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Represented Nationally by 
D. E. SANFORD CO. 
NEW YORK e@ BOSTON e PHILADELPHIA 
ATLANTA e CHICAGO e ST.LOUIS 
SAN FRANCISCO e LOS ANGELES 
DALLAS e SEATTLE 


... Means improved lighting for 
factories, offices and stores 


Fluor-O-Shields afford keener visibility by elim- 
inating glare, minimizing stroboscopic effect, 
diffusing evenly and softening the light of fluo- 
rescent lamps. Better lighting means more effi- 
cient work, more sales and improved conditions 
for store displays, office layouts and production 
lines. 

In exactly 2 seconds you can mount a Fluor- 
O-Shield (2 sizes) on either a 40 watt or 20 watt 
fluorescent lamp. Fluor-O-Shields fit practically 
all exposed lamp fluorescent fixtures—single or 
multiple lamp units. Snap-on clips permit instant 
mounting without screws, bolts, or 
tools. Complete offices, stores and 
factories can be equipped with 
Fluor-O-Shields in a surprisingly 
short time. 


JULY 


Suitable for continuous or unit mounting. 
Made of lightweight aluminum, finished in white 
baked enamel. Fluor-O-Shields cause no stress 
or strain on lamps, sockets or fixtures. If your 
distributor does not stock Fluor-O-Shields, write 
us for name of distributor who can supply you, 
or ask your distributor to write us. 


@ Eliminates Glare. Diffuses Light Evenly 

@ For Factory, Office, Store, Home Lighting 

@ Fits Nearly All Open-Face Fluorescent Fixtures 
@ Practical. Inexpensive. Decorative 


9S *] 25 


%*Trade Mark — Patent Pending 


FLUOR-O- SHIELD* by CAMFIELD MANUFACTURING COMPANY © GRAND HAVEN, MICHIGAN 


|, 1946—ELECTRICAL MERCHANDISING 


— - — 
= — —— - 
we 
th 
) str 
Cal 
» the 
mc 
dy du 
ha 
My mc 
Ig wi 
ers 
Ay 
ma 
Fe 
ary 
in 
AY 
the 
in 
Cal 
cer 
err 
ind 
fire 
ma 
tha 
wil 
; bro 
pez 
177 
Mz 
of 
per 
of 
EL 
rs 


April Washer, Refrigerator and Iron 
Shipments Reach New Post-War Highs 


General production decline not reflected in appli- 
ances; washers, irons, cleaners exceed average pre- 
war rate; refrigerator shipments jump 34 percent. 


Quivering under the impact of the 
steel and soft coal strikes and the 
yet-to-be-felt two-day railroad walk- 
out, American industrial production 
in general declined during the month 
of April despite the notable exception 
of many durable goods. As listed in 
CPA Administrator John D. Small’s 
May 28 report, steel production fell 
from 1.6 million tons a week at the 
end of March to 860,000 tons, or less 
than 50 percent capacity, by the end 
of May, while shipments of washing 
machines, refrigerators, vacuum clean- 
ers, and electric irons paradoxically 
increased. The reason, of course, is 
that while the strikes affected the pro- 
duction of raw iron, the supply lines 
contained enough fabricated steel for 
the production of finished goods. 


Coal and Copper Shortages 


Said Mr. Small, “It cannot be too 
strongly emphasized that the Ameri- 
can economy will bear the scars of 
the coal strike for a great many 
months to come. The production of 
durable goods, including automobiles, 
has been set back at least three 
months by the coal strike, combined 
with other strikes.” 

Important to electrical manufactur- 
ers is the acute shortage of copper. 
April output amounted to approxi- 
mately 19,000 short tons, compared to 
20,000 tons in March, 50,000 tons in 
February, and 69,000 tons in Janu- 
ary. Foreign refined copper available 
in April amounted to 22,600 tons in 
April as against 10,600 tons in March; 
the increase, however, is a mere drop 
in the bucket of U. S. needs. Ameri- 
can copper production is about 33 per- 
cent of normal. Withdrawal of gov- 
ernment electrolytic copper stocks for 
industrial needs has left little but 
fire-refined copper, of little use to 
manufacturers. Mr. Small predicted 
that only 17,000 tons of wire bars 
will be available for processing during 
May. 

April shipments of washing machines 
broke through the previous post-war 
peak of January (171,000 units) with 
177,000 units, a 51 percent gain over 
March’s 111,000. Although production 
of washing machines in April was 12 
percent higher than the pre-war rate 
of 158,000 units per month, the re- 


port indicated that production was still 
retarded by insufficient quantities of 
brass, plastic and rubber parts, screw 
machine products, fractional horse- 
power motors, and porcelain enameled 
tubs. 


New Refrigerator High 


Shipments of domestic mechanical 
refrigerators in April jumped to 143,- 
000 units, a new high since V-J day, 
and 34 percent above March ship- 


ments of 107,000. April shipments 


were, however, still only 46 percent 
of the pre-war rate. Delays were 
caused, according to the CPA, by 
shortages of sheet steel, copper prod- 
ucts, motors, and tin mill plate for 
condensers. 

The production of vacuum cleaners 
in April reached 174,000 units, 8 per- 
cent above March shipments of 162,- 
000 units and 12 percent greater than 
the pre-war monthly rate of 156,000 
units. 

Although figures for April ship- 
ments of electric irons were not avail- 
able in the report, March shipment 
figures were given as 24 percent 
greater than February’s 308,000, or a 
total of 382,000 units. March ship- 
ments set a new post-war high. 

Some 23,000 electric ranges were 


everything is not a chaotic mess. 


Plus 


Goods are being produced today in 
greater quantities than ever before 
in peacetime. Manufacturers’ ship- 
ments dollarwise are double what they 
were in 1939 and physically are at 
least 51 percent greater. 


In early April there were 54.6 million 
people employed in the United States, 
an all-time high for civilian employ- 
ment. Employment gained 1.6 million 
between early March and early April. 


Retail sales were 125 percent greater 
in March, 1946, than in the corre- 
sponding month of 1939 and 20 per- 
cent greater than in March, 1945. 


The 1946 cost of living has risen only 
one-fourth as much above the base 
level as it did in 1920, following the 
first world war. Wholesale prices have 
soared only two-thirds as high above 
the base level as they did in 1920. 


Construction activity increased from 
$509 million in March to $589 mil- 
lion in April, nearly four times the 
level of April, 1945. 315,000 dwelling 
units were started during the first four 
months of the year. 


March lumber production jumped to 
2.6 billion board feet, 24 percent 
greater than the February output. 


DEBIT AND CREDIT 
IN THE AMERICAN ECONOMY 


As with most phases of life, we hear more about America’s troubles than 
her achievements. Current news is a melange of strikes, shortages, foreign 
and domestic diplomatic and political difficulties. In the two columns below 
are facts and figures—both good and bad—taken from the May 28 CPA 
report. Compare the two sides and add them up; the results, while they may 
not make you see the world through rose colored glasses, may indicate that 


Minus 


Approximately 13 million ingot tons 
or 9 million product tons of steel 
were lost to industry because of the 
steel strike. The soft-coal strike cost 
the nation about $2 billion in lost pro- 
duction and set back production of 
durable goods at least three months. 


Because of strikes, copper mines are 
producing at about one-third of their 
capacity. It will take two or three 
months to refill the supply lines after 
the strikes are settled. 


A severe labor shortage may be felt 
in late 1946. The loss of man-days of 
working time as a result of strikes has 
been greater during the first four 
months of 1946 than ever before in 
our history. 


Consumer savings, which represented 
29 percent of disposable income in 
the second quarter of 1945, declined 
to 14 percent of disposable income in 
the first quarter of 1946. Wholesale 
prices have risen three percent just 
since February. 


Strikes in the plants of Lumbering 
equipment suppliers are holding back 
wood production. 


Some materials, like bricks, are in 
critically short supply. 
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shipped in April, 49 percent of the 
pre-war rate of 47,000, and approxi- 
mately the same number as was 
shipped in March. Steel and electric 
control shortages were blamed by the 
agency for retarding range production. 

The March level of sewing machine 
shipments was continued into April. 
The 28,000 units shipped still repre- 
sented about 53 percent of the pre-war 
rate of 67,000. 

Incomplete reports indicate, accord- 
ing to the agency, that April ship- 
ments of domestic radios remained ap- 
proximately the same as the March 
level of 1,000,000 sets, 23 percent 
higher than the February level of 
750,000. 


Copper Shortage 
Threatens Industry 


Widespread plant curtailment and 
shutdowns in the electrical industry 
may postpone indefinitely the manu- 
facture of a large portion of electrical 
appliances and equipment depending 
upon copper for component parts. 

This major catastrophe to the elec- 
trical industry was predicted for the 
near future by R. L. White, president 
of the National Electrical Manufac- 
turers Association, if there is not an 
immediate relief in the shortage of 
copper caused by strikes in the copper 
industry. 

Mr. White made the announcement 
following a poll taken at a meeting 
of the Association’s board of gover- 
nors on June 7 and said that the wide- 
spread shutdown would begin late in 
June. 

Mr. White declared that from 50 
to 60 percent of the copper mined 
was ultimately required by the elec- 
trical manufacturing industry, ahd he 
also said that even those companies 
which did not depend directly upon 
the use of copper, but who sold ac- 
cessories or parts to other electrical 
manufacturers, would suffer the loss 
of their normal markets within the 
industry because of the shutdowns. 

Of the companies represented on the 
board of governors, the poll revealed 
that the most immediate and drastic 
effect would be felt by wire and cable 
manufacturers, followed by the pro- 
ducers of electric motors and trans- 
formers. 

Mr. White, who is also president of 
Landers, Frary and Clark, said that 
his company would be forced to shut 
down the first two weeks in July 
because of the lack of copper. 

A manufacturer of small appliances 
said that his company was already 
affected by a shortage of cord sets, 
switches and other parts. Representa- 
tives of wire and cable companies said, 
according to Mr. White, that their 
production had already been curtailed 
to 25 and 75 percent of capacity. 


PAGE 95 


| 

| 
NE 


LESTONES IN MAGAZINE HISTORY 
For Forty Years 
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PEOPLE WHO 
Notice the people who buy Collier’s at 
newsstands. They represent America’s 
most promising prospects — intelligent, 
progressive and financially responsible. 
They’re in the ‘‘age of acquirement”’ and 
they’re thinking ahead to new clothes, 
more comfortable homes, more complete 
health supplies and labor-saving house- 
hold equipment, more insurance, new lux- 
uries as well as necessities. They’re in 
a buying mood because they can afford to 


be and a sure straight way to their good 
favor is through the pages of Collier’s. 


READ COLLIER’S 


The most convincing sales story in the 
world can fall flat if it’s told to the wrong 
audience. In happy contrast, the adver- 
tiser who uses Collier’s is displaying his 
merchandise to a modern, responsive 
audience. He is talking to families who 
are anxious for new and better things, 
adults and teen-agers who speak the lan- 
guage of progress right along with him. 
Collier’s readers are typical of the think- 
ing millions who set the buying trends for 
the whole national market. Their week- 
after-week loyalty to the “‘magazine of 
progress’ inspires Collier’s editors to 
maintain its high standards in fiction and 
features . . . and just as faithfully they 
look to Collier’s advertising pages for the 
things they want to buy. 


USE COLLIER’S 
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S 
“DETROIT” 


SELL crean 


RELIABLE 
ECONOMICAL 


IT’S PROFITABLE... 
BUILDS GOOD WILL 


Oil heat is automatic, clean and eco- Float Valves. These valves are simple, 
nomical. It appeals to your customers. extremely reliable, long lasting. A 
Oil fired space heater, furnace, range, ‘Detroit’ Valve on a heating unit is evi- 
and water heater sales are profitable— dence that only the best is being offered. 
service-free operation results in satisfied 


For nearly 20 years Detroit Lubricator 
customers. 


Company has produced “Detroit” Safety 
Sell the units equipped with “Detroit” Float Valves to the highest standard. 


DeETRO iT Lu BRICATOR Compa NY General Offices: 5900 TRUMBULL AVENUE 


DETROIT 8, MICHIGAN 
Division of American Rapiator & Standard Saritany corporation 

“DE 


Canadian Representatives — RAILWAY AND ENGINEERING SPECIALTIES LIMITED, MONTREAL, TORONTO, WINNIPEG 


“Detroit” Heating and Refrigeration Controls ¢ Engine Safety Controls © Safety Float Valves and Oil Burner 
Accessories © “Detroit Expansion Valves and Refrigeration Accessories © Stationary and Locomotive 
Lubricators 
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Stevens Cites Need for 
Progressive Management 


A potential market for approx 
mately 3,400,000 cleaners this year was 
the estimate of George Stevens, vic« 
president of the Eureka division o/ 
Eureka Williams Corp., in a recent 
talk before the Sales Executives Club 
of New York. The theme of Mr. 
Stevens’ speech, “Retooling for Lead 
ership,” suggested that such an aim is 
within the realm of possibility, since 
good leadership would bring about 
progressive management, and this in 
turn would lead to more mutually ad- 
vantageous employment. 

“We can only achieve a high level 
of employment and production in the 
kind of economy in which all our peo- 
ple are happily engaged in productive 
labor.” Mr. Stevens said, “and where 
all people are desirous of and in a 
position to improve their standard of 
living through work.” He went on 
to list what he considered the funda- 
mentals for progressive management— 
“policy, people, product and program.” 

Mr. Stevens, in emphasizing the im- 
portance of spreading a consciousness 
of the “American system that enables 
us to produce better things for more 
people at lower prices,” described how 
Eureka set about retooling its policies 
“the American way.” This included a 
change from a _ door-to-door selling 
policy to one of dealer distribution, a 
strengthening of the organization, an 
improvement of the product itself, and 
the development of a “comprehensive 
program of advertising and_ selling.” 


Thompson Again Heads 
Washer Assn. Committee 


R. H. Thompson, traffic manager of 
The Maytag Company, Newton, Iowa, 
who served before the war as chairman 
of the American Washer and Ironer 
Manufacturers’ Association traffic com- 
mittee, and who has been vice-chair- 
man in the interval, has resumed the 
chairmanship. 

John J. McConville, Westinghouse 
Electric Corporation, Pittsburgh, has 
found it necessary to resign as chair- 
man of the committee, but will continue 
to serve as a member. 


Poetry Corners Customers 


When Henry Falucca, proprietor 
of an appliance store in Springfield, 
Ill., wants to build business with a 
newspaper advertisement he avoids 
prosaic prose and lures his cus- 
tomers with a practical poem like 
this one: 

To get clothes white is no great 
trick, 

When washers RUN,—but if they 
“kick” 

You'd better phone for us and say: 

“Come fix our washer right away!” 


Alsdorf President of Cory Corp. 


The €ory Glass Coffee Brewer Co., 
which during the past few months has 
streamlined its offices, sales force aii 
over-all management, has announce: 
the slimming of its name to the Cory 
Corporation. In addition to becoming 
a corporation, the firm has changed the 
titles of two executives, notably J. W. 
Alsdorf, formerly managing partner, 
who now becomes president, and H. G. 
Blakeslee, newly posted as vice-presi- 
dent and general manager. 
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genuine wefproof—not just water repellent. 

It gives safe heat with either wet packs or dry 
packs. Perspiration or accidental wetting can't 
cause short circuits. 


The wetproof fabric of this sensational Casco 
Heating Pad must pass tough laboratory tests to 
assure its living up to the claims we make for it. 
For example: it's boiled in water for 60 minutes; 
it’s baked in an oven at 212°F. for 1000 hours 
and then it's boiled in water again for another 
hour. Rigid controls like this mean rugged, de- 
pendable performance. 

Other features that make this Casco Heating 
Pad a standout are its ‘lluminated switch that 
enables you to dial in the dark the exact degree 
of heat you desire; your choice of not 3 but 30 
different heats with 3 safety controls on each 


heat; the soft, removable, washable cover. 
CASCO'S specialization in heating pad manu- 
facture makes possible greater value — unsur- 
passed quality. And Casco’s long experience 
assures a product you can sell with confidence 
—without fear of kickbacks. Casco Heating Pads 
sell—satisfy—stay sold. They are nationally ad- 
vertised in Life, Saturday Evening Post, Good 
Housekeeping, Ladies’ Home Journal. 


CASCO ELECTRIC HEATING PADS in 3 price lines— 
with provable advantages, for easy “trade 


Let CASCO’S better merchandise and better 
merchandising be the backbone of a better heat- 
ing pad business for you. CASCO doesn’t just 
give you different boxes or a variety of colors to 
confuse your customers. CASCO gives you heat- 


for new and unusual contributions to better living 


ing pads with tangible, visible, valuable differ- 
ences for easy trade up. 


GOOD NEWS ABOUT DELIVERIES: Casco 
Electric Heating Pads are rolling rapidly off the 
production lines. Ask your wholesaler, or write 
Casco Products Corporation, Bridgeport 2, Conn. 


CASCO SALES STIMULATOR 


Watch every month for more selling tips 


It's easy to set up 
the display that dra- 
matically shows 
Casco’s wetproof 
advantage. Simply 
immerse the pad in 
a large fishbowl of 
water. Plug the pad 
into the current. The 
Nite-Lite shows the 
current is on, proves 
the pad is wetproof. 
Invite your custom- 
ers to feel the pad, 
to see how safe it is 
even when wet. 
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TRADE MARK 


Well designed— 
well made— 


well thought of 


DISTRIBUTED THROUGH REPUTABLE WHOLESALE 
HOUSES ACROSS THE NATION. 


Production is increasing steadily but is not yet such that we can 
take care of all incoming orders. Keep in touch with your 
distributor for delivery dates. 


DOMINION ELECTRICAL MFG. 


MANSFIELD, OHIO 
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HOISTS MAYTAG AS SIGN: A 22. 
year old Maytag, weighing some 200 |b.., 
is being used as a sign in front of the 
Nunez-Maytag Company, 616 Girod St., 
New Orleans. It was mounted on I!/,- 
in. galvanized pipe made in the form of 
a cross, with new legs of |-in. cold rolled 
steel, drilled and tapped on one end for 
Y/z in. steel machine bolts. These were 
substituted for the original legs of the 
machine, which were hollow to permit 
casters being inserted in the ends. The 
new legs were then bolted directly to the 
galvanized pipe. Suitable guys of heavy 
lock-link chain were provided to hold the 
machine in its proper position. In a high 
wind it swings above the pipe somewhat 
like the painted sign swings below. In 
this way the wind pressure is somewhat 
reduced. 


Frigidaire Shows New 
Film on Frozen Foods 


“Frozen Freshness”, a new techni- 
color motion picture, filmed under the 
supervision of Verna L. Miller, di- 
rector, Home Economics Dept., Frigi- 
daire, and the General Motors Public 
Relations Dept., Detroit, Mich., had 
its initial showing in New York City 
recently before a group of home econo- 
mists and food editors of magazine and 
newspapers. 

This 30-minute sound film incorpor- 
ates the authoritative up-to-the-minute 
information on frozen foods gathered 
through extensive research by the 
Home Economics Department of Frigi- 
daire Division during the past three 
and a half years. 

“The primary purpose of ‘Frozen 
Freshness’ is to give the public a com- 
plete and factual picture of the essen- 
tials in getting the most out of frozen 
foods. This will avoid food waste, 
disappointment and costly experimen- 
tation in the home,” L. A. Clark, 
assistant general sales manager, Frigi- 
daire, said in introducing the film. 

Experiments and tests made by 
Frigidaire during the past three and a 
half years are graphically depicted in 
the new film—wrapping and packaging, 
blanching vs. not blanching; effect of 
length of storage, methods of freez- 
ing, rates of freezing; in addition to 
the preparation steps necessary for best 
results in freezing fresh fruits, vege- 
tables, meats and cooked foods. 

Copies of the film will be available 
to home economists, schools, women’s 
clubs, cooking classes free of charge 
upon application to Public Relations 
Dept., General Motors Corp., 1775 
Broadway, New York or 405 Mont- 
gomery St., San Francisco, Calif. Ad- 
ditional copies will also be available 
soon through Frigidaire district or- 
ganizations. 
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ELECTRICAL 


HOOVER? 
ELECTROLUX? . 
EUREKA? > 
GENERAL ELECTRIC? 


PREMIER? 
AIRWAY? : 


~ 1940—% of 


of 

DO YOU OWN A VACUUM = ee 
WHAT CONDITION 1S IT 1N? 

FAIR® . asked. . . 27.0 


POOR* 
WHAT MAKE IS IT? 
1940 % of makes 1944 % of makes 
Rank —First 6 mentioned Rank — First 6 mentioned 
1. HOOVER — 27.7% 1. HOOVER . 23.5% 
38 
| 


*GOOD—will along time. FAIR—will probobly last until after the war. 
OR—need a new one as soon as possible. 


WESTINGHOUS 


Every modern housewife WANTS a vacuum cleaner. But wants 
alone don't indicate market potential. Accurate income and 
outgo data, going back over years, must be added. That is 
precisely what the New York Herald Tribune Continuing Home 
Study does. 


In the fourth edition one-third of our apartment-tenant readers 
said they'd buy a vacuum cleaner the first year of normal pro- 
duction. More than 24% of our private home and 2-family house 
dwellers indicated the same. There is much more than wishing to 
back them up as you go through the Home Study’s facts on their 
earning, spending, living and buying habits, possessions and 
plans. That's why we can say we KNOW Herald Tribune readers 
mean business. 


Study the Home Study. You'll find our readers’ vacuum cleaner 
ownership detailed by make AND operating condition — good, 
fair or poor — with 35% NOT in good condition and crying for 
replacement. Point is: there is no question whether Herald Tribune 
readers will buy vacuum cleaners in quantity. But if you're weigh- 


ing a campaign to influence their preferences, you ought to 
send for the 


CONTINUING HOME STUDY. 
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thinking jn terms of 


SMITH, 


R. 
LEIGH Dealer. 


Decaters’ prorit MARGINS today do not allow 
for expensive servicing on any appliance. That 


is why so many dealers and housewives alike 
prefer VOSS Washers. 


Besides minimum service requirements, VOSS 
alone has the self-selling features of Electro- 
Safe Wringer (World’s Safest) and Floating 
Agitator (Top Suds Washing). 


Sell VOSS for Lower Sales and Service Cost. 


AFE 
ad SAFEST 


Write for details or see your 


WOSS 


, nearest VOSS Distributor. 
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CHANGE OF HANDS: Charles W. Kellogg (left), retiring president of the Edison 
Electric Institute, congratulates Grover C. Ness, Wisconsin Power & Light president, 
new head of the Institute who was elected at the annual meeting early in June. 


Wisconsin Utility Head Succeeds 


C. W. Kellogg as EEI President ee 


Grover Ness Predicts 
Completion of Rural 
Electrification by '49 


Over 800 utility executives from all 
parts of the United States were present 
at the first annual meeting of the Edi- 
son Electric Institute held in two years, 
which was marked by the election of 
Grover C. Ness, president of the Wis- 
consin Power and Light Co., to a one- 
year term as president of the Institute. 
Mr. Ness succeeds Charles W. Kel- 
logg, who has served as president since 
1939 and who retired on June 30 after 
43 years of utility service to devote 
himself to farming his Maryland estate. 

H. S. Bennion, who does much of the 
actual managing of the Institute's 
affairs, was re-elected vice-president 
and managing director. Pressly H. 
McCance of the Duquesne Light Co. 
was elected to a vice-presidency while 
K. B. Crumb of the American Gas & 
Electric Co. was elected treasurer and 
Mae B. Woods secretary. 

New president Ness has been head of 
the Wisconsin utility since 1933 and 
will continue in that position while 
serving the Institute on a part-time 
basis without salary. During his 
career he has served in an executive 
capacity with Southern Wisconsin 
Power Co., Wisconsin River Power 
Co., Wisconsin Power, Light & Heat 
Co., Mineral Point Public Service Co., 
Janesville Electric Co., Eastern Wis- 
consin Electric Co., and the Middle 
West Utilities Co. 


Service to All by 1949 


Throughout his career, Mr. Ness has 
been a strong advocate of power ex- 
tension to farmers and at the June 
meeting of the Institute he made the 
startling prediction that by the end of 
1948 electric service will have reached 
5,160,000 of the nation’s 5,950,000 
farms. As of December 31, 1945, said 
Mr. Ness, the electric operating com- 
panies were serving 1,811,000 farms, 
REA co-ops were serving 1,050,691 
farms, and all others were serving 
159,000 farms. Based on estimates and 
a study of past records we can arrive 
at these predictions for the end of 1948, 
he continued: operating company 
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service within reach of 2,951,000 
farms; REA co-op service, 1,956,000 
farms: all others, 253,000 farms. “In- 
asmuch as there are now only 5,950,- 
000 farms in the United States and the 
number is decreasing, and inasmuch) as 
many of these farms do not have any 
buildings on them, it can be seen that 
the big job of extending electric lines 
to the farms of this country will |x 
about completed on December 31 
1948,” Mr. Ness declared. 

Mr. Ness was chairman of the Rura 
Electric Service Committee of the Na 
tional Electric Light Association from 
1922 to 1927 and secretary and treas 
urer of the Committee on the Relatior 
of Electricity to Agriculture from 1923 
to 1939. 


Carl Huff to Preside 
at Washer-lroner Meeting 
When the men who sell parts and 


materials to the home laundering 
equipment makers and the men who 


CARL L. HUFF 


buy and pay the bills get together on 
July 23, Carl L. Huff, vice-president 
and sales manager, Bliss & Laughlin, 
Inc., Harvey, IIl., will preside. Mr 
Huff is chairman of the associates com 
mittee of the American Washer ant 
Ironer Manufacturer’s  Associatiot 
whjch meets at French Lick Springs 
Hotel, French Lick, Ind., July 22-23 
Producers, purchasing directors amt 
suppliers will hold a joint conference 
under Mr. Huff's gavel for the first 
time in history. 
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THE COMPLETELY AUTOMATIC HOME 


First in a line of major home appliances to be introduced by} Ff. 


dl 


70 
- > 
- | 
| : ey 
4 
Ca F. L. JACOBS CO., DETROIT 1, MICH. _ 
Le q Plants in Detroit, Grand Rapids, Traverse “ity, Holly, 
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automatic home laundry—product of a 12-plant, multi-million-dollar 


a 


Corporation with 35-years experience manufacturing precision 


for the automobile 


Nationally distributed by 
a carefully selected and 
limited dealer-distributor 


organization 
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SELL IMPORTANT FUEL SAVINGS, NEW 
COMFORT TO ALL FURNACE USERS 


You'll make many new friends—plus new sales and profits 
—by urging every furnace user, new or old —to have a 
new A-P DEPENDABLE Heat Regulator Set installed 
NOW. You'll be showing them how to save scarce fuel 
next winter, how to stretch short supplies for greater 
warmth, enjoy more uniform and healthful temperatures, 


greater comfort and time-saving convenience. 


DEPENDABLE HEAT REGULATOR SET 


The A-P Heat Regulator Set is 
available for steam, hot water, or warm 

air coal-fired furnaces. It is complete with a mod- 

ern wall Thermostat, Limit Control, Damper Regulator, 
Transformer, and complete installation kit—pulleys, screws, 
conductor cable, staples, chain, and full instructions. Every 
unit is precision built for years of fuel-saving service — 
typical of all A-P DEPENDABLE Products. 


AUTOMATIC PRODUGS COMPANY 


2400C North Thirty-Second Street, Milwaukee 10, Wisconsin 


DEPENDABLE (outrols 


FOR HEATING © AIR CONDITIONING © REFRIGERATION 
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WASHOUT: Fears that 250,000 British-made vacuum cleaners would flood American 


markets dissipated in the face of the trickle of appliances which were actually being 
shipped. This picture shows workmen in the Vactric, Ltd., plant near Glasgow pack- 
ing some of the 6,000 cleaners which have been sent to the U. S. to date. 


Fear of British Vacuum 
Cleaner Influx Groundless 


LONDON (McGraw-Hill World 
News)—Fears expressed recently in 
American vacuum cleaner circles that 
a British manufacturer might be pre- 
paring to flood that market while re- 
conversion troubles hampered U. S. 
production (Electrical Merchandising, 
May 15, '46) appear to be groundless. 

Although an advertisement placed by 
the British firm—Vactric, Ltd.—in the 
London Daily Mail on Jan. 16, °46 
spoke of a U. S. order for 250,000 
cleaners, inquiries at the Vactric plant 
near Glasgow and in financial circles 
indicate that only a very small portion 
of the reported order could be filled 
before U. S. production hits its stride. 

Vactric is beset by shortages similar 
to those which plague U. S. manufac- 
turers—lack of vital materials and in- 
ability of subcontractors to meet com- 
mitments. It also has been hit by a 
walkout of 500 women employes who 
later were discharged, leaving only 
200 workers at the plant. Finally, it 


Spot Check Shows Vactric 
Has Shipped Only 6,000 
Units of 250,000 U.S. Order 


has drawn much unfavorable financial 
comment regarding a directors’ de- 
cision to pass a share dividend, a step 
announced shortly after a sharp market 
rise attributed in part to advertising 
of the U. S. order. 

Vactric officials are extremely close- 
mouthed about the U. S. order, stating 
only that it calls for a 4,000-per-month 
delivery rate. Clearly, this pace has 
not been met yet, for up until a few 
weeks ago only 6,000 cleaners had been 
shipped. 

The firm has no sales organization 
in the U. S., according to company 
officials, but deals through an “associ- 
ated company” for distribution pur- 
poses. They refused any information 
on the identity of this concern. 


EXPANSION 


L. Wiegand Co., Pittsburgh maker of the Chromalox triangular electric range uni’, 
is inspected by company officials A. P. Wiegand, senior vice-president; E. N. Calhoun, 
president; and B. A. Fleming, vice-president in charge of sales. 


will contain 45,000 square feet of floor space. 
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- ATRIUMPH IN RECORD REPRODUCTION HERE IT 1S—the great #326 G-E radio-phonograph that can be demon- 


strated more dramatically than any combination in history! Both records 


al ATRIUMPH IN NATURAL COLOR TONE and radio sound as though real human beings were just behind the grille F 
~ playing or singing their hearts out! The amazing G-E Electronic Reproducer 

ep spells good-bye to the old fashioned needle—and “natural color tone” 

~ ATRIUMPH IN COMPETITIVE VALUE glorifies both radio programs and recorded music. 


music on an electronic wave CE) 
—reveals new beauties Sy, 
in even the most 
familiar records. 


New Electronic 
4 er recreates recorded 


Best-Seen Radio Advertising in radio history Retractable Stylus can be dropped on the Permanent Sapphire Stylus rides the walls 
(Starch Report), appearing in four colors in record—even scraped across the record of the record groove, instead of digging into 
such leading magazines as Life, Look, Collier's, , grooves—and no harm done because it in- the bottom. Gives finer tone—virtually elimi- 
and the Saturday Evening Post pre-sells your stantly withdraws into its protective sheath. nates wear and tear on precious records. 
customers on this triumphant combination. ta ' 


SEE YOUR G-E DISTRIBUTOR— QUICK! 
Model #326 G-E radio-phonographs demonstrate so 


dramatically and are such outstanding value that they 
will sell 10 times faster than they can be produced. 


There’s no time to lose. Place your order for this 


tiumphant combination TODAY! See your G-E 


Radi H ; $ : Cat-Quick Record Changer plays 10 twelve More Record Storage Space than you used 
dio Distributor or write Electronics Department, inch or 12 ten inch records. Its all-new de- _to sell in radio-phonographs costing twice 

a ‘ sign makes it quiet—sturdy—and unusually as much. The generous sized record com- 

eneral Electric Company, Bridgeport, Connecticut. dependable in operation. partment provides room for 118 recerds. 


THE FIRST AND GREATEST NAME IN ELECTRONICS 


GENERAL ELECTRIC 


175-87 


ORTABLES + TABLE MODELS + CONSOLES + FARM SETS * AUTOMATIC PHONOGRAPH COMBINATIONS «+ TELEVISION 
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Nickel-Chromium 
Resistor Wire 
That First Made 
Electrical 
Heating 
Practical! 


Theake to the discovery of CHROMEL forty years ago, 
new coffee-makers and dozens of other electrical heating appli- 
ances are in big demand today. CHROMEL, as you know, is the 
original Nickel-Chromium alloy that first made electrical heating 
practical. It combines a high electrical resistance with a remark- 
able resistance to oxidation, the two basic requirements of a 
good, long-lasting heating element wire. So ask about the heating 
element before you take on any new line of appliances. Remember, 
if they're made with CHROMEL, they’re made to sell . . . and 


stay sold! 


HOSKINS MANUFACTURING COMPANY 


LOOK FOR 


IN THESE 
PRODUCTS 
You 
SELL 
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NICKEL / CHROMIUM 
WIRE 


DETROIT 8, MICHIGAN | 


Canadian RMA Elects 
Capell, Deakins 


The Radio Manufacturers Associa- 
tion of Canada met in Quebec on May 
31 for its 17th annual meeting and 
elected S. L. Capell, vice-president and 


S. L. CAPELL 


general manager of Philco Corp. of 
Canada, Ltd., to its presidency. F. R. 
Deakins, president of RCA Victor Co., 


F. R. DEAKINS 


Ltd., was elected vice-president and 
S. D. Brownlee was re-appointed exec- 
utive secretary. 


S. D. BROWNLEE 


New president Capell, who replaces 
R. M. Brophy, has represented Philco 
as a director of the Canadian RMA 
for ten years. Mr. Deakins has been 
a director of the association since 1944 
at which time he returned to Canada 
after an absence of ten years. He held 
the position of executive vice-president 
of the RCA Victor Co. from 1932 to 
1934 when he assumed the manager- 
ship of the parent company’s apparatus 
division at Camden, N. J. Mr. Brown- 
lee was for 11 years associated with the 
engineering and law departments 0! 
Canadian General Electric Co., Ltd 
He was appointed secretary-treasuret 
of the Canadian Radio Technical P!an- 
ning Board in December of 1945. 

Speakers at the convention include¢ 
Mr. Brophy and Major Edwin H 

| Armstrong, sometimes referred to 45 
“the father of FM radio.” 
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It’s Split Decision! 


They say that a wedding makes two people one 
But as far as their tastes go, it just can’t be done. 


So Sonora makes doubly sure of their sales, 
By wooing the fair sex as well as the males. 


To do this adroitly and with vision to spare, 
Needs no spark of genius or even long hair. 


It requires no adding or multiplication, 
But simply a choice of the right publication. 


The American Magazine double-exposes 


Your ads to both sexes, it’s under both noses. DOUBLE-EXPOSES 


ELECTRICAL ADS 
Double exposure, the outstanding buy, lf ~ TO BOTH SEXES 
Makes certain both sexes will give you the @» — 


THE CROWELL-COLLIER PUBLISHING COMPANY, 250 PARK AVENUE, NEW YORK 17, N. Y. 
PUBLISHERS OF THE AMERICAN MAGAZINE, COLLIER'S, WOMAN'S HOME COMPANION 
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“MONEY BACK GUARANTEE! 


NATIONAL ADVERTISING 


STARTING JUNE 1946 


Fresher Zone or a similar item will be 
factory equipment on some 1946 de 
luxe model refrigerators. You can in- 
stall a Fresher Zone in standard boxes 
to make de luxe models with more 
profits for you. 


20 million old boxes need Fresher 
Zone. You can sell it for ice boxes, 
deep freeze units, and commercial in- 
stallations (meat markets, restaurants, 
grocery stores, etc.). 


You can get immediate attention with 
Fresher Zone as a canvassing item—to 
help sell other items. Get set now to 


build Plus Profits with Fresher Zone. 
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ODOR FILTER 


Refrigerators 


CHIME TIME: The pleasant sound of Rittenhouse door chimes was brought into 
the homes of television set owners for four Thursdays in a row starting last June 6 
when the A. E. Rittenhouse Co. took the plunge into telecasting over WABD in New 
York. The program runs for 15 minutes and no verbal plugs are made for the com- 
pany's product, although, as can be seen in this photo, the chimes appear in the set. 


Sylvania Finds Widespread 
Ignorance on Home Lighting 


3/5 Satisfied with Old-Style 
Lighting; |/3 Burn Bare Bulbs 


The facts of lighting are a dark 
mystery to the general and generally 
uninterested public, recently revealed 
Kathleen Hanway, Sylvania’s home 
lighting consultant, in reviewing the 
findings of the second in the company’s 
studies of home illumination. 

According to Miss Hanway, the sur- 
vey showed that the public is unaware 
and unconcerned about even the sim- 
plest facts of present-day home light- 
ing. Only 40 percent of the people in- 
terviewed were beginning to think that 
‘regular’ lighting was a bit old-fash- 
ioned and about half of this group 
were sufficiently advanced in the ABC’s 
of seeing to prefer fluorescent lights. 
A total of 60 percent of the questioned 
people saw nothing wrong with their 
regular lighting, although one third 
of the sockets in the country’s homes 
are filled with bare, glaring bulbs. 


Incandescent Tradition 


“Home owners are so steeped in the 
conventional incandescent lighting tra- 
dition that only through the adoption 
of an entirely different residential light- 
ing medium, such as fluorescent, can 
they be jolted from their present unin- 
terested and complacent attitude 
toward artificial lighting in any form,” 
Miss Hanway declared. 

Researchers asked this question: 
“What does it cost to burn a 100-watt 
bulb for ten hours?” Nearly half 
dared not venture a guess. Two-thirds 
of those answering estimated the cost 
from one to 75 cents too high. Less 
than one out of ten people could cor- 
rectly state the life-expectancy of a 
100-watt bulb. Most discouraging to 
Miss Hanway was the obvious “So 
What” response of one in four when 
they were told that such a bulb will 


burn from 750 to 1,000 hours at a cost 
of three to five cents per ten hour 
operation. 


Education Needed 


“Once the home owner is educate 
to the need for and requirements 
good lighting,” Miss Hanway said. “he 
will seek the answer in fluorescent a 
by improving present incandescent 
stallations. Survey results iniicat 
that in the higher income and normal 
better informed homes almost twi 
as many fluorescent lamps and shield: 
incandescent bulbs are employed. 1 
economic groups also recognize 
more readily that fluorescent lighting 
does not require a special electrica 
system and that the heat from a fluor- 
escent lamp is less than that from a! 
incandescent.” 

Miss Hanway noted that 
knowledge declines as income ( 
creases, but this, she added, s/w! 
not be a limiting factor, because 200 
home lighting is “essential to the co 
fort and health of rich and poor ali 
and with the facts and practical liz!" 
sources now available for civilian us 
every home in the country should ha 
adequate, pleasant and satisfying illu: 
mination.” 

The survey was conducted under t 
direction of Frank Mansfield, Sylva 
Electric Products’ director of sale: 
research. 


General Electric Reopens 
Milwaukee Credit Office 


R. R. Campbell, central distri! 
manager of the General Electrit 
Credit Corp., has announced the 1 
opening of the Milwaukee, Wiscons!" 
office located in the Mitchell Builé 
ing, 207 East Michigan St. Glenn 4 
Davis has been named manager oi t!* 
office. 
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TORNMING A SHAFT 
in the days of sail 


i Delco motors help to sell appliances 

per ...and keep them sold. They stay quiet, 

7 smooth-running and trouble-free year 

<A after year, converting first-time buyers 

vex into all-time boosters. 

om at Individually engineered for the specific 

eliting torque and service requirements of each 

shoul . application, Delco motors have long 

| powered leading makes of refrigerators, 

Bese washers, ironers, stokers, oil burners, air 

mn conditioners and other appliances. If 

sill there is a shaft to be turned in your 

product, there is a compact, efficient 

ayers Delco motor to do it better. Delco motors A 

ie are available from Ys h.p. to 50 h.p. DELCO MOTORS rc we 
Delco Products Division, General Motors Power America’s DLLLO We 
Corporation, Dayton, Ohio. _ Leading Appliances 

distric: 
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Origine! Awerd july 27,1942 Second Award February 13, 1943 
~~ third Awerd September 25, 1943 Fourth Award May 27, 1944 
Fifth Aword December 2, 1944 


AMERICAN LAVA CORPORATION \.N 


(CHATTANOOGA 5, TENNESSEE 
YEAR OF CERAMIC LEADERSHIP 


ENGINEERING SERVICE OFFICES: 
ST. LOUIS, Mo., 1123 Washington Ave., Tel: Gerfield 4959 © NEWARK, N. J, 671 Broad Street, Tel: Mitchell 2-8159 
CAMBRIDGE, Moss., 38-8 Brattle St, Tel Kickland 4498 © CHICAGO, S. Clinton St., Tel: Central 1721 
SAN FRANCISCO, 163 Second St., Tel: Douglas 2464 * LOS ANGELES. 324 N. Sen Pedro St., Teh Mutual 9076 
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NEW PROFITS FOR YOU! 


The Hew 1947 


NEW FEATURES > NEW DESIGNS 


FLEXIFONE 20-STATION MASTER 
Model No. 4A15 


FLEXIFONE 10-STATION MASTER 
Model No. 4A10 


Designed for large installations. Die cast metal cases with smooth 
gray-tan Hammerloid finish. Plastic station-selector keys and control 
knobs. “*Master-to-Master,”’ “* Master-to-Remote,” or“ Mixed” service. 


FLEXIFONE 6-STATION MASTER 
Model No. 4A25 


FLEXIFONE SPEAKER STATION 
Model No. 4A20 


For small installations. Master station can be connected with up to six 
speaker stations. Speaker station provides talk-back communication. 


FLEXIFONE MODELS AVAILABLE NOW! 


You'll be ahead of the trend toward intercommunication with the 
pace-setting FLEX IFONE line. There’s never been a bigger market 
...and FLEXIFONE gives you smart new styling, quality construc- 
tion and merchandising helps that guarantee,volume sales. 


NATIONALLY ADVERTISED in Time, Newsweek, U. S. News, American 
Business, Business Week, Modern Industry and other leading magazines. 


WRITE TODAY FOR COMPLETE INFORMATION! 
OPERADIO MANUFACTURING CO., DEPT. EM-7, ST. CHARLES, ILL. 


OPERADIo 
SFLEXIF ONE 


INTERCOMMUNICATION SYSTEMS 
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NEW ALL-ELECTRIC KITCHEN 
‘HERE TODAY’ 


ON DISPLAY 


1,000 SMILES as happy as these should be one response to the Edison General 
Electric (Hotpoint) Appliance Co's. plan to ship 1,000 packaged kitchens for new 
homes for veterans. The appliance group in the background of the picture, typical 
of the type units that will be shipped, retails for $450. 


Hotpoint Tags | ,000 
Kitchen Units for Vets 


Some, at least, of the new homes 
going up for veterans will be equipped 
with adequate kitchen appliances be 
cause of the recent decision of the 
Edison General Electric (Hotpoint) 
Appliance Co. to allocate 1,000 pack- 
aged kitchen units to that purpose. 

Under the merchandising scheme as 
announced by the company, the 1,000 
ensembles will be shipped by August 
15 to builders who can prove that the 
homes under construction will actually 
be. occupied by veterans. Wide geo- 
graphic distribution is planned, 50 
wnits going to the Chicago area, 150 
to New York territory, and 25 to 
Los Angeles in the initial shipments. 

Each package was described as con- 
taining an electric stove, refrigerator, 


_cabinet sink and five wall- and base- 


cabinets which will retail at between 
$475 and $500. 

Ward R. Schafer, vice-president of 
the company, described the object of 
the scheme as an effort to “break the 
stalemate that is keeping veterans from 
moving into completed homes because 
needed electric equipment is unavail- 
able.” He added that “This initial al- 
location for veterans is actually a very 
small percent of our potential output 
and we expect to take care of ow 
other business as well as supply other 
veteran housing needs as production 
improves.” 


Canadian Majestic 
Buys Huge Plant 


“The largest electronics manufactur- 
ing plant in Canada and one of the 
largest in the British Empire,” were 
the words R. M. Brophy, president 
of Rogers Majestic, Ltd., and Rogeis 
Electronics Tubes, Ltd., used to de- 
scribe the Toronto buildings of Re- 
search Enterprises, Ltd., recently pur- 
chased for the expansion of his com- 
panies’ activities. Activities will be 
consolidated into one large plant ex- 
pected to be in full operation by 
summer’s end, Mr. Brophy stated, and 
will increase employment by 40 per- 
cent. Mr. Brophy put himself on 
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record by saying that the company 
plans a record volume of manufacture 
for export. “This expansion in plant 
capacity and employment will go a long 
way toward solving the big problem of 
‘catching up’ with the vast backlog of 
demand built up during the war years,” 
he said. 

The main plant of Research Enter- 
prises was Canada’s war center of pro- 
duction of radar equipment and cathode 
ray tubes. 


Looking for Electrical 
Geniuses? Here's Ten 


\ppliance manufacturers with an 
eye to the future might do well to 
watch the ten young high school 
graduates who have just been 
awarded George Westinghouse 
Scholarships by the Westinghouse 
Electric Corp. The awards are 
valued at $1,850 each and are to 
be applied toward an engineering 
course at the Carnegie Institute of 
Technology. In addition, the re- 
cipients get four summers and one 
full year of experience in the West- 
inghouse shops and laboratories. 
The winners triumphed over 1,220 
candidates in the nation’s schools 
and if they maintain that average of 
excellence they may one day pro- 
foundly influence — the 
industry. 


electrical 


Deepfreeze Opens 
Office in Chicago Mart 


F. F. Duggan, general sales manager 
of Deepfreeze Division, Motor Prod- 
ucts Corp., North Chicago, IIL, has an 
nounced the opening of the central 
regional sales office at 1447-48 Mer- 
chandise Mart, Chicago. Both John 
Fellman, central region sales manager, 
and C. T. Redding, Chicago district 
sales manager, will make their head- 
quarters in the new office. Other re- 
gional offices are scheduled for open- 
ings in New York, Atlanta and San 
Francisco. 
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\ew Beauty 
Long graceful contoured lines, ultra 
simplicity of design, dazzling snow- 
white finish. 


New 

Correct height — means comfortable sit- 
ting for milady while she irons. When 
not in use as an ironer, it’s desk-high 
—for use as a planning table, as a radio 


table, for a dozen other handy utility 
4 purposes. 


Beauty for beauty-conscious Mrs. America! It’s 
furniture-designed! This new console model Hor- 
ton Ironer is made to fit right smack into your 
customers’ refurnishing, redecorating plans—to 
be a part of new kitchen ensembles women 
everywhere are eagerly planning. 


Beauty that is more than skin-deep! 


It’s beauty through and through—beauty of 
mechanism, beauty of performance, beauty of 
operation. Among others, the new Horton con- 
sole model Ironer boasts these sky rocket fea- 
tures zooming over and above anything de- 
veloped before. 


/Ready to Iron Faster! 
Constant steady heat speeds ironing! 


Truly accurate twin heat controls! 


The reason? 1500 Warts IN THE SHOE! The 
genius of Horton engineering talents has 
reached new peaks in this new invention— 
which means easier, faster and better ironing. 


-So easy to use! A single feathertouch 
operating lever starts, stops and presses. 
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to lit Mrs. America’s Redecorating Plans 


Eminent Stylist 


MODEL 147 
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A BACK VIEW 
sho selling foresight... 


when you equip with 


Flamenol 
Cords 


Those who buy your radios, clocks, fans, and 
similar electric appliances are more and more 
concerned about what's behind the products 
they choose, in these days of quality-skimping. 


When a smooth, clean Flamenol cord set 
backs up your product, buyers are quickly re- 
assured. The strong molded-on plug construc- 
tion — the straight, sturdy prongs with the G-E 
monogram — create a conviction of quality car- 
ried through to the last detail. 


Years of use will back up this conviction. The 
cord jacket remains pliable, and free from fail- 
ures caused by abrasion, oil, or moisture. 


G-E Flamenol cords are furnished now in 
ivory and brown (later in other colors) in 6-, 8-, 
and 11-foot lengths. For sample and prices, 
write on your letterhead to Section Q6-728, 
Appliance and Merchandise Department, 
General Electric Company, Bridgeport, Conn. 


*Trade-mark Reg. U. S. Pat. Off. 


L ELECTRIC 


BOSS BURRITT AND STAMPING STOCKER: Startlingly similar in appearance 
are H. W. Burritt, left, president of Eureka Williams Corp., which recently purchased 
the National Stamping and Electric Works, and Fred Stocker, former president of 
the “White Cross’ appliance making firm. Mr. Stocker is now a vice-president of 
National Stamping, newest Eureka subsidiary. 


Eureka Williams Buys 


National Stamping Scheduled Meetings 


Following is a list of meetings 


The National Stamping and Electri- scheduled for the near future: 
cal Works of Chicago and its sub- Summer Markets of Appliances and 
sidiary, the Acorn Brass Manufactur- Radios 
ing Co., have been acquired by the Furniture and Merchandise Marts, 
Eureka Williams Corp. and will con- Chicago, Ill. 
tinue under their own names as sub- July 8-20 
sidiaries. Radio and Electrical Appliance Asso- 
H. W. Burritt. Eureka Williams ciation of Southern California 
president who made the announcement, Home Show 
will serve as president of National Pan-Pacific Auditorium. Log, Angeles, 
Stamping while vice-presidents will in- Calif. 
clude George T. Stevens, H. M. Swit- July 12-21 


zer, and Fred Stocker, former presi- 
dent of the purchased concern. Frank 
Matthies, secretary and treasurer, will 
continue in that capacity. 


American Washer and lroner Manu- 
facturers Association 

Summer Meeting 

F h Lick Springs, Ind. 

he National Stamping and Elec- July 22 


trical Works was founded in Chicago Arthur H. Noelke, Secretary 
in 1891 and manufactures the White 


Cross line of home and commercial 
Western Merchandise Mart, San 
appliances, including toasters, waffle 

Francisco, Calif. 


irons, flat irons, hot plate stoves, ther; 


veutic lamps, coffee vacs, heating pads, 
P (Includes Western Radio and Appli- 
curling irons, electric and gas coffee ‘ 
ance Trade Dinner, August 7, Mart 

stoves, electric griddles, sandwich Club) 
grills, water heaters, automatic waffle 
irons, hot cups, and fudge warmers. San of 

Said Mr. Burritt. “After long and Internationa ousewares, Furniture, 


and Major Appliance Show 
Municipal Auditorium, San Antonio, 
Texas 
Sept. 29-Oct. 2 
Luke Collins, National Director 


careful study of the electrical appliance 
field, we have acquired this leading 
company as another forward step of 
our post-war expansion program in 
this field. It further rounds out our 


family of better home appliances for National Electronics Exposition 
the consuming public.” Grand Central Palace, New York, 
A year ago Eureka acquired the N. Y. 
Williams Oil-Matic Co., Bloomington | Oct. 14-19 
lil., oil burner manufacturers, and Electronic Exhibitors, 50 Broad St., 
changed the corporate name from N. Y., 
Eureka Vacuum Cleaner Co. to National Electrical Manufacturers 
Eureka Williams Corp. Association 
Annual Meeting 


Marlboro- Blenheim and Claridge 
Hotel, Atlantic City, N. J. 

Bendix Radios on Way Oct. 28 

to G. |. Prize Winners W. J. Donald, Managing Director, 

155 East 44th St., N. Y., N.Y. 


Refrigeration Equipment Manufac- 
turer's Ass'n. and Frozen Food 
Locker Manufacturers and Sup- 
pliers Ass'n. 


Back when the war was still raging, 
the Bendix radio division of the Bendix 
Aviation Corp. offered 50 radios to 
GI's. writing the best letters entitled 


“My Savings and Post-war Plans.” Fourth All-Industry Refrigeration and 
Today, those radios, now off the Air Conditioning Exposition 

drawing board and the production line, Public Auditorium, Cleveland, Ohio 

are on the way to the winners. The Oct. 20-Nov. | 

contest was designed to spur war bond R. Kennedy Hanson, Show Manager, 

sales to soldiers in the European Thea- Clark Bldg., Pittsburgh, Pa. 


ter of Operations. 
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For the First Time Stoker 
History Profits 
Assures Smithway Stoker 
Dealers Maximum Earnings 


Your profits are dependent upon more than the selling 3) SLASHED PARTS INVENTORIES... REDUCED SERVICE COSTS 


margin on the items you sell. Profits are also determined by the 


No more large inventories of stoker parts tie up your capital. No more 


time you have to spend interesting a prospect in the product; the expensive service calls eat up your initial profit. With these few parts, i 
number of prospects you can sell; and the cost of properly servicing SEE wen of 
the product after it is sold. 2 sets of feed screws 
2 “packaged Unit-Drives” 
Those factors are vital to your net profits. And before the 4 sets of Tuyeres 


and not one thing more! 
SMITHway Stoker was put on the market, a “Protected Profits 


Plan” was developed to assure you of maximum profit from 


every sale. 


What’s the secret? It lies in exclusive engineering advances. “Packaged 
Unit-Drive” is an example. The entire motor, fan and transmission 
are combined in one highly efficient unit that can be quickly and 
easily removed and replaced in less than four minutes using a common 
D VIGOROUS PRE-SELLING PLAN end wrench and an ordinary set of pliers. The unit is returned to the 

factory in a handy shipping case. No valuable time spent tinkering 
Month after month such proved merchandise-movers as The Saturday wih pares. wells 


, ment” service from the factory holds your service inventory and in- 
Evening Post, Better Homes and Gardens, and American Home are deliv- r , ‘ 


: vestment to a minimum. 
ering powerful selling messages into millions of American homes. 


Dominant full-page and half-page advertisements are pre-selling the 


SMITHway Stoker in one of the most vigorous advertising programs 


CASH IN ON THE SMITHWAY 
STOKER “PROTECTED PROFITS 
PLAN.” A POST CARD BRINGS 
FULL INFORMATION. 


in stoker history. Pre-selling can deliver prospects to you... pros- 


pects that are already interested in buying a SMITHway Stoker. 


2) POTENT POINT OF SALE PROMOTION 


Dramatic, self-selling display units plus powerful point of sale litera- 


ture help you sell more stokers, more efficiently, with less effort. 


) 4 A. Corporation 


NEW YORK 17 PITTSBURGH 19 ATLANTA 3 CHICAGO 4 HOUSTON 2 
SEATTLE 1 LOS ANGELES 14 INTERNATIONAL DIVISION, MILWAUKEE 1 


\ 
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Every appliance man 

knows that when things become 

normal he won't get to first base selling 

frozen food lockers, without (at the same time) selling 
all the available frozen foods. And here’s where the 


FRIGID-FREEZE FRANCHISE sets you up on the 
ground floor—makes it possible for you to open a mod- 
ern, streamlined Frozen Food Center in your store and 
at the same time enables you to sell the finest quality 
frozen food lockers (for home and farm) to the same 
customers who will buy your frozen foods. 


Now your profit picture is com- 

plete . . . the FRIGID-FREEZE 

FRANCHISE provides you with fine home 

and farm frozen food lockers and with the necessary 

equipment for a frozen food center. One is the stimu- 

lus for the other and both work hand in hand for 

your greater profit. Capitalize on the ever-increasing 

market for frozen foods and Frigid-Freeze Lockers. 

Here is an intelligent, well-planned’ Franchise de- 

signed to boost your batting average and profit 

average in the sale of frozen foods and Frigid-Freeze 
Lockers. 


BE SURE TO FIND GUT MORE ABOUT THE VALUABLE 
FRIGID-FREEZE FRANCHISE. BO IT NOW—DON'T WAIT! 


* SS WEST 13th STREET. NEW YORK 11,N. NOMA! 


ELECTRIC 


-FACTORIES—PERTH AMBOY, NEW JERSEY 


JULY 
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HORTON Ironer 


Horton Mfg. Co., 731 Osage St., 
Fort Wayne, Ind. 


Model: Horton No. 147 console ironer. 


Selling Features: New higher heat 
1500 watts in shoe—more evenly 
sustained; simpler to operate—only 
one knee control lever starts, stops 
and releases roll; easy to dial cor- 
rect temperature accurately on twin 
thermostats; ironer unfolds to right 
height when top is lifted; 26 in. roll, 
6 in. diam ; feathertouch knee control 
lever; twin thermostats; safety re- 
lease; pilot light; 2 end tables; lap 
_board; white enamel. 

Electrical Merchandising, July 1, 1946. 


G-E Clocks 
General Electric Co., Bridgeport, Conn. 


Models: Rhapsody, Maestro and Con- 
certo mantel-type clocks. 

Selling Features: Self-starting ; 
motors sealed in oil; mahogany 
cases; quiet and efficient G-E mech- 
anism and full Westminster chimes 
which strike each quarter hour. 
Rhapsody has diagonally grained 
case with curved lines sweeping 
down to fluted base pedestals; silver 
dial, raised gold numerals; 17% in. 
long, 44 in. wide, 6% in. high. 
Concerto, tambour design with 
moulding at each end; black raised 
numerals fitted to silver dial; 19x 
54x8 in. high. 

Maestro, has solid border at base 
of delicately grained case; black 
numerals set in silver dial, gold 
hands, 174x44x68 in. high. 
Electrical Merchandising, July 1, 1946 


PACIFIC Room Cooler 


Pacific Mfg. Corp., 5308 Blanche Ave., 


Cleveland, O. 


Device: Self-contained window-type 


room air conditioning unit. 


Selling Features: Cools, filters, de- 


humidifies as well as ventilates; 4 
h.p. motor-driven, hermetically seal- 
ed, twin-cylinder refrigerant com- 
pressor, which with condensing coil 
is in section of cabinet located out- 


side window ; room-side section con- 
tains filter, cooling coil, outlet duct 
and motor-driven fan; enclosed in 
metal cabinet 224 in. wide, 344 in. 
long, 44 in. wide, 63 in. high. 

lated against heat and sound by 1-in. 
lining of figre glass; conditioning 
unit is controlled by thermostatic 
expansion valve including a pressure 
limiting feature—thermostat opens 
and closes valve, varying refrigerant 
flow according to load under normal 
conditions. 
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CLIMAX Room Cooler 
Climax Machinery Co., Indianapolis, Ind. 


Model: D-16 window type room 


cooler. 


Selling Features: Specially built switch 


and 3-speed control provides 1350 
cfm at high speed; 1000 cfm at 
middle speed and 600 cim at low; 
shaded-pole motor, 110 volts, a. c.; 
propeller 16 in. diam., especially de- 
signed to synchronize with motor 
to provide great air capacity at min- 
imum noise at high speed; standard 
adjustable panel will fit any width 
windows from 27 to 364 in., special 
extra-wide panels are adjustable and 
available for windows 353 to 44 in. 
at slight additional cost; ivory 
enamel finish, chrome trim. 
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DORMEYER Food Mixer 


Dormeyer Corp., 4300 N. Kilpatrick Ave., 


Chicago, Ill. 


Model: No. 3200. 
Selling Features: New lift-off motor— 


no triggers; 2-position mixing arm; 
adjustable stand; turntable; 2 opal 
glass mixing bowls; juice bowl; 
juice-directing spout; reamer; 2 
chrome-nickel beaters; 3-speeds; 
heavy-duty motor, 110-120 volts, 
a.c.-d.c. 
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AGM Oijil-Fired Heaters 


American Gas Machine Co., 505 Front St., 


Albert Lea, Minn. 


Device: AGM “Sun-Flame” oil fired 


space heater models 4621, 4631, 
4641, 4633 and 4643. 


Selling Features: Burner diameters 8, 


10 and 13 in.; combustion drum of 
18 gauge carbon steel; automatic 
draft regulator; visible-fire door 
shows flame through clear mica; 
vaporizing-action burner for eco- 
nomical combustion of fuel oil; low- 
fire ring of heat-resistant silicon 


NEW PRODUCTS 


Wig 


steel; louvres draw cool air off 
floor; D-L automatic oil c float 
volts, wired-in type; Nykelkrom ele- 
quired; waist-high oil valve control ; 
No. 4621 consumes 14 gal. fuel mini- 
mum per 24 hours., with a maximum 
BTU output per hr. of 30,000; water 
container for moistening air on all 
models except 4621. 
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CO-Z-AIR Radiators 


Henry J. Morton Associates, Inc., 510 
Boulevard Bidg., Detroit, Mich. 


Device: Co-Z-Air electric radiator. 

Selling Features: Modern streamlined 
other liquids, employs new principle 
of dual heating, giving off radiated 
and convected heat; available in 5 
and 8 section models ; 115 volts, plug 
in type and a 12 section model at 220 
volts, wired-in type; Nykelkron ele- 
ments 5 section model has 800 watt 
element; 8 section 1200 watts and 12 
section, 2400 watts. 8 and 12 models 
are portable; gray and tan gold 
finishes. 

Electrical Merchandising, July 1, 1946 
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MANNING-BOWMAN Broiler 


Manning, Bowman & Co., Meriden, Conn. 


Model: No. 1500 “Smokeless” table 
broiler. 


Selling Features: Broils steaks, chops, 
bacon, chicken; 2-heats high 800- 
watts; low 300-watts; 2 concealed 
vents for air circulation; easy-to- 
clean cooking plate with drip well; 
hinge, specially notched, holds cover 
in an open position; chromium fin- 
ish; a.c. or d.c, 


Electrical Merchandising, July 1, 1946. 
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and Profits this 
Summer... 


Install THERMOSTATIC HEAT 
CONTROL on all your present Oil Burning 
Space Heaters! 


This new “Sales Package” can be installed on any oil 
burning space heater using.any A-P Constant Level Oil 
Control made since 1938. This means extra sales to 
most of the customers to whom you sold heaters since 
1939, for they will all welcome the added convenience, 
luxury and oil-saving advantages of Automatic Temper- 
ature Control — steady room comfort at the touch of 
a thermostat dial. 


A-P Model 240-ED 
Electric Heat Regu- 
lator Conversion Set 


EASY TO INSTALL... 


Complete Conversion Set in- 


cludes: Electric Conversion 
Top, Wall Thermostat, Trans- 


former, Wire, Staples and 


full instructions. ONVER HEATER 


NO WALL-MOUNTED THERMOST 
Al 


AND ANY VAPORIZING BURNER HEATER 1S READY FOR 
AUTOMATIC TEMPERATURE REGULATION. 


AUTOMATIC PRODUCS COMPANY 


2400 NORTH THIRTY-SECOND STREET, MILWAUKEE 10, WISCONSIN 


DEPENDABLE 
Od Coutrols 


DESIGNED TO ELIMINATE SERVICING 
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MANNING-BOWMAN Toaster 


Manning, Bowman & Co., Meriden, Conn. 


Model: No. 115 automatic “Toaster- 


with-the-Tester. 


Selling Features: Dial-controlled to 


“pop-up” toast when ready, but one 
slice may be removed without dis- 
turbing toasting of other; 775 watts, 
110-120 volts, a.c. or d.c. 
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PLANET Stove 


Planet Products Co., 2633 W. Grand Ave., 
Chicago, Iil., distributed by Bell Distrib- 
uting Co., 6405 N. Bell Ave., Chicago, 


Mi. 


Device: Planet double-burner stove. 
Selling Features: Equipped with 6-in. 


refractory brick burners with closely 
wound Nichrome coils; black vit- 
reous porcelain enamel tops; ven- 
tilating louvers at ends and back 
and vents in steel baffleboard in base 
provide air circulation; 3-way heat 
control low 250 watts, medium 500 
watts and high 750 watts; operates 
on 110-120 volts a.c. or d.c.: weighs 
8 lbs.; overall dimensions 20x9ix5 
in. 
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SNO-BREZE Evaporative 
Coolers 


Palmer Mfg. Corp., Phoenix, Arizona 


Vodels: F-14 and F-16 “Air-Stream” 


fan-type evaporative cooler. 


Selling Features: Model F-14, 1250 


cim, with 14 in. fan; overall size 
equipped with “Sno-Fluf” pads of 
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odorless, Arizona aspen; 24x24x28 


in.; dynamic V-design permits free 
rapid fan suction of air throug! 
pads; 3-point suspension saves in 
stallation time and cost; both sides 
removable for quick pad change. 
“Rain-drop” dripper feeds water 
through metal tube to metal wick 
all across pad, distributing water 
evenly for more efficient, comfort- 
able cooling; 22-gauge, rust-resist- 
ant steel cabinet, blue baked ename! 
crinkled finish; 1/30 h.p. motor. 

Model F-16 same as above except 
has 16 in. fan and has capacity oi 
1500 cfm; overall size 28x24x28 in 
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CONSOLITE Mirrors 


Consolite Corp., Fremont, Ohio 


Models: No. 750-M electric vanity 


mirror and 800-T “profile mirror.” 


Selling Features: Vanity mirror elec- 


trically lighted with 12 in. Lumiline 
tube in base; plastic case available 
in pastel shades; size 14x4}x9} in. 
Triple-view “profile mirror” equip- 
ped with 12 in. Lumiline tubes: 
plate glass mirrors; center mirror 
11x18 in.; wings 8x15 in.; chrome 
plated fixtures; constructed for 
standing or hanging. . 
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PARAGON Sink 


Paragon Utilities Corp., Bridgewa‘er St. 


at Newtown Creek, Brooklyn, N. Y. 


Model: NuDual No. 544-2 table-top 


sink, 


Selling Features: Equipped with 54 in. 


linoleum top; each sink bowl is cov- 
ered with piano-hinge folding covers 
that swing clear when sink is in use; 
when both sets of covers are down, 
the NuDual has a full 54 in. work 
surface; faucet is installed between 
sink bowls permitting unit to be in- 
stalled flush to wall; 104 in. high 
back splasher, two 18x20 in. vitreous 
china bowls and 3 steel undersink 
compartments plus a 5 in. base. 
NuDual 544, same as 544-2 with a 
sink bowl and tub. 
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THERE 1S A MODERN CORY COFFEE BREWER FOR ANY REQUIREMENT 


all-glass coffee brewer 
brings it to you 


Here are a few “firsts” typical of Cory 
pioneering: — 


THE CORY RUBBERLESS VACUUM SEAL 

THE CORY ALL-GLASS FILTER ROD 

20% EXTRA CAPACITY UPPER BOWLS 

WIDE NECK FOR EASY CLEANING 

HINGED DECANTER COVER 

e PLASTIC SAFETY STAND FOR UPPER BOWL 

e ACCURATE PLASTIC COFFEE MEASURE 

e HAND DECORATED GLASS 
e CONVENIENT POURING LIP Z 
e SAFETY ROLLED-EDGE GLASS 

e THE CORY TWO-HEAT ELECTRIC STOVE 


CORY CORPORATION 
221 North La Salle Street - Chicago 1, Illinois 


CORY IS OFTEN COPIED...BUT NEVER EQUALLED! 
It’s easier andomore profitable the’ more customers, want its first-with-the- | 
CORY All-Glass Coffee Brewer because _ latest features! 

Seles and Display Offices... NEW YORK, NM. Y.—LOS ANGELES, CAL — TORONTO, ONT., CANADA 
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‘ic crieal Heating Appliances — 


Wue4rner you're selling weffe irons, automatic percolators, reasters or 
toasters their dependable performance and long-time service is dependent 
voon the heating element... and you can depend on the proven fong-life 
of NICHROME heating elements to help you sell more quality electrical 
appliances and keep them sold. 


NICHROME is the very heart of good electrical appliances — delivering 
cbundant heat for a lifetime of trouble-free and economical operation. 
For more than 35 years it has been the standard of quality In electrical 


heat and corrosion resistant alloys — the hallmark of enduring quality and 
time-tested performance. 


Le! the long-life selling features of NICHROME heating elements help you 
sell more quality appliances, satisfy customers, and reduce servicing com- 
p ciate te o minimum. Insist on NICHROME heating elements in the ap- 
pliances you order — more and more manvfecturers of quality electrical 
eppliances cre now using them. Be sure to specify NICHROME! — for 
= Sough there are several excellent nickel chromium combinations, there 
is only one NICHROME and... 


Nichrome is made only by 


JULY |, 


ELEC APPLIANCE 
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MANNING-BOWMAN Grill 


Manning, Bowman & Co., Meriden, Conn. 


Model: No. 401 “Triumph” table grill 

Selling Features: Chromium plated 
with walnut wood trim; 14 in. long, 
82 in. wide, 53 in. high; No. 10 waffle 
grids to interchange with cooking 
grids are available at slight addi- 
tional cost; 675 watts ; 110-120 volts, 
ac. or d.c. 

Electrical Merchandising, July 1, 1946 


Plug-in Pilot Light 


Industrial Devices, Inc., 22 State Rd., 
Edgewater, N. J. 


Device: Plug-in pilot light for stand- 
ard outlet or socket indicating when 
appliance is on and off. 


Selling Features: Red neon bulb, pro- 
tected by metal housing, is over head 
of plug; for standard 110 volt a.c.- 
d.c. outlet and is recommended for 
use with heaters, toasters, percola- 
tors and other appliances that may 
be used on switch-controlled circuits, 
or with plugs that should be pulled 
out when equipment is not in use. 
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MONITOR Oil Water Heater 


Monitor Equipment Corp., 110 E. 42nd 
St., New York, N. Y. 


Model: OWH-3 
Selling Features: 30 gal. capacity ; uses 
No. 1 or 2 fuel; fuel mounted steel 
burner; 2200 btus per hr.; oil input 
ccs.; waterheating rate 34 gals. 
per hr. based on 80 deg. tempera- 
ture rise; overall dimensions 563 in. 
high, 18 in. diam., black and white 
enamel finish. 
Electrical Merchandising, July 1, 1946. 
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money in the bank 


for tomorrow... World War | peaked milk production, 
brought the bonanza price of $3.53 per hundred pounds .. . 
which dropped to $1.27 in 1932 when surplus milk was 

fed to stock and sewers! Despite the current seller’s market 
and high finance from fluid milk... SuccessruL FARMING 


forewarns business-farmer subscribers to prepare for possible 
milk surpluses by learning to make cheese . . . reviews the 
art that has become one of the most profitable industries in 
Wisconsin ... outlines methods and means of diversifying 
the product... makes clear that a storeroom of ageing 


i cheeses is money in the bank for tomorrow! A 
i ) 
; “Cheese Is Your Business’... page 22 of the June 
issue... is interesting reading... and significant of how 
| : SuccEssFUL FARMING serves as business adviser to the best / 


farmers in the country... with practical, pertinent, money- 
making material which makes SF indispensable to America’s 


million-plus best farm families . . . indispensable entree to 
the best “class” market in the world today! 


Glossy bossy! « « e hand vacuum cleaner 


grabs grit, curries cow, makes the chore a 


cinch... presents a new appliance market! 
See “All Around The Farm’... page 124. 


Also “Your Markets Overseas—Germany”.. . “A Good Big 
Pump”. . . several electrifying how-to-do-it articles promoting 
electric power for farms. . . a flock of 


other SF farm article firsts by national SUE > 


authorities ... to better the business of 


the nation’s best farm families, situated 
in the best farm territory in the world 
the thirteen Heart States plus New York 

and Pennsylvania . . . where yields, incomes; 
interests and buying power today are at an 
all time peak! For further facts ... any office . 
S SuccEssFUL FARMING, Des Moines, New York, 
Chicago, Detroit, Atlanta, Cleveland, San Francisco, Los Angeles. 
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jewels of cooking performance 


BY RO FINEST 
GAS RANGE” 


124 


"STAGGERED" COOKING TOP 
"SIMMER-SPEED" BURNERS 
LARGE "3-in-1'" OVEN 

"GLO" BROILER 


"SCIENTIFIC" COOKING CHARTS 


HER FOODS COOK WHILE 


SHE'S AWAY- 


“CORPORATION © ROCKFORD, ILLINOIS 
Principal Distribution Centers 


ELECTRIZ 


APPLIANCE 


| NEW PRODUCTS 


DUO-THERM Oil Water 
Heaters 


Duo-Therm Div., Motor Wheel Corp., 
Lansing, Mich. 


Vodels: 4 tuily automatic “fuel oil 
water heaters—No. 40-7 illustrated. 


Selling Features: Modern streamlined 
styles, white enamel finish with red 
or black nameplate; Dual chamber 
bias baffle burner ; heavy-gauge, high 
temperature, hot-dipped galvanized 
steel boilers; central boiler flue for 
quick heat transmission; precision 


thermostatic control; handy water 
temperature adjustment; automatic 
dratt regulator: constant-level oil 


control; thorough insulation. 


Electrical Merchandising, July 1, 1946. 


HOMEASE Oil Burner 


The HomEase Products Div., Bogue 
Electric Co., 7000 lowa Ave., 
Paterson, N. J. 


Model: UHE-1 oil burner suitable for 
conversion or boiler-burner installa- 
tions. 


Selling Features: Fires } to 3 gal. 
oil per hr.; powered by 4 h.p. spe- 
cially designed single phase a.c. mo- 
tor with thermal overload protection; 
specially designed 10,000 volt heavy 
duty transformer with built-in radio 
interference suppressor ; adaptable to 
any furnace; fireball air control pro- 
vides correct ignition and maximum 
efficiency of air-oil mixture; con- 
trolled swirling air-flow feature plus 
dual flame adjustment allows quick 
regulation to desired flame shape; 
specially alloyed Nichrome steel 
electrodes provide hot spark at 
proper gaps, stainless steel nozzle 
provides for minimum corrosion 
from modern oils. 


Electrical Merchandising, July 1, 1946 
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Selling Features: 


ROEBLING Rotary Power 
Mower 


John A. Roebling's Sons Co., 
Trenton, N. J. 


Device: 30 in. power lawn mow 
styled by Walter Dorwin Teague. 
Rotary action sin 
ilar to that of 2 electric fans place: 
side by side, faced down over grass; 

horizontal blades, reach to edge 
trees, fences, eliminating 
“alter-trimming ;” cuts all grasses or 
weeds regardless of height, the ma 
ufacturers claim; balanced for eas) 
control, fingertip steering ; handle 
collapsible for folding for winter 
storage ; 4 cutting blades of shatt« 
proot double-edged for doub) 
duty, easily removable for sharpet 
ing; automatic clutch disengage: 
wheel drive and blades from moto 
when handle is released. 


posts, 
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GILLEN Oil-burning Water 


Heater 
J. L. Gillen Co., Dowagiac, Mich. 
Device: Automatic oil-burning water 
heater. 
Selling Features: Improved burning 


unit said to consume a third less oi] 
on pilot; improved combination au 
tomatic draft regulator and 6-in. 
tee-pipe connection, including door 
for easy lighting a viewing flame: 
5-in. flue; full corrugated asbestos 
insulation on sides and rockwool on 
top; snap-on plate for easy access 
to thermostat bulb; water tempera 
ture adjustment disc; improved 
burner support and base design; 
plunger rod for easy burner clean- 
ing: available in choice of 5 capaci- 
ties —20, 30, 40, 50 or 65 gal.: heat 
ing rate for the 20, 30 and 40 ga! 
sizes is 30 gal. per hrs. on an 8) 
deg. temperature rise. 

Lilectrical Merchandising, July 1, 194 
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ROPER'S BIG “3-in-l" OVEN ASSURING 
EVEN WEAT ECONOMY & 
GEO. 


— 


j 
Presenting 
A Great New CLARK Electric Water Heater 
Featuring the Remarkable New CLARK 
“IONODIC”’ 
System of Anti-Corrosion Protection 
| 
i 
| 
For Complete Details 
We Suggest that You 
See Your Jobber or 
| Write for Our Descrip- 
tive Folder. 
Form No. 202 


WcGRAW ELECTRIC COMPANY, CLARK WATER HEATER DIVISION, 5201 W. 65th ST., CHICAGO. 
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; | NEW PRODUCTS 


America’s Most Talked - About 


and | VAPOR-ALL Vaporizer 


Sanit-All Products Corp., Greenwich, 
; Models: EV-8 and EV-10. 
e Selling Features: EV-8 gives 6-hr. 
Pia service; EV-10 12 hr. service; cop- 


per boilers—no iron, steel or other 
rusting metals come in contact with 
steam or water; fully encased ele- 
ment, 115 volts, a. c. only, equipped 
with thermostat which cuts current 
off intermittently until heater cools; 
vapor starts in few minutes, runs 
continuously for time listed; auto- 
matic water feed; visible wate: 
level; directional vapor tube; sep- 
arate medicine chamber; carrying 
handle. 


Electrical Merchandising, July 1, 1946. 


SPACE 
508-B 


AMERICAN FURNITURE MART 
666 LAKE SHORE DRIVE 
CHICAGO 


FRESHER ZONE Odor Filter 


The Presco Co., 1101 Mulberry, 
Kansas City, Mo. 


Device: Fresher Zone aluminum odor 
filter for refrigerators. 

Selling Features: Absorbs refrigera- 
tor odors, eliminates food waste; - 
scientifically designed for refrigera- ee 
tors up to 12 cu. ft. capacity; guar- j 
anteed to last for 5 years. 

Electrical Merchandising, July 1, 1946. 


Ask about our 
“PLUS PROFITS PLAN” 


for you! 


HAMILTON Toaster 
Hamilton Mfg. Co., Syracuse, N. Y. 
Thelsen Inc. Div. Paul-Jeffrey Co., 350 W. 


Fayette St., Syracuse, N. Y., National 
Distributors. 


| Device: Hamilton Heat-Flo toaster 
101A. 

Selling Features: Two slice-flip flop 
| toaster ; 660 watts; 60 cycle, 110-115 


volts, a.c.-d.c.; can toast a sandwich 
. | as well as a slice of bread. 
Electrical Merchandising, July 1, 1946. EL 
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Be ready to cash-in on Arvin advertising 
to your prospects in all these leading 
national magazines 


ORDER NOW from your Arvin distributor to be sure of an adequate stock for b 
the big selling season ahead. Remember . . . these are the beautifully built, 
proved dependable heaters that perform so well. And they are priced so low 
they turn over fast. Big Arvin national advertising campaign this Fall and 


Winter, in leading magazines. Be ready for sure profits with Arvins. 


Three fan-forced Arvins (Models 
103, 203 and 203A) are the best 
known and most widely used cir 
culating heaters for bathrooms, 
bedrooms, guestrooms, game- 
rooms, trailers, camp cottages, 
bath houses, offices, ticket booths 
and for hair drying. Built beauti- 
fully, with many sales features at 
three low prices. Operate on 
110AConly. Underwriters’ Listed. 


This Arvin Radiant Heater (Model 
52) serves as a portable electric 
fireplace. You'll sell it for homes, 
offices, stores, ticket booths and 
many other places. Long element 
spreads heat over wide area, 
from brilliant corrugated refiec- 
tor. Operates on 110 AC or DC. 
Beautifully built and finished. 
Priced low to sell fast. Under- 
writers’ Listed. 


ARVIN is the name on products of experience from 
NOBLITT-SPARKS INDUSTRIES, INC., Columbus, Indiana 
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PRAK-T-KAL Infra Red Lamp 


Practical Electric Products, Inc., 
330 E. 148th St., New York City 


Device: No 294—A infra red lamp. 

Selling Features: 9% in. aluminum 
reflector; resistant wire element; 
black crackle finish base and flex 
arm; plated guard and fittings, 115 
volts, a.c.-d.c., 300 watts. 

Electrical Merchandising, July 1, 1946. 
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PRAK-T-KAL Vaporizer 


Practical Electric Products, Inc., 
330 E. 148th St., New York City 


Device: No 101-A vaporizer. 

Selling Features: Aluminum cham- 
ber, medication basket, spout, cover 
and base; resistance wire element; 
15 oz. capacity; Bakelite handle 
and knob; 115 volts, a.c.-d.c., 200 
watts; steaming action lasts about 
45 min. 

Electrical Merchandising, July 1, 1946. 


BRICKOTE Logs 


Westchester Brickote Products Co., Inc., 
1528 Williamsbridge Rd., New York, N. Y 


Device: Electric fireplace logs. 

Selling Features: Silver Birch and 
clay composition; non-heating; fits 
average fireplace ; equipped with 2-25 
watt red bulbs. 

Electrical Merchandising, July 1, 1946. 
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Approved by Underwriters 
Laboratories Inc. 


ADWANTAGES 


CONVECTOR TYPE: — heats the air, which then circu- 
lates through the room as from a radiator or warm air 
register, warming all persons and all parts of the room: 
— different than reflecting heat off a metal plate, result- 
ing in spot heating of exposed surfaces only, and leav- 
ing your back and the corners of the room unheated. 


ATTRACTIVE APPEARANCE: — customized by a firm of 
nationally known designers, the Cozette by Brown is 
a welcome addition to any room in the house. 


SAFE; — no red glow to attract children. 44” expanded 
metal grille prevents tampering with heating element. 


NYY 


Attractive Eye Appealing Design in 
Gray Hammerloid or Ivory Finish 


// 


ij 


FAST, SPEEDY HEAT: — rated at 4500 B.T.U. (1350 
watts) per hour. 20 fins provide 500 sq. inches of heating 
surface. Attains full heating efficiency in 2 to 2 minutes. 


EASY TO CLEAN:— simply run vacuum cleaner over 
metal grille,—or detach wall plug, remove the bottom 
guard plate, and wipe interior with dry cloth. 


LIGHT, PORTABLE:— only 15” long, 12/2” high, 8” 
wide. Light in weight. Easy to carry. 


STURDY AND DURABLE:— grille fabricated from 18 
gauge expanded metal. End panels from 20 gauge steel. 
Bottom guard plate with heating element of nichrome 
wire wound on ceramic core encased in 2 inch tube 
is replaceable if necessary. 


ORDER FROM YOUR DISTRIBUTOR NOW FOR AUGUST AND SEPTEMBER DELIVERY 


Designed and Manufactured by 


THE 


co. 


Elyria, Ohio 
DESIGNERS AND PATENT HOLDERS OF FINTUBES AND FINTUBE HEAT TRANSFER PRODUCTS 
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Get Rid of Oil Heater 


QUAKERTROL banishes all those headaches 
caused by poor chimneys. With QuAKER- 
TROL you can make a perfect oil heater 
installation every time. No longer will an 
inefficient chimney make good heater per- 
formance animpossibility—instead, 
QUAKERTROL will automatically provide 
clean efficient heat at every fire stage 
regardless of size or type of chimney. 


THE Bow OF THE CHIMNEY 


QUAKERTROL . 


is an amazing device 
that GUARANTEES per- 
fect combustion at all 
times. It is the only 
device that automati- 
cally paren and synchronizes the flow of air 
with the flow of oil at every setting from low to 
high fire! Assures matchless performance re- 
gardless of chimney size or draft. Saves 25% 
in fuel costs over any natural draft heater. 


DEALERS: Approximately 70% of profit-eating service 
calls are traceable to poor chimneys. Stop these and 
keep more of your profits by selling the famous 
Quaker line of oil heaters. Write today for your 
distributor’s name. 


QUAKER MANUFACTURING COMPANY 
223 W. Erie St., Chicago 10, Ilinois 


QUAKER 


‘The FIRST NAME ocl heaters 
"The LAST WORD cx efficiency! 


a QUAKER for every size heating job! 
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| AGM Oil Burning Water 
| Heaters 

| American Gas Machine Co., 505 Front St., 
| Albert Lea, Minn. 


Models: No. 4582 and 4583 with Econ- 
olite pilot burner 
Selling Features: No. 4582, 20 gal. 
capacity, No. 4583, 30 gal. capacity; 
New Econolite pilot burner uses 
only .6 gal. fuel oil in 24 hrs.; 
equipped with draft regulator ; large 
area flue; Detroit Lubricator float 
valve meters oil to burner as re- 
quired to maintain proper water tem- 
perature in tank; Hydroxilating ac- 
tion burner; large door = gives 
| comfortable access to burner; tripod 
legs; 1-piece steel jacket finished in 
white baked enamel with gray trim; 
burns No. 1 or No. 2 fuel oil only. 
| Electrical Merchandising, July 1, 1946 


DDT Lite 


D.D.T. Lite, Inc., 3757 Wilshire Blvd., 

Los Angeles, Calif. 

| Device: DDT Insect lamp. 

Selling Features: Consists of light bulb 
with wire screen coated with DDT 
crystals; kills insects such as moths, 
mosquitoes, night-flying beetles at- 
tracted to light at night. A DDT 
snap-on screen to fit bulbs already 
installed is also going into produc- 
tion. 


Electrical Merchandising, July 1, 1946. 
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COMFORTROL Switch 


The Holcomb & Hoke Mfg. Co., Inc., 
Indianapolis, Ind. 


Device: Time switch for automatic 

operation of Silent Breeze ventilat- 
ing fans. 

Selling Features: Completely auto- 
matic operation of on-off cycle every 
24-hrs.; easy manual operation does 
not interfere with automatic cycle: 
chrome case; correct time easily read 
on face; may also be used for opera- 
tion of moving window displays and 
display lighting, outdoor neon and 
electric signs, heating elements and 
night lights for poultry houses and 

} for on-and-off operation of burglar 

alarm systems, etc. 


Electrical Merchandising, July 1, 1946. 
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keep hot prospects from cooling 


WOULDN'T IT BE SILLY to put the chill on today’s hot pros- 
pects by selling them cheap appliances? For tomorrow, 
when you need their friendship, it would be their turn to 
give you the cold shoulder. 

It's smarter to sell Manning-Bowman appliances—a line 


ont 


you can recommend with confidence. Their clean, modern 
lines, brilliant finish, and advanced engineering team up to 
deliver solid satisfaction to your fussiest customers. And 
they re crammed with great features—many of them exclu- 


sive—that make selling a snap... 


THE JUBILEE Automatic Grill offers 3-way 
magic with quick-change grids for sand- 
wiches and waflles—and a 1-inch-deep fry- 
ing pan for frying bacon and eggs or heat- 
ing soup. It’s a handy dandy! 


Manning 


COMPLETELY AUTOMATIC, with heat-control 
dial for light or dark waflles, quick-frying 
or simmering. Flashing signal light on lid 
shows when current is on or off. Gleaming 
chrome finish. Even an overflow pan! 


MERIDEN, CONNECTICUT 


A POPULAR MEMBER of Manning Bowman's 
quality line—outstanding since 1857. Look 
for Manning-Bowman national advertising 
in top-notch magazines each month—help- 
ing you merchandise the entire M-B line! 


Bowman Means Best 


THE LINE THAT'S ALWAYS IN DEMAND 
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First wtth.. 
VISIBLE BROILING ! 


First with... 


FOCUSED RADIANT HEAT! 


First utth... 


AUTOMATICALLY 
ADJUSTABLE COVER! 


First with... 
HAN-D-RAK ! 


Firat wtth... 
AIR CONTROL ! 


First wtth... 


DETACHABLE CONCAVE 
REFLECTORS ! 


i 


TRADE MARK 


NEW RADIO PRODUCTS 


G-E Clock-Radio 


Electronics Dept., General Electric Co., 
Thompson Rd. Plant, Syracuse, N. Y. 


Device: Bedside clock-radio set that 
automatically turns on “wake up” 
music. 

Selling Features: Radio station is 
tuned in, volume adjusted and clock 
in receiver is set for the waking 
hour, then alarm selector controi is 
set, which turns radio off for even- 
ing, clock continues to operate and 
at appointed time clock turns radio 
on; an auxiliary resonator can be 
turned on to sound a few minutes 
after music comes on for the hard-to- 
awaken; has 4 tubes, weighs 5 Ibs.; 
plastic case. 


Electrical Merchandising, July 1, 1946 


ADMIRAL Record Changer 


Admiral Corp., 3800 Cortland St., 
icago, M1. 
Device: Replacement record changer 


unit. 


Selling Features:Has all the features 
of the changer now built into Ad- 
miral combinations—free mechan- 
ism with only 3 moving parts dur- 
ing the change cycle; fool-proof tone 
arm that may be moved at any time 
without damage; 5-second record 
changing time ; plays 10-12 in. or 
12-10 in. records automatically ; 
easily installed, being spring mounted 
on 4 bolts; fits any cabinet with 
124x164x54 in. changer area. 
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LEAR Radios 


Lear Home Radio Div., Lear Inc., 110 
N.W. lonia Ave., Grand Rapids, Mich. 


Models: 3 table models, No. 561, 562 
and 563. 


Selling Features: 5-tube models, No. 
561 equipped with full-vision, angle- 


JULY 1, 


Model: 


Selling Features: 


Models: 


Selling Features: 


1946—ELECTRICAL 


mounted, illuminated slide rule dial 
at top center; standard broadcast 
band from 540 to 1730 kes; perma- 
nent Alnico magnet No. 5 “dynamic 
speaker built-in loop with provision 
for outside aerial connection; cabi- 
net in hand-rubbed mahogany, 
straight lines with cloth screen front. 

Models 562 and 563 have plastic 
cases—562 mahogany and 563 ivory 
rounded ton corners, fluted design 
along front edges and side. 
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BURKAW Recorder 


Burkaw Electric Co., 105 E. 29th St., 


New York, N. Y. 


PR-40 portable combination 
recorder and record player. 
Equipped with 4- 
tube heavy-duty amplifier; 6 in. 
. M. speaker; single-speed re- 
corder; volume and tone controls; 
crystal pick-up and cutters; public 
address separate “on-off” 
switch for motor and amplifier; 
microphone with 6-ft. cord for re- 
cording or P. A. use; plays with 
lid pilot light outside ; 
84x19§x16 ‘in. ; cutting needle and 
2 play-back needles; 5-tone cabinet. 


Electrical Merchandising, July 1, 1946. 
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Aviola Radio Corp., Phoenix, Arizona 


Table Models 502A, 503A 
table phono-radio combinations 508 
and 509. 


Models 502A, and 
503A 5-tube a.c.-d.c.; slide rule dial ; 
5 in. speaker; standard broadcast 
band; Western modern blonde cabi- 
nets. 

Models 508 and 509 automatic 
or 5-tube radio, 5 in. 
speaker. Model 509 has crystal pick- 
up. Model 508 plays 12-10 in. o: 
10-12 in. records. Both models have 
Western modern blonde cabinets. 


Electrical Merchandising, July 1, 1946. 
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AVIOLA Radios 
* MANUFACTURING — 
Kansas City, Missouri 


GIBSON REFRIGERATOR 
COMPANY 
GREENVILLE, MICHIGAN 


Export Department, 201 N. Wells Street, Chicago, Ill, 
Canadian Distributor, Rogers Majestic, Lid., Toronto 
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ps-A-DAISY 
BURNER LIFTS 


uet-Size Oven— Waist-High 
Broiler—Fiberglas Insulation 
— Lifetime Porcelain Finish — 
7-Heat Surface Unite—6-Quart 
Kookall — 2-Glide-Easy, 6-Posi- 
tion Shelves. 


-A-DAISY BURNER 
"Now ON SURFACE NO.2 


HEATS on. | 
90K, 

NG 


The 


KOOKALL ELECTRIC RANGE 


Gibson gives independent dealers the greatest 
innovation—the clearest sales advantage—ever 
incorporated in a range: The UPS-A-DAISY . 

Lowered, the UPS-A-DAISY--is a -Deep. Well 
cooker—a twist converts it to another, a 4th, 
surface cooking unit, BOTH positions automati- 
cally controlled by a selector switch! Add the 
waist-high broiler; the banquet-size oven; the 
glistening, genuine, all-porcelain finish; clean, 
modern lines, and you have the new Gibson 
Kookall Electric Range—the range you'll want 
to sell—the range every woman insists on owning! 

VISIT GIBSON 


SPACE 537 AND 538-B, AMERICAN FURNITURE MART 
CHICAGO—JULY 8 TO 20 


Banquet-Size Oven— Waist-High 
Broiler—Fiberglas Insulation— 
Lifetime Porcelain Finish—7- 
Heat Surface Units—6-Quart 
Kookall—3 Easy-Glide Drawers 7-Heat Surface Units—6-Quart 
With 5 Cubic Feet of Storage Kookall—3 ge Storage 

Space. ers With 5 Cubic Feet of Space. 


UPS-A-DAISY— Waist-High 
Broiler— Automatic Banquet- 
Size Oven—Fiberglas Insulation 
—Lifetime Porcelain Finish— 
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. Safety first for clothes. They 
haven't a chance to catch, snag or 
teor with the ECLIPSE All-Plastic 
Agitator’s complete smoothness. 


. Ne contamination. Clothes can't pick 
up rust spots or discoloration from 
the ECLIPSE All-Plastic Agitator be- 
cause it can't rust or shed color. 


. Clean as a whistle. ECLIPSE All- 
Plastic Agitators aren't fazed in the 
least by any soap or washing pow- 
der—clean like a charm. 


. Hurray for cheerful colors! W ash- 
ing's almost fun with the permanent, 
bright colors of the ECLIPSE All- 
Plastic Agitator. 


. So much less to lift! With all their 
amazing durability, ECLIPSE All- 
Plastic Agitators ore surprisingly 
lightweight. 


. Essence of economy. Once you 
have an ECLIPSE Alll-Plastic Agitator, 
you have it indefinitely. Replace- 
ment expense is unheard of. 
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@ Customers tell a fellow when he’s right—and they 
say it with cash! They tell Conlon and other leading 
makers of home washers what a joy the ECLIPSE All- 
Plastic Agitator is to use, how glad they are it’s standard 
equipment. To boil it down, these customer sales 


“bouquets” are prompted by ECLIPSE’S 6-way superiority. 


LOOK TO ECLIPSE for the latest and best in all-plastic agitators 


Eclipse All-Plastic Agitators Are Standard Equipment on These Leading Makes 
of Home Washers: Barton, Batavia, Conlon, Maytag, Norge, Thor, Zenith 


ECLIPSE oulded Products Compan 


pf General Americon Tronsportation Corporation 
BEM 32nd STREET, MILWAUKEE 9, WISCONSIN 
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“He-Man” Cooking School 


Duquesne Light Co., Pittsburgh, 


teaches dealers 


The Duquesne Light Co., Pittsburgh, 
recently inaugurated a “He-Man 
‘hei’ Cooking School, designed to 
acquaint electric dealers and_ their 
taffs, and certain company employees, 
vith the operation of the electric range. 
[he day-long courses were held in 
Utility Hall, the company’s home serv- 
ice division headquarters, with home 
ervice division employees acting as 
nstructors. Classes continued through 
May and June. Duquesne Light does 
ot merchandise appliances. 
Primarily the school offers electric 
lealers an opportunity to have mem- 
ers of their sales staffs become better 
pequainted with the electric range and 


Electric cookery 


its many advantages through experi- 
ence. Likewise, employees of the com- 
pany’s Advertising and Residential 
Sales Departments, who handle the 
advertising and promotional activities 
on the electric range, will benefit from 
the course. 

Ten electric ranges were set up in 
Utility Hall to provide the neophytes 
with ample facilities to do their cooking 
without too much interference from 
fellow classmen. All were given an 
opportunity to test their skill, as well 
as the pleasure of eating the dishes 
they prepared. 

Those attending the class were 
awarded “He-Man Chef” certificates. 


while fellow students look on. 


Curt Blumer, Westinghouse Supply Company, placing vegetables in deep well cooker 


Members of the Residential Sales Department who attended the Company's electric 


cooking school smile approvingly of the lunch they have just completed eating. 
Front four are, left to right: T. O. McQuiston, Director of Residential Sales; Jane 


Grau, Home Service Division electric cooking expert; A. W. Kakilty, Director of 
Technical Service; and A. J. Smalley, Supervisor of Dealer Developments. 
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This group from the Residential Sales Department, Duquesne Light Company, had 
so much fun at the Company's electric range cooking school that they tried to flunk 
their "final exams," so they could take the course over. Those whose faces show are, 
left to right: Robert Linn; Jane Grau, Home Service Division electric cooking expert; 
George A. Gardner, Manager of Residential Sales; W. C. Gorden, water heating 
specialist; and T. O. McQuiston, Director of Residential Sales. 


"Professor" A. J. Smalley, Supervisor of Dealer Developments, presenting “He-Man 
Chef" Certificate to E. B. Connelly, Quick Service Electric Co. 


4 


Looking at a cake they baked in an electric range at the Duquesne Light Company's 
electric range cooking class for electric dealers and their staffs are, left to right: 
“He-Man Chefs" Charles Linder, Rosenbaums’ Department Store; N. C. Ley, Spear 
& Co.; Meyer Lindenberg, Monarch Electric Co.; and A. F. Ogden, Sears & Roe- 
buck. We hope those smiles lasted after they tasted the cake. 
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PARSONS 
Delivery and Service Bodies. 
for Appliance Dealers 


EFFICIENT 
ECONOMICAL 


it's engineered to speed 
up delivery and servicing 
of large appliances! 


e Sturdy all-steel construc- 
tion — insuring longer life. 
Welded throughout —effect- 
ing low maintenance costs. 


e Roomy body for delivering 
and servicing large appliances. 


e Overhead ladder racks and 
other optional accessories 


Weather-tight compart- —_ayailable to facilitate handling. 


ments on each side for tools, 
repair parts, replacement 
parts, etc. 


e Body designed for mounting 
on 12 ton, %4 to 1-ton chassis. 


Write for descriptive bulletin today ! 


ENGINEERING CORP. 


2546 EAST 79th ST., CLEVELAND 4, OHIO 


NEW POSITIONS 


Edison General Electric (Hotpoint) 
Appliance Co. 


Merrold S. Johnson has been named 
manager of the advertising and sales 
promotion division of the Edison Gen- 
eral Electric (Hotpoint) Appliance 
Co., Chicago. Mr. Johnson was for- 


M. S. JOHNSON 


merly affiliated with Arnold Schwinn, 
Chicago bicycle manufacturer. 

W. W. Gibbs, Knoxville, Tenn., has 
been named sales promotion manager 
for the southern sales region of the 
company. Mr. Gibbs, in the Chicago 
office for the past three and one half 
years, will have headquarters in 
Atlanta. 


Duotone Co., Inc. 


William A. Boeger, Jr., has been 
appointed general sales manager in 
charge of domestic and foreign dis- 
tribution and supervisor of advertising 
and sales promotion of the Duotone 


W. A. BOEGER, JR. 


Co., Inc., producers of phonograph 
needles and record accessories. He 
joined the company as advertising and 
sales promotion manager in 1945 after 
four years in the Navy. Prior to the 
war he was with the Phoenix Mutual 
Life Insurance Co. 


Manning-Bowman 


George H. Watson, on leave of 
absence from Manning-Bowman since 
1942 to serve as chief of the consumer 
durable goods division of Region H 
of the OPA, has returned to the firm 
as Pacific Coast manager. His head- 
quarters are at 150 Post St, San 
Francisco. 
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Westinghouse Electric Supply Co, 


The appointment of David M. Sals- 
bury as executive vice-president of 
the Westinghouse Electric Supply Co, 
has been announced by president B. 
W. Clark. Mr. Salsbury, former vice- 
president and general manager, suc- 


D. M. SALSBURY 


ceeds Walter Williamson, retired. Mr. 
Salsbury was employed by the Elec- 
tric Railway and Manufacturer’s Sup- 
ply Co., San Francisco, when that 
firm was acquired by Westinghouse 
in 1920. He was appointed general 
manager of the supply company in 
1943, and the following year was 
elected vice-president. He first started 
in the electric supply business in 1915 
when he joined the Northern Electric 
Co., Calgary, Canada. 


Eureka Williams Corp. 


W. A. Matheson, manager of the 
Williams Oil-O-Matic Division of 


Eureka Williams Corp., has announced 
the appointment of M. P. Langdoc as 
assistant export manager for the divi- 
sion. For the past 11 years Mr. Lang- 
doc has been export traffic manager 
for the Automatic Electric Co., Chi- 
cago. 


Scott Radio Laboratories, Inc. 


Joseph C. Elliff has been named 
vice-president and a director of Scott 
Radio Laboratories, Inc., following |s 
acquisition of a substantial interest in 
the company, according to a statement 
issued recently by president Hal 5. 
Darr. He was formerly a vice-presi- 
dent of Stewart-Warner Corp. 
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Hollywood 
Modern (Walnut) 


.. the magic word that means customers 
s when you have a RECORDIO 
s outstanding 
RECORDIO 


TRAFFIC. 
in your 
RECORDIO and it 
the high fidelity 
INTS prove 4 magnet 


soar 


franchise. 
panion products, 
DISCS and RECORDIOPO 
for other quality merchandise you carry: 


on RECORDIO ... that 
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radio-phonograph. Be busy, 
a RECORDIO store- 
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The demand for good lamps has never been greater 
than it is today. Everyone who enters your store is a hot 


prospect for Fluorescent Tubes or Incandescent Bulbs. 


CHAMPION Lamps help you to make the most of this business. Here are 


three good reasons why: 


<i> They have what it takes to keep ‘em coming back to you for lamp replace- 
ments. The quality of light and the dependability in service of Champion 
Lamps sees to that. 


<> They are easier to handle and sell. You just put them in and let them sell 
themselves. No red tape, no contracts or restrictions. Champion Lamp 


packaging and point-of-sale display material help build maximum volume. 


<3> They make you more money. Champion's modern production set-up, low 
overhead and clean-cut wholesaler-to-retailer policy keeps costs down and 


gives you every bit of profit there is in this big volume item. Try ‘em and see. 


ASK YOUR WHOLESALER FOR CHAMPION LAMPS 


NEW POSITIONS | 


| 


NSOLIDATEO ELECTRIC LAMP 
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Camfield Manufacturing Co. 


Recently released to inactive duty as 
a lieutenant colonel, Joseph Egan, for- 
mer account executive with the Gen- 
eral Outdoor Advertising Co. of Chi- 
cago, has been appointed sales director 
of the new Camfield serving tray line 
by Edward L. Taylor, general sales 
manager. At one time Mr. Egan was 
associated with the sales organization 


JOSEPH EGAN 


of the Chicago Herald American aud 
as marketing and merchandising con- 
sultant with James W. Egan Co. and 
with McJunkin Advertising Agency, 
both of Chicago. 


Bendix Aviation Corp. 


By virtue of his recent appointment 
as principal engineer, Robert B. 
Albright now heads the laboratory 
operations of the radio division oi 


R. B. ALBRIGHT 


Bendix Aviation Corp. which are con 
cerned with the electrical design o/ 
radio receivers. Mr. Albright spent 
several years with RCA and followed 
it up with set design for the Philco 
Corp. 


Majestic Radio & Television Corp. 


The Majestic Television and Radio 
Corp. has a new vice-president in John 
Stevens, the company’s production 
manager. Prior to joining Majestic 
he was with one radio manufacture 
for more than 20 years. 

Parker H. Ericksen, the company s 
director of sales and also a vice-presi- 
dent, was elected a director at a recent 
meeting of the board of directors. 


MERCHANDISING 


Architect F 


ELECTI 


| am PICK UP A LOT OF 
| 


TIME subscriber No. 14-10-ZMH968-191, Philip Will Jr., owns this house 
in Evanston, Illinois, selected by Architectural Forum as one of the recently 
constructed U.S. homes most likely to influence new trends. 


Architect: Perkins, Wheeler and Will Photo: Hedrich- Blessing Studios 


THE THINGS YOU MAKE Displayed 
THE SHOW-ROOM HOMES Nation 


F COURSE not all Time subscribers own homes like Mr. oom REFRIGERATORS: 


Will's, above. But by and large, TIME readers are the respected fer instance... 
and looked-up-to business and professional leaders of their com- 
munities, and live in the kind of homes where neighbors expect to The Time family pays a higher price for its refrigerator than 
find the newest, best ideas for modern living. does the average U.S. family: $211.19 against $162.95. 
Now that appliances are beginning to get through, it’s to your ad- A greater percentage of Time families own refrigerators: 
vantage to sell first to families like the 1,300,000 who read TIME. 92.4% against 67% of all U.S. families. 
on 
ol For they are the kind of customers who will buy more expensive NOTE: These two sets of facts are taken from a recently completed 
vent survey showing the ownership of 16 major electrical appliances 
wed models now; buy more than one appliance at a time; come back (including prices paid and brands bought) by all U.S. families and 
ilco later for replacements and for new products—help register your by TiME-reading families. We will be glad to send you a copy 
name with millions of other U.S. families. 
rp. 
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7.5 GALLON CAPACITY 


Casing Size 12” x 24” 
For 110-115 v. AC 


PRICE $59.50 
Plus Federal Excise Tax $3.57 


5 GALLON CAPACITY 
Casing Size 12” x 18” 
For 110-115 v. AC 


PRICE $49.50 
Plus Federal Excise Tax $2.97 


3 GALLON CAPACITY 
Casing Size 10/2” x 16” 
For 110-115 v. AC 


PRICE $44.50 
Plus Federal Excise Tax $2.67 


ALL PRICES F.0.8. BOURBON, INDIANA 


DESIGNED FOR MODERN NEEDS 
PRICED FOR PROFITS NOW! 


DEALERS: Start this proven profit-maker 
building business for you without delay. 
tvailable for immediate shipment! Experi- 
ence shows that this strietly-quality 
product is marketable for a wide range of 
applications, including: SMALL HOMES « 
APARTMENTS « COTTAGES TRAILER 
COACHES « CAMPS « FARMS « STORES 
* GARAGES « RESTAURANTS « BARBER 
SHOPS « SERVICE STATIONS «¢ MARKETS 
DOCTORS’ AND DENTISTS’ OFFICES 
and Many Other Locations. 


Because of heat-retention and quick- 
recovery features, these 3 capacities are 
adequate for average needs where larger 
capacities are not definitely called for. 


Gleaming stainless steel throughout: 
nothing to rust or corrode, “Direct- 


connected” elements discourage lime 
deposits in the tank. Heavy inner 
tank (150-lb. test) retains heat better: 
thick, efficient insulation conserves op- 
erating current, 


TWIN-BAND heat elements (one near 
the top of tank—the other near bottom) 
assure quicker recovery and maximum 
value from current consumed. Small 
capacities mean economy during inac- 
tive periods. 


FULLY AUTOMATIC—with thermostat 
set at 180°F.—to provide a continuous 
supply of HOT water. Guaranteed for 
one year against defects in material 
or workmanship. 


Now everyone with running water and ordinary house current can have AUTOMATIC 

HOT WATER—and you can have volume sales on this profitable QUALITY, business- 

. order NOW! Discount details accompany 

acknowledgment of your first order. (You'll be back for more and more of these 
fast-selling water heaters!) 


building, guaranteed item! Order direct . . 


(Exclusive National Distributors) 


Modo-home Products Inc. 


BOURBON, 
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NEW POSITIONS 


Graybar Electric Co. 


A. H. Nicoll president of the Gray- 
bar Electric Co., recently announced 
the appointments of two district man- 
agers and one assistant district man- 
ager. 


DAY L. HARPER 


Day L. Harper, Graybar manager at 
Duluth since 1941, became manager 
at Omaha, succeeding Edward R. Yon- 
kers, appointed assistant manager in 
Detroit. 


E. R. YONKERS 


Mr. Harper joined the firm as a 
salesman in the Minneapolis territory 
in 1932. Since that time he has served 
there as appliance sales manager and 
lighting sales manager. Mr. Yonkers 


PAUL D. BARBER 


joined the organization in 1933 at 
Wichita. The following year he was 
moved to Kansas City where he served 
successively as salesman, lighting sales 
manager, and supply sales manager 
until 1944, 


JULY It, 


Paul D. Barber has taken over the 
managership at Duluth where he suc- 
ceeds Mr. Harper. He had worked 
for Graybar for eight years when he 
joined the U.S. Army Signal Corps 
in 1942, He was discharged a. 4 
major in 1946, 


W. 6. AASGARD 


The company has appointed William 
G. Aasgard northern district operat- 
ing manager in Minneapolis to replace 
H. D. Dalquist, who retires after 35 
years. Mr. Aasgard began his career 
with Graybar as a messenger in 1911. 
In 1926 he was moved to Duluth as 
service supervisor, returning to Min- 
neapolis seven years later as assistant 
service manager. In 1940 he was ap- 
pointed operating manager at Flint 
and one year later became assistant 
district operating manager at Detroit. 

A. H. Nicoll, president of the Gray- 
bar Electric Co., has announced the 


JOHN R. WEST 


appointment of John R. West as dis- 
trict manager in Detroit. Mr. West 
joined Graybar in 1935 as an appli- 
ance salesman and in 1941 was moved 
to the general merchandise department 
in New York where he served until 
joining the AAF in 1943. In his new 
position he will distribute Edison G-E 
major appliances, Sonora radios, 4 
line of traffic appliances, and West- 
ern Electric hearing aids. 


Crosley Corp. 


The appointment of Harold B 
Newell as budget director of the manu- 
facturing division of the Crosley Corp. 
has been announced by L. W. Adkins, 
controller. Mr. Newell has been 
comptroller of Raylon, Inc., N.Y., for 
the past two years. 


1946—ELECTRICAL 


=i cr HEATERS ae 


CEMENT OR 4 REFUNp 


Guaranteed by 
Good Housekeeping 


No IF DEFECTIVE OR 
<AS apverriseD TREES 


AccorpInG to a recent survey by Crossley, famous 


, dis- research authority, the Good Housekeeping 

West Guaranty Seal has more influence on women 

ippli- shoppers than any other product endorsement. 

en It pays you to stock merchandise backed by this 

par seal, because it sells more readily, E 
new wins more satisfied customers. 


For women know that this seal is given to no one. 


+ ‘ The product that has it, earns it. 
GOOD HOUSEKEEPING The Homemakers’ Bureau of Standards « 959 sth Avenue, New York 19, N.Y. 
iB 
nanu- 
Corp. 
dkins, 


been 
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It takes a strong three-man combination to reach a 
top spot in today’s radio and appliance business. 


To start with, it takes a manufacturer with his feet 
on the ground. .. one with sound sales and distribution 
policies. Manufacturers of Graybar-distributed mer- 
chandise are firmly established companies — leaders 
in quality, product design, and sales promotion. 


Distribution via Graybar is the most economical and 
efficient way of making merchandise and sales promo- 
tion plans conveniently available to you. And, through 
your Graybar representative, you can get expert mer- 
chandising help. 


Graybar is entirely independent of any manufac- 
turer — and therefore is free to select the lines which 
are sure sellers. The Graybar Merchandising Men in 
your area are local men. They know local sales condi- 
tions — yet have behind them the merchandising 
know-how of an alert, national selling organization. 
Via Graybar, you get practical ideas for better store 
layout, window display, personnel training, and other 
phases of your business. Look forward to being “on 


MAJOR APPLIANCES 


PAGE 142 


TRAFFIC APPLIANCES e 


sTAY “ON TOP” 


when GRAYBAR is your booster 


top” if your distributor is Graybar Electric Company 
... in over 90 principal cities. Executive offices: Gray- 
bar Building, New York 17, N. Y. 4676 


Beginning in the next issue of this magazine, 
Graybar will publish a series of advertise- 
ments highlighting the important aspects of 
modern merchandising. 


Merchandising Department 


HOME RADIO 


NEW POSITIONS 


National Enameling and 
Stamping Co. 


When Vernon S. Mullen, Jr, » 
turned in 1945 to the National Enamel. 
ing and Stamping Co., Milwaukey 


Vv. S. MULLEN, JR. 


from the AAF he was appointed a: 
sistant advertising manager. Now M 
N. Brady, vice-president in charge oi 
sales, has announced that Mr. Mullen 
has been promoted to manager of ai- 
vertising and sales promotion. NESC( 
manufactures a well-known line of ap- 
pliances, the promotion of which will 
be directed by Mr. Mullen. 


Champion Lamp Works 


Champion Lamp Works, Lym 
Mass., has announced the appointment 
of Fred J. Vorlander to head the com-# 
pany’s lamp and lighting application 
activities. From 1929 to 1942 he 
served as lighting service engineer, 


F. J. VORLANDER 


then as application and sales promo 
tion engineer with the Philadelph 
Electric Co. In 1941 he was co-wit 
ner of the Curtis award. Since 1% 
he has been with the Bureau of Ships 


Navy Department, as a civilian elec ™ 
trical engineer. 
Slow-Sp: 
Better 
i & Co. 
Fairbanks, Morse poo 
Announcement has been made Prod 
Robert H. Morse, president of Fai 0 
banks, Morse & Co., that L. W. 5tolt P 
has been elected secretary of the com ¢ 


pany to replace Fred C. Dierks, © 
cently retired after 45 years with t 
firm. Mr. Stolte joined the compa 
in 1928 as a bookkeeper. In 1945 ™ 
was transferred to the headquarte’ 
office in Chicago as general cred! 
manager, which position he now holé 
in addition to his duties as secreta‘) 
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Gem Dandy Electric Churn sells on sight. Wanted by millons ot © 
electrified farms and rural homes. Big volume and profit—quick | 
turn-over. Relieves drudgery, saves time, pays for itself. Makes 
15% more butter. Churns in about 15 minutes. Nationally ad- 
vertised in leading farm journals. Hundreds of thousands of sat- 
isfied, enthusiastic users. Study the features listed below and 
order today from your distributor. 


Uses specially designed 1-20 H.P., 110 Volt A. C. Motor. GREATER 
SERVICEABILITY than Pre-War Motor. 


* Bakelite Handle. 


* Mounted on Sanitary Aluminum base with four 
Neoprene covered supports. 


* Easy to Clean. 
* Detachable Aluminum Shaft. 
* Sanitary—White Motor. 
* Adjustable Aluminum Dasher. 
* Six Foot Neoprene Cord with Plug. 
* Slow-speed Motor Gives Longer Life. 


prome 


es * One Year Warranty. 

194 * (Neoprene will not disintegrate upon contact with 

an List Price, $18.19 = 


Recommended Dealer’s Cost $11.83 


Slow-Speed Motor Gem Dandy Electric Churn fits any 


Terms: 2% 10 days, Net 30 days. crock or jar up to 6 gals. Most cus- 
Better Butter. F. O. B. Distributor’s Shipping Point. ° tomers prefer the durable, transparent 
‘ Shipping Weight 8 Ibs. em Dandy glass jar, made especially 
About 15 Minutes to Churn teh Price, $15.04 for use with Gem’ Dandy Blectric 
Produces 15% More Butter ded De aler’s Cost $10.03 Churn. Sold separately. 
— Operating Cost About 10c per Mo. aa 3 gal. Retail Price (National average) 
Stoitg P 3 pe The Standard model has black motor, about $1.75. 
the com Convenient Switch in Cord wooden handle-no switch in cord. 5 gal. Retail Price (National average) 
ork 5, re about $2. 25 . 
ith th : <XCLUSIVELY THROUGH DISTRIBUTORS BY 
SOLD EXCLUSIVELY GOOD PROFIT MARGIN 
10 45 
os ALABAMA MANUFACTU RING COMPANY 
bw: hold Manufacturers 
ecretaty 1801 First Avenue, North Birmingham 3, Alabama 
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NEW POSITIONS 


WITH 


Beauty 
| 


The THERMOSCOPE registers, in terms of fabrics, the 
operating temperature of the ironing-surface ....a glance at 
the dial and you know when the iron is operating at the 
proper heat for the work at hand. 


The control lever provides the means for easy adjustment 
of the thermostat to the required heat... and because of the | 
sensitivity of the thermostat to temperature changes the heat 
is maintained constant at the chosen setting. | 


Its advanced features, efficiency and dependability .. . all 
combine to make American Beauty the choice of discrimin- 
ating users of electric irons everywhere. 


AMERICAN ELECTRICAL HEATER COMPANY 
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Ilg Electric Ventilating Co. 


Five managers of branch offices of 
the Ilg Electric Ventilating Co. have 
been appointed by P. D. Briggs, vice- 
president and general sales manager. 

F. H. Bigelow has been named man- 


H. H. WILSON 


ager of the Atlanta office. He served 
with Commonwealth Edison of Chi- 
cago for two years and with a local 
air conditioning contractor in Mem- 
phis for five years. In 1937 he be- 
came branch manager of the office in 
Memphis. 

Replacing Mr. Bigelow as manager 
of the Memphis office is H. H. Wilson, 


L. WIDNER 


recently released from the Navy and 
former employee of Bell Telephone 
and the Federal Power Commission. 

In Knoxville, Tenn., the Ilg office 
has been reopened under the super- 
vision of E. Lloyd Widner, manufac- 
turer’s representative for the past 12 
years. He formerly worked for C. M. 


JULY I, 
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McClung & Co. 

Henry M. Lutes has been establis). 
as manager of the office in Louisyjj 
Ky. In the past he was connects 
with the Columbus Heating and Vey, 
tilating Co., the Minneapolis-Hone; 
well Regulator Co., the Gates Rub. 


H. M. LUTES 


E. J. STONE 


Co., and the American Air Filter C 

E. J. Stone has been appointed ma 
ager of the Detroit office as a su 
cessor to A. H. Kirkpatrick. Duri 
the war he served as general forem 
of the forge and machine shops in t! 
Bethlehem plant of the Bethlebe 
Steel Co. 

G. K. Wood has been appoin 


6. K. WOOD 


manager of the Ilg Electric Ventila 

ing Co. branch in Columbus, 0! 

according to an announcement by P. 
Briggs, vice-president and genera! s4 

manager. Mr. Wood spent the \ 

years as a production executive oft \ 
Cleveland Graphite Bronze Co., Clev 
land, Ohio. 
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WOMAN’S HOME COMPANION 


250 PARK AVENUE, NEW YORK 
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ELECTRICAL 


To see this picture is to discover 
hidden treasure for us smart retailers. 

By building our displays around these 
products plus a copy of the Companion 
--- we find we sell more! That’s because 
of this fact: —-When Companion advertised 
products are displayed, together with a 
copy of the magazine, they move even 


faster! Mighty easy way 
to dig up extra profits a 
for yourself! 
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BEVERAGE COOLERS 


Chills Beverages — Refrigerates Foods 


Here is a picture of today's best beverage cooler. Pelco's 
Model 513 C-E "double duty" beverage cooler permits pre- 
cooling of beverages in the side compartment while serving 
chilled bottles from the top. Every beverage retailer is a 
prospective customer. 


Write for literature Dept. 11 


PORTABLE ELEVATOR MFG. COMPANY 
BLOOMINGTON, ILLINOIS 


PELC 
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NEW POSITIONS 


Iceberg Refrigerated Locker* 
Systems, Inc. 


Ross R. Smith, president of Iceberg 
Refrigerated Locker Systems, Ine. 
recently announced the appointment 


B. C. DAVISON 


of Bloice C. Davison as general sales 
manager. Mr. Davison was formerly 
sales manager for Westinghouse, re- 
frigeration engineer with Frigidaire 
and a district manager for Universal 
Cooler. He will maintain offices in the 
Empire State Building, New York. 


Hamilton Radio Corp. 


I. F. Crossin, sales director of 
Hamilton Radio Corp., makers of 
Olympic radios, recently announced 
the appointment of George M. Solo- 
mon as service manager. Mr. Solo- 


6. M. SOLOMON 


mon was with the Signal Corps dur- 
ing the war as a radar instructor. 
Prior to Army life he was associated 
with Vim Radio and Electric Co 
Earlier he was general manager 0! 
George’s Radio Co., Washington, 
D. C., appliance chain. 


Stewart-Warner Corp. 


At the first meeting of the newly 
elected board of directors of the 
Stewart-Warner Corp. held recently 
the company’s officers were re-elected 
James S. Knowlson, president and 
board chairman, announced the ap- 
pointments of new officials at that 
time. They are: J. E. Burke, assistant 
secretary; E. L. Sandberg, assistant 
treasurer; James I. Minteer, Oscar E 
Spring, Everett F. Walther, and Al- 
fred J. Weinshein, assistant secretary- 
treasurers. 
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W. 
— e recommend your service without any 


reservations. We have been especially pleased by the 

c | eit j high qualifications of your personnel, both in the 
3 field and in your Boston and local offices. 

cr Spies “Over a period of 40 years of wholesale and retail 


merchandising, we have been in direct contact with 


many nationally known business organizations and 
none have had policies that us more 


favorably than yours.” 


Pres. 


Utterback-Gleason Co., Ine. 
Bangor, Maine 


Phileo Products 


OW THE AIR 


| TUNE IN ON THE NEW AND EXCITING sHow 
“SPECIAL INVESTIGATOR” 


EVERY SUNDAY NIGHT AT 8:30 EASTERN DAYLIGHT TIME 
MUTUAL NETWORK . . . COAST TO COAST 


COMMERCIAL Crepit COMPANY 


BALTIMORE 2, MARYLAND | 


a Commercial Credit service and 
policies rate high with a 
+ 
| 
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| Capital and Surplus more than $80,000, 
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| 
Action speaks louder than words. 
That's why this silent salesman goes right on selling fans 
long after it's installed. Everyone who enjoys the fresh cool 
comfort of its attic ventilation is another pre-sold prospect 
for you 
And with all these extra qualities, Rheem tans sell readily 
and stay sold: 
Fan shaft, motor, and case are all separately mounted on 
resilient prene rubber for whisper-quiet operation. 
Motor is tucked back in one corner to allow complete free- 
dom of air flow. All moving parts are dynamically balanced 
tor vibration-tree performance. And the whole unit comes 
wrapped in a neat steel jacket which forms part of the attic, 
wind box, making your installation job easier. 
Cash in on this fast seller. Write Rheem today. Ad- 
dress: 570 Lexington Avenue, New York 22, New York. 
ig RHEEM... making houses into homes 
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SILENT SALESMEN: These color counter displays are now available to Silex deal- 
ers for selling the new ‘Lox-in" glass filters. The five color lithograph on the left has 


a full size filter inserted in the die-cut center of the coffee maker. It contains 12 
packaged filters placed in two self-feeding containers on the back of the display. The 
container on the right holds 36 individually packaged filter units. 


NEW LITERATURE 
AND SALES HELPS 


Aero Needle Co. 


The Aero Needle Co. has announced 
the release of a new counter display 
card to be used in the promotion of 
their Aeropoint “88” plastic insulated 

onograph needles. The card is laid 
out in four colors and was designed 
to utilize the idea of a picture frame 
t the 18th Century. It is 17 and one- 

alf inches long and 13 inches wide. 
\ large arrow calls attention to the 
edle’s selection as “the best yet” 

a test made by Consumers Union. 


Commercial Credit Co. 


\ booklet entitled “The 5 Star Plan 
\ppliance Dealers” has just been 
ssued by the Commercial Credit Co. 
It describes tive retail financing plans 
I purchaser life insurance, 
dealer reserve plan, non recourse plan, 
limited liability plan and dealer guar- 
antee plan. Copies may be obtained 
from local offices in leading cities or 
from Commercial Credit Co., Balti- 
more, Md. 


Duro Co. 


\ two-color broadside containing 
pictures and specifications of Duro 
water softeners has been mailed to 
dealers by the Duro Co., Dayton, Ohio. 
\ note suggests that dealers hang it 
on the wall for handy customer re 

One unique feature of the house is 
a storage drawer system, “Ovolving 
Shelves,” which consists of a series 
of motor-driven aluminum drawers 
on an endless belt roll, hidden in the 
wall—a push of a button brings the 
proper drawer to your reach without 
stooping and bending, and the unit has 
a capacity of 27 cu. ft. of usable space, 
equal to two large bureaus. 
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Fresh'nd-Aire Co. 


A new sales manual is being dis 
tributed by the Fresh’nd-Aire Co., de 
signed to assist dealers in telling an 
effective sales story. It is divided into 
five main divisions; first, a study of the 
differences between over-all circula- 
tion and ordinary air pushing ; second, 
a detailed study of the features of the 
Fresh’nd-Aire circulator; third and 
fourth, the application to the home and 
to industrial and commercial establish 
ments; fifth, a list of all models and 
explanation of the type of service for 
vhich each is designed. Copies may b« 
obtained by writing Fresh’nd-Aire Co., 
221 N. La Salle St., Chicago 1, Il 

A new sound slide film has alsu 
just been released by this company, 
which gives a complete story about 
Fresh’nd-Aire circulators. It traces 


the history of air conditioning through 


THEY CAN'T LEAK! Flashlights loaded 
with this new battery made by Sterling 
Battery Co. were left burning for 2 weeks 
and the batteries did not leak, clog 
corrode or stick, which should prove 
something or other. 
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the ages and portrays the great differ- 
ence between over-all air circulation 
and mere air pushing. Showings are 
now being arranged with the company 
for dealers and distributors through- 
out the country. 


Frigidaire Div., General 
Motors Corp. 


The Frigidaire Division, General 
Motors Corp., Dayton, Ohio, has just 
announced completion of its new tech- 
nicolor motion picture, “Frozen Fresh- 
ness’. This 30-minute sound film in- 
corporates the authoritative up-to-the- 
minute information on frozen foods, 
and gives the public a complete and 
factual picture of the essentials in 
getting the most out of frozen foods, 
avoiding food waste, disappointment 
and costly experimentation in the 
home. 

“Frozen Freshness” was filmed un- 
der the supervision of Miss Verna L. 
Miller, Director, Home Economics 
Dept. of Frigidaire and the General 
Motors Public Relations Dept. in 
Detroit, Mich. To insure an authori- 
tative background a replica of the 
Home Economics Dept. in Dayton, was 
constructed for the picture. Copies of 
the film will be available for home 
economists, schools, women’s clubs and 
cooking classes free of charge upon 
application te Public Relations Dept., 
General Motors Corp., 1775 Broadway, 
New York, or Public Relations Dept., 
405 Montgomery St., San Francisco, 
Cal. Additional copies of the film will 
soon be available through Frigidaire 
listrict organizations. 


Radio Corp. of America 


\ unique “Store Planning Service” 
itilizing the first store fixtures espe- 
ially designed for self-service mer- 

unlising of radio tubes and parts 

been presented to distributors by 
the RCA Tube Dept. Constituting 
a line of 22 individual units, each of 
which may be used singly or in com- 
bination with other units to meet dif- 
ferent requirements, the RCA self- 
servers are made of heavy-gauge sheet 
steel, finished in a warm, medium tone 
of gray, with red, white and black 
trim lines, and displaying the RCA 
insignia, For further information write 
to the Radio Corp. of America, RCA 
Victor Division, Camden, N. J. 


HOT OFF THE PRESS: Stromberg-Carl- 
son's new dealer quarterly “The Mer- 
chandiser" is being handed to Arthur C. 
Mares, (left) radio buyer of Sibley, Lin- 
say & Curr, Rochester, by Fred Anibal, 
company district merchandiser. 


The Electrical Appliance Store with 


oi 
draws more customers...sells more goods a 


When you modernize 
with Pittsburgh Glass 
Products your attrac- 
tive store front draws 
passers-by into the 
store, the bright, smart 
interior arrangement 
sells more goods. A 
new, modern front, like 
this one in Cumberland, 
Md., can increase your 
clientele — and your 
profits. Architect: 


George F. Sansbury. 
AFTER 


Get an ample share of local business— and profits — by modernizing now 


ANY electrical merchants have learned 
AY the value of inviting store fronts — 
which draw passers-by into selling range—and 
smart, modern interior arrangements—which 
urge lookers to buy. And you too can build 
stronger customer-appeal into your store by 
modernizing your store front and interior— 
now—with Pittsburgh Glass and Pittco Store 
Front Metal. 

Prepare to do more business and make 
more money by giving your store this added 
sales-appeal and profit-pull. See your archi- 


“PITTSBURGH” 


STORE FRONTS and INTERIORS 
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tect to assure a well-planned, economical de- 
sign. Our staff of experts will be glad to co- 
operate with you and with him. And—if you 
wish — convenient terms can be arranged 
through the Pittsburgh Time Payment Plan. 

We have recently published a_ booklet 
which can be of very practical aid to you 
when you are considering remodeling plans. 
It contains data and photographs of actual 
installations of Pittsburgh Glass and*Pittco 
Store Front Metal. Send the convenient cou- 
pon today for your free copy. 


| Pittsburgh Plate Glass Company | 
| 2248-6 Grant Building, Pittsburgh 19, Pa. | 
| Please send me, without obligation, your new, 
| illustrated booklet, “How Eye Appeal—Inside and 

| Out—Increases Retail Sales.” | 
Address 
| City-------------------------- | 


stonds fot Duality Glass anal 
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SOUND JUDGMENT PoiINTS TO 


Dayton Line! 


DAYTON SHALLOW WELI 
SYSTEMS. Pumping Capaci- 
ues of 250, 350 and 500 gallons 
per hour. 


DAYTON JET-TYPE DEEP 
WELL SYSTEMS. Ideal for 
farm water systems. Capacity 
—200 to 750 gallons per hour. 


DAYTON WATER SOFT- 
ENERS. Several types avail- 
able. Capacity — 30,000 grain 
gallons per regeneration. 


DAYTON ELECTRIC CEL. 
LAR DRAINER. Starts and 
stops automatically. Easy to 
install and built for durability. 


THE DAYTON PUMP & MFG. CO. * DAYTON, OHIO: 
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APPLIANCE GARDEN: Blooming among the flowers which glamorized the open- 
ing of the H. D. Hacker Co. appliance and floor covering store at 3rd and South- 
west Alder Sts., Portland, Ore., are many well-known appliance products. A theatri- 
cal touch was introduced by the firm with an outside marquee equipped to carry 
interchangeable letters. 


ARIZONA 


Yuma—Joe Hodges, formerly man- 
ager of the local Sears, Roebuck & 
Co. store, has opened a shop featur- 
ing appliances and radio. 
Clarkdale—A new home appliance 
concern in Clarkdale is Home Elec- 
tric, located on Main St. 
Flagstaff—Andrew Pridemore is the 
seed of a new appliance store 

Phoenix—A partnership has been 
formed between Leon S. Black and 
J. B. Ryan to deal in electrical ap- 
pliances. 

Phoenix—Aaron Krasnoff is open- 
ing a store which will deal in ap- 
pliances. 

Wickenburg—A new appliance store 
in Wickenburg is one owned by 
J. C. Davis. 

Phoenix—James R. Rardin intends 
= handle appliances in his new out- 
et. 


ARKANSAS 


Cotton Plant—Bush-Jones Co., Inc., 
of which E. S. Moore, Jr., is sec- 


E. S. MOORE, JR. 


retary-treasurer, is a new home ap- 
pliance firm with headquarters in 
Cotton Plant. 

Springdale—The Fort Smith Re- 
frigeration Co., Inc., has been char- 
tered with an authorized capital of 
$10,000, with incorporators listed as 
H. R. Watkins of Springdale and 
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Sam Poulos and William Watkins, 
both of Fort Smith. 

Little Rock—A formal opening pro- 
gram was staged recently by the 
Reed Music Co. at its new home, 
112-114 E. Seventh St. A complete 
appliance line is handled. R. L. Reed 
is the founder and R. C. Reed is 
manager of the firm. 


CONNECTICUT 


The following are new Connecticut 
appliance incorporations: 
Norwalk—Springwood Electric Ap- 
pliance, 5 Ely Ave., by John Katrin- 
chak, Hadik Pkwy. 
Waterbury—Freezaire Refrigeration 
Co., 227 N. Elm St., by Wm. Street, 
24 Village St., E. Hartford. 
Stratford—Anode Electrical Co., by 
Andrew Magyar and W. A. Var- 
eneloli. 

Wethersfield—Silas Deane Electric 
House, Silas Deane Hwy., by Ber- 
nard Neikrie, and E. B. Lifschitz, 
Rocky Hill. 

Bridgeport—Buckins Radio & Ap- 
pliance, by John E. Buckins, 360 
Tunxis Hill Rd., Bridgeport P. O. 
New Haven—Ricci’s Radio & Ap- 
pliance Co., 22 Kimberley Ave., by 
Oswald Ricci, 181 Washington Ave., 
West Haven. 

New Haven — Center Appliance 
Trading Corp., 25 Batter Ter.; 10 
shares p. v. $100 each; officers: pres. 
and treas. Molly Casten; vice-pres., 
Abraham Lippman; secy., Harold 
Gessner; all of New Haven. 

New Haven—American Appliance 
Co., 873 Grand Ave., by John T. 
Malatesta, 37 Mix Ave. West 
Haven. 

New Haven—Elm City Appliance 
Co., P. O. Box 506, 120 Ferry St., 
by Geo. R. Willis, 1004 Townsend 


ve. 

Milford—Gilson Radio & Appliance 
Service Laboratories, 4 Lafayette 
St., by A. R. Gilson. 

Hartford — Electric Center, 228 
Pearl St., by W. H. Jones, 4 Cross- 
hill Rd., W. Hartford, and E. W. 
Sugden, Melrose. 


FLORIDA 


Tampa—Graves Brothers Refrigera- 
tion Supplies, Inc., has been char- 
tered with 2000 shares at $100 p.v. 
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and capital of $24,000 authorized. 
Incorporators are R. M. Graves, 
Katherine Graves, Fred L. Graves, 
and Thelma A. Graves, all of 216 
W. North St., = 

DeLand—S. A. Smith, Jr., has 
opened an appliance sales and radio 
repair business at 202 N. Florida 
Ave. 


GEORGIA 


Sparta—E. W. Chupp and John 
Earl, veterans, are opening a radio 
and music store in Sparta. 
Atlanta—With Bert Robbins as 
proprietor, the Robbins Appliance 
Co. has opened for business. 

West Point—The Economy Auto 
and Home Appliance Store, sched- 
uled to open soon on Third Ave., 
will include a full line of electrical 
appliances and supplies in its stock. 
Marvin Vining will manage the 
store, 

Ashburn—The Western Auto As- 
sociate Store, opened recently by 
\bie A. Harris, carries a line of 
small appliances, with larger items 
to be handled when obtainable. 
Commerce—W. F. Hanley has 
opened an electrical appliance store 
at 25 Broad St. Mr. Hanley is a 
veteran. 


ILLINOIS 


Sparta—A new radio and appliance 
shop has been opened by Roland B 
Gary, a veteran, who calls his store 
the Gary Radio Service. 
Riverside—Van Korn Bros. have 
opened the first of a chain of retail 
appliance stores at 363 Burlington 
Rd. in Riverside. Major and small 
appliances will be featured, as well 
as radios and phonographs. 


INDIANA 


Corydon—Edgar LL. Miles has 
opened his new electrical store with 
a show window which shows a con- 
siderable stock of appliances. Regu- 
lar stocks are expected shortly. 

De Motte—Leonard Jones of Wheat- 
field has opened a radio and appli- 
ance shop in the Burk Bldg. and an- 
nounces that he will carry nationally 
advertised brands. 

De Motte—Roy Jones has pur- 
chased a building in De Motte and 
is opening an appliance store, with 
a stock on order. 
Evansville—Robert E. Brown’s new 
electrical and gas appliance and re- 
pair shop has started business at 
217 S. E. 8th St. 


SELECTIVE SERVICE: Picking out 
Garod table model radios for use in 
Army and Navy hospitals in the Pacific 
Northwest are Herb A. Zobrist, Seattle 
distributor, and Miss Eleanor Wenner- 
berg, American Red Cross. The Garod 
Corp. allocates part of its shipments for 
Red Cross use. 


FINISHES 


A POST-WAR PRODUCT 


For consumer use, now, for the first time . . . these exceptional finishes! 
Created by one of America’s largest manufacturers, supplying makers of 


Refrigerators, Radios, Surgical Instruments and other products requiring 


a beautiful and lasting finish. 


ine. 


DISTRIBUTORS, INVESTIGATE APPROVED BY UNDERWRITERS LABORATORIES 
PLICOTE INC., PITTSBURGH, + SALES OFFICE: 664 N. MICHIGAN, CHICAGO 


ELECTRICAL MERCHANDISING—JULY 1, 1946 PAGE 151 


| 
| 
| 
4 
| 3 
| 
| 
t, | 
| 
c ws a | MER gp COLOR 
| | 
ra- 
| 
v. 
NG 


For ALL=-season 


Heaters and fans are strictly 
seasonal in sales appeal — but not 
SEASON-ArIR. This revolutionary 
room conditioner does either job 
... heating or cooling . . . quietly, 
efficiently and at a moment’s 
notice. 

Created for all-year-’round 
demand ...ultra-smart in appear- 
ance... priced low for volume sales 

Surf SEASON-AIR spells 
p-r-o-f-i-t-s any way you look at it. 

Material shortages will hold 
back volume production a little 
longer. Meanwhile, keep after your 
jobber and make sure your store 
this sensational 


will have new 
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From heater to fan in 29 seconds 
... Simply remove heater housing 


profit-maker as soon as deliveries 
begin. G-M Laboratories Inc., 
4292 N. Knox Ave., Chicago 41, 


Illinois. 


BEAUTY... Handsome crackle finish 
e Chrome heater grill e Modern-de- 


sign fan blades e Separate fan guard. 


STABILITY... Sturdy all-metal con 
struction 7!,-inch base e Finest 


materials and workmanship. 


UTILITY... For summer, powerful 10- 
inch fan with air displacement of 
500 cu. ft. per minute e For winter, 


1320-watt forced air heater. 


SILENCE. .. Incredibly quiet — nearest 


thing to noiseless you've ever seen 


in a motor-driven appliance. 


ECONOMY... Heater and fan COM- 


BINED for one low price. 


WRITING FOR THE FALL: The fal! advertising program gets an advance prepa- 
ration by these executives of Bendix Home Appliances, Inc., and its advertsing agency, 
Tatham & Laird, Inc., which takes over the account July |. Left to right: W. C. Jones, 
assistant director of advertising; Walter J. Daily, advertising and promotion director; 
Arthur Tatham and Kenneth Laird of the agency. 


1OWA 


Fairfield—An appliance store has 
been opened in Fairfield by Edward 
Drobny. 

Denison—.\ new radio repair and 
service shop has been opened in the 
Hotel Denison basement by W. \. 
Mullen of Arion. A line of appli- 
ances will also be carried as soon 
as delivery of stock can be made 
Belmond— After remodeling their 
recently purchased store, Bud Pack- 
ard and Leland Jenison are opening 
an appliance outlet, with a repair 
department for both appliances and 
radio 


KENTUCKY 
McKee—\Villiam:) Sams has opened 


his Sams Appliance Co., and states 
that he will carry a full line of ele: 
trical appliances. At present he has 
samples. 


Louisville—Joe H. Hayes Electrical 


Co., Inc.. has been chartered with 
authorized capital stock of $10,000 
by Joe H. and Estelle W. Hayes 


and Edith F. Wachtel. 


LOUISIANA 


New Orleans—C. G. Staubiz will 
operate a combination modern elec- 
trical appliance and hardware 
as soon as the building at the corner 
of Tulane and Carrollton Aves. 1s 
completely modernized. 

New Orleans—Marks Isaacs De- 
partment Store has leased a portion 
of its fourth floor to Louis J. Kohl 
mever, who has installed a complete 
electrical appliance division. A few 
purchases have been made. 
Jonesville—A. & I. Radio & Ap- 
pliance Sales & Service has just 
ope ned for business here, with R. P. 
Boyd as manager. 
Shreveport—Radalec, Inc... a new 
electrical appliance firm, has started 
in business at 1603 Marshall St 
Herman L. Mever. I. B. Me 

W. L. Bloom and P. B. Meyer, Jr. 


were listed as the principals. 


store 


MICHIGAN 


St. Johns—The Good Housekeep 
ing Shop has been opened on N 
Chi Justin Marzke, a war 


nton St. by 


JULY 1, 


veteran. The store will specialize in 
sales and service of appliances. 

Muskegon—Harold J. Bassett. for- 
merly sales manager of Wm. D. 
Hardy & appliance depart- 
ment, has leased a store at 1500 


Co.'s 


Beidler St. and is opening an appli- 
ance shop. 
Bridgman—The Bridgman [Electric 


Apphance Store registered 200 per- 
sons tor its door prizes on opening 
day, which was a recent occurence 
Petoskey—The Star Electric Co 
has been organized by Roland Go- 
kee, to succeed Lark’s Service. Lyle 
Gokee will assist his brother 
Strathmore— Brose Electric Co., re- 
cently featuring Philco 
products, as well as other household 
appliances and lamps. 


opened, 1s 


Decatur—A new electrical appliance 
store has been opened by the Vat 


TEAMING UP: Mr. and Mrs. W. P. Cun- 
ningham, not to be left out in the cold 
without an appliance store, are opening 
one on Highway 24 in Fairmont, Mo. 
lf they get deliveries they may continue 
looking as happy as this. 
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Buren Electric Co., owned by 
George Nelson Rowe and his son 
George. The firm will handle elec- 
trical contracting. 

Caledonia—L. P. and J. L. Braun 
have opened an electrical appliance 
store here, and are displaying sam- 
ples as a starter. Service work will 
be a feature. 

McIntosh —- Edgar Rowland has 
opened his electric shop and will 
carry electric ranges, refrigerators, 
radios and motors. He has some 
scarce appliances and is taking or- 
ders for tuture delivery on lines he 
does not have. 


MINNESOTA 


Pine City—The Electric & Heating 
Service Co. held its grand opening 
recently, with nationally known ap- 
pliances on display. Harry Krech 
is store manager. 
Wadena—Lawrence I’. Johnson of 
Minneapolis has opened a new radio 
and appliance store in the location 
formerly occupied by Jake's Radio 
Shop. 


MISSISSIPPI 


Pascagoula—With H. A. as 
manager, Pascagoula Appliance Co. 
has opened at 922 E. Pincoln. 
DeKalb—J. S. Overstreet has organ- 
ized Overstreet & Co., a new elec- 
trical appliance firm for DeKalb. 


MISSOURI 
Centralia—With John C. Miller 


as manager, Central Missouri Ap- 
pliance Co.’s new branch store has 
opened in Centralia. 

El Dorado Springs—C. D. Schmitz 
of Lamar has opened the Schmitz 
Appliance store in El Dorado, with 
W. C. Boyd as manager. 
Certificates of incorporation have 
been granted to the following Mis- 
souri firms: 

St. Louis—FE. Lb. Jones Appliance 
Co., 3124 N. Grand: to deal gen- 
erally in electrical appliances and 
fixtures of all kinds: 230 shares p. v. 
$100 each authorized, commence 
with $5000: incorporators: E. B. 
Jones. Madrene Jones, Belleville, 
Ill.; James W. Mueller, St. Louis, 
Mo 

Joplin— Russell Belden Electric Co.; 
to do a general merchandise busi- 
ness; 1,000 shares p. v. $100 each 
authorized, commence with $20,000: 
mcorporators: Russell Belden, Har- 
old W. Antoine, Wiley W. Wil- 
liams, all of Joplin 

Webster Groves—\\ebster Groves 
Electric & Appliance Co., Inc., 29 
N. Gore: to deal in all kinds of 
electrical machinery and equipment: 
200 shares n. p. v. authorized, com- 
mence with $15,000: incorporators: 
Elmer H. Boyer, Emil H. Haag 
Letha Hubbard, all of St. Louis. 


NEW HAMPSHIRE 


Dover—Jackson L. Crow is estab 
lishing Jack’s Electric Service and 
is operating from Central Park, but 
plans te have a place of business in 
the business district as soon as 
possible. 


NEW YORK 


Grand Island—A business name has 
been filed for the Service Center Ap- 
Pliance, Express Highway, by Har- 
old L. Long. 

The state secretary has chartered 
the following new corporations in 
New York: 

Roosevelt Parkway Refrigerator 
Sales & Service, Inc., with capital 
of 100 shares n. p. v. stock: to deal 
in electrical equipment; incorpora- 
tors; Josephine Vilardi, 615 Broad- 
way, Estelle Schneider, 246 Vernon 
Ave., Pearl Edelstein, 805 Marks 
Ave., Brooklyn. 
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Compactly designed turbine .. driven 
by @highspeed series motor... par- 
ticularly adaptable to the connister 
type vacuum cleaner. 
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Good Performance 
Dependability 


@ Light Weight 


44 Compactness 


5) Appearance Appeal 


® Value Appeal 


Low Maintenance 
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EVENING SESSION: The far-reaching distribution of the EEI-NEWA sales training 
course is demonstrated by this picture of distributors and dealers on the island of 
Oahu, Hawaii, listening to one of the lectures given by the Hawaiian Electric Co., 
Ltd. L. W. Clifford, the utility's sales development counsellor, directs the program. 
The company is holding seven conferences weekly for 400 electrical sales people. 


NEW BUSINESSES 


SPECIAL 


APPLICATION 
FRACTIONAL HORSEPOWER 


New York City—H. Mitchell Corp., 
Brooklyn; capital of 200 shares n. 
p. v. stock; to deal in electrical 
appliances; incorporators: Gertrude 
Miller, Sylvia Weidenfeld, Grace 
Nason, 23 Flatbush Ave., Brooklyn. 


New York City—Metwark, Inc.; 
capital of 200 shares n. p. v. stock; 
to deal in home furnishings and ac- 
cessories, appliances and fixtures; 
incorporators: Elmer H. Settel, Jane 
Paul, Sydney S. Snyder, 21 E. 40th 
St., New York City. 


New York City—Metropolitan Ap- 
pliances, Inc.; to deal in electrical 
appliances; capital, 200 shares n. p. v. 
stock; incorporators: Benjamin Shi- 
verts, Thomas R. Purcell, Frank A. 
Rossini, 61 Broadway, New York 
City. 


New York City—Deluxe Record 
Sales Corp., Brooklyn; to deal in 
phonographs, records and electric 
appliances; capital, 200 shares n. p. v. 
stocks; incorporators: Leon Hers- 
jnai, 28 Court St., Brooklyn; Her- 
man Schwartz, Pearl Lichtenstein, 
11 W. 42nd St., New York City. 


New York City—Wren Sales Corp.: 
to deal in appliances; capital, 100 
shares n. p. v. stock; incorporators: 
Mildred Dligson, Lillian Kagen, 
Selma Sevack, 295 Madison Ave., 
New York City. 


Syracuse—Schickler & Kurtz, Inc.; 
to deal in electrical machinery, ap- 
pliances, etc.; capital, 200 shares 
n.p.v. stock; incorporators: Abra- 
ham Kurtz, Rosalyn Kurtz, 1624 E. 
Genesee St., Carl Schickler, 223 
Crawford Ave., Syracuse. 


New York City—Stewart Appli- 
ances, Inc.; to deal in household ap- 
pliances, machinery, etc.; capital of 
1000 shares pfd. stock $100 p. v. and 
1000 shares common stock n. p. v.; 
incorporators: Bernard R. Gogel, 
Harry John Gluskin, Nicholas Pe- 
cora, 285 Madison Ave., New York 
City. 


Albany—Kay Vacuum Stores, Inc.; 
to deal in household appliances, elec- 
trical goods; capital of 200 shares 
n.p.v. stock; incorporators: M. 
Michael Dobris, 7 Freeman Rd., 
Mary J. Whalen, 249 Livingston 
Ave., Harry M. Poons, 441 Ontario 
St., Albany. 


Valley Stream—Brookside Appli- 
ances, Inc.; to deal in electrical ap- 
pliances, radios, washing machines, 
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etc.; capital of 100 shares pfd. stock 
$60 p. v., 1000 shares common stock 
$4 p.v.; incorporators: Burt Pearl- 
man, 40 Haven Ave., Valley Stream; 
Charles Van Dyke, 43 Hart St. 
Baldwin; George H. Bauer, 88 
Huntington Rd., Garden City. 


New York City—Lema Refrigera- 
tion Sales & Service Corp.; capital 
of 200 shares n.p.v. stock; incor- 
porators: Leo Marx, Siegfried Marx, 
Lila Marx, 3831 Putnam Ave., 
Bronx, New York City. 


New York City—M. A. R. Refrig- 
eration Co., Inc.; capital of 200 
shares n. p. v. stock; incorporators: 
Arthur E. Levine, Joan Guttman, 
Samuel D. Reidel, 154 Nassau St., 
New York City. 


NORTH CAROLINA 


Morganton—Carolina Green's Fuel 
Gas Co. has been incorporated to 
sell gas and electric appliances, 
with authorized capital stock of 
$100,000. Incorporators: Ben M. 
Lane, Jr., Martha B. Lane and 
Barbara H. Brinkley, all of Mor- 
ganton. 


OHIO 


Toledo—Louis and Abe Oxie have 
opened Oxie’s, a new appliance and 
home furnishings store, at Adams 
and Michigan Sts. Featured lines 
include RCA, Crosley, Emerson and 
Zenith, 


Toledo—A new appliance store has 
been opened at Hudson and Chest- 
nut Sts., with Ben Kagala as pro- 
prietor. Mr. Kabala says he will 
handle G-E, ABC and Zenith prod- 
ucts. 


OKLAHOMA 


Freedom—Flury’s, a new appliance 
store, has opened for business here 
under the management of Mr. and 
Mrs. Hubert Flury. 


PENNSYLVANIA 


Philadelphia—David Mondros is 
opening a store at 1321 W. Girard 
Ave. Radio and small traffic ap- 
pliances will be featured. 


Reynoldsville—C. A. Rudolph, for 
merly proprietor of a service shop 
in McKeesport, established 
Rudolph’s Appliance Center at 45 
Main St. in Reynoldsville. M: 
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Rudolph has franchises for Philco, 
Sonora and Universal products. 
SOUTH CAROLINA 
Columpia—Duckworth Radio Ap- 
pliance Co. has been incorporated 
with capital stock of $8,000; officers 
are: J. K. Duckworth, president; 
Henry D. Green, secretary and 
treasurer. 
North Charleston—With J. A. 
Schwerin as president, Schwerin 
Electrical Appliances, Inc., has 
opened for business here. 
Fountain Inn—Home Comforts, 
Inc., has been chartered to deal in 
home appliances, furniture, etc., with 
capital stock of $10,000; officers are: 
A. J. Jewell, president and treas- 
urer; H. E. Jones, vice-president 
and secretary. 
| Summerville—Summerville Electric 
will be housed in a building erected 
on Main St., completion of which 
is due by late summer. 
Holly Hill—Rivers-Lancaster, Inc., 
has been chartered with authorized 
capital stock of $5,000 to deal in 
home appliances and auto parts. H. 
I. Rivers is president. 
Greenville—Graves Electric Supply 
Co. has been incorporated with cap- 
ital stock of $40,000; officers are: 
T. H. Graves, president and treas- 
urer; Humphrey G. Black, vice- 
president and secretary. 
TENNESSEE 
: LaFollette—H. & K. Electric Sup- 
ply has opened on N. Tenn. Ave. to 
handle Universal and Crosley ap- 
g pliances, among other lines. 
| VIRGINIA 
il Phoebus—J. L. Brown, Jr., is the 
owner of Modern Appliance 
el 
S, 
of 
A. 
id 
r- 
J. L. BROWN, JR. 
ve 
id located at 4 Mellen St. in Phoebus. 
features both large and small 
" Belle Haven—Nordstrom Brothers, | Beautiful,’ exclaim women when they see this 
| Banquet Model. Beauty is important in the modern 
at MOUNT CLEMENS, kitchen—but performance ranks first. On both 
O- MICHIGAN counts Electromaster ranges are outstanding in 
ill WASHINGTON | 
d- Electromaster their sales appeal. Whatever your customer chooses, 
Pullman—Pratt’s Electric Supply 
as opened at 7215 S. Grand Ave., will move into the luxurious Banquet or the more compact Space- 
and will feature Westinghouse ap- 
pamces. its big new plant Saver, the Electromaster name is her assurance of 
ice Rainier—Craig Gilbreath has opened 


re a new appliance store in Rainier, | This Wounth performance leadership. 


nd handling a complete Frigidaire line, 
along with other preducts. 


WISCONSIN 
is Milwaukee—Kosciuszko Appliances, 
rd nc. has been formed, with Max, 
hp- Do ra and Edward Stein as incor- 


porators. 200 shares of stock at $100 
each have been authorized. 


pr Kenosha—Uptown Vacuum Cleaner 
iy & Appliance Co. is the business 
ea Name filed by Anthony E. Mares- 


calco for his store, located at 2220 
Roosevelt Rd. 
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, « R CUSTOMERS never need worry about overheating a 
K-M Vaporizer 


An exclusive, protective device guards against damage 


Always holding the temperatures at a safe level, whether 
there's water in the appliance or not, is a limiting thermostat. 
Her sh V t works 
uppose, for example, the appliance is left plugged-in over- 
night. Water in the vaporizer boils away. The thermostat 

for any 


then acts to prevent excessive rise in temperature. If 


reason — the thermostat fails to function properly, heat then 
opens a contact spring tensioned against the terminal pin (see 
diagram below 

\ protective 
action when needed. That’s why Knapp-Monarch Company, 
Bent and Potomac Sts., St. Louis 16, Mo., selected “K” Monel* 


as the metal best suited for the contact spring. 


Current is interrupted. 


device like this, of course, must be ready for 


Heat doesn’t bother “K” Monel. It retains its spring prop- 
erties despite the temperatures encountered. In addition, this 
rugged nickel alloy doesn’t rust. It resists corrosion . . . serves 
dependably for the life of the appliance. 

The use of “K” Monel in the Knapp-Monarch Vaporizer is 
instance of how a vital nickel alloy part helps 
quality appliances you sell. 


Dui One MOTE 


prote ct th € 
*Reg. U.S. Pat. Of. 


THE INTERNATIONAL NICKEL COMPANY, INC. 
67 Wall Street, New York 5, N. Y. 


+, 


ONE OF THE INCO NICKEL ALLOYS 


wv 


BLOW UP: The Public Service Co. of Northern Illinois’ angle on dealer-utility tie-ins 
is exemplified by the above picture. Typical ads from the utility's black and white 


ad campaign are blown up into three dimensional window displays and placed in 5! 
store windows. Enlarged artwork and a simplified version of ad copy is placed in the 
windows at the same time the ads are run in the town papers. Left to right are: 
E. R. Mitchell, supervisor of window displays for the utility; Kenneth Olson, Chicago 
designer; and William E. Sproat, art director of the J. R. Pershall Co., advertising 


agency. 


DEPARTMENT STORES 


4/ CONTACT SPRING \\ 


Berwanger Manager 
at Brager-Eisenberg 


Henry Berwanger, former radio 
buyer at the May Co., has been an- 
nounced as manager of the major ap- 
pliance department at Brager-Eisen- 
berg, Inc., Baltimore. 


Johnson Heads Radios, 
Appliances for Pugh 


J. W. Johnson has been appointed 
head of the appliance and radio de- 
partments of the N. W. Pugh Co., 
Roanoke, Va., according to a recent 
announcement. Mr. Johnson's de- 
partments, at present occupying little 
space on the third floor, are slated for 
expansion and removal to the fourth 
floor, it was added. 


Leath & Co. Picks 
Flynn as Buyer 


Joseph P. Flynn, with Leath & Co., 
Chicago, for the past six months, and 
prior to that in the radar and radio 
division of the WPB, has been picked 
to succeed James G. Fisher, resigned, 
as buyer of radios and electrical appli- 
ances. 


Lammert's Opens 
Appliance Department 


An appliance department approxi- 
7 


5 by 100 feet has been opened 


on the first floor of Lammert Furniture 
Co. St. Louis. T-shaped display 
ind a circular bar office en- 
esione the depart- 
mert. III, store 
ners are dis- 

i i j is 
t e firm's 
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Haines Appliance Manager 
for Buffalo Sears Store 


E. Theodore Haines has been a 
uinted merchandise manager for appli- 
es at the Buffalo, New York, st 


Sears, Roebuck & Co. 


Brunswick Appliance 


Branch Opened by Hub 


The Hub Furniture Co., Portland 
Maine, has opened a branch store to 
carry appliances in Brunswick at 42 
in St. The new store will also 
furniture and jewelry and will 


1 


ally occupy three floors 


Strouss-Hirshberg Builds 
Household Appliance Shop 


Strouss Hirshberg Co., Youngs- 
town, Ohio, department store, has an- 
nounced that construction is in pro- 
gress on a Hous \ppliance Shop 
at 2612 Market St. The firm also plans 
to open a store in New Castle, Pa. 


Feldman and Curtis 
Buyers for Michael's 


Morris Feldman has been appointed 
major appliance buyer and Peter 
Curtis has been given the post of radio 
buyer at Michaels Department Stor 
Newark, N. J. in a personnel shiit 


v1 nit Svdner NS nen mt 
vill ell 1 ) 


Holmes Allocates Space 
for Appliance Dep't. 
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\/itherill Opens Modern 
Appliance Department 


A. Witherill, Inc., Syracuse, 
NX. Y., department store, has opened 
a new ground-floor appliance depart- 
ment described as one of the most 
modern in the state. Space for the 
now department was provided in a 
wiilding directly in the rear of the main 
store. Saw-tooth display arrangements 
f efrigerators are provided along 

yall. The center of the floor 
features traffic appliances. In the rear 
of the store is a U-shaped space for 

showing of seasonal merchandise 


The PLAN Behind The PRODUCT! 


as radio consoles and combina- 
tions and space heaters. This display 
is fronted by a tiered arrangement of 
vacuum cleaners. <A_ striking color 
scheme includes a burgundy ceiling, 
pastels of blue, rose, green and 


TRADE MARK REG. 


PROTECTED Profits! ; 
Aggressive PROMOTION! 
Distinguished DESIGN! 


yellow in blocks set off around the 
eutire sales floor. Displays also in- 
clude a Westinghouse kitchen. Ralph 
B. Whitney is manager of the depart- 


| Kahn to Assist Helbig 
in Bamberger Buying 


Dudley Kahn has been named assist- 
t to Richard Helbig, basement buyer 


J ot small appliances, radios, rugs, pic- 
tures, and mirrors at Bamberger’s, 

Newark, N. J. Mr. Kahn was asso- 

iated with Koos Brothers, Rahway, 

|.. before entering the armed forces. 


Lamson Drops Appliances 
—To the First Floor 


lhe appliance department of Lamson 
thers Co., Toledo, Ohio, depart- 
t store, has been moved from the 
to the first floor of the store, 
rding to an announcement by 
rthur E. Beard, manager of the furni 
Le ture department. 


First Intra-Store Tele 
in South by Lowenstein 


Cooperation between the B. Lowen- 


the NAME WOMEN KNOW! 
stein and Brother Department Store 


and the RCA Victor division of the Liven housewares sales with VACULATOR — the 
‘0 Radio Corp. of America resulted in the consumer-accepted “best-seller”! FAIR-TRADED 
2 Shaws see" for FULL profits; backed by POTENT ADVERTIS- 
“4 Cotton Week Festival. The daily se ING in leading magazines to millions of home- 
grams, seen by 75,000 people, were makers; BEAUTIFULLY DESIGNED for eye- 


iit around seven merchandising appeal; made with PYREX brand glass; and 
shows running for 10 minutes each. 


Between these shows inforese? eadieare equipped with the new DUTCH clothless coffee 
participation shows were presented. filter. For the best in coffee makers, feature VACU- 


Eleven receivers were used and the 
store devoted window and floor space 


t thre 


LATOR—Coffee Maker specialists exclusively! 


special television window dis 
lay designed and produced for RCA 
tor The week-long event was 


moted by the organization with both IN A CLASS BY ITSEL F! 


ns 1 
alvertising and publicity in the Mem- 

is papers. When the control room 

is installed on the store’s seventh 


Freel 


| 
purcn 


fl sufficient space was allowed be- DISPENSER 
d it to pera it isitors te atc ; i 
t to permit visitors to watch the The biggest “LITTLE” thing in coffee 
ed neers perform the actual technical 


STOPS the pros- 


pect; TELLS the 
or fall-out. Made of sparkling china — story; MAKES 


rations of telecasting. makers! No cloth or paper; can’t pop-up 


Read Leaves Hallicrafters 50¢ 


to Buy for Montgomery Ward virtually unbreakable. Fits ALL standard the sale! 


makes. It’s R-E-D HOT! 


VACULATOR 


Cyrus T. Read has resigned his post 


engineering staff of the Halli 


ers Co. to became supervising 


CHICAGO 46, 


er of electronic equipment for 

Montg mnery Ward & Co. in Chicago. 

\ Read is well known as an author 

merous articles on radio. During 

ar he was with the Signal Corps 

ind was formerly supervisor of th 

Burr, Baneroft and Spry Signal 
S hool. 
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Look over these 


Sales Points 


FEevery one sells KitchenAid for you 


I. Exclusive Planetary Action— 
Beater travels around rigidly 
cked bow] while rotating 1 


te direction. Uniform, positir 


2. Full Power—No ‘“‘power- 


er needed— not even 


3. 10 Speeds—Fingertip Control. 


4. Heavier Housings Sturdier 
Motors, designed and guaranteed 
by Hobart. 
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5. A Model for Every Need— 
an Attachment for Every Use. 
‘Two models to cover the field 


full attachment line to build 
volume p! 1s KitchenAid 
tric Coffee Mills for fresh, home- 


Pou) d itfee. 
“+ * 


its 


KitchenAid is on the 


vuaranteed by the food machine 


way! 


industry *s biggest name — adver- 
tised nationally — with full profit 
argins for a full line. Keep in 


uuch with your distributor, 


itchenAid 


The Hobart Manufacturing Co., KitchenAid Division, Troy, Ohio 


4, 
wwii. howl 
gare 


EVANS FEATURES: When the Evans Products Co. presented its 1946 home heater 
and water heater advertising and sales promotion campaign for dealers of the Mc- 


Caffrey Co., South Bend, Ind., everybody 


was happy but the baby in the bath tub. 


Left to right: R. L. Sanford, Evans northwest district manager; J. L. McCaffrey, 


president of the distributing firm; and R. 


H. Cass, Evans sales promotion manager. 


C. C. Van Wagoner, Evans service manager, not shown in the picture, briefed Mc- 
Caffrey representatives on correct installation of Evans home heaters and water 


heaters. 


DEALER 


ARKANSAS 


The Reed Music Co., 112-114 East 
7th St., Little Rock, formally opened 
its doors to the public late in May. 
Norge washers, Zenith radios and 
radio-phonographs are carried in the 
firm’s new home. 


ARIZONA 


The Vinson-Carter Electric Co., 
long-established at 25 East Adams St., 
Phoenix, is constructing a new 91 by 
50 ft. home at Fourth and Polk Sts., 
adjacent to the firm’s warehouse and 
work shop, scheduled to cost $22,500. 
Floor plan provides space for offices, 
contracting department, appliance re- 
pair department, and a large show 
room. W. R. Vinson and B. F. 
Carter are the owners. 


CALIFORNIA 


The J. M. Long Co., Inc., has 
opened its new radio and appliance 
store at 1181 Market St., San Fran- 
cisco, with O. A. Zumwalt as man- 
ager. 


CONNECTICUT 


The Radio and Appliance Sales and 
Service Corp. Torrington, has 
awarded a contract for the construc- 
tion of an addition to its building at 
368 Church St. 

Philip Capatto, Baldwin St., Water- 
bury, will deal in refrigerators and 
other home appliances in a new show- 
room to be ereeted. Building will be 
one-story, 50 by 75 ft. 

Rocco Galgano and Co., 258 Main 
St., Torrington, has purchased prop- 
erty located at 619-627 Main St. and 
will move its appliance business there. 
The company handles Norge and May- 
tag appliances. 


FLORIDA 


James W. Shay has purchased the 
interest of Orrin W. Wells in the 
Wells and Ehle appliance company 


JULY 1, 


in Sarasota. Mr. Shay, who has been 
associated with the firm since January, 
will continue to operate the business 
as the Gulf Appliance Co. with Paul 
W. Ehle. The firm is located at Fiith 
St. and Orange Ave. 

The Orlando Sales and Service Co 
has opened a second store at 608 North 
Orange Ave., Orlando. The new out- 
let, specializing in heating and air con- 
ditioning, is under the management of 
H. K. and V. K. Magarian. G-E and 
other makes of air conditioning equip- 
ment will be 
and Admiral radios. 

The Haudenschilt Electric Co. of 
Sulphur Springs, Tampa, has moved 
into new quarters in the Richards 
Building on Nebraska Ave. 


carried as well as Plilco 


GEORGIA 


The Lunsford Electric Equipment 
Co., Griffin, has acquired the second 
floor of the building now occupied at 
Solomon St., and will renovate it as 
a showroom for small appliances. 
Major appliances will continue to be 
shown on the ground floor. Owner 
J. W. Lunsford stated that the firm is 
now an exclusive dealer for G-E and 
Westinghouse products. New mer- 
chandise to be carried includes RCA 
and Emerson radios, Easy washers, 
American Central kitchen cabinets, and 
Victor quick freeze cabinets. The firm 
expects to reopen the branch offices in 
Barnesville and Thomaston which 
were closed early in the war. 

The Lee Feed and Farm Supply Co. 
in Albany has added a line of electri- 
cal appliances and Stewart-Warner 
radios. 


ILLINOIS 


The Flanagan Electric Shop, Flana- 
gan, has been purchased by Joseph All- 
top from R. B. Meills. 

The Central Appliance and Furni- 
ture Co., operator of two stores ©! 
Chicago’s north side, recently open 
a third unit in the southwest sectio 
at 3110 West 63rd St. with M. G. Polk 


as manager. First floor space tota’s 
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4600 square feet with a basement area 

{ 2,800 square feet to be added later. 
Geueral Electric, Hotpoint, Norge and 
Philco major appliances will be car- 
ried together with many brands of 
records for which four listening 
booths will be provided. 


INDIANA 


Harry Hayworth has purchased the 
interest of Jack McGowan in the Hay- 
worth and McGowan electric shop and 
will change the name to Hayworth 
Plumbing and Heating Co. The store 
will remain at its Main St. location 
and will feature electrical appliances. 


Ora C. Sterwalt has announced the 
removal of his store to the McPhet- 
ridge Building in Gosport and will 
carry a full line of appliances. 

The Greiwe Electric Shop has been 
moved to a new home in the Currin 


r Building, Batesville. 

Robertson’s Radio Store, Elkhart, 
as been purchased by Edward Fisher. 
‘ The Home Electric Co., Clay City, 


as been dissolved as a partnership 
ut the store will continue under the 
wnership of A. Griffith, who has pur- 
chased the building adjacent to the 
rm’s present location and will expand 
the business. 

The Moran Electric Co., Indian- 
ipolis, has completed its moderniza- 
tion program with the erection of a 
new store at 1931 Martindale Ave. 
\bout 30,000 square feet of floor space 
we now available to the company. 
John W. Moran, Carl W. Reifels and 


cn Rol 

er Xobert Moran are partners in the con- 
si ern. O. W. Rush is secretary and 
i. treasurer and Milville P. Pollard is 
th general sales manager. 


The Humboldt Appliance Co., Hum- 
oldt, has moved to a new location 
ot ear the First National Bank. The 
ind rm now has a 25 by 80 ft. display 
The Longhorn Radio and Electrical 
\ppliance Shop has been moved from 
> Kelson Building, New Hampton, 
‘0 the Fliger Building. 


0E TO AN AMERICAN HEATER 
ight be the title of this picture which 
e¢ McGraw Electric Co. took of its new 
lark Electric Water Heater. The young 
ady symbolizes the eternal youth of the 
eater which is made possible by a new 
lonodonic” system of anti-corrosion pro- 
ection. That's not a club she holds in her 
and but the magnesium anode which 
urnishes the protection. 
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INTERCOMMUNICATION SYSTEMS 


is a Responsibility and Fair 


REG. U.S. PAT. OFFICE 


@ The experience of Webster Electric Com- 
pany in making intercommunication sys- 
tems has brought out the desirability for a 
number of models to meet the needs of all 
types of businesses. 


There is no passing up a sale because you do 
not have the correct model ““Teletalk” in- 
tercommunication system to sell, for the 


Webster Electric line is complete. 


There are models for executive offices, for 
varied office use, for restaurants, garages, 
stores, doctor and dentist offices, factories, 


and large or small businesses. 


When you step into a prospect’s office you 
can do so with confidence because you have 
this complete line to offer him. There is no 
need to take “no” for an answer for there is 
a ““Teletalk” intercommunication system to 


meet his requirements. 


If you are not already acquainted with the 
complete “‘Teletalk” line write Webster 


Electric Company, Racine, Wisconsin. 


WEBSTER 


RACINE 


ELECTRIC 


WISCONSIN 


Established 1909 


Export Dept. 13 E. 40th Street, New York (16), N. Y. 
Cable Address "ARLAB" New York City 
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In this field, the ability to move in 
fast with cash may mean bigger 
profits. Don't let a large inven- 
tory put you at a cash disadvan- 
tage. You can have your cash and 
still render fast service to cus- 
tomers if you remember that all 
manufacturers and suppliers are 
practically “around the corner” 
with Air Express. 


GET IT QUICK 


AIR EXPRESS is like 
a warehouse on wings! 


Whatever you need to keep your business rolling 
— you've got it in just a matter of hours when 
you get it by Air Express. 

Yes. delivery speed by air is so fast. its the 
next best thing to having your supplier's ware- 
house right next door. 


Rates are drastically down from prewar days — 
a new economy that makes this service a greater 
monev-maker than ever for thousands of firms 
throughout the nation. 


Specify Air Express-a Good Business Buy 


Shipments go everywhere at the speed of flight between principal 


Ll. S. towns and cities. with cost including special pick-up and 


delivery. Same-day delivery between 


RATES CUT 22% SINCE 1943 (US A) 


many airport towns and cities. Fastest 
air-rail service to and from 23.000 off- one 


airline communities in the United States. 


708) 1228) 30 70 


149 $100 $100) $1.00) $1 23 3 0% 
Service direct by air to and from scores | 117) 748) 122 
| 45 353)| 1765) 2824 
of foreign countries in the world’s best | | 
[iwTERNATIONAL RATES ALSO REDUCED 


planes, giving the world’s best service. 


GETS THERE FIRST 


Write Today fer the Time and Rat 
Schedule on Air Express. It contain 
illuminating facts to heip you solve man 
1 shipping problem. Air Express Divi 

Railway Express Agency, 230 Park 


= 4 Avenue, New York 17, N. ¥. Or ask for it 
. any Airline or Railway Express office. 


Phone AIR EXPRESS DIVISION, RAILWAY EXPRESS AGENCY 
Representing the AIRLINES of the United States 
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DEALER 


The Miller Appliance Store, Forest 


City, is now owned by Mr. and Mrs. 
Cecil Utsler. 
trical 


The firm deals in elec- 
appliances and services re- 
frigerators and radios. 


KENTUCKY 


The City Electric Shop, Richmond, 
has been obtained by Herman Johnson, 
former lieutenant in the Signal Corps. 
Former owner was Allen Oglesby. 


MICHIGAN 


The Essenburg Electric Co., Hol- 
land, has expanded its business by 
the addition of two stores which will 
be used for the display and sale of 
appliances and electrical supplies. 
Philco refrigerators and Leonard 
ranges are carried. The firm offers 
servicing and repair of appliances, 
motor repairing, and domestic and 
commercial wiring. 


MINNESOTA 


The North Side Electric Co., oper- 
ated by Dewey Wallin, has moved to 
1109 North Broadway, Minneapolis. 
Small appliances and residential light- 
ing will be featured. 

The Williams Electric Co. has 
moved to 2313 Central Ave., Minne- 
apolis, after 25 years in its old loca- 
tion. Earl and Harold Williams are 
the owners. 


NEBRASKA 


The Lambert Electrical Co., Hay 
Springs, has purchased the building 
in which it is located and will expand 
its stock of appliances. 


NEW YORK 


A Rochester outlet has been opened 
at 411 Main St. by the Star Vacuum 
Stores, specialists in the sale of new 
and rebuilt vacuum cleaners. The new 
store has a complete repair depart 
ment and will also carry refrigerators, 
washers, radios, and other appliances. 

The 23rd store in the Davega Stores 
Corp. chain opened recently at 200 
Broadway, New York City. Harry 
Schill, veteran of 25 years with the 
concern, manages the new outlet. It 
contains 10,000 square ft. of space and 
400 square feet of window display area. 

A permit to erect a store building on 
Pine Ave., Niagara Falls, has been 
issued to the N. J. Trincanati Elec- 
trical Supplies Co. The $40,000 
structure will contain 161,000 cubic 
feet of space. 


OHIO 


Grinnell Brothers Co.. music firm 
chain of Detroit, has opened an en- 
larged store in a five-story building 
at 401-411 Jefferson Ave.. Toledo. Ih 
addition to its music line. the firm 
carries radios, household appliances. 
iurniture, lamps, and china. John C. 
Schaffer is manager of the $100,000 
store. Grinnell Brothers previously 
operated the Toledo outlet at 329 
Superior St. The firm maintains out- 
lets in Michigan. 


JULY 1, 


Three new stores in the Lindey 
suburban area of Columbus have been 
opened by Moore’s Stores of Ohio, 
owned by William S. Moore. The 
chain, which has _ headquarters in 
Newark, Ohio, plans to add major 
appliances to its lines of minor appli- 
ances, auto accessories, paints, hard- 
ware, sporting goods, and radios. 


PENNSYLVANIA 


Electrical appliances have been added 
to the stock of the D. J. Salamone 
& Son furniture store at 1115 West 
Moyamensing Ave., Philadelphia. 

The Stanley Sales Co., 329 North 
56th St., Philadelphia, has added 
household appliances and radios to its 
merchandise list. 

Sykes, Inc., Philadelphia, has moved 
into its new appliance store at 4/28- 
4030 Lancaster St. 

Electrical appliances have heen 
added by Marpoll Co., 7937 Cedar- 
brook St., Philadelphia. 


SOUTH CAROLINA 


The formal opening of the Duck- 
worth Radio & Appliance Co's. new 
store at 2014-2016 Green Street, Five 
Points, Columbia, was recently cel 
brated with an open house. The firm 
Deepfreeze, Philco, Admiral, 
and Apex products and installs pub 
lic address and inter-office systems 


carries 


TENNESSEE 
The Byrd Electric Co., 210-212 
North Evergreen St... Memphis, has 


been appointed an authorized dealer 
for Admiral refrigerators and 
according to a recent announcement | 

R. M. Byrd. The 
doubled its floor space and carries a 
complete line of appliances. In addi- 
tion, it specializes in industrial, co 

mercial, and home wiring. 


company “as 


HIGH-SPEED BROADCASTING: Ore 
of the three cars competing in the recen’ 
500 mile Memorial Day race at the Ind- 
anapolis Speedway which were equipped 
with Raytheon two-way mobile radio-te e- 
phone was this one driven by H. Wa ter 
Mitchell. Here he tests his set with engi- 
neer Ray Wilson in the Raytheon mooile 
laboratory. The radio-telephones were 
used for car-to-pit communication «n¢ 
conversations were broadcast over ©on- 
sumer networks during the race. 
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Modern Home Appliances an- 
nounced its removal to a new home 
at 115 East 7th St. with a newspaper 
advertisement which called it “Good 
news for Chattanooga.” Frank Grant 
js manager and Rufus Donaldson is 
as<istant manager of the firm. Thirty- 
{ apartment model electric ranges 
were offered for immediate delivery 
following the moving of the company 
from its old home at 8th and Cherry 


TEXAS 


4 new $75,000 home, 100 by 100 it.. 
is under construction at Dallas and 
St. Emanuel Sts., Houston, for the 
Worth Electric Co. The building 
will provide about 20,000 square it. 
of floor space. 

A new appliance store has been 
opened at 2900 Main St., Houston, by 
Henke & Pillot, a chain grocery firm. 
While the company will make all sales 
at its new outlet, the Home Appliance 
Store, customers may register for 
priority to purchase appliances at any 
one of the 15 supermarkets. The firm, 
which has been active almost 75 years, 
offers Frigidaire, G-E, Spartan, 
Premier, Apex, and other products. 


VIRGINIA 


Mare M. Anker is manager of the 
new appliance and radio featuring 
store of Knox Jewelers, Inc., which 
was recently opened at 1609 Hull St., 
Richmond. 


WASHINGTON 


The Commercial Appliance Co., 
Seattle, has occupied new and larger 
quarters at 1534 First Ave. South. 
P. W. Bialkowsky is sales manager. 

Smith Electric Co. has opened new 
headquarters at 121-123 East Sprague 
Ave., Spokane. 

The Sparks Hardware Co., Van- 
couver, recently reopened its appliance 
store in the space occupied during the 
war by the Pacific Telephone and 
Telegraph Co. The firm will resum: 
its presentation of the General Electric 
ling 


WISCONSIN 


The Advanced Electric Shop, West 
Allis, is undergoing a remodeling and 
modernization program. 

, The Madison Radio & Electric Co. 
is now in its new location at 218 South 
Egan St.,* Delafield. 

Paul Ede has purchased the Mon- 
dovi Electric Co., Mondovi, and will 
continue to operate it in addition to 
conducting house wiring and radio and 
appliance repairing. New name is the 
Electric Appliance Store. 

_A new building is under construc- 
tion in South Milwaukee for the A & L 
Electric Co., Westinghouse dealers. 
L. Walter Akre and Elmer Last are 
the owners. 

Mittens’ Home Appliances recently 
celebrated its opening in a new store 
at 413 South Central St., Marshfield. 
The half-page ad which carried the an- 
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GOVERNMENT-OWNED 


ELECTRON TUBE PLA 


FOR SALE or LEASE 


Your local War Assets Administration Real Property Division maintains 
engineering, architectural and other current information concerning these 
and many other government-owned surplus plants. 

Competent personnel will assist you in arranging for personal inspection 
of properties, the study of detailed technical information, and the nego- 
tiation of a mutually advantageous agreement for the acquisition of these 


or other surplus facilities. 


These plants have machinery and equipment especially designed for the 


manufacture of radio receiving tubes. 


Bowling Green, Kentucky (Navy NOBs 2021) 
General Electric Co. 
(Ken-Rad Division) 
LAND: Approx. 8!4 acres, approx. 1 mile from 
business district. 
FLOOR AREA: Total approx. 80,943 sq. ft. 
MACHINERY AND EQUIPMENT: Stand- 
ard and special production machinery for mak- 
ing radio receiving tubes including laboratory 
and testing equipment. 
UTILITIES: Complete. 
RAILROAD: The nearest available shipping 
facilities by rail are approx. one mile from the 
plant. War Assets Administration, LOUISVILLE, KY. 
Montoursville, Pennsylvania (Plancor 399) 
Sylvania Electric Products 
LAND: Approx. 18 acres. 
FLOOR AREA: "Approx. 99,441 sq. ft. 
MACHINERY AND EQUIPMENT: Standard 
and special production machinery for — 
radio receiving tubes including laboratory an 
testing equipment. 
UTILITIES: Complete. 
RAILROAD: The Phila. & Reading R.R. has 
a siding at Montoursville, about 1 mile from 
lant. WRITE OR CALLFOR ILLUSTRATED 
ROCHURE. War Assets Administration, PHILADEL- 
PHIA, PENNSYLVANIA. 
Brookville, Pennsylvania (Plancor 1479) 
Sylvania Electric Products 
LAND: Approx. 614 acres. 
FLOOR AREA: Total approx. 36,447 sq. ft. 
MACHINERY AND EQUIPMENT: Stand- 
ard and special production machinery for mak- 
ing radio tubes. 
UTILITIES: Available. 
RAILROAD: Siding a few blocks from plant 
served by Penna. R. R. WRITE OR CALL 
FOR ILLUSTRATED BROCHURE. War Assets 
Administration, CLEVELAND, OHIO. 
* 
tts (Plancor 1479) 
Sylvania Electric Products 
LAND: Approx. 24 acre. 
FLOOR AREA: Total approx. 30,463 sq. ft. 
MACHINERY AND EQUIPMENT: Special 
production machinery for making radio tubes. 
UTILITIES: Available. 
RAILROAD: Boston & Maine R. R. sidings 2 
blocks from plant. WRITE OR CALL FOR 
ILLUSTRATED BROCHURE. War Assets Ad- 
ministration, BOSTON, MASSACHUSETTS. 


Towanda, Pa. (Plancor 1479) 
Sylvania Electric Products 


LAND: Approx. 1 acre. 


Wakefield, M h 


FLOOR AREA: Total approx. 18,560 sq. ft. 
MACHINERY AND EQUIPMENT: Produc- 
tion machinery for the manufacture of small 
tungsten rods and small wire for radio tubes. 
Laboratory and testing equipment. 
UTILITIES: Available. 

RAILROAD: Siding from the Lehigh Valley 
R.R. War Assets Administration, PHILADELPHIA, PENNA. 


* 
Tell City, Indiana (Plancor 1668) 
General Electric Co. 
Ken-Rad Division 
LAND: Approx. 16 acres. 
FLOOR AREA: Total approx. 80,992 sq. ft. 
MACHINERY AND EQUIPMENT: Stand- 
ard and special production machinery for mak- 
ing radio receiving tubes 
UTILITIES: Complete. 
RAILROAD: Branch line of the Southern Rail- 
way Co. about 1 mile from plant. WRITE OR 
CALL FOR ILLUSTRATED BROCHURE. 
War Assets Administration, LOUISVILLE, KENTUCKY. 


* 
Newton, Massachusetts (Plancor 1796) 
Raytheon Manufacturing Co. 
LAND: Approx. 1 acre. 
FLOOR AREA: Total approx. 42,371 sq. ft. 
MACHINERY AND EQUIPMENT: Stand- 
ard and special production machinery for mak- 
ing radio receiving tubes including laboratory 
and testing equipment. 
UTILITIES: Complete. 
RAILROAD: Boston and Maine and Boston 
and Albany R. R. within short distance from 
lant. WRITEOR CALL FORILLUSTRATED 
ROCHURE. War Assets Administration, BOSTON, 
MASSACHUSETTS. 


CREDIT TERMS MAY BE ARRANGED FOR 
THE PURCHASE OF THESE PLANTS 


The War Assets Administration, a disposal agency, 
invites proposals for the purchase or lease of the 
properties described in this advertisement in the 
interest of continued employment. These properties 
were acquired by various agencies of the Govern- 
ment for production in the war effort, and are now, 
or shortly will be, declared surplus to Government 
needs. Listing of these plants by name of iessee is 
for identification purposes only, and has no con- 
nection with the lessee’s own plants or facilities. 
All data contained herein are necessarily abbrevi- 
ated and subject to correction. They are not in- 
tended for use as a basis for negotiations. WAR 
ASSETS ADMINISTRATION reserves the unqualified 
right to reject any or all proposals or offers received 
for the above properties. 


Address all inquiries and proposals to: 


| 
Indi- 
ped nouncement featured the pictures and | 
iio war biographies of four veterans, | 
alter Clarence Mitten, Jr., junior partner | 
ngi- in the firm; William L. Sullivan, in | 
‘le Charge of the parts and service de- | 
e partment : John Cc fen, safle wah. PRINCIPAL OFFICES LOCATED AT: ATLANTA + BOSTON + CHICAGO «+ CLEVELAND + DALLAS + DEY®Cii + KANSAS CITY, MO. + LOS ANGELES - NEW 
ond Allen C. | YORK + PHILADELPHIA + PORTLAND, ORE. + RICHMOND ST. LOUIS SAN FRANCISCO Local Regional Offices located at: Birmingham + Charlotte 
Denver + Helena + Houston + Jacksonville « Little Rock + Louisville Minneapolis + Nashville New Orleans Oklahoma City Omaha Salt Lake City 


San Anto * Seattle « . Worth 582-N 
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THE EBC) MANUFACTURING co. 


401 W. Town St., Columbus, 


Fasy to look at... easy to drink 
from! That's the combination of 
beauty and performance which 
makes this sleek, new OASIS Elec- 
tric Water Cooler a refreshing fa- 
vorite. There's smart eye-appeal in 
the lustrous, walnut-bronze cabinet 
and bright, stainless steel top. . . 
toe-comfort in the recessed ebony 
base... and thirst-soothing pleasure 
in the properly cooled water that 
responds in smooth, instant flow to 
light lever-pressure on the 
“angle-stream,” splash-proof EBCO 
bubbler. Within the handsome, 
corner-louvered cabinet, a rugged, 
precision-built cooling unit works 
quietly, efficiently. In every detail, 
this new OASIS upholds the top 
standards of quality maintained by 
EBCO in 20 years of electric water 
cooler leadership. Write for full 
information. 


TRUCKS 


LONGER! 


lal 


More Ford Trucks in Use 
Today Than Any Other Make! 
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WHEN IS A CHEF? The Appliance Dealers Association, a division of the Nebraska- 
lowa Electrical Council, tried to find out and held a meeting of the local order of 


Clumsy Chefs. 


Idea behind the scheme was to help retailers of electric ranges get 


enough experience to discuss cooking problems intelligently with housewives. Shown 
above are the novice cooks, who actually ate what they produced: F. N. Wolf, F. E. 
Maxson, H. P. Brehm, John Kresl, Pat Jensen, George Carter, Gretchen Thomas, 
Jack R. Ward, J. C. Brehm, Martha Bohlsen, home service director for Nebraska 
Power, Frank Resnick, Mrs. B. E. Marsh, Lois Cobb, F. E. Smith, J. J. Dore, and 


Lucille Randoll. 


LEAGUE ACTIVITIES 


Canadian Dealers 
Form Association 


The organization of the electrical 
dealers of Kitchener and Waterloo as 
the K-W branch of the Canadian Asso- 
ciation of Radio and Appliance Dealers 
was announced recently by Alford J. 
Thaler, purchasing agent of the Public 
Utility Commission. Back-door selling, 
standardization of trade-in values, and 
elimination of unfair price cutting will 
be among the chief objectives of the 
group. Another objective of the body 
will be to speed the release of all types 
of electrical appliances in Ontario's 
25-cycle area. The new branch is 
headed by A. L. Sauder. 


Washington Institute 
Holds Pre-summer Courses 


The Electric Institute of Washing- 
ton discontinued all regular sales train- 
ing courses for the summer months, 
but substituted three days of refresher 
training on June 10, 12 and 14. The 
first class dealt with home laundry 
equipment, water heaters, automatic 
and conventional washers. Second 
session was devoted to “Selling the 
Electric Ironer,” while the third meet- 
ing covered facts about domestic re- 
frigerators and home freezers. 


New Orleans Program 
for 1946 ets 


C. C. Walther, chairman of the plan- 
ning committee of the Electrical Asso- 
ciation of New Orleans, recently an- 
nounced the proposed program for the 
organization for 1946. It included a 
general appliance show in October; a 
better wiring program; continuation 
of the advertising program of New 
Orleans Public Service, Inc., relative 
to improved merchandise and services 
available; demonstrations to be con- 
ducted to convince the trade of the 
need for new appliance items such as 
freezer cabinets, portable air condi- 
tioners, automatic clothes dryers and 
ironers; and a unified program of 
model home displays to display the 
latest advancements to the public. 


JULY 1, 


Milwaukee League 
Promotes Vet Training 


The large Veterans Administration 
hospital in a suburb of Milwaukee pro- 
vided H. L. Ashworth, secretary of 
the Wisconsin Radio, Refrigeration 
and Appliance Association, with both 


{ 


H. L. ASHWORTH 


a problem and an idea. The problem 
was the provision of some constructive 
activity for recuperating soldiers and 
the idea took shape in a létter to ap- 
pliance dealers which suggested on-the- 
job training. “If you wish to take on 
one of these boys, you can get full de- 
tails by contacting the Milwaukee of- 
fice of the V. A.,” said the letter. At 
last report several of the local dealers 
had taken advantage of the oppor- 
tuunity. 

An Adequate Wiring program of a 
recent league meeting featured Miss 
Francis Armin, director of consumer 
education for the National Adequate 
Wiring Bureau, the “Dawn of Better 
Living,” and a description of the 
league’s own wiring program. 


League Day Feature of 
Indianapolis Home Show 


One day of the recently conducted 
Indianapolis Home Show was given 
over to the Indianapolis Electrical 
League. A special luncheon honored 
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league members. E. R. Dunning, vice- 
president of N. W. Ayer & Son, Inc., 
spoke on the “Basic Problems of the 
Electrical Industry.” Dan C. Hess, 
vice-president of the Indianapolis 
Power and Light Co. and league presi 
dent, presided. 


Northern Dealers Promote 
Little Known Appliances 


The Northern Appliance Dealers, a 
cooperative retail electrical appliance 
dealers association in northern New 
Jersey, has announced that at a recent 
meeting the organization passed a reso- 
lution to “sponsor and promote all elec- 
trical appliances, advertised brands or 
not, if the quality has passed the rigid 
examination and test of experts of the 
organization.” Members of the asso- 
ciation expressed a belief that items of 
undisputed quality should be brought 
to the attention of the public and that 
the manufacturers of such items should 
be entitled to the full benefits of the 
association’s sponsorship. 

The resolution invited manufacturers 
to send samples of their products to 
the president, E. J. Wissert, the Essex 
Vacuum Shop, 172 Washington St., 
Newark 2, N. J., for inspection and 
approval. Items approved receive the 
N.A.D. stamp and are promoted and 
advertised by dealers in the area. In 
addition to Mr. Wissert, the associa- 
tion’s officers include George B. 
Howard, Broadway Appliance Co., No. 
Bergen, first vice-president, and Louis 
Bassano, Bassano Bros., Hackensack, 
second vice-president. 


57 Graduate from 
Institute Course 


The first basic sales training courses 
conducted by the Electric Institute of 
Washington closed late in May with 
the graduation of 57 electric appliance 
salesmen. Three of the graduates were 
women and over 60 percent of the class 
was composed of war veterans. George 
F. Kindley, chairman of the Institute’s 
sales training committee, presided at 
the exercises at the Hotel Sheraton and 
pointed out to the students “that this 
first course you have just completed is 
the first milestone in a year around 
sales education program that will give 
you well rounded practical sales train- 
ing.” The principal address was given 
by Victor C. Cole, Washington man- 
ager for the Addressograph-Multi- 
graph Corp. and author of Creative 
Selling. 

R. F. Moak, sales training director 
of the Institute, who planned, prepared 
and conducted the classes congratulated 
the students “on their successful class 
participation and completion of the 
course” and awarded the certificates of 
graduation. The following 28 mem- 
ber firms of the Institute were repre- 
sented by students who currently at- 
tended the courses: Electrical Center, 
W. F. Hummer & Son, Sears, Roebuck 
& Co. G-E Supply Corp., Virginia 
Appliance Co., District Electric Co., 
Reliance Appliance Co., Washington 
Electric Co., District Home and Auto 
Supply, Kelvinator Div., Nash-Kelvi- 
nator Corp., United Distributors, Inc., 
Lansburgh & Bros., Woodward and 
Lothrop, David W. Gregory, Sun 
Radio Co., Washington Wholesalers, 
District Coal Co., Inc., Max Alper- 
stein Dept. Store, Harold S. Smith, 
Hoffman’s Home Appliances, the 
Hecht Co., Trunnell Electric, Southern 
Wholesalers, Doubelday-Hill Electric 
Co., United Clay Products Co., Mayer 
& Co., Edgar Morris Sales Corp., and 
Potomac Electric Power Corp. 


ELECTRICAL 


West Virginia 
League Formed 


The Central West Virginia Elec- 
trical League, Inc., of Clarksburg, W. 
Va., has been organized as a non-profit 
association of manufacturers and deal- 
ers in electrical supplies. Incorpora- 
tors are Harry B. Moore, A. E. 
Boram, and Ralph B. Swiger. 


Appliance Ass'n. Aids 
Frozen Food Meeting 


The Henry County Appliance Deal- 
ers Association, New Castle, Ind., co- 
operated with the Home Economics 
Extension Clubs of Henry County in 
staging a recent frozen food meeting 
which featured the display of food 
freezing equipment. 


Northwest Appliance League 
Frames Extensive Program 


The first meeting of the newly 
formed Northwest Appliance Retailers 
Association was partially devoted to 
the outlining of a program. Various 
members of the board suggested the 
need for extending the operating area 
of the group to cover the Portland 
trading area, the need for study of de- 
creasing retail margins, proposed adop- 
tion of a program to eliminate unfair 
practices and to fix fair cash values 
for trade-in merchandise. The danger 
from cooperative buying groups was 
emphasized and reference was made to 
the successful suppression of the so- 
called Consumer Buying Group Plan in 
California ten years ago. It was 
brought out that present absence of 
appliances leaves the dealer with time 
to aid in organizing the Association, a 
factor which members believe will be 
of great help in facing a field already 
overcrowded with newcomers. 

R. C. Brummer has been chosen 
managing director of the Association 
and headquarters have been established 
in the Multnomah Hotel, Portland. An 
insignia bearing the name of the Asso- 
ciation and featuring the words “Qual- 
ity” and “Service” has been chosen 
and is soon to be made available in 
decalcomania form for display by 
dealers. 


MERCHANDISING—JUNE 


G-ET UP, G-ET UP: Little Patty Ely of 
Syracuse sets her new G-E radio-alarm 
clock before she lies down for her after- 
noon nap, confident that her favorite 
broadcast will automatically wake her 
when it's time to rise—even though she's 
forgotten to plug it in. The new device 
sells for about $27 in the East and con- 
tains a special alarm which will rouse a 
deep sleeper just in case the music or 
other selected program is not sufficient. 


15, 1946 


WILL READY MEET 
ORROW'S EVEN 


Lines will continue to 
form—yes, even longer 
lines—but more and more 
tomorrow’s consumers 
will be influenced by 
preference—not just 
necessity. As shortages 
are being overcome, 
more and more are saying 
“We want nothing less 
than Cadillac performance.” 


2-SPEED ° 
CONTROL 


High for re- 


ing delicate 


Is JUST 
ONE OF 
TOMORROWS 
FEATURES 
AVAILABLE 
TODAY WITH 


CADILLAC 


WRITE TODAY FOR NAME OF NEAREST-TO-YOU DISTRIBUTOR 
CLEMENTS MFG. CO. + 6666 S. NARRAGANSETT AVE. + CHICAGO 38, ILL. 
Manufacturer of Cylinder and WMotor-driven Grush Models 
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JOIN THE ees: PARADE. 


the NEW Low Cost 


Inter-Sound operates so simply a 
child can use it. Just press the but- 
ton to talk—release to listen. 
Master station may be inter-con- 
nected with as many as six sub- 
stations. Sub-stations may be 
locked ‘‘on” so that busy persons 
may reply to calls without inter- 
rupting their work. Wiring is 
simple. OnJy the master station is 
plugged into the A.C. or D.C. 
source. 

Your prospects will be reached 
through a personalized Cavalcade 
advertising program. Ask your 
Cavalcade Salesman or write di- 
rect for details. 


FOR HOME 
FARM & BUSINESS 


Inter-Sound opens up a 
vast new and profitable 
market for you. There are 
literally thousands of uses 
for this two-way electronic 
home, 


talk-system. Every 


farm and business is a 


prospect. 


so easy to connect that it 


Inter-Sound is 


Approved Prices: J 
MASTER $26.14 $6.46 


Add 5% in Zone 2 


CAVALCADE Vadactries, Juc. 


39 SOUTH LA SALLE STREET 7 


is sold as a “package’"— 


just like a radio. 


CASH IN on tie 


DEMAND FOR 
HARDER 
HOME LOCKERS 


COMPARE HARDER-Freez with any other home or farm 
freezer, and you'll see why it’s so easy to sell. Large capacity—up 
to 18 cubic feet. Convenient. Appealing design. Nationally adver- 
tised. Amazing low price. Experienced manufacturer. Dealerships 
available. Write today! 

UPRIGHT AND CHEST MODELS AVAILABLE 


TYLER FIXTURE CORP., Dept. EM-7. 


Rush data on Harder- Freez Home Locker and 
P. ership agreement. | 
F NAME 
ADDRESS_ 


TYLER FIXTURE CORPORATION, NILES, MICHIGAN 
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Instant-Communicator 


CHICAGO 3, ILLINOIS 


RE-OPENING PARTY: When Peirce-Phelps, Inc., Philadelphia distributors, re-opened 
their Harrisburg office late in May with a banquet seating 400 dealers, these execu- 


tives and manufacturers’ representatives posed for their picture. 


First row, left to 


right: Charles M. Phelps, secretary-treasurer; W. G. Peirce, president; J. Trevor 
Peirce, vice-president; and Charles Edgar, Harrisburg manager. Second row: Robert 


Heeder, 
Whamond, A. O. Smith Corp. 
Zeamer, Chambers Range Co. 


Duo-Therm; Seymour Mintz, advertising manager, Admiral Corp.; D. S. 
Third row: Byron Besse, P. A. Geier Co.; 


Charles 


DISTRIBUTOR NEWS 


CALIFORNIA 


The C. G. Hamilton Co., with head- 
quarters in the Western Merchandise 
Mart, San Francisco, has announced 
its appointment as Pacific Coast repre- 
sentative for Freed Radio Corp. of 
New York, manufacturers of the 
Freed-Eisemann radio-phonograph. 

William Vogel of the Electrical Ap- 
pliance Service Corp., Los Angeles, has 
established two branch distributing 
concerns in California, one at 236 Har- 
riet St., San Francisco, under the man- 
agership of S. L. Summers, and one at 
302 17th St., San Diego, under the 
temporary direction of E. W. Neeb. 
William K. Vogel, Jr., son of the presi- 
dent of the firm, has received his Army 
discharge and will be associated with 
the company vice-president in 
charge of the work now being done 
with the Southern California Edison 
Co, in connection with the changeover 
from 50 to 60 cycles in much of its 
territory. 


FLORIDA 


Cameron and Barkley Co. of Charles- 
ton, S. C., will open a branch store 
for wholesaling of electrical equipment 
in Orlando. 


GEORGIA 


Jay D. Ware, 1054 Oxford Rd., 
N. E., Atlanta, has announced his ap- 
pointment as distributor of refrigera- 
tion display cases, frozen food cabinets, 
and other commercial refrigeration de- 
vices manufactured by the Ed Fried- 
rich Sales Corp. 

The Guy White Radio Co., Macon, 
plans to remodel its present building 
and will incorporate sleeping accomo- 
dations for visiting salesmen. The 
ground floor will be given over to 
merchandise display while sales dis- 
play and dealer recreation rooms will 
occupy space on the second floor. W. 
E. Roberts, new sales manager, was 


JULY 1, 


with Southeastern Shipbuilding during 
the war and prior to that was with 
Caswell Runyan Co. and Birmingham 
Stove Works. New lines added by the 
company include Ward antennae, 
Dewald radios, National Unio radio 
tubes, Aerovox condensers, Jenson 
speakers, Thordarson transformers, 
and Clarostate volume controls. 

Maga Distributing Co., Ltd., Macon, 
has been appointed exclusive distribu- 
tor of Garod Radios, White water 
heaters, Amana freezers, Haag wash- 
ers, and Dexter washers. Ray T. 
Ringler, general manager, will soon 
introduce an introductory booklet on 
home freezers tor distribution to deal- 
crs. 


LOUISIANA 


Industry Sales Corp., formerly the 
Appliance Division of Higgins Indus- 
tries, Inc., has moved to 2927 Jackson 
Ave., New Orleans. Adequate ware- 
house facilities include a railroad sid- 
ing, convenient loading and unloading 
platforms, air conditioned offices, and 
dealer display rooms. The firm serves 
retail dealers in Louisiana, Mississippi, 


Alabama, and Florida. + 
MAINE 
Gill-Brand Products, Inc. has 


opened offices and showrooms at 477 
Congress St., Portland, as distributor 
of Monitor appliances in Maine and 
New Hampshire. President of the 
new firm is David Gillman and Earl 
Brand is vice-president. The firm has 
held two dealer conferences in Man- 
chester, N. H., and Portland and has 
selected 300 dealers with exclusive ter- 
ritories. In addition to the Monitor 
line, the concern will distribute 
Howard radios, Miracle appliances, 
Wabash-Sylvania bulbs, Viking air 
conditioning equipment, Savage appli- 
ances. Laco space heaters, Ray Dyne 
automatic record changer attachments, 
and others, 
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MINNESOTA 


Refrigeration Wholesalers, Inc., is 
a new firm in Duluth formed by C. H. 
Davis, J. P. Somers and G. A. Green 
to deal in refrigeration and air condi- 
tioning systems, equipment and ma- 
chinery. 5,000 shares of stock at $10 
each have been authorized. 


MISSOURI 


The Crest Corp., Bendix distributor 
in St. Louis, is constructing a new 
home at 3949 Forest Park Blvd. which 
will contain over 33,000 square feet of 
floor space. In place of the conven- 
tional display room, the three-story 
building will feature an auditorium. 

The Continental Electric Co. of 
Kansas City has purchased a six-story 
building at 1321 West 13th St. which 
will triple the firm’s present space and 
eventually lead to the doubling of its 
payroll. According to president Laur- 
ence R. O'Donnell, $50,000 will be 
spent in remodeling and modernizing. 
The firm distributes the Westinghouse 
line in Kansas, western Missouri and 
northern Oklahoma. Officers include 
Fred A. O'Donnell, vice-president, and 
Leo A. O'Donnell, secretary. 


MISSOURI 


The Electric Lamp & Supply Co., 
Vandeventer and West Pine Sts., St. 
Louis, has changed both its name and 
its address. It is now Hollander & 
Co., Inc.. and is located at 3900 West 
Pine St., according to James P. Broad- 
well, sales manager. Herman Hol- 
lander is president of the concern, 
distributor of Coleman oil heaters, 
Zenith radios, and floor coverings. 


NEBRASKA 


General Electric and Hussman re- 
frigeration equipment will be handled 
by the new General Engineering and 
Sales Co.. 1124 Farnam St., Omaha, 
which was recently organized by B. C. 
Waddington, president, C. M. Webber, 
vice-president, and J. C. Pepper, secre- 
tary-treasurer. F. E. Davis will be 
supervisor of sales. Distribution will 
be conducted in Nebraska and nine 
counties of Iowa. 


NEW YORK 


The Belle Electronics Corp., Garod 
radio distributors of 70 Washington 
St., Brooklyn, N. Y., has added Wil- 
liam Feder and Max Braverman to the 
sales-service staff. Mr. Feder, re- 


cently returned from military service, 
once served as merchandise manager 
of a department store. Max Braver- 
man has been engaged in retail selling 
for 20 years. 


OHIO 


George L. Schwarz has been pro- 
moted to the vice-presidency and gen- 
eral managership of the Cleveland 
Distributing Co., Cleveland, according 
to an announcement by James Mitchell, 
president. Prior to joining the firm 
a year ago Mr. Schwarz was connected 
with Zenith Radio Distributing Corp. 
in the same city. 


OREGON 


Harold Farris has been promoted to 
general manager of the Stubbs Elec- 
tric Co., Portland. Prior to joining the 
firm last year as merchandise manager 
he was sales manager of the Mountain 
States Power Co., Albany. 


PENNSYLVANIA 


New headquarters in a_ ten-story 
building at 223-225 North Broad St., 
Philadelphia, have been accupied by 
Emerson Radio of Pennsylvania, ac- 
cording to an announcement by A. 
Irving Witz, general partner in the 
distributing concern. 


RHODE ISLAND 


The Richmond Electric Co., which 
has grown too large for its quarters 
at 84 Weybosset St., Providence, has 
acquired a four-story building a few 
doors away and will move as soon as 
renovation is completed. 


SOUTH CAROLINA 


B. W. Krell, president and general 
manager of Dixie Radio Supply Co., 
1714 Main St., Columbia, announced 
recently that a branch establishment 
was opened by the firm at 22 South 
Richardson St., Greenville, on June 1. 


TENNESSEE 


The Mills-Morris Co., 171-175 
South Dudley St., Memphis, is con- 
structing a $100,000 building at 183 
South Dudley St. which will provide 
an additional 24,000 square feet of 
floor space to be used in the distribu- 
tion of Motorola radios, Marquette 
home freezers, radio tubes, batteries, 
parts and equipment, and electrical 
appliances. R. R. Meadows, general 
manager, announced that additions to 


ready for post-war merchandise was the S. A. Long Co., which built this gleaming 
75 foot wide structure on 232 N. Market St. Inside, the Zenith distributing firm has 
facilities for product display, radio and refrigerator repair, office space, and a ladies’ 
lounge which offers kitchen and dinette facilities. 
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YOU CANT BEAT 
C.A. 
FOR ‘Ss. AND 


CUSTOMER APPEAL goes a long, 
long way toward building SALES 
and PROFITS for your store. TOP- 
LINE appliances are designed with 
this in mind. Just take a look at 
them—they’re what your CUSTO- 
MERS are looking for! 


These beautiful, new TOP-LINE 
appliances (with plenty of “C.A.”) 
will be available in quantities just 
as soon as conditions beyond our 
control will permit. 


OL 


APPLIANCES 


TENNESSEE VALLEY 
ASSOCIATED MARKETERS 


GAMBILL BUILDING, NASHVILLE, TENNESSEE 
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- Quick Profits to YOU 
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CONVENIENCE OUTLET PLATE 


Enthusiastic public response to the LumiNite Automatic Switch Light inspired 
this amazing new LumiNite duplex convenience outlet plate. Lighting the 
way to hidden, hard-to-find outlets, the soft-glow of its sealed-in electric 
light makes outlets easy to locate and plug into accurately, day or night. 
Also serves as a permanent safety light . . . ends fumbling and stumbling 
in the dark. Beautifully molded of ivory or blown plastic, it matches the 
LumiNite Switch Light — affording a completely matched LumiNite line! 
Operates for less than 2c per year, lasts for years without a burn-out, 
and is backed by an unconditional renewal guarantee. You'll realize 
immediate profits from this popular, fast-selling, modern electrical con- 


venience — it's ready NOW! Write for details on the complete LumiNite 
line and the extensive merchandising helps furnished FREE y, 
ASSOCIATED PROJECTS COMPANY 
8O E LONG ST COLUMBUS 15, OHIO 


MI, ITE Automatic 


DEMONSTRATION: At the recent At- 
lantic City Housewares Show A. O. 
Samuels (right), vice-president and gen- 
eral manager of Casco Products Corp., 
demonstrated his company's new 30- 
heat, wet-proof pad to |. E. Christman, 
buyer for Goodyear Tire & Rubber Co. 
The pad was featured in a special display 
booth during the show. 


DISTRIBUTOR 
NEWS 


the firm’s sales staff include E. C. 
Tucker, Sam Hubbard, Jr., and Jerome 
Brode. When the new structure is 
completed, the concern will have a 
total frontage of 215 feet and a total 
floor area of 47,000 square feet. The 
machine shop will be extended to 
double its present size. Offices will 
be air conditioned and there will be 
special offices for salesmen and a con- 
ference room for manufacturers’ 
representatives. 


TEXAS 


A new office, showroom and ware- 
house building is under construction at 
Dallas Ave. and Jackson St., Houston, 
for the Southwestern Fluorescent 
Lighting Co., wholesale firm. The 
front of the new home will be of struc- 
tural glass, plate glass, and aluminum 
trim. Cost of the structure is esti- 
mated at $50,000. 

Jack B. Pollock, president of the 
South Texas Appliance Corp., San 
Antonio, has announced that his firm 
has returned to its former address at 
605 South Flores St. The home of the 
appliance distributing concern has 
been completely remodeled and now 
contains Flex-O-Plan display fixtures. 
The company is exclusive distributor 
in 69 counties for Admiral, Bendix, 
Circu-Ray heaters, Domestic, Duchess, 
and Filter Queen. 


WASHINGTON 


David S. Cohn, general manager of 
Prudential Distributors, Inc., Spokane, 
has announced that William F. Harder 
has joined the sales force and will 
represent the company throughout its 
Inland Empire area. Until recently, 
Mr. Harder held the position of Dis- 
trict Price Executive for OPA in the 
Spokane district. Prior to the war he 
covered the western states as a sales- 
man and salesman supervisor for the B. 
F. Goodrich Co. Prudential is a fairly 
new firm and will handle Universal, 
\mana, Majestic, Coolerator, Sylvania, 
Thermador, Lonergan, and Ray-O-Vac 
products. 
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DISTRIBUTORS 
APPOINTED 


Stewart-Warner Corp. 


Floyd Masters, manager of the radio 
division ot Stewart-Warner 
has announced the following new dis- 
tributor appointments: 


Treasure State Gas & Electric Co., 
Butte, Montana 

Appliance Distributors, Inc., New Ro- 
chelle, N. Y. 

Ziffrin Distributing Co., Fort Wayne, 
and South Bend, Ind. 


Ci 


Coroaire Heater Corp. 


A. W. Conley, vice-president and 
general manager of the Coroaire 
Heater Corp., Cleveland, has an- 
nounced the appointments of the fol- 
lowing distributors: 

B. T. Crump Co., Richmond, Va. 
Electrical and Mechanical Supply Co., 

El Paso, Texas 
Norman-Young Appliance Co., Dallas, 

Texas 
Hamilton Distributors, Inc., Peoria, Ill. 


Pressed Steel Car Co., Inc. 


A. Raysson, general sales manager 
of the domestic appliance division of 
the Pressed Steel Car Co., has an- 
nounced the appointments of the fol- 
lowing distributors : 

United Distributors, Inc., New Orleans. 

Gulf States Distributing Co., Birming- 
ham, Ala. 

Major Appliance Corp., Boston, Mass. 

Eddy and Co., Inc., Providence, R. |. 

Edwards-Harris Co., Atlanta, Ga. 

Williams & Shelton Co., Charlotte, N. C. 

David Kaufmann's Sons, Baltimore, Md. 

The Shield Co., Fort Worth, Texas 

The Corpus Christi Hardware Co., Cor- 
pus Christi, Texas 


Pressed Steel Car Co., Inc. 


A. Raysson, general sales manager 
of the Domestic Appliance Division of 
the Pressed Steel Car Co., Inc., Chi- 
cago, has announced the appointment 
of the following distributors of major 
appliances : 

Cumberland Sales Co., Inc., Nashville, 

Tenn. 

Shobe, Inc., Memphis, Tenn. 

M. D. Larkin Distributors, Dayton, Ohio 

F. O. Carpenter & Son, Columbus, 

Ohio 


Deepfreeze Division, 
Motor Products Corp. 


F. F. Duggan, general sales man- 
ager of Deepfreeze Division, Motor 
Products Corp., has announced the 
appointments of the following distribu- 
tors: 

Stephen Seth Co., Inc., Inc., Baltimore, 

Md. 

R.T.A. Distributors, Inc., Albany, N. Y. 

Lone Star Motor Co., El Paso, Texas 

Lone Star Wholesalers, Dallas, Texas 

Consolidated Gas & Equipment Co., 
Plainview, Texas 


Templetone Radio Manufacturing 
Corp. 

Appointment of the following dis- 
tributors has been announced by Oscar 
Dane, president of the Templetone 
Radio Manufacturing Corp., New 
London, Conn. : 

Arnold Distributing Co., New Haven, Ct. 


Temple-Connecticut, New London, Ct. 
Bailey Tire Sales Co., Inc., Manchester, 
N. H. 
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WORLD'S LARGEST DOOR CHIME: 
Lloyd W. Rittenhouse activates the 
world's largest door chime mechanism, 
built by the A. E. Rittenhouse Co., to 
show the operation of "The Floating Per- 
cussion Unit", at the Atlantic City House- 
wares Show. 


Where the Public 
Buys Its Lamps 


Most women shoppers buy their 
electric light bulbs in regular type 
grocery stores, according to the re- 
cently completed study on home light 
ing conducted by Sylvania Electric 
Products, Inc. 

Said Frank Mansfield, Sylvania’s 
director of sales research, “The pub- 
lic’s incandescent bulb shopping habits 
follow certain definite patterns.” He 
declared that regular grocery stores 
top other types studied in frequency 
of visits by women shoppers who form 
60 percent of the bulb-buying public. 
Self-service grocery, variety, drug, 
hardware, and electrical stores follow 
in that order. 

Despite the order of preference, Mr. 
Mansfield pointed out that almost half 
of the higher income groups patronize 
public utilities, hardware and electri- 
cal stores for their bulb purchases. 
Furthermore, nearly two-thirds of the 
people said they bought bulbs at the 
same store time after time, but it was 
the top economic class which exhibited 
the greater store loyalty. Lower in- 
come customers, according to the sur- 
vey, prefer to shop around. 

% Buy on Impulse 


The survey also revealed that 20 
percent more of the people in higher 
income brackets than in low income 
brackets actually put bulbs on their 
shopping lists, while of total buyers 
one in three buys on impulse. Ninety 
percent of the bulbs purchased are 
bought by wattage and not by globe 
size. These facts Mr. Mansfield thinks 
important because, as he said, im- 
proved merchandising methods will 
elevate light bulb sales to a position 
equivalent to that of other staple com- 
modities. 


% Ask Tests 


Testing habits of bulb buyers 
emerged from the survey in the figure 
that three quarters of buyers test 
bulbs at the store before purchasing, 
but that the practice varies by store 
type. Only 63 percent of grocery store 
purchasers, for example, require bulb 
tests. Almost half of that group, how- 
ever, stated that they would accept 
guarantees in lieu of tests. 

The survey showed that two out of 
three homes have a median number 
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of 3.5 spare bulbs on hand. This is 
a 50 percent increase in the number 
of homes having spares as found in a 
previous survey conducted during the 
war, and tends to refute the idea that 
people are addicted to borrowing 
bulbs from one light in order to use 
another. 


Paragon Consolidates 
in Concentration Move 


Paragon Electric Co., manufacturers 
of time controls, have announced con- 
solidation of their main office, formerly 
in Chicago, with the Two Rivers, Wis., 
factory. The change comes concur- 
rently with an enlargement of the capi- 
tal structure of the firm by a recently 
consummated issue of common and pre- 
ferred stock, and the election of E. V. 
Platt, formerly executive vige-presi- 
dent, to the position of president, with 
his duties as general manager con- 
tinued. 

The improvement of the plant by the 
addition of new machinery and the 
conveyorizing of all operations will 
enable production to be more than 
tripled, officials state. To this can be 
added the advantage of closer coordina- 
tion of sales, accounting, production, 
etc. For the handling of the trade in 
the Chicago area, a district office will 
remain at 37 W. Van Buren St. 


Dealers to Absorb Most 
of Range Increase 


Wholesalers and retailers will ab- 
sorb all but two or three percent of 
an 11 percent rise recently granted by 
the Office of Price Administration to 
the manufacturers of electric ranges. 
The increase given over January, 1942, 
prices, amounts to 13 percent for all 
other types of stoves gas, oil, coal, 
and wood. The agency explained that 
wholesalers and retailers can absorb 8 
or 9 percent of the 11 percent increase 
without curtailment of margins below 
those realized in 1941. 

The increases, said OPA, were nec- 
essary to meet rises in wages and ma- 
terials costs and should assist manu- 
facturers to increase their current 
volume of production. The action, ef- 
fective June 7, requires manufacturers 
of gas and electric ranges to compute 
retail ceiling prices and ticket each 
unit before it leaves the factory. 


Price New Radio Sets by 
Comparison with Old 


Prices for new radio models may be 
calculated by manufacturers by com- 
parison with sets now in production, 
according to an OPA action effective 
June 7. In fact the agency said that 
such calculation must be made when- 
ever possible. Comparison may be 
made with models last sold in 1941 and 
not now in production only when the 
manufacturer is introducing a model 
entirely unlike any he is now selling. 

The OPA said that the radio regu- 
lation is also being amended to incor- 
porate into the regulation certain price 
increases which heretofore had been 
authorized by order; however, the 
agency emphasized that the level of 
ceiling prices at all levels of produc- 
tion and distribution will not be af- 
fected by the action. 
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SEE THIS 
BEAUTIFUL NEW 


REVAIL PRICE 


$1360 West of Rockies 


This beautiful Table Stove is a “sales natural” for homes, apart- 
ments, college dorms or as a gift item. Ideal for simple meals, late 
suppers, teas, snacks and informal entertaining. Makes open faced 
sandwiches, cinnamon or buttered toast, toasted rolls, muffins, ca- 
napeés, etc., in convenient pull-out compartment, while at the same 
time the top plate can be used to brew coffee, boil eggs, heat 
soup, cook vegetables, fry meat, eggs or potatoes. 


The Breakfaster is beautifully styled and finished to adorn dining 
or living room table as well as the kitchen. Operates on 60 cycle, 
110 volt, AC or DC current. Sturdy and trouble free. Heating ele- 
ment is entirely covered. Toasting compartment quickly removable 
for cleaning. Approved by Underwriters’ Laboratories. 


CALKINS APPLIANCE CO. 
VISIT NILES, MICHIGAN 
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BOOTH 48 A, 
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> PLACE ORDERS QUICK DELIVERY 
ester, 


‘More Ford Trucks in Use 
Today Than Any Other Make! 


NOT TOMORROW BUT TODAY! 


a 


COLD QUARTZ 
ULTRAVIOLET 
RAY LAMPS 


AVAILABLE FOR 
IMMEDIATE DELIVERY | 


Sun-Knrafé was 


OUTSTANDING FEATURES: 


@ Burn-Out-Proof Quartz Tube 
@ Built-in Automatic Timer 


Flexibility to Reach Any 
Part of Body 


Stainless Stee! Finish 


Zipper Carrying Case 


Sun- kKrafé, 


215 W. SUPERIOR ST., CHICAGO 10, ILL. 4 
NEW YORK SAN FRANCISCO ~ 
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Protective Goggles and 


FARM FEEDER: Telling San Diego ap- 
pliance dealers that nearly a thousand 
new rural extensions are going to be 
made by the San Diego Gas and Elec- 
tric Company, is A. E. Holloway, vice- 
president of the utility. 


JOINT JOB: The locker plant operato, 
and the appliance dealer will have to 
work cooperatively in the future, San 
Diego dealers heard from M. L. Stewart, 
vice-president of the California Refrig- 
erated Locker Association. 


San Diego Spring Conference 
Studies Frozen Foods Field 


Intensive meeting gives dealers broad 


educational 


program 


to prepare 


them for anticipated market ahead 


The many problems that will be faced 
by the electrical appliance dealer as he 
takes on a line of frozen foods cabin- 
ets as part of his post-war selling pro- 
gram, was explained in an educational 
program for 400 dealers, distributors 
and guests at the “Frozen Foods 
Clinic” held by the San Diego Calif. 


Bureau of Radio and Electrical Ap- 
pliances as the main feature of its 
Annual Spring Conference on May 


27th. 

In the full morning session dealers 
and guests were presented a balanced 
program designed to give them the 
history and present-day development 
of the frozen foods industry, an inside 
view of the methods used in distribut- 
ing frozen foods, the relation of the 
locker plant operator to the appliance 
dealer, the latest processes in packag- 
ing foods for freezing, plus a techni- 
color movie that illustrated the tech- 
nique of quick-freezing foods in the 
home. 


Future of Frozen Foods 


Within 10 years, between 50 and 75 
percent of all food products will reach 
the consumer as fast frozea, accord- 
ing to Lloyd Gould, Los Angeles man- 
ager of Weber Showczise. However, 
Mr. Gould said, the appliance dealer 
would become the ke, man in the pro- 
motion of the home storage part of 
the business, because he alone would 
have the personal contact with the 
customer. He emphasized that unless 
the dealer, first. and then the con- 
sumer studied the delicate technique 
of packaging and freezing, the entire 
frozen food industry would never ex- 
pand. 

To provide the dealers with a closer 
look at the packaging of home frozen 
foods, T. J. McIntire, Pacific Coast 
Manager of the Yorkville Paper Co., 
was brought in to give the value of his 
25 years of experimentation and prac- 
tice in the freezing and storage of food 
for his home. 


JULY 1, 


Mr. McIntire put his emphasis on 
the need for proper packaging, with 
demonstrations and descriptions of the 
correct methods of wrapping articles 
of food so that all dehydration would 
be stopped. 


Cooperation With The Locker Plant 


To the neophyte dealer in frozen 
food cabinets, the local locker plant 
will seem to be his biggest competitor, 
according to M. L. Stewart, vice-pres- 
ident, California Refrigerated Locker 
Association, but in the long run the 
dealer is going to find that the frozen 
foods business cannot exist fully wit!- 
out both the locker plant and the cab- 
inet-selling dealer. The availability of 
the local locker plant has several ad- 
vantages to the appliance dealer, he 
said. First, it will introduce many 
people to tne values of frozen foods 
and storage, and thus create a larger 
market for cabinets. Secondly, he 
showed that the future pattern may be 
this—many people will keep the bulk 
of their frozen foods in the local locker 
plant, putting only those foods needed 
for the near future into their own home 
cabinet. 

He pointed out another way in whic) 
the dealer and the locker plant oper- 
ator could cooperate to mutual advan- 
tage. Most locker plants have to main- 
tain experienced men and facilities 1: 
the preparation and initial freezing of 
their clients’ food products. Often these 
facilities are not used to capacity and 
well could be used by local owners 0! 
freezing cabinets. In this way, te 
owner of a cabinet could have the ad- 
vantage of expert packaging and free7- 
ing at a very reasonable cost. To the 
dealer this would mean, said Mr. 
Stewart, that purchasers of frozen 
storage cabinets would get better re- 
sults and become real “satisfied cus- 
tomers”, and at the same time, te 
availability of these facilities for pack- 
aging and freezing would encourace¢ 
many people to buy cabirets who other 
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wise would shun them because of the 
delicate work involved in these initial 
processes. 

Mr. Stewart pointed out from his 
own experience as a locker plant op- 
erator in Pomona, Calif., that many of 
his customers had purchased cabinets 
for their own homes to supplement 
their lockers, and that he had owners 
of fast-freezing cabinets who rented 
his lockers as a supplement to their 
home cabinets. 


Distribution of Frozen Foods 


Because many appliance dealers’ 
sales of cabinets for frozen food stor- 
age as well as the imminent home 
refrigerators with low-temperature 
storage compartments depend on the 
availability of commercially frozen 
foods, the San Diego Bureau arranged 
a discussion panel in which the local 
distributors of frozen foods had an 
opportunity to discuss their methods 
and their plans for the future. 

Among the important facts brought 
out: (1) That one of the biggest hand- 
icaps in the distribution of frozen foods 
today is the shortage of refrigerated 
railroad cars. Until an adequate sup- 
ply of these cars becomes available the 
frozen foods industry will be unable 
to supply local stores with frozen foods 
from all over the country. (2) That 
local distributors were not able to make 
sufficient deliveries because they were 
short of truck bodies which can be re- 
frigerated with dry ice. (3) That dis- 
tributors feel that the current practice 
of food dealers using the same storage 
cabinet to house the produce of more 
than one distributor is detrimental to 
the business and should be remedied as 
soon as more storage cabinets are avail- 
able to the retailers. The present situ- 
ation, said the distributors, results in 
poor quality food because the cabinet 
is opened and repacked too frequently, 
because there can’t be adequate pro- 
motion of trade names, and because 
cabinets are being overloaded. 

Appliance dealers and guests at the 
Frozen Foods Clinic were treated to 
the first public showing of a techni- 
color movie “Frozen Freshness”, which 
had been prepared by Frigidaire and 
which was introduced to the group by 
W. H. Dudley, sales manager of the 
company. This talking movie, which 
gave the dealers the fine points of proc- 
essing food for the home model freez- 
ing cabinets, will be made available 
throughout the country as part of the 
company’s promotion of the home 
freezing of meatsy vegetables and fruit. 


Manufacturers Tell Secrets 


To provide attending dealers with 
the inside intormation on just how they 
could make money from this frozen 
foods industry, the Bureau arranged a 


DO'S AND DON'TS: "Don't buy prop- 
erty, don't build, and sign as short a 
lease as possible" was part of the advice 
to San Diego appliance dealers in an ad- 
dress on the problems of operating an 
appliance business today given by Ken 
Hampton, manager of Valley Electrical 
Supply Co., Fresno, Calif. 


short program for the representatives 
of many of the manufacturers of frozen 
food cabinets. 

The dealers were told that: “Deep- 
freeze will be promoted as a foodstore 
moved into the home;” that General 
Electric is on the verge of producing 
a 4 cubic foot home freezer, table 
height with sliding drawers, which will 
be followed by 8 and 12 cubic foot 
models; that Kelvinator would produce 
a 6 cubic foot freezing cabinet, using 
a sealed unit, which would sell for 
$180 or less, and that the company’s 
frozen food cabinet line would be mer- 
chandised through its regular dealers 
for the time being; that the manufac- 
turer of the Coolerator line would 
produce first a 15% cubic foot farm- 
model freezer, to be followed by a 6% 
cubic foot home model; that Frigidaire 
would have more than one model 
available. 

As a climax to the Frozen Foods 
Clinic, the appliance dealers and their 
guests enjoyed a luncheon composed 
wholly of foods which had been fast- 
frozen. A check with the Hotel Grant’s 
kitchen was made by some dubious 
dealers, only to find that not only the 
roast of lamb, but even the cream soup 
and the luncheon rolls had entered the 
kitchen as frozen products. 


Annual Spring Conference 


The future plans of the bureau, plus 
a close-up view of the local appliance 
market, highlighted the Annual Spring 
Conference which followed the Frozen 
Foods Clinic. Under the guidance of 
vice-president Lou Weise and chair- 


HOT INTEREST IN FROZEN FOODS: More than 400 appliance dealers, distribu- 
tors and others in attendance at the “Frozen Foods Clinic’ held by the San Diego 
Bureau of Radio and Electrical Appliances as the feature of the bureau's Annual 


Spring Conference. 
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YEAR ’ROUND - FRESH - CLEAN 


TRACE MARK REG —PAT APP FOR 


4 


Quietly fills the room with cool, 
healthful filtered air —free from 
much injurious pollen and other 
irritating impurities. 


* The secret of Filt-R-Fan's air clean- _ these spun-glass filters stand guard. 
Irritating dust and much dangerous 


pollen is removed, bringing relief 


ing efficiency is in its three renew- 
able filters. As the large propeller- 


type fan pulls in the fresh outside air, | and comfort to hay fever sufferers. 


+ Adjustable + Easily Installed +Simple +Low Price +Safe 
Investigate Filt-R-Fan today. Write for full details. 
MEIER ELECTRIC & MACHINE CO. 


3523 East Washington Street, Indi polis 7, Indi 


QUICFREZ Model No. 1245 12.5 Cu. Ft. with 
Separate Freezing Compartment and Divided 
Storage. 


SINCE 1939 .. 


With a long experience background in the building 
of Farm Locker Plants (Farm and Home Freezers), 
SANITARY's specialized skill and know-how in this field 


insure utmost customer satisfaction. 


SANITARY REFRIGERATOR CO. 


Fond du Lac, Wis. 


Refrigerator Manufacturers for Over 40 Years 
Farm Locker Plants Since 1939 
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o help increase 


*Take-Home Savings” 


THE Treasury Department has published two new booklets to help you 
and your employees realize the utmost benefit from your Payroll Savings 
Plan—benefits proportioned to the extent your employees add to “take 
home savings” by buying and holding U.S. Savings Bonds. 

“Peacetime Payroll Savings Plan” for key executives offers helpful 
suggestions on the conduct of the Payroll Savings Plan. In addition, it 
quotes leaders of Industry and Labor and their reasons for supporting 
the Plan. 

“This Time It’s For You” is for distribution to employees. It explains 
graphically how this convenient, easy thrift habit works. It suggest goals to 
save for and how much to set aside regularly in order to attain their ob- 
jectives. If you have not received these two booklets, or desire additional 
quantities, communicate with your State Director of the Treasury De- 
partment’s Savings Bond Division. 

See your Payroll Savings Plan through: to maintain your share in 
America’s future. It is sound economics and a powerful force for good 
today—and tomorrow—as a safeguard for stability and a reserve of fu- 
ture purchasing power—money that is kept within your community. 


The Treasury Department acknowledges with appreciation the publication of this message by 
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This is an oficial U.S. Treasury advertisement prepared under the auspices of the Treasury Department and Advertising Councit 
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BAR-BROOK 
ATTIC FANS 


can blow 
a lot of profit 
your way! 


BAR-BROOK Attic Fans offer 
everything: Attractive ap- 
pearance; economy; effi- 
ciency; silence; overload pro- 
tection; aerodynamically cor- 
rect orifice design; complete 
capacity range from 5500 
CFM to 21,000 CFM, certi- 
fied under standard ASHVE 
test code; simple installation; 
trouble-free operation .. . 
and a neat profit for the 


dealer! 


Midwestern Representative: 


Earl Goetze Co. 
Merchandise Mart, Kansas City. Mo. 


Southeastern Representative: 


Fulwiller 6 Chapman Co. 
314 Luckie &t., Atlanta, Ga. 


Southwestern Representative: 


Geo. E. Anderson Co. 
Santa Fe Bldg. Dallas, Texas. 


Answering your questions on 


How ELECTRONIC DEVICES 
WORK IN INDUSTRY 


... tubes ... circuits ... the split-second operations— 
clearly diagrammed and explained 
in this detailed manual 


. 2 Bae is what you want to know about the electronic 
devices 


in your plant. 


The book gives you a quick 


look inside vacuum tubes—to complete tubes working 
2 proven circuits. It shows you how each part of the 
@rouit acts during the split second and reveals the 


rea! 


“magic” 


Choosing electrenies 
for your needs 


How electricity passes 


of electronics. 


@ Plain description is used throughout. 


No long words 
—no difficult math—no technical descriptions are used. 
Everything is explained clearly and carefully with the 
help of almost 300 diagrams. Every effort has been made 
to supply the user of electronic equipment with the facts 
he needs to help him better understand the equipment 
now serving in industrial plants. 


Just Published 
ELECTRONICS IN INDUSTRY 


These 28 chapters help you understand 
the industrial uses of electronics 


. Tube control of a 
motor 


. Arc-welding control 


an electron § 17 Voltage and speed 
regulators 
- Control of electren 18. Large - current recti- 


flow within a tube 
Time-delay action 
Tubes In A-C circuits 


. High frequencies and 


shorter wave lengths 


BY GEORGE M. CHUTE 
Application Engineer, General Electric Co., Detroit 
403 pages, 6 x 9, 292 diagrams, $5.00 


This book offers unusually thorough coverage of elec 
tronics. It supplies » much more detailed and simpli- 
fled description of the subject than is normally given 
Every type of electronics tube and tube-operated circuit 
is treated with completeness, from the simplest tube to 
the most complex circuits developed during the war 
and in wide use today. 


6. The A-C time-delay 28. Inverters, iu 
relay and the electronic 
7. Kinds of high vacuum heater 
tube 21. Temperature recorders 
& Light and heat relays 22. High-speed light re- 
9. Controiiing large cur- lays 
rents with tebes 23. Register controls 
18. Obtaining D-C p 24. Thy-mo-trol — Auto- 


ower 
for tube cir- 


Thyratron tubes 
- Resistance - welding 


matic tube contro! of 
D-C motors 


. Thy-mo-trol for small 
motors 


contrets 26. Regulators of weld- 
13, Gradual ef ing voltage and cur- 

thyratre phase rent 

shifting 27. Electronic service in- 
Heating and fight- struments 

dimming controls 28. Non-electronic devices 


For 10 days FREE 


TRIAL mail 


McGRAW-HILL BOOK CoO., 

330 W. 42 St., New York City 18 

Send me Chute—ELECTRONICS IN INDUSTRY 
for 10 days’ examination on approval. In 10 days 
I will send $5.00, plus few cents postage, or 


return book postpaid. (Postage paid on cash 
order.) 


Address .... 


City and State..... 


Company .. 


Position . EM 7-46 


For sy price, write to: Embassy Book Co., 
2 Richmond St. E., Toronto, | 
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man Clark Chamberlain, eleven speak- 
ers and two discussion panels were 
scheduled and completed. 

An up-to-date survey of the public’s 
appliance buying intentions was pre- 
sented by John Knight, researcher, 
with detailed figures on the number of 
prospects who had registered in more 
than one San Diego store for the same 
appliance, the number of prospective 
buyers who intended to take the first 
model available and the number which 
intended to wait for later models. Ken- 
neth L. Hampton, manager of Valley 
Electrical Supply Company, Fresno, 
presented a keen analysis of the deal- 
er’s problems in operating an electrical 
appliance business under today’s con- 
ditions, and offered suggestions on 
how they could avoid several of the 
pitfalls that would ruin their businesses 
for the future. 

How the appliance repair training 
program about to be started by the 
Bureau would prove profitable to all 
dealers as well as to the men who re- 
ceive the training, was outlined by F. 
L. Ferris, apprenticeship coordinator 
of the San Diego Vocational School. 

In the balance of the program, Harry 
R. Lubcke, director of Television for 
the Don Lee Broadcasting System, dis- 
cussed the future of television in South- 
ern Catifornia; Miss Myrtle Fahs- 
bender, director of home lighting for 
Westinghouse Electric Corp., showed 
how the new developments in resi- 
dential lighting would be put to use in 
the homes of the near future; E. W. 
Meise, superintendent of domestic elec- 
tric sales for San Diego Gas and Elec- 
tric Co., outlined the sales training 
helps sponsored by his company. 

Plans for extending rural lines in 
San Diego county, and the expected 
expansion in the market for electrical 
appliances, was discussed by A. E. 
Holloway, vice-president of the San 
Diego Gas and Electric Company; 
brief reports on the bureau’s activities 
were presented by J. F. Zweiner for the 
electrical contractors division, by Grey- 
son Lovell for the electronics division, 
and Ralph French for the commercial 
refrigeration division; how the home 
planners institute was proving valu- 
able to the electrical industry was des- 
cribed by Frank Lockett, local institute 
manager. 


WY 
hy 


FIRST TIME—FIRST AWARD: The 
Camfield Manufacturing Co. was pre- 
sented with the highest award for its 
trade paper advertising campaign by the 
Chicago Federated Advertising Clubs at 
the club's annual exhibit. Camfield was 
advertising a new product, was a new ad- 
vertiser of a consumer product, and won 
the award on its initial series of ads. 
Here E. A. Rood, right, the company's 
sales manager, is congratulated by Sid- 
ney A. Wells, art director for McCann- 
Erickson, Inc., Camfield's advertising 
agency. 


“TOUCH BUTTON” for 
GAS WATER HEATERS 


THE PRODUCT: Sav-U-time provides 
push button control for side arm gas 
water heaters, from bathroom, kitchen 
or laundry. 


THE ADVANTAGES: Hox water at the 
touch of a button. No stair climbing, no 
match lighting. Heater only in use when 
hot water is needed. All the conveniences 
of automatic hot water heat with gas 
Savings up to 50%. 


THE MARKET: Two 
out of every three 
homes in your com- 
munity have side arm 
gas water heaters. 


mis Here is a practically 


untouched market— 


all eager for the sim- 
ple, inexpensive, Sav- 


U-time. 
| 
a 


THE PRICE: You sell Sav-U-time for 
$39.50 plus a small installation 
charge—with 100Q profit for you. It's 
a price that every home can afford. 


IMMEDIATE DELIVERY: Here is a 


wanted item that you sell, deliver, and 
collect your profit now. 


DEALERSHIPS AVAILABLE: Cur 
yourself inonthis profitable business. 
Take a tip from dealers in St. Louis, 
Detroit, Philadel phia—who are clean- 
ing up with Say-U-time. Many terri- 
tories sull open. National advertising, 
dealer helps back you up. Write or 
wire for details NOW. 


SAV-U-TIME 
SALES COMPANY 


64 Manhattan St., Rochester 2, N. Y. 
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FORD TRUCKS 


LAST LONGER! 


Am 
78% of All Ford V-8 


Trucks Ever Sold Are 
Still in Use! 


EVAPORATIVE 
COOLERS 


Coolers with the features customers demand. . 


. made and 
perfected in the air conditioning test ground: the Arizona 


desert. A fast-selling, profitable line of coolers — all types 
and sizes — backed by over 30 years of manufacturing ex- 


perience. Illustrated is horizontal blast blower type. 


Present supply lim- 
ited 

Get your order in 
now for summer 
profits. 

Free catalog on re- 
quest. 
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17th IN THE LINE: William P. Lear, president of Lear, Inc., bought his first airplane 


in 1923. 


In the interim, up until he bought the slick new Beechcraft above, the I7th 


in the series, Mr. Lear logged 4,000 hours of flying time. The new plane will be used 
as a flying laboratory and to speed company executives between the two plants at 
Piqua, Ohio and Grand Rapids, Mich., and the sales offices in Hollywood, Calif. 


HAVE YOU HEARD... 


FOOD BABY 


Back around 1902 a laughing-eyed, 
rosy-cheek baby posed for Mellin’s 
food advertisements. That, reports 
Industrial Marketing, was the begin- 
ning of the advertising career of Paul 
S. Ellison, currently director of public 
relations for Sylvania Electric Pro- 
ducts, Inc. “During the intervening 
years,” the article continues, “Paul 
Ellison has retained all of the charm 
and many of the physical character- 
istics of the Mellin’s Food Baby ... .” 
Incidently, Paul was an Army sergeant 
during World War I. 


FULL-FASHIONED EMPLOYMENT 


The employment office of the Tem- 
pletone Radio Manufacturing Corp. 
may soon be swarming with job hunt- 
ers—and for a very good reason. The 
company is offering a free pair of 
nylons to every girl employee who 
successfully recommends another girl 
for employment. What’s more, the 
new employee gets a pair after two 
weeks of perfect attendance. A cur- 
rent campaign encourages good at- 
tendance by permitting all employees 
with perfect records to enter a weekly 
lottery for a table radio and a consola- 
tion prize of nylons. Every four weeks 
a radio-record changer is an added 
premium. But that’s not all. Em- 
ployees who don’t miss a day for two 
weeks may purchase a pair of the 
coveted hose from the company. At 
the end of the year, employees with 
perfect records may draw for a new 
automobile. A good motto might be, 
“Work for Templetone and wear 
nylons!” 


HOME AT THE RANGE 


Home economics students in Tampa, 
Fla., schools will soon be able to ob- 
tain practical experience on latest 
model ranges, refrigerators, roasters, 
water heaters, and other appliances 
to be furnished free by the Tampa 
Electric Co. W. D. Manning of the 
utility said that it would place the 
equipment in the schools when it is 
available, take care of maintenance, 
and replace appliances with newer 
models as they develop. When the 
utility offered the service, the county 
school board accepted, it is reported, 
without hesitation. 


JULY 


DOUBLE DEALER 


Samuel Katz, secretary of the East- 
ern Electrical Supply Co., Newark, 
N. J., is a double dealer. Not only 
does he distribute Sentinel radios and 
other appliances, but he and his bridge 
partners recently finished second in the 
national championship team-of-four 
bridge tournament in New York. 


AD MAN 


Harry E. Warren, for the past eight 
years with Edison General Electric, 


has joined the Ralph H. Jones Co. . 


H. E. WARREN 


advertising agency as New York man- 
ager. While at Hotpoint, Mr. Warren 
headed three national sales divisions. 
home laundry, kitchen equipment and 
refrigeration. For the last three 
years he was in charge of advertis- 
ing for 12 lines of home appliances 
Earlier in his career he was with the 
Detroit Times in real estate and appli 
ance promotion and before that was 
with a G-E distributor. 


PARTNER 


Earl B. Holdren, who up until 1944 
was employed by the Pittsburgh Re- 
flector Co. as advertising and sales 
promotion manager and _ purchasing 
agent for war contract production, has 
heen elected to a partnership in Ed 
Wolff & Associates Advertising 
Agency, Rochester, N. Y. Mr. Hol- 
dren joined Wolff in 1944 as account 
executive and copywriter. He wa: 
appointed a senior account executive 
in 1945. 
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’TOPROTECT RECORDS 
On any single-post record 
changer, there's a weight of 
about six pounds on the 
spindle ledge when the chan- 

is ‘!ooded. When the: 


9 
+ machine chonges records, this 
weight falls on the bottom 


record of the remaining 
stack. The resulting shock “i 
ordinarily causes excessive 


record weor. But the exclus- 
ive Webster cushioned spin 
die absorbs shock babies’ 
records. Webster changers 
effectively protect records— 
avoid chipped edges and 
excessive center hole wear. 


The Choice of 
Music Lovers 


WEBSTER 


Model 50 


5610 BLOOMINGDALE AVE. 
CHICAGO 39, ILLINOIS 


32years of Continuous Successful Manufacturing 


NO TEDIOUS 
HAND TURNING 
That's what SELLS the new 


KASSON, on -B-Q. 


MEAT TURNER 


It has all these highlights: 


® Revolves three times a minute; 
are cooked evenly. 


meats 


Operates on house current (110 Volts 
AC) 


Equipped with 50 feet of cord. 
Sturdy, 


Extra, short set of uprights included for 
Adjustable height and width. 


all-metal—won't tip over. 


use in indoor fireplaces. 


Holders for drip pan permit bastings 
with natural juices. 


BARBECUE FANS have always wanted a 
power criven meal meat turner .. . For the 
first time in history here it is on a produc- 
tion basis. Sell KASSON ELECTRIC BAR- 
8-Q to eliminate the drudgery of hand turn- 
ing. List Price $39.50 F.O.B. New York. 


IMMEDIATE DELIVERY 
DISTRIBUTORS, DEALERS: Write or 


wire today for literature and discounts 
fast selling, tested product. 


GENERAL DIE AND STAMPING COMPANY 
267 Mott St. Dept. EM N. Y. 12, N. Y. 


on this 
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Automatic Record Changer 


HAVE YOU HEARD 


MERITED 


The efficiency with which those little 
cards of “Greetings” were sent around 
to prospective draftees during the 
recent war was partly attributable to 
James T. Coatsworth, commercial di- 
rector of the Edison Electric Institute 
and former assistant chief of the field 
division, Selective System. Mr. 
Coatsworth was rewarded for his 
efforts recently when Major General 
Hershey presented him with the Legion 
of Merit at a special ceremony in 
Washington. Mr. Coatsworth never got 
one of the cards himself. He entered 
service in 1940 as a captain and left it 
as a colonel. 


ATOMIC BOLONEY 


So you think that tomorrow you're 
going to vacuum with U235, wash 
dishes with cosmic rays, pull your 
newspaper out of your radio, and have 
color television in your living room? 
Well, think again, says Max W. Wein- 
traub, president of Garod Radio Corp. 
Says he, “The merchandise hungry 
housewife is held in suspended anima- 
tion and breathless anticipation, water- 
ing at the mouth for dream homes and 
gadgets which are not yet in produc- 
tion, and which for the present are 
entirely out of reach of the ordinary 
purse. Today, homemakers appear 
reluctant to invest their savings in new 
products which seem to be on the verge 
of becoming obsolete.” Mr. Wein- 
traub declared that overzealous public- 
ity seekers are scattering predictions 
like ticker tape at a Fifth Ave. parade, 
with the result that people are reluc- 
tant to buy what is already on the 
market for fear that it will be obsolete 
by the time they get it home. He 
called on the planned advertising of 
leading manufacturers to clear up the 
public confusion and the muddled 
market and to restore consumer confi- 
dence in current commodities. 


LONG UNDERWEAR 


Forty degrees was too cold fér 
Senores Eusebio B. Perez and Ed- 
uardo Porto, Cuban Motorola distribu- 
tors who recently arrived in Chicago 
on a buying tour. First thing they 
bought was long underwear, two sets 
each. 


WANNA MEET HILDEGARDE? M. E. 
O'Hara, general sales manager of South- 
ern Wholesalers, did it simply by install- 
ing a new Norge 1946 refrigerator in her 
hotel suite during a recent Washington 
engagement of the famous singing star. 
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The New Firefly 
SH ES 


... A Combination Fluorescent 
Lamp and Shelf For Bedroom, 
Living Room, Den or Kitchen! | 


Here is a new post-war all-consumer product 
for furniture, radio, and appliance stores. } 
Every housewife wants at least one. Choice 
of bleached, walnut, maple, mahogany. un 
finished. or off-white. 
© Beautifully finished and constructed 
of hard plywood 
@ Comes with six foot cord and plug — 
easily installed in any light socket 
@ Has on and off switch operating 20 
watt (24 inch) fluorescent lamp. 
@ Individually packaged and ready for 
instant sale 
Ample room for books, tiny radio, or knick- 
knacks. 


Purchase Shelt-O-Lites* through 
your local electrical wholesaler. 


497482 


WEG, CONC, 


2051 NORTH 19TH STREET MILWAUKEE 5S, WIS. 


Formerly Plusrescent Fixtures, Tote. 


IF YOU WANT 


...NOT JUST 
™ CONVERSATION 


well send or brung 
you details of the 


tiny 


| WAYNE | 
PARTNERSHIP 


prawn % 


PLAN ees 
A FULL LINE OF INSTALLED | 
HOME EQUIPMENT 
| f Wayne packaged Home Equipment is essen- 


tial to modern living. Not luxury items, but 
WINTER AIR 
CONDITIONERS basic requirements for all homes. | 

i 


All standard units are easily installed without non 
trick “gadgets.” You can rely on Wayne “com- 
mon sense” Home Equipment for more sales 
and fewer service calls. 


Write for details of the “Partnership Plan.” 
Wayne's complete, packaged selling program 
has what it takes to get and keep a profitable 


More NET profit because Wayne supplies the j <= 

material and helps you with your sales pro- i 

grams. | | 
eee 


For a Sound Business Future 
WAYNE’S FACTORY-GUIDED SALES PRO- 
GRAM IS A PACKAGED UNIT OF SALES & 
PROFIT PRODUCING HELPS. FULL LINE DEAL 
DES? WELL JET ERSHIPS ARE STILL OPEN. 

SYSTEMS es ¢ 


SOF-LUX WATER 
SOFTENERS 


Write Todey for Information 


WAYNE HOME EQUIPMENT CO., INC. 


- 801 GLASGOW, FT. WAYNE, IND. 


(Formerly Wayne Oil Burner Company! 
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DEALERS! 


Sell this kit of 


for frozen foods 
WITH EVERY HOME FREEZER UNIT 


The 
ings 


enced home freezer owner. 
repeat business with this correct, 


“Paksure” kit contains all the packag 
necessary for either novice or experi- 
Build a steady, 
complete 


line. Guarantee the success of your home 
freezers; supply your customers with “Pak- 
sure”, the best in frozen food packagings. 


ONE SOURCE OF SUPPLY FOR ALL FROZEN 


FOOD PACKAGINGS. 


PACKAGING DIVISION 
€. W. Twitchell Incorporated 
Public Ledger Bidg., Philadelphia 6, Pa. | 


788 


WEBB MFG. CO. 
2918 N. 4th St., Phila. 33 


Send Slingabout prices for 


Slingabouts 


for 
Appliance Delivery 


With these four quick easy 
steps you con hove sofe, sure 
appliance protection. Why put 
up with laborious packaging? 
Slingabout's thickly padded, 
flannel lined jacket of sturdy 
canvas sofeguards smooth ap 
pliance finishes against mars 
dents, stains ond scratches 
Convenient handhold slings fo 
cilitate safe movement on and 
off trucks, up stairs, through 
narrow doors ond halls. No 
messy uncroting and trouble 
some cieaning up on custom- 
ers premises. No continuing 
delivery expense. Slingabouts 
con be used over and over 
again. Your Slingabouts are 
available now. To cut down de 
livery costs cut out this 
coupon today 


Tailor made Slingabouts are 
ready for all appliances. 
Among companies recom- 
mending them cre Bendix, 
Crosley, Frigidaire, General Elec 
tric, Gibson, Hot Point, Kelvinotor, 
leonard, Norge, Philco, Serve! 
Westinghouse 


Manufacturer Model No. 
Cheek Appliance 


| 
| 
| 
| 
| 
| 
Washer | 
| 
| 
| 


Refrigerator Range Freezer 

Name 
| Address — 
] City State 
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For Immediate 


DELIVERY! 


UNION 
ELEC. HEATERS 


(1320 Watt Capacity) 


$2.50 


in lots of 12 or more 


steel body, 
vely designed. 


All are closed burner type, he 
32 lvory-baked enamel, attracti 


177 
.SEABOARD__U 
4 
DISTRIBUTING COMPANY 
Direct Factory Distributors 
Elec. trons - Broilers Kitchen Cabinets 
158 Lamps - and Ice Refrigerators - all mokes. 
115 725 Florida Ave., Jacksonville, Fia. 
108 1408 N.W. 7th Ave., Miami, Florida. 
63 
128 
17 


with New Haven Quilt & Pad Co's 


08 PADDED REFRIGERATOR 
COVERS 


Provides safer, easier 
handli Adjustable 
10 Cu. 
105 ustabl har- 

ere completel 
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2 
HAVEN Dc 
Back Cover 
Victory did not end the paper 
shortage. Need for waste paper 
is aS great as ever. 
70, 71 
154 
F 18 Why? Because supplies must 
a still be shipped in paper to our 


occupation forces and liberated 
countries. For the Pacific area 
these take double and _ triple 
wrapping to withstand long sea 
voyages and tropical climates. 


~ That’s why you should designate 
14 one place as your Salvage Corner. 


Collect all your waste paper there 
before you bundle and turn it in. 
If you’re in doubt about how to 
get it picked up, call your local 
newspaper or Salvage Committee. 
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WHERE To Buy 


Parts, Services & Accessories 


UNDISPLAYED RATE: 


$1.36 per line per insertion. Minimum charge $5.00. (First line in smal) black face 
type.) Fractions of a line count as line. Discount of 10% if full payment is made 
in advance for 4 consecutive insertions of undisplayed ada. 


IRONER PADS ond. ASHING MACHINE REPLACEMENT PARTS & SUPPLIES 


Write for Price List 4 L 


si QHIO. WASHER COMPANY | RUBBER BELTS plus THIRTY-THREE OTHER MAKES! 


DISPLAYED RATE 


Contract rate on request. (An advertising inch is 
on one column. There are 4 columnse—48 inches to a page.) 


$14.00 per inch per insertion. 
measured vertically %” 


For all sweepers. NO SYNTHETICS. Agitators ; hen Nolu Wood Bearings 
GHANITE SELF-WELDING FLUX—AEPAIRS “AKRON” Wringer Rolls 
ALL ELECTRIC HEATING ELEMENTS. 
ers, stoves etc uarantee no ng e 
From our mines to your appliances. $1.00 pr HIGH POST CHANGE OVER 


per doz. 126 S. 2nd. Harrisburg, Pa. 
ANITE SALES COMPANY 


914 South’ tale Worth 4, Texas FOR EASY AND G. WASHERS 
WE HAVE 93 PARTS JOBBERS—A NATIONWIDE SERVICE 
SPECIALTIES WASHING MACHINE PARTS ON 


fall Bade an Govern “For any and all makes” M AN U F ACTU RI N G c 0. 


Vacuum Cleaner Bags, Ironing Board Pad Most complete stock in N. W. 
3650 EAST STREET 


and Covers, washing and ironer covers. Ohio Prompt Service 


Textile Specialty Co., W. 54th, Cleveland, O Minnesota Appliance Parts Co 
. 


IN CANADA, The “One-Stop” source of sup- 


ply for washing machine parts is Waugh & 191 W. 7th St. St. Paul 2, Minn. c L E Vv E L A N D ’ ° H | ° 
MacKewn Limited, Warehouses located in 
London, Ontario, and Montreal, P.Q. 


REPAIR YOUR ELECTRIC APPLIANCE 


ELECTRIC CLOCK repairing for the trade. . 
Fast and reliable services on General Elec- FRE py ot — FREE WITH NEW Refri erator 
tric, Telechron, Hammond, Seth Thomas, atalog of ICHROCITE 


Sessions, Westclox. (No other makes) Work Washing Machine & Vacuum Cleaner Parts. . 
guaranteed. We specialize in mail order work. Save money by ordering all your supplies AMAZING and Appliance 
Acme Clock Repair Service, 4611 Clinton St., from one dependable source. Burned or Broken 
Los Angeles 4, Calif Quality, Service, Low Prices 
WASHER & SWEEPER parts wholesale. 2720-22 W. Division St. Chi 22, til $=Repaired In- 

Genuine Lovell white wringer roller. Good- wage stantl HANDEE All Steel 
year Vee Belts. Original parts for Apex, Thor, y-:-- 


Trucks, extra wide 
nose, 13 ft. weh 
strap. 


Handy for-Home or paste and turn 


G.E., Maytag, Easy, 1900, Kenmore, Norge, Mirae. Simply overlap 
Barton, Horton, etc., genuine premier & G.E. = Cnet. apply 
sweeper parts. Armatures exchange $2.75 and Resistance wire. Heating Units. d Niohre cite 


Switches for Standards and all Industrial Use on ‘the current $19.95 
ft makes of Electric Ranges. weld results. Used by big utility companies and Rubber Tires: 600 Ib 
co wi rubber plug «9 each, < repair shops. Just the thing for that broken or Cap.: Height 44”; 
sweeper cord and rubber plug 98c each, 1000 F. N. CUTHBERT co. Meco oar heating element in your electric iron, bxr rs 1” tube 
yele iron cord 7 ft. rubber plug @ $7.20 per Distributor and Manufacturer's Agent stove, toaster or heater. Does the job in a jiffy. steel frame: Roller , 
jozen, retails $1.50 sample on request 75c Toledo 2, Ohi Trial order, $1; 4 ozs. $2.50; 1 Ib. $8.00. Bearings: Led =. 
Southern Engineering & Supply Co., 630 9th ° ° ° A 7 j ng. For medium size 
Armstrong Electric Co., Box 861-EM, Minneapolis appliances and retris. 
purpeces. Not padded. 
Y ji iri i ie Shipped same day or- 
our inquiries to advertisers OIL BURNER PARTS SOMETHING NEW !!!! der received. Return 
express collect if not 
will have special value... i : MAYTAG" Repair Bottom & Corner highly useful to you. " 
We specialize in a complete line of parts —NO HEAT—BOLTS ON 
NO WELDING ° 10 days. Order 
—for you—the advertiser—and the publisher, for all makes of space oil heaters 5 angi ; 
i you tion this publication. Advertisers . Send for Descriptive Circular 
value highly this evidence of the publication Send for our price list featuring on this New Exclusive item. *"WANDEES co. 
enable pub- safety float valves, fittings, etc. PEARSOL APPLIANCE co +. 23 
ure more advertisers and—more ° De 
advertisers mean more information on more SARN-OIL BURNER SUPPLY co. 2010 Commerce Dallas 1, Texas P Wi i 
products or better service—more value—to YoU 2877 S. ARCHER AVE. CHICAGO, 8, ILL. . Bloomington, nols 


Order Menday—Get it Friday 


WASHING MACHINE PARTS | 


Use ORANGEVILLE 
TRUCKS for han- 
dling refrigerators, ranges, radios, kitchen cabi- 
nets, ete. Only truck with patented quick change 
ratchet nose. Completely rubber upholstered 


This Where to Buy Section supplements other 


aper throughout. Several convenient sizes. Descriptive 
° ° circular and prices on request. 
per advertising in this issue with these additional at Street ORANGEVILLE MFG. CO. 
PITTSBURGH 12 lete line of Fleer Trucks 
announcements of products and services essen- Orangeville (Col. Co.) Penna. 
ye tial to efficient and economical operation, SMALL ARMATURES NOW AVAILABLE 
ated DRILLS, VACUUM CLEANERS, 


maintenance and service. Make a habit of 


pee HANDTOOLS, FANS, ETC. Vacuum Cleaner Bags 


iple checking this page, each issue. REWOUND All Heavy Material : 2 
sea WITH FACTORY METHODS, 
s. BY MACHINE Any Quantity 
ws Classified Advertising Division oS. 65¢ each 

ere ELECTRICAL MERCHANDISING ous veh Guano Mid-West Vacuum Part Supply Ce. 

in. 

ARMATURE ENGINEERING CO. 
ide 60 Bergen Turnpike, Ridgefield” Park, N. J. Detroit 9, Mich. 
tee. 
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LETTERS 


Estimating Appliance Sales 


I enjoyed your April editorial called 
“Sober Second Thought”. It certainly 
hit the nail on the head. 

In view of this editorial and some of 
the features you have been running, I 
thought you might be interested in see- 
ing the attached dittoed sheet. By 
looking at this sheet it is evident that 
some inflated sales potentials are some- 
thing to be concerned about when you 
think of the volume and profit neces- 
sary to an individual dealer’s operation. 

You will be interested to know that 
by taking the estimate under column 
No. 2 for the Estimated Maximum 
Sales in each city-size group and by 
multiplying that estimate by the num- 
ber of cities in that same group you 
come out in each case with a figure 
which amounts to a percentage of the 
total United States business of 4 mil- 


almost exactly in 


1941 and 


lion units which is 
line with the experience in 
in prior years. 

In other words, if you multiply 225 
units as an average for a city of be- 
tween 2500 and 5000 by the 1422 cities 
of that size, the total sales for those 
cities amounts to 8% of 4,000,000 
which is very close to the sales % of 
prior years for that group; and so on 
with the other size groups. 

All of us in the appliance business 
do, as you say, need to be concerned 
about the large number of new dealers 
because it affects every dealer. And, 
after all, a strong dealer pattern is the 
best assurance the appliance industry 
can have for the future. 


Grecory V. DruMM 
Manager, Market Development Dept. 
Gibson Refrigerator Company 


GENERAL MARKET GUIDE FOR JUDGING SALES POTENTIALS AND FOR JUDGING 
NUMBER OF DEALERS IN CITIES OF DIFFERENT SIZES UP TO 100,000 


2. 3. 4 3. 
6 
Approximate Yearly | Approxi- Probable 10% of Sales P. \ 
Sales of Refrigerators mate No. of | No. Dealers Maximum 
in Each Size City Dealers the Any One Yearly : 
(Obtained by 
When Refrigerator Sales Volume! Distributor Sales Dividing Two Sets 
1. Industry Sells at Rate | in Each Size | Should Have For Each . 
4 of Col. 4 Fiaures 
Size of Cities of 4 Million a Year | City Can Be | In Each Size City - 
. - Into Col. 5 Fieures) 
| Expected To! Size City Figured 
Support For Against 
Leng Time Maximum 
Profitable |Ne. of Dealen Shown in Sales pe 
Estimated Estimated Business Col. 2 | 
Misimem Maximum | Mini- Maxi- No No 
500- 2,500 t9) 100 Upte 4 1 1 10 10 10 
| 
2,500- 5,000 75 225 4 1 23 92 
— 
| 
5,000 10,000 175 450 Sto 9 1 | 45 as 
10,000- 15,000 325 600 8to13 | @ 60 20 
13,000 20,000 500 900 12 to 16 | 90 29 
20,000- 25,000 700 1100 stom | 2 4 110 $s 
23,000 30,000 900 1300 20 to 25 2 4 +38 65 29 
| 
50,080 35,000 1100 1500 24 to 2 5 150 75 20 
38,000 40,000 1350 1750 27 to 32 3 5 175 55 35 
40,000- 45,006 1600 2000 30 to 35 3 6 200 66 39 
45,900- 50,000 1800 2300 33 to 38 4 6 230 7 28 
—|— 
50,000- 60,000 2000 2600 35 to 44 4 7 | 260 | 6s 7 
| 
60,000- 70,000 2300 2900 41to50 | 4 7 | 90 9 
70,000- 80,000 2600 3300 45 to 55 5 8 330 -_— -a 
80,000- 90,000 3000 3800 50 to 60 5 9 380 ; 7% be 49 
90,000- 100,000 3600 4600 55 to 65 6 10 460 77 6 


HOW TO USE THIS GUIDE: Suppose you are checking your dealers in a progressive city of about 10,000 


This chart, as 2 general guide only, indicates that the city has « yearly sales potential of about 450 


refrigerators when the nation's sales amount to 4,000,000 units. This sales potential for all makes of refriger- 
ators can profitably support only from 5 to 9 dealers. Therefore, for this city of 10,000, one, or possibly 


two dealers, are the most you, as @ distributor, should have. 


And the chart goes on to indicate that if you 


have one dealer getting 10% of the city's total refrigerator sales, he will sell 45 refrigerators —or if you have 
two dealers they would have to split this business for an average of only 22 units each. 


This chart isn't intended to fit every last city in the nation. 


of 5,000 and less show relatively greater yariations both 
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It does fit more than 9 out of 10. NOTE: Cities 
in sales and number of dealers than do larger cities. 
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The NATIONAL APPLIANCE AND RADIO PICTURE 


THE EAST 
By Lansdell Anderson 


HE public’s former inclination to 

grab practically anything and 
everything offered for sale in appli- 
ance and radio lines now shows un 
mistakable signs of dying off fast 
throughout most areas in the north 
‘astern section of the country, particu 
larly in the larger cities. Yesterday's 
rash buyers now are rapidly becom 
ng discriminating shoppers 


Waiting for Brands 


Price and nationally-known brands 
mice again are important factors in 
retail sales as customers show a ten- 
dency to wait for products carrying 
popular brand names. One immediate 
result has been a steady increase both 
n cancellation of orders on dealers’ 
wiority lists and the refusal of ac 
eptance when notified by dealers that 
merchandise ordered Now could he de 
unless it actually the 
ight model of the desired brand 

Although this change in consumet 
ittitude has not yet gained sufficient 
momentum to show up all the way 
lown the list of appliances and thus 
reflected in dealers’ total sales 
volume, it decidedly affects sales of 
many traffic appliances, seasonal items 
and small radios. To a lesser extent 
it also is evident in sales and advance 
ders of heavier appliances. Except 
in several central Pennsylvania cities, 
ior example, off-brand or little-known 
radio sets need high pressure to effect 


ivered 


le 
sales 


Urge Sales Training 


\lert distributors, harping on these 
important straws in the wind, are urg- 
ing dealers to get set for an early re 
turn of active selling by training sales 
personnel, preparation of promotions, 
ete., which they believe necessary very 
soon after production hits its stride. 
The retailer, they contend. has had his 
selling spark dimmed during wartime. 

Universal kick on 
\side from small radios, some tratfic 
appliances, and records, deliveries to 

tailers during past 30 days fell below 
revious month. For this reason the 
sale of samples off the floor continues 
stronger than ever—much to distaste 
distributors, who argue dealers 
tl first on their 


deliveries 


thereby lose out doubly : 
entity and next on advance order- 
tiking. Repair parts deliveries con- 
tue poor, with some types of radio 
[CONTINUED ON NEXT PAGE] 


ELECTRICAL MERCHANDISING—JULY 15, 


Reports of Business From 


ELECTRICAL MERCHANDISING'S Regional Editors 


THE MIDWEST 
By Tom F. Blackburn 


THE SOUTH 
By A. B. Windham 


UST as the picture of one pathetic, 

crying child can better portray the 
misery of China than any bunch ot 
statistics, so can the situation of onc 
dealer, revealed to be typical after a 
dozen other calls, show what is going 
on in the retail appliance business at 
this moment. 

Walk into a very snappy Lafayette 
Ind. (Pop. 28,798) store with me, and 
talk to the appliance manager. The 
firm is prosperous and has another out 
let. Its business is a plum that dis 
tributors fought for in the old days 


(CONTINUED ON 


F there has been any appreciable 

increase in delivery of electrical 
appliances in the past month, the South 
has not noted it. The one exception 
seems to be in radios. Wholesalers re- 
port an improvement in the allotment 
ot almost all types of radios with con 
sequent increase in the number sold by 
retailers 

Washing machines and refrigerators 
continue to lead the demand down 
here but hot weather has spurred serv- 
ice and repair business as well as hiked 
the demand for attic fans, electric fans 
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THE FAR WEST 
By Clotilde Grunsky 


HERE has been no marked 
change in the merchandising pu 

ture on the Pacific Coast during the 
past month. Although shortages con 
tinue to be complained of everywhere, 
jobbers in many lines report a greate! 
volume of electrical merchandis 
shipped to dealers during first half of 
1946 than during equivalent period ot 
1940 

In lines where establishment of many 
new dealers, with no preference given 
to old, has spread the allotment thin 
individual cases of real suffering can be 
reported. Others admit selling mort 
than before the war. The feeling o1 
shortage however, becaus« 
they start with empty shelves and new 


persists, 


appliances disappear as soon as re 
ceived, “An $8,000) monthly total” 
for one small San Francisco subur 
ban dealer, “business up 40 per cent” 
from a Salem, Oregon, firm, “only 10 
to 20 per cent of our pre-war totals”, 
from a Northwestern furniture outlet, 
ire typical variations. One Portland 
dealer, loyal to one line, is almost 
without merchandise. Deliveries are 
poor in most western localities. Deal 
ers near jobbers seem to pick up small 
appliances, while those in outlying dis 
tricts report no deliveries at all in this 
field 
Parts Deliveries Vary 

Parts deliveries are reported bette: 
in such divergent places as Spokane 
and San Diego, though central Califor 
nia firms doing extensive service work 
report some shortages. Radios in job 
bing centers are available in table sets, 
though these frequently arrive with- 
out tubes. Necessity of repair work 
before selling on practically all appli 
ances lessens an already deficient mar 
gin. Consoles are difficult to obtain 
From rural districts of Oregon and 
trom Montana comes word that radios 
are available in sample only. 

Dealers are still opening in butte, 
a few already shutting down. They 
seem to be letting salesmen vo rather 
than hiring. Most jobbers report some 
loss of dealers of the 


class. 


“opportunist” 
From San Diego comes word 
that auto dealers, unable to obtain cars, 
have recently been trying to obtain 
electrical lines to fill otherwise empty 
salesrooms. Present low margins 
leave profits only because selling com 
missions and advertising are omitted, 
but as explained by one Fresno dealer, 
furnish no leeway for the hiring and 
training of salesmen in advance of need 
(CONTINUED ON NEXT PAGE) 


PAGE 


| | 
> 
? 
0 
4 
5 
95 
19 
35 
— | 


THE NATIONAL APPLIANCE AND RADIO PICTURE 


(CONTINUED FROM PREVIOUS PAGE) 


THE EAST 
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tubes very scarce throughout area 
Along coastline, service volume is off 
on some items for seasonal reasons 
There also is a disposition on the part 
of many appliance dealers not to push 
service because they now are making 
a fair number of installations and do 
not propose to imcrease service per 
sonnel to cover both ends 

Only evidence of price cutting so far 
uncovered has been by newcomers in 
field who have been forced out of busi- 
ness and wished to cash in quickly 
on floor merchandise. It has had littl 


effect on others 
The Rent Situation 


live rent situation is generally de 
scribed as somewhere between “ter 
rific’ and “fantastic.” Nevertheless, 
some additional outlets still are being 
opened, often by established dealers 
who are reaching out in a decentrali- 
zation move. Fewer newcomers now 
are entering field than last month 
Failures, for most part, are confined to 


smaller shops, a fair percentage of 
them originally having been opened by 
former servicemen with little experi- 
ence in the business Actual rate of 
such failures is said to be lower than 
previous month 

Although time payment terms are 
available, few customers inquire about 
them. Less than 5 percent of purchases 
Dealers 


ontinue to pay on the line, or very 


are covered by time paper 


close to it, for heavy appliance stocks 
Despite continued secarcities, par 

ticularly in requiring 

motors, many dealers report May was 


appliances 


a good month on total sales volume 
Records, radios and batteries were 
Withal, the 


net has been very disappointing and 


factors in this showing 


some dealers assert they will be unable 
to show any profit when forced into 
outside selling unless there is a 
change in existing margins 

Television gained a host of new 
friends and strong backers as a result 
of the program covering the Louis 
Conn fight Reception was considered 


excellent 
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It carries a full line that has had 
no deliveries on account of the strike 
Some 20 refrigerators of other makes 
have been wheeled across its threshold 
since VJ day last August. None have 
come in since February 15. The firm 
has received two cleaners and one elec 
tric range 

On radio this store carries eight 
brands. One newcomer in radio, sens 
ing the store’s value as an outlet, has 
come through with 40 combinations 
\ top brand has delivered 10 sets, 9 
small and 1 console Another bi 
name has ponied up with 8 small radios 


ind 6 combinatiton- 
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You find that net profit has been 
squeezed from 2 to 4 per cent, accord 
ing to Houston, Texas. Rents have 
jumped from 50 per cent more to 
double of what they were in 1941 
This is true in Dallas, Tex., Lincoln. 
Neb., Muncie, Ind., Chicago and all 
points west You can’t move, for 
most towns are jampacked. 


Bright Side 


Silver lining to this situation is the 
fact that you can sell without sales- 
men. Few stores have employed any 
at all 

The repair business is as booming 
as eve! Help in this department is 
easing as G.Ls come wandering back. 
It is resulting in some new ramifica- 
tions that will be commented upon 
lower in this column 

Nearly every store has some other 
lines which are carrying the overhead 
load. You meet stovepipe, paint, un 
painted furniture, baby buggies, pic- 
tures, mirrors, waxes, and, for that 
matter, everything that deals with the 
home. In fact one dealer is using his 
rare appliances as “bait” to get tract 


Cash on Barrel Head 


Repair work is beloved as it is a 
cash on the barrel head business, acid 
sells itself. In fact virtually all sales 
are cash or thirty days open account 
Local banks are snapping eagerly at 
appliance paper. Contest is going t» 
arise between these banks and na 
tional finance imstitutions, with favor 
going to outfits that pin least liability 
on dealers Dealers want collections 
te come through their stores, but don't 
otton to full responsibility for paper 
vhich local banks want them to carry 

While the homecoming G.Ls are 
naked of home equipment dealers seem 
to think it better to sell them a piece 
it a time, rather than outfit a home for 


them. The shouting about home build- 
ing tor ex-soldiers strikes storekeep- 
ers as idioti They have not the 


money, even with U. S. help 
New Outlets 


Muncie had about 40 major appli 
ance outlets before the war and the 
list has grown to around 50. New ones 
Lafayette 
has jumped trom 10 to 18. Growth here 
ias stopped also. In Dallas, Texas, 
new stores are coming in, but it is 
predicted they will have used up their 
cating money by Autumn. Lincoln, 
Neb., and Houston also report firms 
both opening and folding 


have stopped coming in 


Major peevishness of dealers is the 
tendency of distributors to stock morn- 
ing glory stores before giving old cus- 
tomers enough to run on. This dis- 
tributors defend by saying they don’t 
know who they can count on for outlets. 
Dealers retaliate by taking on addi- 
tional lines. In Lafayette, one dealer 
vho had a line exclusively for a long 
time, found a new outlet opened up. 
“I’ve done everything you asked me 
to im the past, and can’t understand 
this move,” he said. “In the future 
we are going to carry other lines and 
divide our sales effort. I wonder if 
vou will be better off in the long run?” 

Everything seems to be tossed up 
tor grabs in the distribution picture 
l)istributors are taking on new outlets. 
dealers are going after several lines 
There are new faces everywhere, and 


it will be some time before we find 
who is who. Veteran firms are play- 
ing the cards close to the chest, and 
not letting go any non-electric mer- 
chandise that has turned a profit. 


Brand Preference 


One new swing can be reported. 
At first anything sold. It still does, 
although out in Lincoln, Neb., our 
correspondent sums it up by saying, 
“Believe trend is still toward known 
brands although many purchasers are 
not well enough informed to know 
the difference.” 

The public is beginning to wait for 
the line it wants. What enables it to 
do this is the service department. The 
old device can be satisiactorily re- 
paired and will do the job. There- 
fore the customer doesn't have to buy. 
One dealer tells of a poorly built line 
ot radios that are stickers; another 
has had trouble selling unknown irons 
Storekeepers of established reputation. 
believe they will have the inside track 
with advertised, established products 
Therefore, there isn’t nearly the wor- 
rying you might think you would en- 
counter in these hectic, fretful times. 


THE SOUTH 
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and air conditioning facilities. Dealers 
are doing the best they can with what 
is available, but deliveries of repair 
parts have shown little or no improve- 
ment 


Florida Leads Way 


Florida continues to lead the way 
in deliveries with Tennessee showing 
the most improvement In certain 
areas of the Tennessee Valley, even 
with cheap electricity, the dearth of 
appliances has caused many users to 
turn to gas ranges and heaters. 

Some utilities are finding the going 
tough in getting contractors to in 
stall electric wiring in new housing, 
even though prospective customers may 
prefer electrical homes. Chattanooga 
alone seems to have solved this matter 
in handy fashion, largely through the 
efforts of the municipal power board. 

\ slow return to normal is indicated 
in the increased number of buyers de- 
manding name brands. Dealers report 
a noticeable drop in those willing to 
take anything they can get. Some 
wholesalers believe this may be the 
result of customers having waited so 
long, they are willing to wait a bit 
longer in order to get what they want. 

The majority of sales are still on a 
cash basis, with a 30 to 60 day credit 
period also popular. The priority list 
is in evidence at almost every retail 
shop—first come, first served. There 
is no evidence of price cutting on pres- 
ent or future deliveries and little or no 
evidence of black market activities. 

Furniture and hardware firms, which 
form a majority of appliance dealers in 
the South, are not as strong in com- 
plaints against absorption margin 
squeeze as are dealers who handle no 
allied lines, probably because of better 
operating margin in these allied lines. 

The wild dash to get into the appli- 
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ance business, so evident in almost 
every state from Virginia to Louisiana 
in the past few months, seems to have 
slowed down to a walk. Observers in 
Florida say the number of new retail 
outlets opening in the past 30 days is 
less than half the number which opened 
in April. Alabama, Mississippi and 
South Carolina showed practically no 
new retail dealers, with the numb: : 
Georgia, Kentucky and North Carolina 
negligible. An occasional fold-up ‘as 
been noted in some areas. 

Dealers with side lines such as paint. 
houseware and hardware show little 
inclination to drop these lines. Many 
of them are still making expenses fron 
the sale of such items, along with re- 
pair and service work. Almost all re- 
tail dealers maintain service depart 
ments on a large scale. Employment 
of new salesmen is on a small scale but 
most dealers are working on plans for 
expansion in this field as soon as fea. 
ible. Some old, established firms are 
training ex-service men as apprentices 
under the G. I. Bill of Rights. 

The overall picture is still an opti 
mistic one throughout the South, with 
the majority of dealers expecting im- 
proved business in the immediate 
ture. 
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or for other forward looking promo 
tion. 

Jobbers are streamlining their or- 
ganizations, putting in labor saving 
equipment, such as unloading ma- 
chinery, and cutting office expense 
rather than sales force, to make the 
grade. There is some trouble reported 
from such diverse districts as Ogde1 
Phoenix, Medford and Spokane, of the 
appearance of “junk” merchandis 
such as hotplates and heaters. Thoug 
many localities of the West have sub 
standard appliance ordinances, these 
seem to have been relaxed somewhat 
on the basis of need, permitting some 
pretty poor looking material to be sold 


New Lines Get Acceptance 


Very few of the new lines such a- 
home freezers, clothes dryers, etc., hav: 
appeared in dealers’ stores, but where 
they have been received, they are said 
to have received good acceptance 
From Spokane comes the report that a 
marked increase of interest in walk-in 
boxes is being displayed by restaurants 
and food distributors. Portable types 
are most popular because the merchant 
wishes this equipment to be removal 
in case of lease termination. Intere>t 
also being shown in home and resta 
rant-type freezers. Some people whw 
have purchased small home freezers 
are already exploring trade-in possibili- 
ties with a view to obtaining mort 
capacity. Evaporative coolers reported 
hard to get in Arizona and California 
valley region on account of motor 
shortages. 

\lthough there is some talk of buy 
ers’ strike, this seems to mean chie!!y 
that the public is shopping a bit ard 
waiting for improvements. All ty; 
of merchandise find ready buyers +o 
far 
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With Company Names, Addresses and Trade Names 
Radio Directory starts on page 17 
Baker Ice Machine Co., Inc., Omaha, Century Engineering Corp., 401 Third St., Metal Arts Craftsmen, 653 Williams St., 
Ned. S. E., Cedar Rapids, Iowa Lake Geneva, Wis. ‘“Bar-B- Rite” 
s Carrier Corp., South Geddes St., Syracuse Conco Engineering Works, Mendota, III. Smith Co., Alva T., 161 W. Wisconsin 
1, N. 2a. “Carrier W eathermakers” “Conco Heat’ Ave., Milwaukee 3, Wis. 
Connor Engineering Corp., W. B., 114 East Curtis Refrigerator Machine Div., Curtis Coroaire Heater Corp., 1422 Euclid Ave., 
2nd St., New York 16, N. Y. “Dorex Mig. Co., 1905 Kienlen Ave., St. Louis Cleveland 15, Ohio. 
“Kno Drait” Wast <0, Mo. “Curtis” Electrol Burner Mig. Co., Inc., 22 Union 
Research Products Corp., 1015 E ne 8 Frick Co., Waynesboro, Pa. “Frick” Ave., Rutherford, N. J. BLANKETS (Electric) 
ME Madison 3, Wis. Research ne idaire Div. General Corp., 300 Gilbert & Barker Mig. Co., W est Springfield, 

r Filter iylor St ayton 1, Ohio Mass. ‘“Gilbarco” “Ballard,” “Esso” Battle C Equ t Co., 32 North 
ogers Diesel and Aircraft Corp., 1120 Leg General Electric Co., 5 Lawrence St., Harvey Whip-le, Inc., 55 Emery St., Coach, h “Bat. 
gett Ave., New br 59, N. Y. “Glyco- Bloomfield, N. J. “General Electric”’ Springfield, Mass. “Master Kraft” tle Creek” 
lizer’ (Air izer) Engineering & Co. S, Holland Furnace Co., 491 Columbia Ave., General Electric Co., 1285 Boston Ave., 

Sturtevan De enth St., St. Louis 4 o. “Gemco” Holland, Mich. Brid € “General Elec- 
Electric Corp., Hyde Park, Boston, General Refrigeration Div. Yates. Jaden Mfg. Co., Hastings, Neb. 
Mass. “Precipitron”’ (Air Cleaner) can Machine Co., Beloit, Wis. GR” Norge Heat Div., Borg-Warner Corp., 574 Landers, Frary & Clark, New Britain, 
Governair Corp., 617-31 N. W. 2, Okla- E. Woodbridge St., Detroit 26, Mich. Conn. “Universal” . 
_homa City 1, Okla. “Governair” ‘ Nu-way Corp., 2416 Fourth Ave., Rock McGrath St. Paul Co., 242 East Sth St., 
AIR CONDITIONERS (Portable Kauffman w. Island, Til. Wavy” A St. Paul 1, Minn. 
Pine St., St. Louis 8, Mo. ‘“Kauffman’’ Ray Oil Burner Co., 401-499 Berna ve., North Elect Co., 5224 N. Kedzie Ave., 
Room Cooler) McQuay Inc., 1600 N. E. Broadway St., San Francisco 12, Calif. “Ray Oil Fur- ‘Chicago 
: Minneapolis 13, Minn nace’ Ss Co.. Elect Blanket Div.. 1 
a - ‘ omm ectron t 1V., 
oe Philco Tioga and C Sts., Philadel- Rudy Furnace Co., Dowagiac, Mich. New York. Y. “Sim- 
: “De. phia 34, Pa. “Philco” Super Oil Heater Sales Co., 613 Connecticut ” 
Cater’ Pleasantaire Tower Bldg., Wash- Blvd., East Hartford, Conn. Electric Corp Mansfield, 
ireul tors & Devices Mfg. Cor 22 Rose ington 5, D. C. “Pleasantaire”’ Timken Silent Automatic Div., 100 Clark Ohio 
Sturtevant Co., B. F., Div. Westinghouse Ave., Detroit 32, Mich. “Timken Silent 
Ma E Morris St Plectric Corp., Hyde Park, Boston, Automatic” on 
: Jay Home Equipment Co., Inc., 
. . Trane Co., La Crosse, Wis. Glasgow Ave., Fort Wayne 4, Ind, il ing) 
Conp.. 308 United States Air Conditioning Corp., Min- Williams Oil-O-Matic Div... Eureka Wil- BOILERS (Oil Burning 
we eckein” Ca. die Conditioning neapolis 14. Minn. liams Corp.. 1201 East Bell, Blooming- Airtemp Div. Chrysler Corp., 1119 Leo St 
5 Lawrence St., Bloomfield, N. J 5600 Wal- ton, Ill. “Oil-O-Matic” Dayton, Ohio. “Chrysler Airtemp” 
aden Mfg. Co., Hastings, Neb. “Jaden” Vilas’ Gowan teas we Ches Anchor Post Fence Co., 6711 i; astern 
Lau Blower  Co., Dayton 7, Ohio York Corp.. York, Pa. “Yorkaire’ Associated Products Co.. 275 W. Market Aubura” B Cc 23 
“Niteaire” St.. Ak Oh Automatic Burner Corp., 1823 arro 
Me Quay, Inc., 1600 N. E. Broadway St., AIR CONDITIONERS, WINTER tenis Wes Mite Ce Clesttend, Ave., Chicago 12, Ill. “ABC 
Mir ineapolis 13, Minn . Ohio. ‘“Lemco Products” Beckett Engineering Co., R. W., 960 W. 
Norge Div., Borg-Warner Corp., 670 E. Ai Cor Rd., Elyria, Ohio. “Beckett 
_, Woodbridge, Detroit 26, Mich. t avton 1, Ohio. “Chrysler Air- modore”’ 
acific Mfg. Corp., 5308 Blanche Ave., temp” BARBECUERS (Home) Centur Engineering Corp., 401 Third St., 
Cleveland 4, Ohio. American Stove Co., Lorain Div., 1200 E, Cedar Rapids, “Century” 
hileo Corp., Tioga & C Sts., Philadelphia Long Ave., Lorain, Ohio. ‘Quick-Heat” Excel Manufacturing Corp.. 20th & Wal- Cloveiena Steel Products, 7306 Madison 
34, Pa “Phileo York’ Anchor Post Fence Co., 6711 Eastern Ave., nut Sts., Muncie, Ind. “Excel” _ Ave., Cleveland, Ohio. 
Sturtevant Co., B. F., Div Westinghouse _ Baltimore, Md._ “Fluid Heat” General Die and Stamping Co., 262-272 Delco Appliance Div., General Motors 
Electric Corp., Hyde Park, Boston, Calesco Co., 58 Buffum St., Lynn, Mass Mott St., New Vern 42, N. ¥. “Kew Corp., 391 Lyell Ave., Rochester 1 
_ Mass. ‘“‘Mobilaire”’ “Calesco” son Electric Barb-B-Q” N. Y. “Delco” 
‘nited States Air Conditioning Corp., Min Eastern Oil & Equip. Co. P wtland 
neapolis 14, Minn. “‘usAITRco” 1, Me. “Easternoil” 
Viking M anufacturing Corp., 1747 Chester Electrol Burner Manufacturing Co., Inc. 
jel Cleveland 14, Ohio. “Viking’”’ 22 Union Ave.. Rutherford, N. J 
Gar Wood Industries, Inc Detroit 11, 
Mich. 
AIR CONDITIONERS (Evaporative General Electric Co., Lawrence St. 
nibert & arker g. es pring- 
Mass “Gilt , “Ballard,” 
Co., Dallas, Texas THIS DIRE Harvey-Whipple Inc., 55 Emery St., 
ModernAire Springfield 1, M “Master Kraft” 
Mountain States Equipment Co., 1238 Hed une 3000 W. Monts ane St. Milwaukee, 
_dSpeer Blvd., Denver, Colo “‘Airex’ Wis. “Heil” 
dimer Mfg. Corp., Phoenix, Ariz. “Sno: This directory of manufacturers of electrical appliances Heritage Coal & Stoker Co.. 105 East 63rd 
Russell Electric Co., 340 Huron St. Chi- and radio, is as complete as possible. It is confined to fee ie i wen 106th 
St., Cleveland 11, Ohio “Tror *ire- 
Thermador Electrical Mfg. Co.. 5119 Dis- household products with the exception of a few classifi- tos : 
trict Blvd., Los Angeles 22, Calif Tohnson Co.. T.. 940 Arlington St., Oak- 
Trane Co., La Crosse, Wis - sin cations which, while not domestic, are merchandised “and, Cal. “Laddi.”” “Selectair” 
United States Air Conditio ming Corp., Min- “ a ° Kleen Heet. Inc.. 1823 Carroll Ave.. Chi- 
neapolis 14. Minn. “usATRco Evaporative through the retail trade. Any omissions that exist are due Sco 12. ill. “Kleen Heet 
_.Kooler-aire,”” “‘Kold-aire”’ etroleum. Heat & Power Co.. Stamford, 
tlity Appliance Corp., 4851 S. Alameda to the fact that the information could not be procured, oa, = ve 
St. Los Angeles 11, Cali smken Silent Automatic Div.. 100 Clark 
‘oung Radiator Co., 709 S. Marquette after repeated requests, from the manufacturers. The Ee rien Shak 
St. Racine, Wis. ‘“Streamaire” di ith ddi f h Automatic” 
present directory is a revision, wi additions, of the Coro. 6, Bax 
AIR CONDITIONERS, SUMMER classified directory published in July, 1941. States Radiator Corp.. Detrelt, 
Mich. “Sunray” 
Airtemp Div., Chrysler Corp., 1119 Leo Wayne Home Equipment Co Inc., 801 
St, Dayton 1, Ohio. “Chrysler Air- Glasgow Ave., Ft. Wayne 4, Ind. 
temn” “Wayne” 
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CLASSIFIED DIRECTORY OF APPLIANCE MANUFACTURERS 


Hamilton Beach Co., Div., Scovill Mfg. 
ton 


BOILERS (Oil Burning) 


CABINETS—See Kitchens, Units and 
Holland- Rieger Div., “Apex Rotarex Corp., 


il Heating Co., Inc., Mason St., 
and Stamping Co., 270 Interstate Corp., 


» Milwaukee 1, Wis. 


lustries of America, Co. Frary & Clark, New Britain, 


Toledo 6, Ohio.’ 


CHIMES (Door) 


Auth Electric Co., . 

Long Island City 1, N. Y. 
Caroltone Chimes Co., Manchester, Conn. 
Deagan, Inc., J. C., Berteau & Ravenswood 


Con 
Electric Co., 
Chet Corp., 


Monitor ‘Equipment ll , 640 West 249th 

, Riverdale-on-Hudson, New York 63, 

Mont &. Morrill, Church St., New York 
or 

, 400 W; Madison St., Chicago 


3212 


Furnace Co., Des Moines, 


Devalera Designers & Manufacturers, National Stampin 


3669 S ig 
669 S. Michigan teau Ave.. “Chica, Ill. 


Co., 1734 Ivanhoe Rd., 


“Sell Manufacturing Co., Minerva, 


“Products Co., Inc., 
N. Y. Scott 
Mello hime. & Corp., 
North Bank, Mer- 
Blvd., Springfield 2, Mass. 


CLEANERS, VACUUM (Hand Type) 
Apex Rotarex Corp., 


Cleveland 10, Ohio. 
Birtman Electric Co., 


Heritag ze Coal & Stoker Co » 105 East 63rd _ Combination , Clock & Door 


Box 307 Terminal 

Co. Inc., Spring 

4140 Fullerton Ave., 

CHURNS (Butter) 

Sureka Williams Corp, 6060 
Mi 


_ Con Cleaning System 


Erector "Square, New 


“Hamilton Beach” 


5600 W. Roosevelt 
i Apex Rotarex Corp., 


Belt: Rieger Div, 


Gerotor May Corp.. 


CLEANERS VACUUM (Cylinder 


Ra unsas City, Mo. »,1734 Ivanhoe Rd., Cleveland 


Borg arner Corp. 6650 S. Narragansett 


Electrolux Inc., 500 Fifth Ave., New York, 


Eureka W atone Corp. , 6060 
ich, “E 


CLIPPERS (Hedge) 


ranklin-M¢ Allister Corp., 
BURNERS (Oil!) 
“General Electric” M: rnufacturing 


Mig. Co., 


Chicago 39, 
Corp., 


Schartow Iron Products Co., 


Monitor Equipment Corp., 640 West 249th 
New York 63, 


« Corp., 401 Third St., Barr Manufacturing Co., Weedsport, N 


CLEANERS, VACUUM (Floor Type) 


Clock Products Co., 55 E. Washington St. 


Atlantic Ave., Bos ‘o., Inc., 706 Sixth Ave., 
¥. 


Birtman Electric Co., "4140 Fallerton Ave.. 
; 3 4 i Gibraltar Mig. Co., "403 Communipaw ‘Ave. 
6650 S. Narragansett 
Ave., fm 38, Tl. lac” . M.M., Allentown, Pa 
Cooper Heatm aster” 391 Lyell ina. Rochester 1, N. Hammond Instrument Co., 2 
ern Ave., Chicago 18, Til. 
Eureka Div., Eureka Williams Corp., 
i , Minneapolis 14, Minn. 
Complete Home Cleaning System” Clock. "Co., i 
, Waterbury, Conn. 
2 7 McClintock Co. .» 135 Lyndale, Minneapolis, 
“General Electric” Mi 
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LOCKS (C 


filler Clock 
Howard M 
nitor Equi 
st, Riverd: 


cimnati | 


sions Cloch 


field Inst 
ando Rd., 


eldon Clocl 
cago, 
echron In 
tclox La! 
arm, tim 
Wife 
mford, 


OFFEE MA 
sted Mfg. 
et 


Glass | 
Salle 
ss Rod” 
er, Inc., 
Brooklyn 1 
ral Const 
estern Ay 
Lyric” 
eral Elect 
Bridgeport 
ford Pro 
St., Chi 
t Resistar 
. New 
Shaw Co 
nes St., 
state Ele 
tk, Chica 
Product 


edo, Ohi 
nghouse 
rth St., 


OFFEE MI 
rt Mfg. 
io. “Rit 

OOKERS | 


xseraft Ce 
‘adison 3, 


sning, Bov 
fanning | 


DOKERS, 
Engine: 


Chicago 
erty Elect: 


Ny 


MOLERS | 


‘rean Re 

Third 
American 
al Cooler ( 


‘ 
Electrol Burner Manufacturing Co., Inc., York-Shipley, Inc., York, Pa. 
= 22 Lnion Ave., Rutherford, N. J 
ont. Enterprise Oil Burner Co., 18th & Florida, 
, San Francisco, Cal. “Enterprise” 
Williams Oil-O-Matic Div., Eureka Wil- Evenheet Burner Co., 23 Clark St., « Haven 
liams Corp., 1201 E. Bell, Bloomington, Paterson, N anton, Ohio Conn. “Ne 
“Oil-O-Matic” Fairfield O vere Clock 
York-Shipley, Inc., York, Pa. Greenw 2600 W. Im. a 
I lorer ndo, Calif ular nis 
BROILERS 
e, Conn 
AI Thomas 
me Inst: 
Dearborn Industries, 500 N. Dearborn, Grant Oil Burner | - Communipaw 
Chicago, Ill Ave., Jersey G 
Everedy Co 8 Est St., Frederick, Md. Green Colonial 
“Everedy Speedy-Clean” lowa. “Greet 
Faraday Electric Corp., Adrian, Mich. Hall-Neal Dacnnce Co., 1324 N. Capitol 
“Broilmaster” Ay s 7 “Hall-Neal 
Farber, Inc., S. W., 141 Fifth St.. Brook. + ol lianapoli » Ind. Ha eal 
11, g- Co., 1770 Ber- “Goldentone” ( 
“Hardinge” Edwards & Co., Inc., Norwalk, Conn. Pr 
Chicago 15, Ill Avery Farm Ma- “Edwards” 
Gill Electric Manuf chinery Co., Peoria 2, Ill. “Hart” & Faraday Electric Corp., Adrian, Mich. 
E. Citrus Ave., Redlands, Calif “Hart Oil Heat” “Far] Rexair, Inc., Fisher Building, Detroit 2 
Gibraltar | Mig. “Co., 403’ Communipaw Harvey-Whipple. Inc., 55 Emery  St., Libert 
Ave., Jersey City, N. J Springfield 1, Mass. ‘Master Kraft” ) > St., Rahway, 
"| Homecraft Electronic Produc ts, 1208 So. Hayward Manufacturing Co., 505 Court oom” 
Kedzie Ave., Chicago 2 Ill. St., Brooklyn, N. Y Locust Ave., 
International Appliance Co., 2 East 23rd Heating Distributors Co., 202 South 9th irby Vacuum 
St.. New York 10, N. Y. “Broiler St., La Crosse, Wis. “Sunaire” 
King”’ Heil vo.. 3000 W. Montana St., Milwau- 53 Page 
Koral Electric Mfg. Co. 43-22 Van Dam 
St., Long Island City , 
Lehmar Bros Silverware Corp., 197 
Grand St., New York, N. Y “Kro- ome 
master” 7000 lowa A 
Manning, Bowman & sens Meriden, Conn International Oil 
“Manning Bowman” and Park Ave 
Marlun Mig. ¢ Inc., 37 East 21st St., nationa 
New York 10, N. Y. “Ritz” Iron Fireman M 
National Enameling and Stamping Co., St.. Cleveland 
; ) North 12th St., Milwaukee 1, Wis Tohnson Co.. S. 1 
““Nesco” land, Calif. 
Naxon Utilities Corp., 2101 W. Walnut Inc 
St., Cl icag 12, Ill “Naxon Broilroas- cago 12, Ill. “Kleen Heat Dazey Churn & Mfg. Co., 4315 Warne ‘ / 
fi 5. , Naxon Broilserver’’, Naxon Korth Oj] Burner Corp., 123 Hawthorne Ave., St. Louis 7, Mo. “*Dazey” Ge » Cleve 
dt., Roselle Park, N. J Smith Mfg. Co., John J., P. O. Box 273, 
Ag Hat, Laco Oil Burner Co., Griswold, Iowa. "MeDononah, Ga. “Ideal” (Portable) General Electric St. 
, St. New “Laco” Southern Electric Products, P. O. Box 2, Paul 2 
Practical Electric Products Inc., 330 East Little Burner Co., Inc., H. C., Second & 406, Anderson, S. C.  “Dixie-Maid” Gilbert Co., A. le El : 
on 1 , New York SI, N. Y. Lin oln St., San Rafael, Calif. “H. C Standard Churn Co., Wapakoneta, Ohio Haven 6, Cont cago S,, 
1k-t-Ka Little” “Standard” 
Precisior Metal Products Co.., 79.09 Malleable Tror Fittines C B ford tandard tor Equiy 
Island Mason Machine Co., 821 Mason Ave Keone weeper vat 
Prevore Electric Mfg. Co., 122 18th St., York. Pa. “Mclivaine” Chine & Co., 4460 Landers, Frary & Clark, New Britain, 
Brooklyn 5, N. Y. “Prevore” May Oil wurner Div., ‘Finney Ave., St. Louis 13, Mo. “Re- Conn. “Universal” . Lake S 
Rival Mfg. Co., Westport Bank Bldg., Marvland Ave. & Olive St., Baltimore liable Deluxe and Ideal” ; Morrow Co., The, 400 W. Madison St, ss” 
Kansas City 2, Mo. “Broil-O-Mat” 3, Md. “Ouiet Mav” aio Chicago 6, Ill. ‘*Morrow” tor Elect 
Rochester Kimmel Co., 167 St. Paul Micro-Westco, Inc., Bettendorf, Iowa Wayne, Ind Ave 
Street, Rochester 4, N.Y, “Broilrite” “Bettendor{” rocta 
Stern Brown Inc., 42-24 Orchard St., Lone Miller Manufactur ridan Elec 
island City 1, N. Y¥. “Super Star”, Woodland Ave Ave., ¢ 
“Duall” National Airoi Co... 80 
Swartzbaugh Mfg. Co., 1336 W. Bancroft Sedgle Ave.. Scott & Fetzer Co.. 11401 Locust Ave. Silex,” “S 
; __ St., Toledo 6, Ohio Norge Heat Div.. Cleveland 2, Ohio. “Kirby Vacuum eam Cor 
Thermo-Bro ler Co., 1465 Broadway, New E. Woodbridge Cleaner System” — : ago 50, 
; York, N.Y , Nu-Way Corp., 2416 Fourth Ave., Rock Electr Vacuum Cleaner Div., General Westinghouse Electric Corp., 653 Page Co., 41€ 
Putt Co., 4107 Willys Pkwy., Box 54, Island, I! “Nu-Way” F Electr ( 1734 Ivanhoe Rd., Cleve- Blvd., Springfield 2, Mass. ‘“‘Westing- 
toledo, Ohio Oil Electr ( 171 Fourth Ave. S.. Mi house” 
Tuttle & Co., H. W., Adrian, Mich. Minneapolis 4. Minn “Oil Electric’ Whisk-Brush Vacuum Machine Co., 11 
_"“Swanee” Petroleum Heat & Power Co., Stamford West 30th St.. New York 1, N. 
Union Products Mfg. Co., 35 Park Place, Conn. “Petre 7 ‘ | “Super Little Wonder’ (electric whisk 
New York 7, N. Y. “Astor” Progressive Oil Burner Co., 1934 Riverside brush & sanitator) 
sve., Minneapolis. Minr 
BRUSH (Hair) Ray Oil Burner Co., 401 Bernal Ave., I St., Jack- Po 
H M 135 I ‘ Sar ] Calif. “R 
Pa. “Little 
20 W. Taylor 
‘Doyle Cyclo- 
American Radiator & Standard Sanitary Mir neapolis, Minn. “Shedlov Stream Hamilton Beach Co., Div  Scov Mfe J., Manitowoc, 
Corp., P. O. Box 1226, Pittsburgh 30, ned Co., Racine, W 18. Corp.. 584-49 W. 
P Silent Glow © Burner ¢ orp.. 1477 Park Health-Mor Inc., 2 Il “Pincor” po 
Anchor Post Fence Co., 6711 Eastern Ave., St., Hartfor font “Silent Glow” _ Chicago 1, Ill. “E Pneumatic Tool Co., 
Baltimore. M “Fluid Heat’ silent Sioux © Burner Corp., Orange Holland-Rieger Div., e., Chicago 14, Ill. 
Automat Burner Corp., 1823 Carroll City, low Silent Sioux” Sandusky, — 
Ave., ( ago 12, 11. “ABC” Simplex Oi] Heating Corp., 11 Park Place, Landers, Frary & Clas New ritatr Racine, Wis. 
River Rd., Elyria, Ohio. “Beckett Stoker King Mfg. Co.. Box 148, Thompson Skilsaw, Inc., 5033 N. Elston Ave., Chi 
Commodore Tic Oil King as cago 30, Ill. “Electrimmer” 
, Bethlehem Foundry & Machine Co., 225 Summernest Co Hamilton, Mo. Sum- - D Ganavel Syracuse Toolectric Mfg. Corp., 1720 No 
W. Second St., Bethlehem, Pa. “Beth. merheat Premier Vacuum Cleaner Div., Genera Syracuse, N. ¥. “Hele 
elem’ Sun-Fire Stoker Corp., 802 E. Eighth St., Electric Co., 1734 Ivanhoe Rd., Cleve- Syracuse, N. ¥ 
Cale » Corp., 58 Buffum St., Lynn, Mass. New Albany, Ind Sun-Fire” land 10, Ohio “Premier” * 
( sco Sundstrand Engineering Co., 1327 7th St., Westinghouse Electric Corp., 653 Page CLOCKS 
Calor Burner Corp., 1477 Park St., Hart- Rockford, I. “Sundstrand” ‘ Blvd., Springfield 2, Mass. ‘“‘Westing 
Cons super Heater Sales Co., 613 Connect 
Century Engineering ' ‘ St 
S.} Cedar Rapids, towa entury ; 
Chalmers Oil Burner Co., 318 1st Ave. N., Timken Silent Automatic Div.. 100 Clark 3 i 
Minneapolis 1, Minn “Chalmers” Ave., Detroit 32, Mich. “Timken Silent Air-\ Electr A ance Corp., 101 PO 
Chandler Cedar Rapids, low \utomat: bu Ave Foledo 1. Ohio Pian 
or Ave., ( lor t M I 
heet”’ Si R 
Cenco Engir Bilt” 
onco’ Div., 
solidated ‘oodbridge 
rable Elev 
Cooner & Ce “Pelco 
field, Mas ES Produc 
Crane Co  Fixtu 
Se ‘ARDER 
Aon 
Eastern O71 
“Easternoil” CTRIC 
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CLASSIFIED DIRECTORY OF 


APPLIANCE MANUFACTURERS 


tiler Clock Co.. 


LOCKS (Cont.) 


Howard, Zeeland, Mich. 
How ird Miller’’ 
itor Equipment Corp., 640 West ao 
St Riverdale-on- -Hudson, New York 6 


‘Yiaven Clock Co., 

Conn. Haven” 
vere Clock Co., McMillan at Dover, 
cinnati 6, Ohio. (mantle chime & 
ibular chiming floor clocks) 

sions Clock Co., 61 E. Main St., Forest- 

e, Conn. 

Thomas Clocks, Division General 
fime Instruments Corp., Thomaston, 
yn. “Seth Thomas” 
field Instrument Co., 3907 San Fer- 
undo Rd., Glendale 4, Calif. “Grand- 


cidon Clock Corp., 37 S. Wabash Ave., 


New Haven 4, 


cago, Ill. he Treasure” 

echron Inc., Ashland, Mass. “Tele- 
ron” 

sclox LaSalle-Peru, Tll. “Westclox” 


arm, time, wall types) 
slow Mig, Co., 114 Manhattan St., 
mford, Conn. 


OFFEE MAKERS 


sted Mfg. Co., Fostoria, Ohio. “Coffee- 
et 
Glass Coffee Brewer Co., 221 N. 
+ St., Chicago 1, Ill. “Cory 
iss Rod” 


er, Inc., S. W., 141 S. Fifth St., 

Brooklyn 11, N. Y. “Coffee Robot” 

ral Consumer Products, Inc., 4619 N. 
estern Ave., Chicago 25, Ill. ‘“‘Magic- 
Lyric” 

eral Electric Co., 1285 Boston Ave., 

sridgeport 2, Conn. “General Electric” 
_ Products Corp., 308 W. Washing- 

Chicago 6, Ill. “Cafex’’ 
t Resistant Glass Corp., 5 West 20th 
New York 11, 
Shaw Co., (V aculator), 311 N. Des- 
nes St., Chicago 6, Ill. “Vaculator”’ 
state Electrical Supply Co., 4754-56 
tk, Chicago 40, IIl. 
Products Co., 222 W. 
“Kent” 


Paul Co., 242 East Sth St., 
Paul 1, Minn. (metal) 

le Electric Co., 36 S. State St., 
cago 3, Ill. “Miracle” (metal only) 
tor Equipment Corp., 640 West 249th 
Riverdale-on-Hudson, New York 63, 


Monroe St., 


Y 
nal Stamping & Electric Works, 3212 


St., Chicago 24, Ill. “White 
tor Electric Co., 3rd St. & Hunting 
rk Ave., Philadelphia 0, Ps. 
‘rocta”? 


ridan Electronics Corp., 2850 S. 
a , Chicago 16, iil. “Vor 
. 80 Pliny St., Hartford 2 ees. 
lex, “Saratoga” 


sam Corp., 5600 W. Roosevelt Rd., 
ago 50, Ill. “Sunbeam Coffeemaster” 
Co., 4107 Willys Parkway, Box 54, 
lo, Ohio 

nghouse Electric Corp., 246 E. 
ith St., Mansfield, Ohio. ‘“Westing- 


OFFEE MILLS 


rt Mfg. Co., KitchenAid Div., 
io. “KitchenAid” 


Troy, 


DOKERS (Egg) 


scraft Co., 1007 E. W ashington Ave., 
lison 3, Wis. “Hankscratt,’ “Egg: 


sing, Bowman & Co., Meridan, Conn. 
fanning Bowman Pioneer” 


DOKERS, FOOD (Deepwell) 


429 W. Superior 
Volcano’ 
ey , Indianapolis 2, 


Engineering Co, 
Chicago, Ill 
etty Electric Co., 


YOLERS (Beverage) 


Refrigerator & Machine, Inc., 
Third St., N., Minneapolis, Minn. 
merican Arid-Air Bottle Coolers” 

in Corp., 2953 Easton, St. Louis 


an Refrigerator Co., 235 N. Broad St., 
iladelphia 7, Pa. 

Bier-bilt Refrigeration Mfg. Co.. 920 

mn St., St. Louis 7, Mo. “Master 
“ge Div., 


Borg-Warner Corp., 670 E. 

‘codbridge, Detroit 26, Mich. 

rable Elevator Mfg. Co., Bloomington, 
*Pelco” 

KS Products Co., Lima,. Ohio. 


‘ Fixture Corp., Niles, Mich. 
‘ARDER Freez” 
tow Mfg. Co., Erie, Pa. 


ed Refrigerator Mfg. Co., Inc., 350 
vert St., St. Paul 1, Minn. “Dry-Kool” 
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COOLERS (Milk) 


Anderson - Co., Ben H., 51 N. Dick- 
inson St., Madison 3, Wis. 

Esco Cabinet Co., Biddle St., 
Chester, Pa. “Esco” 

Frigidaire Div., General Motors Corp., 300 
Taylor St., Dayton 1, Ohio. 

Master-Bilt "Refrigeration Mfg. 920 


West 


ws St., St. Louis 7, Mo. ie 

ilt”’ 

Westinghouse Electric ow 653 Page 
Boulevard, Springfield 2, Mass. 


Wilson Cabinet Co., Smyrna, Del. 


COOLERS (Room) 

See Air Conditioners 

COOLERS (Walk-in) 

Amana Society, Refrigeration Div., Amana, 
lowa “Amana” 

American Refrigerator & Machine, Inc., 
2700 University Ave., N. E., Minneapolis, 
Minn. “American” 

Masterfreeze Corp., Sister Bay, Wis. 

Tyler Fixture Corp., Niles, Mich 
“HARDER Freez” 

United Refrigerator Mfg. Co., Inc., 350 
Robert St., St. Paul 1, Minn. 


COOLERS (Water) 


Canaday Cooler Co., 154 West 14th St., 
New York, N. Y. (Sole Dist Frigidaire 
Water Cooler) 

Coolstream Corp., 236-240 

rooklyn 17, N. Y 

Copel: and Refrigerator Corp., 

“Copeland” 


Butler St., 
Sidney, Ohio. 


Cordley & Hayes, 443 Fourth Ave., New 
York 16, N. Y. “Cordley’”’ 

Ebco Manufacturing Co., 401 W. 
Columbus 8, Ohio. “Ebco,” 
“Kelvinator Ebco Built” 

Frigidaire Division, General Motors Sales 
Corp., Dayton 1, Ohio. “Frigidaire” 

General Electric Co., 1285 Boston Ave., 
Bridgeport 2, Conn. “General Electric” 

Iceberg Corp., 31 Thompson St., Spring- 
field, Mass. “Iceberg” 

Norge Division, Borg-Warner Corp., 670 
E. Woodbridge St., Detroit 26, Mich. 
Puro Filter Corp. of America, 440 Lafayette 

St., New York 3, N. Y. 

Revelation Co. Div. of Interstate Engineer- 
ing Corp., 2600 W. Imperial Highway, 
El Segundo, Calif. “Revelation” 

Sunroc Refrigeration Corp., Glen Riddle, 
Pa. “Sunroc’’ 

Taylor Co., Halsey, 137 North St., War- 
ren, Ohio. “Halsey Taylor’ 

Uniflow Manufacturing Co., Erie, Pa. 

Westinghouse Electric Corp., 653 Page 
Boulevard, Springfield 2, Mass. “West- 

inghouse”’ 


CORDS (Appliance) 


Town, 
“Oasis,” 


Associated Manufacturers Co., Inc.. 
Federal St., San Francisco 7, cate 
“Amico” 


Cordomatic Div., V bua Cleaner Corp. 
of America, 1724 W. Indiana Ave. 
Philadelphia 32, Pa. “Cordomatie” 


Reels 

Electri-Cord Mfg. Co., 236 Eldridge St., 
New York 2, N. Y. 

Electrical Specialties Co., Benton Harbor, 


Mic 
Faraday Electric Corp., Adrian, Mich. 
“Plugmaster” Cord Set 


Keieg Switchboard & Supply Co., 6650 
Ave., Chicago 38. Ill. ‘“Kel- 

Koiled Kords” 

Krest Electric Co., 256 Market St., 
Newark, N. J. “Krest’”’ 

Marks Products Co., Inc., 84 North 9th 
St., Brooklyn 11, N. 

Whitney Blake Co., Dixwell Ave., New 
Haven, Conn. 


DOOR OPERATOR (Residential 
Garages) 


Horton Mfg. Div., Aviation Corp., Circle- 
ville, Ohio. “‘Avco Automatic Electric 
Door Operator” 


DEODORIZERS 


Automatic Electrical Devices Co., 324 E. 
3rd Cincinnati 2, Ohio. ‘“‘Homo- 
zone’ 

Connor Engineering Corp., W. B., 114 
East 32nd St., New York 16, N. Y. 
“Dorex” 

Electroaire Corp., 1455 W. Congress St., 
Chicago, 3 

Presco Co., 933 Mulberry, Kansas City 7, 
Mo. “Fresher Zone” (Refrigerator) 

Stor-Aid, Inc., 347 Fifth Ave.. New York 


16, N. Y. (refrigerator deodorizer) 
DISHES (Chafing) 
Westinghouse Electric Corp 246 
Fourth St., Mansfield, Ohio.” “Westing- 
house” 


DISPOSERS (Garbage) 


American Central 


Mfg. Corp., Conners- 
ville, In 


1946 


Eureka Div., Eureka Williams Corp., 

6060 Hamilton, Detroit 2, Mich. 
“Eureka Waste Food Disposer”’ 

Edison General Electric Appliance Co., 
Inc., 5600 W. Taylor St., Chicago 44, 
Il. “Hotpoint” 

General Electric Co., 1285 Boston Ave., 
Bridgeport 2, Conn. “General Elec- 
tric Disposall’’ 

In-Sink-Erator Mig. Co., 1326 Clark St., 
Racine, Wis. *In-Sink-Erator” 


Robot Appliances Inc., Industrial Bank 
Bldg., Detroit 26, Mich. ‘Robot’ 

Westinghouse Electric Corp., 653 Page 
Springfield 2, ass. “Waste 
Awa 

DRIERS (Clothes) 

Bendix Home Appliances Inc., 3300 W. 
Sample St., South Bend 24, Ind. “Ben- 
dix Home Automatic Dryer” 

Blackstone Corp., Jamestown 6, N. Y. 


(Tumbler type) 

Canton Clothes Dryer Co., 127 Second St, 
N. E., Canton 2, Ohio. “Canton,” 
(Sliding rack & cabinet type) 
hicago Dryer Co., 2210 n” Pulaski Rd., 
Chicago 39, Ill. “Chicago” (Cabinet 
type and rack type) 


Edison General lectric Appliance Co. 
Inc., 5600 W. Taylor St., Chicago 44, 
Ill. (Tumbler type) 


General Electric Co., 1285 Boston Ave., 
Bridgeport Be (Tumbler type) 
“General Electric” 

Hamilton Manufacturing Co., Two Rivers, 
Wis. “Fluff-Dri” & “Hamilton” 

Monitor Equipment Corp., 640 West 249th 
\Riverdale-on-Hudson, New York 63, 


Nineteen Hundred Corp., St. Joseph, Mich. 
“Whirl-Matic” 

Pressed Steel Car Co., Inc., 666 N. Lake 
Drive, Chicago 33, Ill. ‘Preste- 
me 

Scientific Heater Co., 1712 East 84th St., 
Cleveland, Ohio. “Dryolet” (Cabinet 


type) 
Shreveport Engineering Co., 1553 Texas 
Ave., Shreveport, La. ‘“Bar-Brook” 
Westinghouse Electric Corp., 246 E. 
(automatic) 


Fourth St., Mansfield, O. 


DRIERS (Hair) 
Bersted Mfg. Co., Fostoria, Ohio. “Es- 


kimo”’ 
Gilbert Co., A. C., —. Square, New 
laven 6, Conn. “Gilbe 
Hamilton Beach Co., Div, Scovill Mfg. 
_Co., Racine, Wis. “Hamilton Beach’ 
Knanp Monarch Co., Bent & Potomac 
Sts., St. Louis 16, Mo. “K-M” 
Marketing, Inc., 828 N. Broadway, Mil- 
waukee, Wis. 
Master Appliance Mfg. Co., Racine, Wis. 


“Deluxe” 

Racine Universal Motor Co., 1637 Goold 
St., Racine, Wis. ‘Race 75” 

Vidrio Products Corp., 134 West 54th 
St., Chicago, II. 

Wahl Clipper Corp., Sterling, Il]. ‘Wahl’ 

ELECTROCUTORS (insect) 


DDT-Lite, Inc., 3757 


Wilshire Blvd., 
Los Angeles 5, Calif. 


Detjen re, 303 W. 42nd St., New York 
18, “Detjen,” “Tnsectocutor,” 
“F rost,’ “All-Metal,” “All Weather’ 


fly traps, 
screen doors, etc.) 

Electric Fly Screen Co., Inc., 669 Eighth 
Ave., New York 18, N. Y. (fly screens, 
fly traps, screen doors 

Electronics Traps, Inc., 
(electronic rat trap) 

Frost Electric Screen Co., 


screens, fly 


Rochester, N. Y. 
12509 S. E. 
re. 


Schiller St., Portland 6 

Gardner Mfg. Co., 263 Kansas St., Hori- 
con, Wis. “Gardner” (fly traps, fly 
screens) 


Insectocutor Corp., 303 West 42nd St., 
New York 18, N. Y. 


Engineering Corp., 121 Sixth 
Ave., New York 13, N. Y. ‘“Vapo” 
(Moth ball) 

National Electric Screen Co., 549 W. 
Washington Blvd., Chicago 6, Ill. 
“Durobar,” “Insectocutor”’ 

Solar Electric Corp., Central Ave., War- 
ren, Pa. “Insecta” 

Tanglefoot Co., Grand Rapids 4, Mich. 


“Disfusolier” (sprayers) 
Verd-A-Ray Corp., 615 Front St., Toledo 
5. Ohio. ‘“‘Verd-A-Ray’ 


EXERCISERS (Electric Reducing) 


Ambory Corp., 21321 Stephenson Hwy., 
Hazel Park, Mich. “right weight” 

Battle Creek Equipment Co., 32 N. Wash- 
ington, Battle Creek, Mich. “Battle 
Creek Health Builder” also ‘Mechanical 
Health Horse” 

3urdick Corp., Milton, Wis. 

Tower Mig. Corp., 563 


Atlantic Ave., 
Boston, Mass. ‘Tower” 


EXTRACTORS (Fruit Juice) 


Bersted Mfg.* Co., 
“Eskimo” 


Ohio. 


Fostoria, 


Chicago Electric ie Co., eel W. 65th 
St., Chicago 38, Ill. “Sunkis 
Collins-Groth & Johnson, 324 Finch St., San 


Francisco, Calif. 
Dormeyer Corp., 4300 N. Kilpatrick Ave., 


Chicago 31, iil. “Dormeyer”’ 
Gilbert Co., ‘A. C., Erector Square, New 
Haven 6, Conn. “Gilbert” 


National Die Casting Sales Corp., 3635 
W. Touhy Ave., Chicago, IIl. 
Miracle Electric Co., 36 S. State St., Chi- 
cago 3, Ill. 
i ‘orp., 5 e hee 
Wish. 


Seattle 1, 
“Zippy Juicer” 


EXTRACTORS (Vegetable Juice) 


Collins-Groth & felenen, 324 Fifth St., 
San Francisco, Calif 

Health Food Products, 238 
St., Brooklyn, N. Y. “R. Y. P. - 

Hobart Mfg. Co., Kitchen-Aid Division, 
Troy, O. 

Products Supply Co., 1428 

h St., Milwaukee, Wis. ‘“Juicex” 

VeroMut Machine Co., 655 Sixth Ave., 
New York, N. Y. 

Zippy Corp. », 305, Bell St., Seattle 1, Wash. 
“Zippy Juicer” 


Livingston 
Pp” 


FANS (Air Circulators) 


Airmaster Corp., 4317 N. Ravenswood 
Ave., Chicago 13, Ill. ‘“Airmaster” 
Appliance Distributing Co., 163 Walton 
st.. N. W., Atlanta 3, Ga. “C & 
Beckett & Co., Inc., Thomas, 2118 Griffin 
St., Dallas 2, Texas. “Air-O-Line” 

Bersted Manufacturing Co., Fostoria, Ohio. 
“Eskimo Air Fountain” 

Chelsea Fan & Blower Co., Irvington, N. J. 

Circulators & Devices Mfg. Corp., 22 Rose 
St., New York 7, N. Y. 

Climax Engineering Co., Clinton, Iowa 

Climax Industries, 190 S. Western Ave., 
Chicago, II. 

Climax Machinery Co., 143 E. Morris St., 
Indianapolis, Ind. 

Dallas Engineering Co., Dallas 1, 
“ModernAire” 

Dayton Electric Mfg. Co., 748 W. Adams, 
hicago 6, Ill. “Dayton” “Northwest” 

Appliance Div. General Motors 
Corp.. 391 Lyell Ave., Rochester J], 
N. “Delco” 

Diehl Manufacturing Co., 1130 Finderne 
Ave., Somerville, N. J. “Diehl’’ 

Emerson Electric Mig. Co., 1824 Wash- 


Texas 


ington, St. Louis 3, Mo. “Emer- 
son-Electric” 
Fresh’nd Aire Co., 221 N. La Salle St., 


Chicago 1, 
General Electric Co., 1285 Boston Ave., 
Bridgeport 2, Conn. “General Electric” 
Holcomb & Hoke, 1545 Van Buren St., 
Indianapolis 7, Ind. “Silent Breeze” 


Hunter Fan & Ventilating Co., Inc., 400 
4 Front, St., Memphis, Tenn. ‘“Hunter- 
Century” 


Ilg Electric Ventilating Co., 
ford Ave., Chicago 41, 

International Oil. Burner Co., 
Park Aves., St. Louis, Mo. 
national” 

Kisco Co., Inc. & Chouteau, St. 
Louis, Mo. CIRCLE. Ator”, “‘Cir- 
culair” 

Monitor Equipment Corp., 640 West 249th 
St., ~ Riverdale on- Hudson, New York 
63, N 

Nelson Herman, Moline, IIl. 

Peerless FP America, 333 N. 
Ave., Chicago, Il. 


2850 N. Craw- 
Ml. 


Spring & 
“Inter- 


Michigan 


Robbins & Myers, Inc., Springfield, Ohio. 

Russell Electric Co., 340 Huron St., 
Chicago, Ill. 

Smith Mfg. Co., Inc., 500 Davis 


Ax 

St., Rochester “ArticAire”, 
“Sparton” 

Signal Electric Mfg. Co., 
Mich. “Signal” 

Super Air Screws Div., Marathon Electric 
Mig. Corp., Wausau, Wis. “Super Air 
Screws” 

Victor Electric Products, Inc., 2950 Robert- 
son Ave., Cincinnati 9, Ohio. ‘Vic- 
tron” 

Ward Co., Inc., Edgar T., 7777 W. Lake 
St., River Forest, Ill. “Ward Zephyr” 

Welch Co., W. W., Carew Tower, Cin- 
cinnati, Ohio. ‘“Air-Flight” 

Westinghouse Electric Corp., 653 Page 
Blvd., Springfield 2, Mass. “Poweraire’, 
scemaker”’, “Whirl-aire” 

Wilster, Inc., *5700 Detroit Ave., Cleve- 
land, Ohio. “Strato-Liminator”’ 

Wind-Way Fan & Ventilator Co., 527 
St. Joseph St., New Orleans 13, La. 
“Wind Way” 


FANS (Attic Ventilation) 
Airmaster Corp., 4317 Ravenswood 


Ave., 
Chicago 13, Ill. “Airmaster” 
Allen Corp., 9752 Erwin Ave., Detroit, 


Menominee, 


American Blower Corp., Detroit 32, 
Mich “Ventura’ 

American Coolair Corp., P. O. Box 2300, 
Jacksonville 3, Fla. ‘“Coolair’’ 

Annliance Distributing Co., 163 
St.. N. W. Atlanta 3, Ga. “C 

Autovent Fan & Blower Co., 1805 N. 
Kostner Ave., Chicago 6, III. 

Beckett & Co., Inc., Thomas, 2118 Griffin 
St., Dallas 2, Texas. ‘“Air-O-Line” 


Walton 
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CLASSIFIED DIRECTORY OF 


APPLIANCE MANUFACTURERS 


FANS (Attic Ventilation) 


(Cont.) 
Broan Mig. Co., 1669 N. Water St., Mil- 
waukee 2, Wis 


Buffalo Forge Co., 490 Broadway, Buf- 
falo 5, N. Y. “Breez-Air” ; 

Chelece Fan & Blower Co., Irvington, 
N 


Circu A ors & Devices Mfg. Co.. 22 Rose 
St.. New York 7, N. Y “Frigid” 
Dallas Engi neering Co., Dallas Texas. 


Dayton Electric Mfg. Co., 748 Ww Adams 
St., Chicage 6, Ill. “Als 

De Bothez at Fans, Div. American M ee 
and Metals, Inc., East Moline, III Fan- 


Pa 
Diet Mfg. Co., 1130 Finderne Ave., 
Somerville, N. J. “Diehl’’ 


Edwards Mig. Co., 2837 Thirteenth Ave. 
\ 


Emerson Electric Mfg. Co., 1824 Wash- 


ingtor Ave., St. Louis 3, Mo “Emer- 
son-Electric” 

General Electric Co., Bloomfield, N. J. 
“General Electric” 

Hunter Fan and Ventilating Co., 400 S. 
Fr t St., Memphis, Tenn “*Hunter- 

Iig Electric Ventilating Co., 2850 N. 
Crawford Chicago 41, Il “Tig- 
Wind” 


Johnson Fan & Blower Corp., 1319 W. 
Lake St., Chicago 7, III “Health- 


Aire 
Lau Blower Co. Dayton 7, Ohio. “Nite- 


Martin Fan & Blower Co. 4634 West 
St., Chicago 50, Ill 


Peerle Electri Co., 1401 W Market 
St Warren, Ohio “Ventilatic”’ 

Propellair, Inc., Springfield. Ohio “Tor- 

Reed Unit-Fans Inc., 1001 St. Charles 
St.. New Orleans 8, La 

Rheem Manufacturing Co.. Inc.. 570 Lex- 
ngton New York 22, N. 

Robbir & Myers Inc., Springfield, Ohio. 
“R&M”" 

Shreveport Engineering Ce. 1553 Texas 
Ave., Shreveport, La Bar-Brook” 

Sprouse Co., Inc., V. E., Columbus, Ind. 

Sturtevant Co., B. I Div. Westinghouse 
Electr Corp., Hyde Park Boston, 
Mass “Atticvane’ 

Sutton Corp., O. A., Vornadofan Div., 403 
Beacon Bldg., Wichita 2, oes “Vor- 

Universal Blower Co., B rmingham, Mich. 

Viking Air Conditioning Corp., 5600 Wal- 
“ rth Ave Cleveland, Ohio “Circoo- 
ator 

Ward C Inc., Edgar T., 7777 W. Lake 


St., River Forest, Ill. 


Wind-Way Fan & Ventilator Co.. $27 St. 
Josep St. New Orleans 13, La. 
“Wind-Way” 


FANS (Desk, Bracket, Pedestal) 


» 4317 Ravenswood Ave., 
“ Airmaster”’ 
& Blower 


Co., 1805 N. 
Chicago 6, III. 
- Co., Fostoria, Ohio. “Es- 
_ kin No-Draft” 
sea Fan & Blower Co, Irvington, 


Chicago Ele tric Mfg Co » 6333 W. 65th 
Cf cago 38, “Har lybreeze”, 


Circulators & Devices Mfg. Corp., 22 
Rose St., New York 7, N.Y. “f rigid” 

Davt Electric Mfg. Co., 748 W Adams, 
Chicago 6 1 “Dayton”, “Northwest” 

De Appliance Div., General Motors 
Corp, 391 Lyell Ave. Rochester 1 

Diel Mfg Co., 1130 Finderne Ave 
Somerville, N. J. “Diehl”, “Diehl Jr.” 

Dor Electrical Mfg. Inc Mans 
he 

D Air Fan ( Inc., 2608 W. Art] ng- 

( go, Il “Dual-Air’ 

Emers« Flectri Mfz. Co 1824 Wash 
4 gt Ay e., St. Louis 3, Mo ‘Emerson 

Fee t-Air Co 840 Cedar St I kford 

Fr Aire Co, 221 N. I Salle St 
( Tl 

G. M ratories, Inc 4292 N. Knox 
A ve ( ago «(41 “Surf Season 
air fan-heater combir °o 

Gener Electr 0., 1285 Boston Ave 
Bridgeport, Conn “General Electric” 

G ibe A. ¢ Erect Sau New 

¢ ( “Polar ( Gilber 

Har Ele h 
E., Minneapolis. M Heidel” 

Hunter Fan & Venti iting Co 4100 «6S 
Fr nt St Me Tenr ‘Hunter. 
Len iry’ 


Knapp Mon arch Co. Bent & Potomac Sts. 
St. Louis 16, Mo , 

Lydon-Bricher Mfg. Co.. 2500 University 
Ave., St. Paul 4, Minn. “M>:Kay” 

Master An pli ance Mfg. Co., Racine, Wis. 


Reed Unit-Fans, In 1001 St. Charles 
Ave New Orleans 8, La “Port-O- 
Vent” 

Reynolds Electric Co., 2629 W Congress 
St. Chicago 12, Ill “Reco” 

PAGE 6 


Myers, Inc., Springfield, Ohio. 
Russel! Electric Co., 340 Huron St., Chi- 


_Ave., Rochester 10, N. 


Super Air pine Div. Marathon Electric 
Corp., Wausau, Wis. 


Aire’ 
Electric Products, Inc., 


FANS and Exhaust) 


R ovensw ood Ave., 


American Blower Corp., 


American Machine 


Robbins & Myers, Inc., § 
“R & M” 


Schwitzer-Cummins 


Signal Electric Mfg. Co., 1915 Broadway, 
enominee, Mich. “Signal” 

Skuttle Sales Co., 12308 Hamilton Ave., 
Detroit, Mich. : 

Smith Mfg. Co., Inc., F. A., 500 Davis 
St., Rochester 2, N. Y. “ArcticAire”, 
“Sparton”, “Pilot’ 

Sprouse Co., Inc., V. E., Columbus, Ind. 

Staynew Filter Corp., Rochester, N. > 
“Protectovent” 

Sturtevant B. F., Div. Westinghouse Elec- 
tric Corp., Hyde Park, Boston, Mass. 
Super Air Screws Div. Marathon Electric 
Co., Wausan, Wis. “Super-Air- 


Tradewind Motorfans Inc., 5725 S. Main 
St., Los Angeles 37, Calif. ‘“Trade- 
Wind” 

Universal Blower Co., 1090 S. Adams 
Ave., Mich. “Range-Ven- 
tor”, “Kitch-N-Ventor”, “Ceil-N-Ventor”, 
“Lype_ N- Vent tor” 

Vent-A-Hood Co., 2808 Commerce St., 
Dallas 1, Texas. ‘Ven-A-Hood” 

Victor Electric Products, Inc., 2950 Rob- 
ertson Ave., Cincinnati 9, Ohio. ‘“‘Vic- 
tron” 

Viking Air Conditioning Corp., 5600 Wal- 
worth Ave., Cleveland, Ohio 

Ward Co., Inc., Edgar f., 7777 W. Lake 
St., River Forest, Ill. “Ward Zephyr” 

Ward Mfg. Co., 173 Liberty St., Ply- 
mouth, Mich. ‘“Electro-Way” 

Western Appliance, Inc., 5650 Grand River 
Ave., Detroit 8, Mich. 

Westinghouse Electric Corp., 653 Page 
Blvd., Springfield 2, Mass. ‘“‘Westing- 
house” 

West Wind Corp., 1800 Airportway, Seat- 
tle 4, Wash. “West Wind”, “Ventair” 

Wind-Way Fan & Ventilator Co.. 527 St 
Joseph St., New Orleans 13, La 
“Wind-Way” 

Wing Mfg. Co., L. J., 154 W. 14th St., 
New York 11, N. Y. “Wingfoil” 


FENCE CONTROLLERS 


Accessories Mfg. Co., Inc., 4554 Broadway, 
Chicago 40, Ill. “Lever-lox” (lever-lock- 
ing gate) 

Austin Co., M. B., 1085 Desplaines Ave., 
Chicago 6, Ill 

Babson Bros., 2842 W. 19th St., Chicago, 

lL “Surge’ 

Diller Electric Mfg. Co., Kokomo, Ind 
“Barb Elec” 

Electro-Line Fence Co., 120 N. Broad- 
way, Milwaukee 2, Wis. ‘“Electro-Line” 

Gardner Mfg. Co., 263 Kansas St., Hori- 
con, Wis. “Gardner” 

Guaranteed Products Corp., Wellington, 
Ohio. “Shox Stok”, ‘“Val-Keen’’, 
“Trustworthy”, “Ever Best”, “Tru 


es 
Prime Mfg. Co., Electric Fence Div., 1669 
S. First St., Milwaukee 4, Wis. “Prime” 
Richards’ Electro-Fence Ca. 307 N. 11th 
St., Payette, Idaho. “Electro- Fence” 
Red Devil Tools, Irvington, N. | 
Wholesale Electric Fence Co., P. O. Box 
265, Greendale, Wis. 


FIREPLACES (Electric) 


Centre Brass Works Inc., 2323 Haviland 
Ave., New York, N. 

Colonial Fireplace’ Co., 540 N. Cicero, 
Chicago, Ill. “Glo-Hot”’ 

Hersh Electric Specialty Co., 102 E. Wal- 
nut St., Milwaukee 12, Wis. “Hersh” 
(fireplace logs) 

Howes, Inc., S. M., 387 Oliver St., Fall 
River, Mass 

Joes Co., 8 East 40th St., New York 

Y. (electric grates, log fires) 

Kliegl Bros., Universal Electric Stage 
Lighting Co., Inc., 321 W. 50th St., 
New York 19, N. Y. “Klieg!”’ 

Knickerbocker Metal Guild, Inc., 687 
Broadway, New York 12, N. ¥ 

Rustic Crafts Co., Inc., 389 E. 165th 
St., New York, N. Y 

Shepler Mfg. Co., 1312 Sheffield St., Pitts- 
burgh, Pa 

Strait & Ri i Inc., 23-43 Selvage St., 

vewark 8, J. “Glo Log”, “Ember 
Fire” 

Westchester Brickote Products Co., 1528 

Williamsbridge Rd., Bronx, New York 


FREEZERS (Home and Farm) 


Admiral Corp., 3800 Cortland St.. Chi- 
cago 47, Ill 

Amana Society, Refrigeration Div., Amana, 
owa “Ama 

American Content Mfg. Corp., Conners- 
ville, Ind 

American Refrigerator and Machine, Inc., 
2700 University Ave., N. E., Minneapo. 
lis, Minn. “American” 

Artcraft Mfg. Corp.. Lima, Ohio. 

Artic-Temp Mfg. Co., 302 N. Ave 21, 
Los Angeles 31, Calif “Artic-Temp” 

Ben-Bar Sales Inc., 1025 N. Third St., 
Milwaukee 3, Wise. “Ben-Bar Food 

Beatin’ Mite. C 

en-Hur g. 0., 634 E. Keefe i 
Milwaukee 12, Wisc. 

Bishop Co., 103 North 2nd St.. Cham- 
paign, III. 

Brunswick Balke-Collender Co., 623 S. 
— Ave., Chicago 5, Il. “Bruns- 
wic 


JULY 15, 1946—ELECTRICAL MERCHAND!S! 


Y. “Carrier Food Freeze 
Andustries, Inc., 39 


nd. 
Comteutyy Corp., Duluth 1, Minn 
1329 Arlington St., 
hi 


Edison General Electric Ap 
5600 WwW. ,, Taylor St., 


Freutair Diy of General 
Michigan Ave., Chicage 


il. 
Gamble & 835 Osaze, 


Iceberg Refrigerated Locker System 
International Harvester Co., 180 N. M 


Tewett Refrigerator Co., 


14250 Plymouth Rd., Detroit 
Lafier Refrigerators, Rochester 6, N 


14250 Plymouth Rd., 


1600 N. E. Broadway 


Modern “Appli ance Co., 

, San Mateo, Calif. 

Equipment Corp., 

Riverdale-on- Hudeon, 
LY. 


Pearce Co., C. E., “Landon, Ve 


Robbins & Burke, 
Cambridge 39, Mass. 


Sanitary Refrigerator Co., 


Segger Corp. 


Steinhorst & Sons, 


Tvler Fixture Corp. 


5700 Bivd.. 
Angeles 54, Calif. 


2, Mass. 


Div 


Ww ilsen Refrigeration 


EZERS (1 


ska Freezer 
\Jaska” 

cago Electri 

Chicago 
key Co., 
uiton Beac 
Racine, 
yisville Ele 
Magaz 
Pioneer’ 
rigeration C 
Koma Electri 
York 2: 
fer, Inc., 
oneapolis | 
or Bros. | 
aney Ave., 


ros. 
ve Mounta 


ACES ( 


emp Div., 
Dayton 


rican Stov 
ang Ave., 
Div., § 
“Ancho 
Foundr 
mn, Ind. 
matic Bur 
t, Chicago 


roit 27, M 


Wood Ind 


TERS (Ac 


Electric § 
St, Milw 


TERS (imi 


Electric | 
St., Be 


t Electric 
ew 


RS, SP/ 


Electric 
side Ave. 
Electric | 

Boston 
onditioners 
te Co 


Fintube C 
Steel Ta 
Minne 


TRICA. 


Ca ‘ rr 
Samson United Corp., 1700 University Cc 
Signal Electric Mtg. Co., Menominee, afaye 
Mich “Signal” 
\ Smith Mfg. Co., F. A., 500 Davis St., 
Rochester N Y “ArcticAire,” 
Dee Motor Products Cor 
veepfreeze” 
Sutton Corp., O. A., Vornadofan Div., ce Co. In 
403 Beacon Bldg., Wichita 2, Kans. 
“Vornadofan” rioty 
Superior Electric Products Corp., Cape Co, 5. St., We 
Victor 2950 Rob- Fogel Refrigerator Co., Eadom & k; 
ertson Ave., Cincinnati 9, O. “Victron” nedy Sts., Philadelphia, Pa. 
Vidrio Products Corp., 134 West 54th Frigidaire | Div., sr ae Corp 
St., Chicago, Il. 300_ Taylor St. Vayton }, 
Ward Co., Inc., = wi T., 7777 W. Lake St., 
y River Forest, Ill. “Ward Zephyr” 
Westinghouse Electric Corp., 653 Page 
Bivd., Springfield 2, Mass “Pace- a 
maker”, “‘Poweraire”,  “Whirl-aire” 
“ ” 
N Lively Aire General Electric Co., 1285 Boston Ave 
Bridgeport 2, Conn. “General Electr 
Gennett & Sons Inc., 1 Main St., R 
Al \ve., Gibson Refrigerator Co., Greet 
Cleveland 14, Ohio } 
: Chicago 13, Ill. “Airmastet 
Ales Corp., 9752 Erwin Ave., Detroit, 
Micl 
Detroit 32, Mich N. Co., I 
‘ “Ventura” - 235 N. Br Engineer 
American Coolair Corp., P. O. Box 2300, §t., Philadelphia 7, Pa. 
Jacksonville Fla Kellett Aircraft Corp., Primos, Defi, 391 | 
Appliance Distributing Co., 163 Walton ware County, Pa Y. 
St., N. W., Atlanta 3, Ga. “C. & H.” S<elvinator Dir Nash-Kelvinator CorgiTherm Di: 
Autovent Far & Blower Co, 1805 N msing 3, M 
Kostner Ave., Chicago 6, IIil Products 
Beckett & Co., Inc., Thomas, 2118 Griffin 
St., Dallas 2, Texas. ‘Air-O-Line” 
Berns Specialty Co., 2278 N. Elton, Chi- “TEE Detroit 32, 
cago, Ill. : “Leonard” Heet, 1] 
‘ Bersted Mfg. Co., Fostoria, Ohio. “Es Lights, Inc., 1111 S. Fremont Ave., azo 12, I 
kimo : 5 hambra, Calif. Burner | 
Browe r Manufac turing Co., 213 North Master-Bilt Refrigeration Mfg. (o.. St., | 
St., Quincey, Tl Palm St., St. Louis 7, Mo. “Masih Heat Dit 
Brund 4 Co., 500 N. Clark St., Kalama- Bilt” ‘ E. Woo 
Masterfreeze Corp., Sister Bay, W 
Buffalo I rge Co., 490 Broadway, Buffalo §, “*Masterfreeze” etion Stov 
Y. <"Breezo Maytag Co., Newton, Iowa. “Maytag tland 4, 
rs sea Fan & Blower Co., Irvingtor McCray Refrigerator Co., Kenda cum Heat 
Ind. m. “Petro 
Circulators & Devices Mfg. Corp.. 22 Rose McQuay Ir S Stove \ 
St., New York 7, N. Y. “Frigid” “Supe 
Climax Engineering Co., Clinton Iowa ». Ellsw en Silent 
Cl max Machinery Co., 143 E. Morris Rogers” «. Detroit 
St., Indianapolis, Ind 40 West 249 atic” 
Comfort Products Corp., Harvey, I! 
Dallas Engineering Co., Dallas 1, Texas Ge aa 
“ModernAire” 67 Mfg. C 
Dayton Electr c Mfz. Co., 748 W. Adams. , Woodbridge ich land 14 
Chicago 6, Ill. “Dayton’’, “Northwest” Orley Freezers, Inc., 680 Fort Sie Home 
De Bothezat Fans. Div a Detroit 26, Mic! “Orley” wow Ave 
Metals, Ine. East Moline, slectzic Corn Water St., S 
Yeleo Appliance Div., General Motors 
Corp., 391 Lyell Ave., Rochester 1, N a 
Airmaster Cor Y. “Delco” ee ts., Phil 
iq g I Diehl Mfg Co., 1130 Finderne Ave., phia 34, Pa. “Philco” pe 
Somervi le, N J. “Diehl” Portable Elevator Mfg. Co., Biloon 
Fan-Pac”, DeBothezat” ton, Ill “Freez-All”’ 
Edwards Mfg. Co., 2837 Thirteenth Ave. Quillen Bros. Refrigerator Co. | 
S. Minneapolis, Minn Lafayette Rd., Indianapolis 8, ! 
Emerson Electric Mfg. Co., 1824 Wash “‘Home-Freez” 
ington Ave., St. Louis 3, Mo. “Emerson Refrigerator Corp. of America, Div po 
_ Electric Cc 241 West 6 
General Electric _Co., 1285 Boston Ave.. Son oth St. Louisville 1, Elect 
__Bridgeport 2, Conn. “General Electric” “Eskimo Freeze” non, 
Gilbert Co., A. C., Erector Square, New 29 Lansdowne oy Elkhar 
Haven 6, Conn Co. H 
Hunter Fan & Motor Co. Memphis Inc., Industrial B 
benr “Hunter-Zephair” Bldg.. Detroit 26, Mich. “Robot” 
Ig Electric Ventilating Co., 2850 N. Craw Es Fond iu | 
ford Ave Chicago 41, Ill. “Tig”, “Tig- Wis. “Quickfreeze” a 
air”, Igven Lgette Schaefer, Inc., 801 Washington Ave. 
ohnson Far .,& Blower Corp., 1319 W Minneapolis. 1, Minn “Pak-AN 
‘cone 7, Hil. “Health-Aire” Home & Farm Freezers” 
-ydon-Bricher Mfg 0., 2500 Univer- Ine oria 
. sity Ave., St. Paul 4, Minn nive Sche B . E. Peo 
Majestic Co., Huntington, Ind 
Martin Fan & Blower Co., 4634 West St. Pau 
21st Place, Chicago 50, Ii! Marshall, ™ 
Meier Electric & Machine Co., 3525 Stoddard Mfg. Co., 617 Fourth 
Vashineton St... In ianapolis 7, Ind Mason City, Iowa “Tockerator Winchestet 
Monitor Enuipment Corp., 640 West 249tt Sub-Zero Freezer Co., Inc., Routt 
on-Hudson New York Madison, Wisc. “Sub-Zero” rong 
4 Churn & Mfg. Co. 
Peerless. Electric Co., 1401 W. Market Taylor Bros. va 
St. e planes Aye. St. Louis 13, } ated 
Perfect Line Mfg. 68 William St. Niles, Mich. “Harlin” 
ew ork $ ers 
K ez Chest & right Food Lockers Btn ¢ 
Pryne & Co., Inc., Box 3307 Terminal Hagerstown. Mich” 
Los Angeles 54, Calif. “Blo. Wi Fixture Co. “Ri Mfe ¢, 
Fans” > ©. Box, 
Reed nit-Fans, Inc., 1001 St. Charles A-Door’ rd 
Ave., New Orleans 8, La “Wind-O- Ww 653, F tanooga, 
lvd Mfg. Co. 
Co. 1125 Massachu- Whiting Cor, 
ase Indianapolis 7, Ind. “Fresh- National “Whiting 
ir iker = 
4 Pittsburgh, Pa a, Del. 
Shreveport Engineering Co., 1553 Texas Winpower Mfg. Co., Newton, Towa 
’ Ave., Shreveport, La. “Bar-Brook’”’ Zerobox Co., Hudson, N. Y. 


ye 


CLASSIFIED DIRECTORY OF APPLIANCE MANUFACTURERS 


Syra ow 

a... EZERS (Ice Cream) Cc. ,Electric Co., Jackson, Mich. “Multi- Web 

Sallg ectric 

a eed Co., Inc., Winchendon, Mass. Capital Products, Inc., Winsted, Conn. Ww Portland, Southwest Fifth Manufacturing Co., 2545 S. E. 
Electric Mfg. 709 Berckman St, clko, 219 W. Chicago Ave., Chi- Portland Ore. 
Chicago Ill. “Silver Queen” Chica Wesix’ n “ 
fa ie go Electric’ Mfg. Co, 3 esix Electric wy." > Co., 3 orp., Dayton, Ohio. Frigidaire” 

Cor g. Sterlin inghouse ort, onn. “General Electric” 

e Ave., Spokane 5, Was’ 0., win L., Burbank, Calif. 

or onn. “Coronet” ittie Sales €o., 1414 § 
” igeration Corp. of America, Div. Dominion El ave., Chi 4 S.,, Wabash Handley Brown Heater C 

‘oma Electric 241 West ectrical Mfg. Co., Inc., Mans- , icago 5, Ill. “Wittie” eater Co., 209 E. Wash- 

Ine est 64th st. field, Ohio. ington Ave., Jackson, Mich. 

si, Tier, Ine, 801" Washington Aver” N Mis, Co. 23-10 Clevelond 4, Obie,” 

Ww aneapolis 1 “Schaefer” N “Fagl Long Island City 1, HEATERS, SPACE (Oil Burning) Hynes & Cox Electric C 

Churn & Mfg. Co., 4460 Economaster Products Co., Inc., 128 Allen M St. Albany 1 N.Y. 

Mount master” Am en’s Twin-Eight” slan it 

Cor HL. "White » 45 Crouch St., siggy Lan dere, clark, ‘New 

Ellington Industries, Lindemann & Hoverson Co., A. J., 601 
cago Emerson Electric Mfg. Co., 1824 Washin Heat” ie rain, Ohio. “Quick L H : 

K 1119 Leo trie? Louis 3, Mo. Carlton Oil Burner Co., 205 Sisson A Mfg. Co., Albion, Mich. “Lon- 
e, K Ohio. hrysler Air- G-M Inc., 4300 N. Kn Bhi Conn. ¢Lincoln® MV ie Co. Bem 
n Ay rcan Stove Co., Lorain 1200 Ave., Chicago 41, Il. “Surf”. “Seaton Chica 3108 W. Sist Monarch” 
Ave.,  Lorai Air” comb. fan-heater) Col ole Hot Biast’’ artin Stamping & Stove Co., Huntsville 

n, io. Quick oleman Company, Inc., Wichita 1, K Ala. “Martin” 
wr Div., Stratton & T General El Aves Camm McGraw Electric Co., Clark Water Heater 

“Anchor-Aire” aven 6, Conn. “Gil Duo-Therm_ Diy., M Modol 

m Indien Foundry, Inc. , Gold Car Heating & Ligh otor Whe Gasp Len- odohome Products Inc., Bourbon, Ind. 

Burner Corp... 1823 Carroll Greenway Reflector Mig. Co., 4300 Wayne Corp., Homibeg, Okie” Nema. Eletric t. Riverdale-on-Hudson, New York 63, 
icago 12, Ill. “ ve iladelphia 40, Pa. 

Y van Ine., Kans. Hersh Electric Specialty 102 E. Wal- ‘va. 3 Products Co. 15310 Fullerton Ave., — Construction Co... 435 Fron, 

Br Mendota 12, Wise. “Hersh” Florence Stove Co.. 205 School St.. Gard SColambia” Seattle, Wash. “National’’, 

ppliance Div., ’ ando . Mas : 

Defy, 391 Lyell Works, Inc., St. Paul, Minn “Florence” (circulating & NWeodbetige, Darel Mia” 

er ne., 859 C Gl 
2, M Mich. “Duo Therm Hydro- Aire, ‘ine N. Robertson Blvd Globe Machine & Stamping Co., 1200 W. Queen “Stove "Wate Pa. 

t ngeles 4 i “Hy.” one rks, ert 

Wood ‘Industries, Inc., Detroit 11 mPPly Co., 4754-56 Gray & Dudley Co.. Nashville 3, T 
2, M r icago » Tenn. pot” 
jae 1823 Carroll Ave., wy. 508 Franklin Corp. 600 Forest Ave., P. O. York Lexington 

’ ox 1106, Dallas 1, Texas. Robot Appliances, 

‘Burner Co., Inc., H. Knapp Monarch Co., Bent a Pot s. Fl +, Texas. Clean iances, Inc., Industrial Bank 

San Rafael, Cait aad & St. Louis 16, Mo. “K-M International Oil tyres) R 
Mast p Borg-Warner Corp. Frary Clark, Center St., Park Avenue, St. Louis Vio Serine ‘St. Marien, Ind. = 

W ridge St., Detroit 26, La_ Salle Progucts 14% & Range C G Same! “Stamping Co., 
rdalls ex West Chester, “Ai Gay St., il Burner v.. , Griswold, Iowa. Wis. “Sani-Matic”’ 
o., Stamford Lib. ir-O-Heat “Lace”, “Nu-Comfort Shannon Mfg. C Jati 
’ Petro , -iberty Electric Co., Inc., Indianapolis 2 Little Bu Cc g. Co., Second National Bank 
Stove Works nd. “ite Co. tne. 2nd & Bldg... Akron 8, Ohio, | “Ovenblast” 
Super Albert Les, Markel Electric Products, Inc., 143 Seneca Lincoln St., San Rafael, Calif.’ “H. C. Smith Corp., A. 3533 North 27th St. 
Div., 100 Clark Martin pms “Fan-glo” Lonergan Manufacturing Co., Albion maglass.”" SMITHway Duraclad.” 

atic” oit 32, Mich Timken Silent Ala. ove Co., "iron way : 

w } Appliance Corp., 4851 S. Alameda Ware Corp., Two Rivers, Wisc Wisconsin Bam. 

os Angeles 11, Calif. “Empire” Meaiter Eau ss 

, 6 : Mfg. C Mimar Products I 3 quement Corp., 659 West 249th Swartzbaugh Mfg. Co., 1336 W. Bancroft 
ich 10 Bisa Ave. St, Riverdale-on-Hudson, New York St., Toledo 6, 0. “Servhot” 

Fort Home uipment Co. 301 Co., 36 S. State St Div.. Borg-Warner C 

sow J i “ orp., d., s ngeles 
w Ave., Fort Wayne 4, Ind. ng Wee E. Woodbridge St., Detroit 26, “Thermador” 
TERS (Aquarium) on-Hudson, New York 63. Perfection Stove Co 7609 Platt A 

PI Morton Assoc., eee, J., 426 Boul 1 ee 4, Ohio. Superfex”, “Ivan- Wayne Home Equipment Co., Inc., 801 

Electric Specialty Co., 102 E. Wal- Bldg., Detroit, Mich. oan Prentiss-Wahers Prod : Glasgow, Fort Wayne, Ind. 
Sloon St, Milwaukee 12, Wis. “Hersh” National Stamping & Electric Works Rapids Wisconsin 
3212 W. L | rewiy’ San Francisco, Cal.“ esix” 

o. \HBTERS (immersio “White a St., Chicago 24, III — sete Co.. 223 W. Erie St., Chi- Westinghouse Electric Corp., 246 E. Fourth 
rsion Type) Nelson Machine & Mfg. Co., 7609 Grand Queen’ Stove Works. Inc., Alb whit Mic 
Dis Electric Heating Co., 1217 Wash 4 Ohio. Minnesota. “Super-Flame” 

Vest 6 Boston 18, Mass. ‘Acme™ bus Tha. Arvin’. Cian Mfg. Co., Quincy, Illinois 
Corp., 21321 § Joma ce ai 
Park,’ Mich. Stephenson Hwy., Noma Electric, Corp, 55 W. 13th St., Semuel Stamping & Enameling Co. HEATERS, WATER (Storage Type, 

Water Heater Co., Perfex Corn, 500 W. Division, Chattanooga, Tennes- Oil Burning) 

H. W., Adrian, Mich. ‘ew York 17, N. Y Si ingle-Ten’ 

‘al Bae Electric Co, A. H., 54 Park Red" Silent Sioux Oi) Burner Corp., Orange American Gas Machine Co., 5050 Front 
New Co., 141 West 24th St City, Towa Sil Ss ” 
ork 7, N. Y. New York 11. N. Tower Mfg. C St., Albert Lea, Minn. “AGM Sun 

Samuel Stamping & Enamelin Cc ton Seas 563 Atlantic Ave., Bos- Flame” 

\ RS, SPACE (Electric) s Chattansene, Tenn. United Stove Co Ypsilanti, Mich. “S 
ve cientific Heater Co., Inc., 5606 S oil” 

ak Elect Sed. 26, Call. “Chen Viking Carlton Oil Burner Co., 205-207 Sisson 

ve Mom. “Acme” g. Co., 1312 Sheffield St.. Washington. “A. G. M. Sun- Delco Appliance Div., General Motors 

Co., SS West St. Son-Chief Electrics, Inc., Winsted, Conn Lyell Ave., Rochester ¥. 
N ew “Son- Chief” . e co’ 
Duo-Therm Div., Motor Wheel C 

Corp., 2132 Standard Pressing Macl Co HEATE v., Motor Wheel Corp., 
Industries of 1830 Corp., 5600 W. Roosevelt Rd ctrically-Operated) Het 2 
tor Wine hicag 5 Detror ats ich 
Route Ave., Chicago 22, II. Heater” Sunbeam Fan Burner Corp., 1823 Carroll fo, 5, T 

ng Product uperior Product Ave., Chicago 12, Il. “ABC” 
ated artzbaug 4 ots., yttstown, a. “ ” ren 152 i 

as of Se. auch Bancroft Babson Bros., 2843 19th Chicago 12, Ill. ‘Kleen Heet” 

H op - 4 e t., Akron, Ohio. _. heater) “verhot” (fan Ill. “Dairy aid” ” ago, Monitor Equipment Corp., 640 West 249th 
5914 Federal Ave., De alley Associated Marketers Stanford Ave., Riverdale-on-Hudson, New York 63, 
h. 7 Ninth Ave. N., N , ngeles 1 
Min Co., Fostoria, Ohi “ Thermador Electrical Min Co. s Bellevue Mfg. Co., Bellevue, Ohio. “Sa- Norge Heat Div., Borg.Warner, Corp. 574 
Box, “Victorian” Fo- District Blvd., Los Angeles 22, Calif. Mich. 
nooga, nn. “Director” homnson Mfg. Co., A. F., Huntington, Petrol 

iv 14, Minn. “Warm Philadelphia 3 Co., 4100 S. Kedzie, Ry Oil Burner 401 Bernal Ave., San 
& Mor atety General El : Fransisco 12, calif. 
ring” Mig. Co., 1669 N. Water St., Mil- Tuttle Co., H. W Inc., 5600 W. Taclor Co., Timken Silent Automatic Div. 100 Clark 
Wi 300 H o., H. W., Adrian, Mich. “Heat- Ill. “Hotpoint’’ aylor St., Chicago 44, Detroit 32, Mich. “Timken Silent 

uro i i A atic”’ 
lowa Steel Tank C Mfg. ,Park Place, Viking” Mf, Corp., 1747 Chester Ave 
0., ourth St., Utility A > taneous Faucet T Cleveland 14, Ohio. “Viking” 
Minneapolis, Minn. Appliance Corp., S. Alameda Inc., E. Atwater St., “Eureka Wil- 
Jetroit, Mich. lams orp., 1201 E. 
roi fich Electromaster” ington, 
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CLASSIFIED DIRECTORY OF APPLIANCE MANUFACTURERS 


IRONS 


., 42-24 Orchard St., Long Zenith Radio Corp., 6001 W. Dickens Ave., General 1285 Boston 
HEATERS, WALL (Built-in) N. Y. “Super-Star” Chicago, Ill. “ fenith Radio Nurse” “General Ele Insuline C 
7 Superior Electric Products Corp., Cape General Mills X. “Home Appliance p, Long I 
Bauer Mfg. Corp., 7006 Stanford Ave., Cir: irdeau, Mo. “Superlectric” IRONERS 1620 Central Ave., Minneapolis 13, } “sca” 

Swartzbaugh Mfg. Co., 1336 W. Bancroft Mille Tru-Heat Jackson 

Boxrud Mig Co., A. M., iis 16th Ave., St., Toledo 6, Ohio Alerter Bros. Company, Peoria 8, Ill. Goldman Pee Corp., 652 Broa New Ye 
4 finneapolis 14, Electrical Mfg. Co., 5119 Dis- BC” N. N Travel King” (fol ding Lenk Mfg 
Hyiro Aire, ine. 626 trict Blvd.. Los Angeles 22, Calif. Ironing Machine Co., Algon- Harold Co., 2 West 15th St., Y Mass 

Los Angeles 46, Calif. Hy-Temp “Thermador” quin, Ill. “Simplex” Hydro- Aire Fae. 626 N. Robertson Multi-Pro« 
Jackson Co., Wm. H., 8 East 40th St., Union Products Mfg. Co., 35 Park Place, Apex Rotarex Corp., 1070 E. 152nd St., Los Angeles 46, Calif. “H Temp" Newark 

New York 7, N. Y. “Astor” Cleveland 12, O. “Apex Electrical 0., 47: Peerless 
Marke Elect ric ‘Products, Inc., 145 Seneca Ww aage Electric Co., A. H., 34 Park Place, Armstrong Products Corp., uctheene 12, Clark § any Grand ] 
Bu Pro Ge an w York 7. N.Y W. Va. “Armstrong” Ri wi >pliane fg. Post Elec 

avenna eta roducts Co., avenna Bi - - Ave.. Chicago, Barlow & Seelig Mig. Co. ipon is. Cooper, Inc., 75 Front St., Brookly: “Metale 

Ave tan Seattle 5, Washington (Electro Welk, Inc., 219 W. Chicago Ave., icag’ “Sneed Queen™ Co. Bent & te 

Jet, 22 volts) Westinghouse Electric Corp., 246 E. Fourth Bendix St. Louie 16, Mo. “K-M” (folding 

St., MN field, Ohio. “Westinghouse” Sample St out end 24, Ind. en- conventiona rent Co. 
HOTPLATES (Grills and Table Wiegand Cow. "Edwin L.. 7500" Thomas dix Automatic Ironer”’ Electric Mfg. Co., 43-22 Van | Philadel 
Stoves) Bivd., Pittsburgh 8, Pa. “Chromalox” Blackstone Corp., Jamestown 6, N. Y. yt Island & Char m. ¥. Vasco Ele 
“Electric Co., 129 Crosby St., New “Blackstone” {portable and cabinet) Frary lark, New B-: Bivd., | 
lectric Products Co. Inc., 639 York, N. Y. “Lunch Maker” Chicago Dryer Co., 2210 , Pulaski Rd., Conn. “Unive Hotspot’ 
Ave.. Brooklyn 26, N. Y Cc 39, A Chi Longheshem Co., 562 Minnesota ulean 
Electric Heati xz Co., 1217 Wash- Conlon Co 1824 2n ve. icago au inn. vers, M 
rie Hes ing 7 HOUSE NUMBERS (illuminated) 50, UL onion’ Mee! Inc., Indien Or 
d Electronics Ass'd.. Suite “nc ( “rosley orp., 13 r _ t. in- s pringfie erma York 7 
East 42nd St., New York 17, + +» 706 Sixth Ave., 3, ©. M: Meriden, Veller M 
Dexter Co., Fairfe owa. exter” “Manning Bowman’ ron-that-wag Easton, 

“orp.. 321 Stephenson Hwy., ark Ridge, sy ashing Corp., Syracuse “Ace Lightweight” “Tron Qu 

Park, Mic “Tiffy’, “Chromex” y x ba utomatic’ ron Ease 

ppliance Ir of America, 1830 N. Los Fourth Ave. Edivon’ General Electric Appliance Co., Matmatic Home_ Appliance Corp., IRONS ( 

Winchester Ave., Chicago 22, Mil. Ps. “fiectro-Number” Inc., 5600 W. Taylor St., Chicago 44, Mata atam Corp. Court Square, Long |: 

“Steadi-Glo” Ill. : ity eneral 
Associated Industries, Inc., 561 Fifth Ave., Empire Ironer, Inc., 817. Main St., Cin- Metal | Ware Corp., Two Rivers, Bridgepe 
tell Distributing Co., 6405 N. Bell Ave., Fairbanks- Morse ichigan ichigan ectrical Laboratories Inc.. St. Lou 

Chicago, Til Aly , 306 East 26th — Chicago, lll. “F-M” Harbor, Mich. “Dumull”, “2 
Office Mart, 123 South Eighth St., Confort General Electric Co., 1285 Boston Ave., Miditeton Meade Co. Ine. 11 8 Chicago. 

vansville, Ind. . ¢ Sester Cor 1422 Euclid Ave. Bridgeport 2, Conn. (flatplate and rotary) iddleton eads Co. Inc., ast Mi Monitor E 
Bersted Mfg. Co.. Fostoria. Ohio. “Ber- Holland- Rieger Div. Corp., 2, Md. “Greyhound” St., Riv 
sted” 2710.14 Sandusky, io. ‘“Faultless we 
Calkins Appliance Co., 104 N. Second St., HikLor Mig. Co, 2710-16 Sows Horton Mfg. Co., 731 Osage St., Ft. Miracle Electric Co. 36 S. State Proctor 

Niles, Mich. “Breakfaster” — Wayne 1, Ind. Ill. “Miracle (lightw: Ave., Pl 
Camco Produets Inc., William St., New Hurley Machine Div., Electric ousehol ore- matic an 

York 5, N. Michigan City, Utilities Corp., 54th Ave. and Cermak Monitor. Equipment. Come Wes Silex Co., 
Capital Products Inc., Winsted, Conn. d Rd., Chicago 50, Ill. “Thor Automagic . Riverdale-on-Hudson, } “Silex” 
Mfg. Co., 6333 W. 65th fi J Ce Gladiron” National Stamping & Electric Works, Steem_ Ele 
». “Handyhot”, “Sterling” Reideraft, Ave. Morrisville, Ironite Ironer Co., 332 Cass Ave., Mt. W. Lake St., Chicago 24, IIl. St. Loui: 
Connecticut Appliance Co., Winsted, Conn. ON; A. Clemens, Mich. Ironrite ole Cross” maker 

“Coronet” R Pa a - sher Bidg.. Detroit 2 Landers, Frary & Clark, New Britain, Nelson Machine & Mfg. Co., 7609 Ci Waring P: 
Dickerson Manufacturing Co., 820 S. Camp- ack Conn. “Universal” Ave., Cleveland 4, Ohio. New y 

bell, Sprinefield, Mo. ‘“Mexihot” R sen. Diesel d Aircraft Corp., 1120 Maytag Co., Newton, Iowa. “Maytag” Noblitt-S parks: Industries ‘Inc., Colu ‘Aluron' 
Dominion Electrical Mfg. Co. Inc., Mans- ‘Too poe New York ale 2 Meadows Mfg. Div. Electric Household Ind. Arvin e Vaverly T 

field, Ohio R <ceeer ve., 3 ; Aad se, Mich Utilities Co., 2115 So. 54th Ave., Cicero, Proctor Electric Co.. 3rd St. & Hu Newark 
56 Taylor St., icago, Ill. “Hot- , Monit E ment Cor est t i ampion’ 
1icago Sanit- All ucts Corp., Greenwich, Ohio New York 63 Gor 213 S. Third St, RONS 
dustries, 304 Oraton§ St., Y. burg, io 
lating & Mfg. Co., 9607 Ouincy 9 ee ” Drive, Chicago, Ill. 56th ° es Winch 
‘ted States Air Conditioning C Mi riv nches 
murac ing Dr « 6 = lripo Y. Berstex 
Red Lands, Calif. T. Robot Inc., Industrial Bank (folding and conventional) icago E 
o.. 131 N. Desplaines St., Workrite 3” Box 358, Bldg. etroit 26, Mich. “Robot’ St., Ch 

go 6, Til. (one and two burners) Wi Sparks- Withington Co., Jackson, Mich. N Silver Streai ‘Ster'ing 
Industrial Tool & Die Works Inc.. 2824 Racine, is “Sparton” (portable) Sheric nnecticu 

University Ave., S. F.. Minneapolis 14, Tutt Co., 4107, Will s Parkway, Toledo, gan Ave., icago “C mf 

Mir ICE CUBE MAKERS Ohio._ (portable) Son-Chief Electrics In Vinsted, minion 
Interst ate. Electrical Supply Co., 4754 N. McOuay, Inc., 1600 N. E. Broadway St., Victor Electric Products Co., 2950 Robert. Pe Chief”, aster”, feld, O. 

lark t.. Chicago 1eapol is 13. Minn son Cincinnati 9, Victron Household P 
ectr Co 6 ew or a: Ww : (portable southw ve., Ch 
Lt n 89 Wat St., South por Ch 
Produ Co W. Monroe St., Mansfield, Westinghouse” | Kenilworth Bridgepo 

hicago 6, Ill. “Kent” perti, Inc., Beech a i hydro-A 

Philadelph Pa Ste En 

Mor arch Bent Potomac Sts., >t., Chicago 7, Ill. Connecticut Appliance Co., Winsted, Conn. $600 W St. Loui: 

16, Mo. “K-M” “Coronet” Sunbeam Co Landers, 
| Electric Mfg. Co., 508 Franklin Ave., ine, Dominion Electrical Mfg. Co., Inc., Mans- 30. by Conn, 
New Bogen Co., David Inc., 663 Broadway, New field, O trie”, ewis Elec 
Fr ary & Clark, New Britain, Conn. York N. } “Communo-phone” General Electric Co., 1285 Boston Ave., o uperiec ric’ wot ¢ x and, Oh 
Lact Cavalcade Industries Inc., 39 S. La Salle Bridgeport 2, Conn. “General Electric” Corp. Calif Manning, | 
fetal Products. 430 W. Gay St., St.. Chicago. Ill. “Cavalcade” Interstate Electric Supply Co., 4754-56 Clark, co Biv 40s Angeles ‘Mannin 
est Chester, Pa. “Heat-Rite” (Single Connecticut Tel. & Electric Div., Great Chicago 40, IM Travel-Mode oe, 1300 E. Park Bi “Sub-Del 
n burner, also combina- wr ericat Ir justries Inc., 70 Britannia Jade Electric Co., 969 E. New York, Milwaukee 11 > “Pioneer 
Toaster) Me Brooklyn. N. Y¥. Co., 4107 Willys Parkway, Po Ver) 
De Wald adi Mfg Corp,, 440 Lafayette N. Kedzie Ave., U Cte "Products, Inc 

“PR ocall’’ nicago 2 orthern Miracle 
Cleveland, Ohio Ne Fifth Peerless Novelty Co., 105 Fulton, Grand y Les Chicago 
Indianapolis 2, Ave » New York, N Indi li — Conn. Ave New York W Lake 
E atories Inc., Indianapolis Chief” Waaee Electric Co., A. §4 Park 

M ler Se gt yas & c 122 Fast 42nd St., at w New “Selectheat” 
ew ork, | . i Syst aage g. 0., N. Ave., Cle 
Mannir Bowman Co. Coon. P. O. Box 615, Dayton, Ohio. “Inter. IRONS (Flat) we hicano, 12, i." 
‘Manning B an” relinghuysen 
Two Rivers. Wis. 4-42 St. Francis St., Acme Electric Heating Co., 1217 Washing- A T. “Petipoint Ay 
Empire” ton St., Boston 18, Mass. Westinghouse Electric Corp., 

Metall ndustri 7219 V1 Tohn, Plymouth, Ind. American Electrical Heater Co., 6110 Cass oO ow eridan 
t Industries, 19 N. Utrecht Ave., D it 2. Micl hio. “Westinghouse” gan Ave. 

Brox Detroit 2, Mich. American Winpower Mfg. Co., Newton, Towa 
Miracle 1 Co.. 36 S. State St., N.Y Sales Co. Inc., 2824 University and D.C. “Speed-N 

Miracle 1 Inter-Communicatin Systems “Ave. S. E., Minneapolis, Minn. “Auto- Winsted Hardware | Mfg. Bistern-Brow 
National Stamping, & Electric Works, 3212 In TIL poms, 2 Conn, “Durabilt” (folding and Island C 

Naxon Utilities Corp., 2101 W. Walnut Operadio Mfg. Co., St. Charles, toria” (also Fostoria travel iron) 
hicago 12 1 “N; vrid. ‘Flexifone” Brannon Inc., 14307 Third Ave., Detroit, oe 
Autogrid Phileo Corp., Tioga & C St., Philadelphia, Mich. “Zephyr Cordless” IRONS (Soldering) _virardeat 
Ne M: on ©7609 Grand Pa. “Philco” Century Precision, Inc., 507 West 56th St., sastmastes 
Ave., Clevel und 4, Ohio Radio Corp. of erica, RC: 4 Victor Div., New York 19, N. ¥ “Century Glide-O- Acme Electric Moning 1217 
Planet Products fox 633 W. Grand J Camden, N “RCA Matic” ton St., Boston 18 Re 
rand Ave., Radio Wire ‘rel levision Inc.. 100 Ave. of Electric Co.. 6333 West 65th American Electrical Co., 
Electric Mfg. Co.. 122 18th St.. the Americas, New York 13, N. Y. St. Chicaee 38, Ill. “Handyhot”, Ave. Detroit 2, Mich. A St fan 
5. N 7 “Pre afayette”™ “Sterling eauty 
theus Ele mi W. 13th Rauland Corp., 4245 N. Knox Ave., Chicago Coldwell Lawn Electrical Mfg. Co., Inc., 
Pork. 41, 4 slicall’’ Portable Products Corp., 325 ater el q 
Ps 120 Regal Elect ( 20 W. 20th St., St., Newbursh. N.Y Drake’ Electric Works, 3654 N. ! (ETTLES 

Libe St.. New York. New York, N. Y. “Regal”, “Ultradyne”’, Coleman Co. Inc., Wichita 1, Kans. Chicago, II. Aluminu 

meen nited Corp.. 1700 University “Tok-Fone (gasoline) “Coleman” Electric Mfg. Co., Inc., 23-10 Wis. 
Remler Co J t 2101 Bryant St., San Appliance Co., Winsted, Conn. Sa. Long Island “éity 1, bro Wood 

Sheridan Cc a rancisce 1), ait orone 

gar y Chien 161 ( E. M., 219 Ninth St., Oakland, Electrical Mfg. Co. Inc., Mans- Electronic, Reldesing Iron Co., Deep 
Son-Chief Fl Winstec nn. Calif field, Ohio. ‘onn. Detroi 
Sot th Pant aed. Signs Electric Co., Menominee, Mich Dover Appliance Co.. Dover, Ohio. Hexacon Co., 242 W. Clay De roit, 

suthwestern Household Equipment Co., S 

1583 Merchandise Mart. Chicago $4, ‘Sienal” Eureka Div.. Eureka Williams Corp., Roselle Park, *Hexacon” St. 

“Roval American” Talk-A-Phone Co., 1512 S. Pulaski Rd., 6060 Hamilton, Detroit 2, Mich. “Eureka Hydro-Aire, Inc., 626 N . Robertsor x Co., § 
Standard Pressing Machi Corp.. 1887 Chicago 23, Ill “Talk-A-Phone”’ Cordless” Los Angeles 46, Calif. “Hy-Tem Silex?” 

Atlantic Ave.. B rooklyn xX Y. “Stacor”’ Webster Electric Co., Clark & DeKoven Featherline Corp. 299 Madison Ave., New Ideal Industries, Inc., Sycamor ? 
Starr Bros., Bell Co., Fast Hampton, Conn Ave., Racine, Wis “Teletalk” York, N. Y. “Featherline” “Tdeal” 
LEC TRI 
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CLASSIFIED DIRECTORY OF APPLIANCE MANUFACTURERS 


IRONS (Soldering) Cont. 


KITCHENS (Units, Sinks and 


on A 
Elects Insuline Corp. of America, 36-02 35th Ave., Cabinets) 
ce De Long, Island City, N. Y. “Insuline’”’, Ahlbrand Co., Seymour, Ind. 
3, } “sca” American Central Mfg. Co., Connersville, 
Jackson Electro A 124 Bleecker St., Ind. “American Kitchens” 
road New York 12, N. Y. “Standard” Berger Mfg. Div., Republic Steel Corp., 
ling Lenk Mfg. Co., Newton Lower Falls 62, 1038 Belden Ave., Canton 5, Ohio. 
™. Ma Brammer Mfg. Co., Davenport, lowa. 
on } Multi “Products Tool Co., 123 Sussex Ave., Coppes, Inc., Nappanee, Ind. (custom 
emy Newark 4, N. J. “Eject- O-Matic”’ built) 
4754 Peerless Novelty Co., 105 Fulton St., Cox ischens, Inc., 36 Bush Ave., Port 
Grand Haven, Mich. “Peerless” Chester, N. Y. (custom-built) 
T Post Electric Co., Inc., Andover, N. J. Crosley Corp., 1329 Arlington St., Cin- 
lyr “Metalectric”, “Post’’ nati 25, O 
yma Stanley Tools, New Britain, Conn. “Stan- D&W Metal. Products Inc., 230 Manida 
Iding ley”, “Stanley-Victor” St., New York, N. Y. 
[rent Co., Harold E., 640 N. 45th St., Dwyer Products Corp., Michigan City, 
Van | Philadelphia, Pa. ind. “Murphy Cabranette”’ 
Vasco Electrical Mfg. Co., 4116 Avalon Edison General Electric Appliance Co., Inc., 
Bry Bivd., Los Angeles 11, Calif. “Vasco r+ a W. Taylor St., Chicago 44, Ill 
Hotspot”’ Hotpoint” 
sota | Vulean Electric Co., 88 Holten St., Dan- General Electric Co., 1285 Boston Ave., 


vers, Mass. “Vulcan”, “Mercury” 


Bridgeport 


Conn. 


n Or Waage Electric Co., 54 Park Place, New Guiberson Corp., 1000 Forest Ave., P. O 
erma 7, Y. Box 1106, Dallas 1, Texas “Guiberson” 
len, Weller Mfg. Co., 516 Northampton St., Harrison Steel Cabinet Co., 4718 W. Fifth 
at-war Easton, Pa. Ave., Chicago, II). 

n Qu Hoosier Mfg Co., New Castle, Ind. 

I-XL Furniture Co., Inc., Goshen, Ind. 
orp., IRONS (Steam) Kitchen Maid Corp., Andrews, Ind. 
ong Is ‘Kitchen Maid” 

eneral Electric Co., 1285 Boston Ave., Lyon Metal Products Inc., 521 Monroe St., 
ers, Bridgeport, Conn. “G. E. Aluron” Aurora, Il. 

Knapp-Monarch Co., Bent & Potomac Sts., McAleer & Co., E. J., 1422 North 8th St., 
Ine.. St. Louis 6, Mo. Philadelphia, Pa. 
Midwest Mfg. 


Miracle Electric Co., 36 S. State St., 

Chicago 3, Ill. “Miracle” 

| East Mi Monitor Equipment Corp., 640 West 249th 

und St., spivesdale- on-Hudson, New York 63, 
N 


. State Proctor Electric Co., 3rd & Hunting Park 
ightwe Ave., Philadelphia 40, Pa. (Comb. auto- 
matic and steam) 


Mutschler 
West Silex Co., 80 Pliny St., Hartford, Conn. 


63, Silex”’ 

Vorks. Mi Steem Electric Corp., 3456 S. Grand Ave., 

x." St. Louis 18, Mo. ‘“‘Miss Steem”, “Pace- Parsons Co., 
maker” 3, Mich. 


Waring Products Corp., 331 Madison Ave. + 
New “Waring”, 


Bersted Mfg. 
icago "Mfg. 6333 W. 65th 


field, 

restek Pl: ating & Mfg. Co., 9607 Quincy 
Ave., Cleveland 6, O.  “Fortek” 

eral Electric Co., 1285 Boston Ave., 
_ Bridgeport 2, Conn. “General Electric” 


ewis Electrical, Manufacturing Co., Cleve- 
land, Ohio. “Lemco Products” Smith Mfg 
Manning, Bowman & Co., Meriden. Conn. 
‘Manning Bowman”, ‘“Twin-O-Matic”, 
‘Sub-Deb”’, “Debutante”, “Tubilee”’, 
“Pioneer” 


Rochester 


Murray Corp. 
St., Detroit, Mich 


Co., Galesburg, III. 

Morton Mfg. Co 
Chicago 44, 

Mullins Manufacturing Corp., Warren, 
Ohio. “Youngstown Kitchens” 

of America, 7700 Russe! 


, Leamington & Lake St., 


Bros. Co., Nappanee, Ind 


“Porta-Bilt”’ 
Paragon Utilities Corp., 50 Van , Dam Bt.. 
Brooklyn 22, N. Y 


“Paragon” 


15000 Oakland Ave., Detroit 


“Steadi _ St., Brooklyn, 
, Fostoria, O. “Fostoria” St. Charles 
Shirley Corp., 


Mfg 


ersonalite”’ 


Co., 
> 


“Pureaire” (complete with 


range, refrigers ator and ventilating units 
Peerless Built-in-Fixture Co., 2608 San 


‘Aluron” Pablo Ave., Berkeley, Calif. 
Waverly Tool Co., 115 Frelinghuysen Ave., Pressed Steel Car Co., Inc., 666 N. Lake 
Newark 5, N. “Steam-O-Matic” me Drive, Chicago 33, Ill. “Preste- 
ne 

Roberts & Mander Corp., Hatboro, Pa 
IRONS (Waffle) 

Robot Inc., Industrial Bank 
Appliance Industries of America, 1830 N. _ Bidg., Detroit, Mich. 
Winchester Ave., Chicago 22, Ii Safeway Metal 


Products Co., 234 Junius 
2 
xr. Co., St. Charles, II. 


330 E. St. Joe, Indianapolis, 


St, Chicago 38, Ind. 

Handyhot™, Westinghouse Electric Corp., Mansfield, 
nnecticut Appliance Co., Winsted, Conn. Ohio 

“Coronet” Whitehead Monel Kitchens, 101 Park Ave., 
minion Electrical Mfg. Co., Inc., Mans- New York 17, N. Y. 


LAMPS (Bed Spotlight Type) 


lydro-Aire, Inc., 626 N. Robertson Blvd., Eagle Electric Mfg. Co., Inc.. 23-10 Bridz: 

_ Los Angeles 46, Calif. “Hy- Temp” I laza So., Long Island City 1, N. Y¥ 

Knapp Monarch Co., Bent & Potomac Sts., EF} — Mfg. C 00 W © 
Louis. 16, Mo. ak 0., 2000 Fulton St., 

Landers. rary ark, New ritain, 1cago, 

Conn. “Universal” ‘ Mellaphone Corp., Rochester 2, N. Y 


Inc., F. A., 500 Davis St., 


N.Y! Beam” 


LAMPS, FLUORESCENT (portable) 


Products Co., 350 East 182nd 
» 


Mfg. Corp., 2326 S. In 


Chicago 16, Ill 
ppliance Co., 808 S. Washine- 
*eoria. Til. “Nu-Ray”’ 


Cleveland 3, Ohiv 
Inc., Thomas, 2118 Griffir 
xas. “Air-O-Line”’ 


Co., 800 § Ada th 


“Bel Sun-Lite” 


Calpa Products Co., 1006 Vine St., Phila 
Pa 


fay, letal Ware Corp., Two Rivers, Wis. 
“Empire” 
ts, Viracle Electric’ Co., 36 S. State St., Acme Light 
= Chicago 3, Til. “Miracle” St., New York 57, N. 
05 Lev National Stamping & Electric Works, 3212 Adelphia Industries, 421 Arch St., Phila 
fa W. Lake St., Chicago 24, Ill. “White delphia 6, Pa 
4 Park Crosse” Admiral Lamp 
ctheat” MiXelson Machine & Mfg. Co., 7609 Grand diana Ave., 
Albany _Ave., Cleveland 4, Ohio 
wm octor Electric Co., 3rd St. & Hunting ton 
ghuyseo Park Ave., Philadelphia 40, Pa. “Proc- Art Metal Co., 
tor”’ Beckett & Co. 
»., Ma ‘heridan Electronics Corp., 2850 S. Michi- St.. Dallas, T: 
gan Ave., Chicago 16, Ill. “Vogue” Belson Mfg. 
_ Towa Son-Chief Electrics Inc., Winsted, Conn. cago 7, Ill. 
“Speed-Master’ 
BStern-Brown, Inc., 42-24 Orchard St., Long delphia, 
and ¢ Island City, N. Y. “SuperStar” Camfield Mfg. 


‘inbeam Corp., 5600 W. Taylor Rd., Chi- 


“Fluor-O- Shield” 


Co., Grand Haven, Mich. 
(fluorescent light dif 


ago 50, Ill. “Sunbeam Waffle Baker” fusor) 
‘uperior Electric Products Corp., Cape Colonial Premier Co., 450 W. Superior 
Girardeau, Mo. “Superlectric’”’ hicago, Ill. “Reflectorette” 
sastmaster Products Div... McGraw Elec- _“Lampette”™ 
1217 Wag,'Tic Co., Elgin, Ill. ‘Toastmaster’ Co'umbia Electric & Mfg. Co., West 1024 
stswell Co., 622 Tower Grove Ave., Ide Ave., Spokane 5, Wash. 


611 St. Louis 10, Mo. “Toastswell” 


Electric Corp., 246 E. Fourth Dazor Mfg. 
“Westinghouse” Louis 10, 


St., Mansfield, O 


Compco Corp.. 


Chicago 47, TM. 


Co., 4485 Duncan St., St. 


Mo 


»., Inc, Day-Brite Lighting, Inc., St. Louis 7, Mo 


KETTLES (Tea and Water) 


vam num Goods Mfg. Co., 
Wis. “Mi 


Manitowoc, 


"0 Wood Products Co., P. O. Box 625, 
vennettsville, S. C. York 7 


Vetroit, Mich. 


ns Paul 1, Minn. York, N 


Silex 


MECTRICAL MERCHANDISING—JULY 


Eagle Electric 
1N. 


Grath St. Paul Co., 242 East 5th St., Ender Mfg. 


tx Co., 80 Pliny St., Hartford 2, Conn. Faries Mfg. 
Decatur 19, 


Efcolite Corp., 
rro” Electro Mig. C« 
Emeralite Co., 


ectromaster Inc., 1803 E. Atwater St., Empire Novelty 


Co., 1036 E. 
Ill. ‘*Faries’”’ 


Mig. Co., Long Island City 


Breunig Ave., Trenton 4, 


».. Chicago 12, TI. 
Inc., 40 Warren St., New 


“Emeralite”’ 
Co., 216 Institute PI., 


Corp., 260 West St., New 


Grand Ave., 


1946 


Fashion Lamp Co., 22, 

Fluores-O-Lite Co., 57 Branford St., 
Newark, N. J. “Fluores-O-Lite” 

Frankelite Co., 1425 Rockwell Ave., 
Cleveland 14, Ohio. “Diatnond F” 

Frink Corp., 27-01 Bridge Plaza North, 
Long Island City, N. Y 

General Electronics, 175 Fifth Ave. New 
‘ork, N. Y. 


Globe Lighting Fixture 397" 


Seventh Ave., Brooklyn, N. ; 

Greenway Reflector Mfg. Co., 4300 Wayne 
\ve., Philadelphia 40, Pa. 

Guth Co., Edwin F., 2611 Washington 
Ave., St. Louis, Mo “Guth Fluores- 
cents” 

Hersh Electric Specialty Co., 102  E. 
W alnut St.. Milwaukee 12, Wis. 


Holden Lines Co., 2301 Scranton Rd., 
Cleveland 13, Ohio. ‘Chan’l-Run” 

Horo-Lite Co., 104-14 S. 4th St., Brooklyn 


Hub Electric Corp., 2219 W. Grand Ave., 
Chicago 12, Ill. “Hub” 

I}iuminating Arts, 1950 Sheridan Rd., 
North Chicago, III. 

Kahn Mfg. Co., Inc., 2051 N. 19th St., 
Milwaukee 5, Wis. “Shelf-o-Lite” 

Kaplan Co., Nellie J.. 710 
Ivd., Chicago 6, Ill. 

Lighting Products, Inc., 
ll 


Jackson 
Highland Park, 


Markel Electric Products, 145 
Seneca St., Buffalo 3, N. Y. 
Mz 187 Murray St., Newark, 


Mee abe Lighting Corp., 
St., Boston 16, Mass. 
Meyer Mfg. Co.. 5302 Milwaukee Ave., 


172 Newberry 


Miller Co., 99 Center St., Meriden, Conn. 

Mitchell Mfg. Co., 2525 Clybourn Ave., 
Chicago 14, 

Mutual-Sunset Lamp i. Co., 350 Fifth 
ve., New York, N. 

Moe Bridges Corp., Wis. 

Novelty Lighting Corp., 2480 E. 22nd St., 
Cleveland 15, Ohio 

Overbagh & Ayres Mfg. Co., 411 S. Clin- 
ton St., Chicago, Ill. “Oamco” 

Paramount Industries, Inc., 111 Broad- 
way, New York, N. Y 

Pittsburgh Reflector Co., Pittsburgh 22, Pa. 

Radiant Lighting Fixture Co.. Inc., 95 
Morton St., New York, N. Y. 

Railley Corp., 6611 — Ave., Cleve- 
land, Ohio. “Valanci 

Regent-Savoy Electrical Mie. Corp., New 
ochelle, 

S & A Lighting of %s Inc., 17 White St., 
New York 13, N. Y. 

Sal Metal Products Co., 120 Freman o.. 
Brooklyn, N. Y. 

Sandel Mf fg. Ca., 3168 Ss. Loomis 
Chicago, ITM. 

Smith Iron Co., A. L., 217 Everett Ave., 
Chelsea 50, Mass. 'Smitheraft” 

Spero-E lectric Cor Cleveland 19. Ohio. 

Sylvania Electric Bioducts, Inc., 500 Fifth 
Ave., New York 18, 

Triumph Mfg. Co.. W. Van Buren 
St., Chicago 7, 1 “Triumph” 


Ultramar Mfe. Co.. 303 W. Monroe St.. 
Chicago, Tl. 
Virden Co., John C.. 6909 Longfellow 


Ave., Cleveland 3, Ohio. 


LAMPS (Fluorescent Tubes) 
Champion Lamp norke, Div. Consolidated 


Electric Lamp Co., Lynn, Mass 
Columbia Electric & Mfg. Co.. Mfg. Div., 
West 1024 Ide Ave., Spokane 5, Wash. 


Continental Electric Co.. 188 W. Randolph 
St., Chicago 1, Tit “Cetron Superglo” 
General Electric Co.. Lamp Dept... Nela 


Park, E. Cleveland 12, Ohio. “General 
Electric” 

Paramount Industries. Inc.. 111 Broadway, 
New York, N. Y. “Totel lite Portable” 
Solar Electric Corp., Central Ave., Warren, 

Pa. “Solar” 


Svlvania Electric Products, Inc., 500 Fifth 
Ave., New York 18, N. Y 

Westinghouse Electric Corp... Lamp Div., 
Bloomfield, N. J. 


LAMPS (Germicidal) 


Art Metal Co., 1814 East 49th S 
Ohio. 

Champion Lamp Works, Div. of Consoli- 
dated Electric Lamp Co., Lynn, Mass. 

Edin Electronics Co., 207 Main St., Wor- 
cester 8, Mass. “Air-Rav” 

Federal Engineering Co., 37 
New York 7, N. Y. 

Fluores-O-Lite Co., 57 
Newark 5, N. J. 

General Electric Co., 1285 Toston Ave., 
Bridgeport 2, Conn. “G. FE. Sterilamp” 

Guth Co., Edwin F., 2611 Washington Ave., 
St. Louis 3. Mo. 

Solar Mfg. Corp., Central Ave., Warren, 

Pa. ylar”’ 

Svivania Electric Products, Inc., 500 Fifth 
Ave., New York, N. Y 

Tru-Air Ultraviolet Products Co.. Div. Mit- 
chell Mfg. Co., 1019 N. Madison Ave., 
Los Angeles 27, Calif. 

Wabash 345 Carroll St., 


Brooklyn 31, } 
Westinghouse Electric Corp., Bloomfield, 


t., Cleveland 


Murray St., 


Branford St., 


LAMPS (Health and Sun) 


Adjustable Fixture Co., 104 E. Mason St., 
Milwaukee, Wis. ‘“Zorex” 

Battle Creek Equipment Co., 32 N. Wash- 
ington St., Battle Creek, Mich. “‘Iattle 
Creek” combination ultra-violet and infra- 
red 

ritesun-Vogel-Peterson Co., 1904 Ww. 
Ogden, Chicago, Ill. “Britesun” 

Brewer Manufacturing Co., 213 North 3rd 
St., Quincy, Ill. (ultra-violet) 

lurdick Corp., Milton, Wis. (infra-red) 

Champion Lamp Works, Div. of Consoli- 
dated Electric Lamp Co., Lynn, Mass. 
(infra-red) 

Continental Electric Co., 188 W. R: andolph 
St., Chicago 1, Il. “Continental” 

Dominion Electrical Mfg. Co., Inc., Mans- 
field, O. 

Fagle Electric Mfg. Co., Inc., 25-10 Bridge 
“Eagl 

Edin Biectronics Co., 207 Main St., Wor- 
cester 8, Mass. “Thera-Ray” (infra-red, 
ultra- violet) 

Emeralite Co., Inc.. 40 Warren St.. New 

Y. “Thermolite’’ 

Faries Mfg. Co., 1036 E. Grand Ave., 
Deactur 19, Ill. “Faries” _ 
Hanovia Chemical & Mfg. Co., 233 New 
Jersey Railroad Ave., Newark 5, N i 

“Alvine” 


lohnson Mfgrs.. Paul E., 2508-10 S. Park- 
Il 


way, Chicago 16, l “Electric Sun- 
shine” 
Keene Chemical Co., 100 Fifth Ave., New 
or 


Knapp “Monarch Co., Rent & Potomac Sts., 
St. Louis 16, Mo. “K-M” (infra-red) 
Kriser Corp. 30 E. 10th St.. New York 3, 
Y. “Vitan” i 
Mcintosh Electrical Corp., 223 N li- 
fornia Ave., Chicago, Ill. “Biolite 

North American Electric Lamp Co., 1014 
Tyler St., St. Louis 6, Mo 

Northern Electric Co., 5224 N. Kedzie Ave., 
Chicago 25, “Northern” 

Penetray Corp., 615 Front St., Toledo 5, 
Ohio. “Penetray” (infra-red bulb) _ 

Practical Electric Products Inc., 330 Fast 
148th St.. New York 51, N. Y. “Prak- 
V-Kal” (infra-red) 

Electric Corp., 401 West 13th 
St.. New York, N. Y. (infra-red) 

Rovers Electric Laboratories, Inc., 1814 
E. 40th St., Cleveland 3, © “Rogers 
Infra Red Health Lamps” : 

Safety Electric Co., 110 S. Dearborn St., 
Chicago 3, Ill. (bulb only, infra-red) 

Solar Electric Corp., Central Ave., War- 
ren, Pa. “Solar Infra-Red” 

Son-Chief Electrics, Inc., Winsted, Conn. 
“Son-Chief” 

Sperti Inc., Beech at Kenilworth, Norwood, 
Cincinnati 12, O. (infra-red) 
Sun-Kraft Inc., 215 W. Superior St, 
Chicago 10, Til. “Sun-Kraft” (cold 
quartz ultra-violet) 
Sylv: ania Electric Products, Inc., 500 Fifth 

Ave.. New York 18, 
U. V. Rt. Laboratories, Inc., 100 Fifth Ave., 
New York 11,_N. Y. 

Varick Electric Mfg. Co., 10 Washington 
Place, New York 3, N. Y. (infra-red) 
Wabash Corp., 345 Carroll St., Brooklyn 
Weldon Mfc. Co., 461 Broome St. New 
York “Wel-Rav’, “Weldon”, 

“Bake O-Lamp”. “See wel” 
Western Coil & Electrical Co., 215 State 
St.. Racine, Wis 
Westinghouse Electric Corp.. Div., 
Rloomfield, N. J. (buth only) “Select-o- 


Ray” 
Wohl Lamp Co.. 110 Wate rbury St., 
Brooklyn 6, N. Y. “Clinical Sun 


LAMPS (Incandescent Bulbs) 


Champion Lamp Works, Div. of Consoli- 
dated Electric Lamp Co., Lynn, Mass. 

Chicago Miniature Lamon W orks, 1500 N. 
Ogden Ave., Chicago, 

Duro-Test Cor ee 2321 Hudson Blvd., North 


Bergen, N 
Elram Lamp_ Works. 220 Adams. St.; 
Hoboken, N. “Elram”, “Globe 
“Metro” 


Everbest Engineering Corp., 41 E. 12th 
St.. New York, N. 
General Electric Co., Lamp. Dept Nela 
Park. E. Cleveland 12, Ohio. “General 
Electric” 
Herzog Miniature Lamp Works, 12-23 
Jackson Ave., Long Island City 1, N. Y. 

“Sol-Rex’ 

Jewel Incandescent Lamp Co.. 266 Glen- 

wood Ave., Bloomfield, Jewel”, 
“Tewel Eyesaver” “Tewel Selectolite’ 

Kahn Mfg. Co., 2051 N. 19th St., Milwau- 
kee, Wis. 

Monitor Equipment Corp., 640 West 249th 
St.. Riverdale-on-Hudson, New York 63, 

North American Electric Lamp Co., 1014 
Tyler St. Louis 6, Mo. ‘“‘Candyl- 
beme”, “Nalco” (carbon filament) 

Northern Incandescent Lamp_Co., 18 Hud- 
son P1l., Hoboken, N. J “Northern 
Lights” 

Lamp Corp., 300  Jelliff Ave., 
Newark 8, N. I. “Radiant” 

Safety Electric Co., 110 S. Dearbon St., 
Chicago 3, Ill. (carbon filament) 
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THE MOST BEAUTIFUL FUEL OIL HEATERS EVER MADE! 


NEVER BEFORE have dealers had a fuel oil heater 
to sell that combines such brilliant beauty with 
such famous features as Duo-Therm’s patented 
Dual Chamber Burner, Power-Air and other 
exclusives. These beautiful heaters will be found 


only under the Duo-Therm nameplate. Duo- 
Therm builds no special or private brands. 


COMPLETELY NEW! Entirely different! This is 
the kind of merchandise you didn’t expect to 
see until at least a year from now—if ever! 
Duo-Therm’s new Period Models are really 
pieces of fine furniture, for their graceful lines 
are inspired by famous “period” furniture 
designs. 


DIVISION OF MOTOR WHEEL CORPORATION, LANSING 3, MICHIGAN 
America’s Largest Manufacturer of Fuel Oil Heating Appliances 


COPYRIGHT 1946, MOTOR WHEEL CORPORATION 


JULY 15, 1946—ELECTRICAL MERCHANDIS'IN 
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CLASSIFIED DIRECTORY OF APPLIANCE MANUFACTURERS 


LAMPS (incandescent Bulbs) 
(Cont.) 


Slater Electric & Mig. Co., 718 Atlantic 
Ave., Brooklyn, N. Y. 

Solar Electric Corp., Central Ave., Warren, 
Pa. ‘“Solar’’ 

Sun-Glo Lamp Works, 345 Carroll St., 

Sylvania Electric Products, _Inc., 500 Fifth 
Ave, New York 18, N. 

Verd-A-Ray Corp., 615 Front St., Toledo 5, 
Ohio. 

Wabash Appliance Corp., 345 Carroll St., 
Brooklyn 31, N. Y. 

Warren Lamp Co., Warren Pa. “Eyease’”’, 
“Linolite”, “ Penn’ “Solar” 

Westinghouse Electric Corp., Lamp Div., 
Bloomfield, N. J. 


LAMPS (Portable) 


Abbey, Inc., Robert, 373 Fourth Ave., 
New York’ 16, 

Albe Metal Works, 'E. Laurel St., Phil- 
adelphia, Pa 

Lamp Mfg. Corp., 2326 S. Indiana 

16, TM. 

Aro. amp Co., 418 Cherry St., Philadel- 
phia, 

Art 9A Mfg., 1750 W. Fulton St., Chi- 
cago, Ill. 

Artistic Lamp Mfg. Co., 395 Fourth Ave., 
New York 16, N. Y. 

Artistic Neon Sign Co.. 1661 N. Western 
Ave., Hollywood 27, Calif. 

Arton Studios, 226 W. Columbia Ave., 
Philadelphia, Pa 

Atlas Lamp Mfg. Co., 519 York Ave., 
Philadelphia, Pa 

Aurora Lamp Co., 1313 W. Carroll Ave., 
Chicago, TIL. 

B & M Products Co., 61 W. Hubbard St., 
Chicago, Ill 

Beacon Street Lamp Inec., 885 Washington 
St., Boston 11, ss 

Becker Co Henry R. 1515 Nedro Ave., 
Philadelphiz 

Bell Lamp Mfg. Co., 156 W. Walton St., 
Chicago TH 

Bettsy Sales, 175 Fifth Ave., New York, 
N. Y¥ 


Brilliant Lamps, Inc., 29 West 21st St., 
New York, N. Y. 

Buhai I amp & Shade Co., 902 S. Wabash 
Ave.. Chicago, Il 
Calpa Products Co., 1006 Vine St., Phila- 
de'phia 7, Pa. 

Chelsea Lamp & Shade Co., 122 West 26th 
St.. New York. N. Y 

Chicago Lamp Mfg. Co., 1925 Clybourn 
Ave.. Chicago, TI. 

Churchill Products Co., 2251 S. Michigan 
Ave., Chicago, 

Clover Lamn Co., 1214 S. 12th St., Phil- 
adelphia. Pa. 

Colonial Premier Co., 466 W. Superior 
St., Chicago 10, TI. “Wallette”, 
“Colonial Premier” 

Columbia Electric & Mfg. Co. West 1024 
ide Ave., Spokane 5, Was 

Gms Co., 1020 W. "St., Chicago, 


DeHaan & Co.. 1011 Diamond St., Phil- 
adelphia 22, Pa. 

Display Stage Lighting Co., 417 East 61st 
St., New York, N. Y. 

Do uglas Studios, 1207 Race St., Philadel- 
phia, Pa 

Eagle Lamp Studios, 156 N. Second St., 
Philadelphia, Pa. 

Economy Lamp Works. 1100 W. Washing- 
ton Blvd., Chicago. Il 

Elite Lamp & Gift Co., 480 Clinton Ave., 
Newark, N. 

Empire Novelty Co., 216 Institute Place, 
Chicago, 

Excelsior Art Studios, 20 West 27th St., 
New York, N. Y. 

Fairmount Lamp Mfg. Co., 2021 Naudain 
St., Philadelnhia, Pa. 

Faries Mfg. Co.. 1036 Grand Ave. 
Decatur 19, 

Fashion Lamp Co., 729 Milwaukee Ave., 
Chicago 22, IN 

Frankelite Co., The. 1425 Rockwell Ave., 
Cleveland 14, Ohio. 

G-R Mfg. Co.. 2149 N. Warnock St., 
Philadelphia, Pa. 

Girard Lamp Shade Co., 309 Arch St., 
Philadelnhia. 6, Pa. 

Gluck & Co., S., 44 N. Third St., Philadel 
phia, Pa. 

Goldman, Daniel E., 2828 Pinegrove Ave., 
Chicago, Tl. 

Gree nly Lamp & Shade Co.. Inc., 12 West 
7th St., New York 1, N. 

Greenspan & Co., 247 South Third St., 
Philadelphia. Pa. 

Co., 225 Fifth Ave., New 
York, 

Hamilton | Industries, 1319 S. Michigan Ave., 
Chicago, : 

Herco Art Mfg. Co.. Meriden. Conn. 

Hirsch Co.. T. B., 18 West 20th St., New 
York. N. Y. 

Hubbard Products, 61 W. Hubbard St., 
Chicago, TI. 

Imperial Lamp & Shade Co., 642 N. Broad 
St.. Philadelphia, Pa 

Industrial Studio, 67-35th Street. 
Brooklyn, N. ¥ 

Kaplan Co., Nellie J.. 710 W. Jackson 
Blvd., Chicago. Ill. “Kaplan lamps” 

Keystone Lamp Mfg. Corp. of New York, 
175 Fifth Ave., New York, i 


Kimball Ne Gem Electric Frary & Clark, 47 Center St., 


Noma Electric N. Y. 


Lightelieg an 11 East 36th St., Monitor E quipme nt Fame, 


nt 
Royal  Blectric Ca. Riverdale-on- Hudson, 
J 


L’ Stadter Lamp Co., 65 E. Lake, Chicago, 

Lulis 29 East 
N. 


5 4 Mfg. Co., LIQUEFIERS (Fruit and Vegetable 2629 W. Congress 

Mantle Lamp Co. of America Inc., 223 W. 

162 

St eles, Calif. Knapp- Monarch » Bent & Potomac 

orp., 2100 S. Morgan Ave., 


& , Cle rk, New , Corp., 134 West 54th St., 


Stevens 


Vidrio Products Corp. 
“Waldorf Ligui Mixer”’ 
Waring Products 331 Ave., 


Marquette, 
(Power Lawn) 
Metal Products Co., 
Murray Drexler Arrow Li amp, 22 West 19th per 
MANICURING SET 


N. 
Mutu; al Sunset Lamp Co., 
J. Manufacturing Co, 8800 Woodland 


National Novelty Mig. 1022 Race St., Monitor keulsment Corp. 

, Riverdale-on-Hudson, New York 63, 

METERS, Coin Operated (for use in 
sale of refrigerators and rental 
of washing machines) 


Register Co., 262 


Wacker Drive, Chicago, | 
Manufacturing Co., 

Y. i s . 
Oxford Lamp Co. Ine., 39 West 23rd St., Sone Co.. Securities "Blig., 
Phil M: ar Products Co., 


Lamp, Tne., guson Drive, Los 
Radiant, 95 Morton Se. OVENS (Portable) 


Walser ‘Dede Acme Electric Heating Co., 1217 Washing- 


Bug, New York 17, Frary & Clark, New Britain, 


Naxon Utilities Cone. 2101 Ww. Walnut St., 
1. 


inte Co., MILKING MACHINES 


PADS (Heating) 


Battle Creek Equipment Co., 32 N. Wash- 


Ruttenberg, Louis L., 5520 S. Shore Drive, 


Casco Products Corp., 512 Hancock Ave., 


Bridgeport 2, Conn. 


Cc onnecticut Appliz ance Co., “Winsted, Conn. 
Safran & 
N 


Myers-Sherman Co., § 


MIRRORS (illuminated) 
Acme Syorieity Mfg. Co., Toledo 6, Ohio. 
: 1320 East State St., 


1285 Boston Ave., 


“General Electric” 
Ss. & O. Specialties Co., 2020 N. Milwaukee 


390 Fourth Avenue, Communipaw Ave., Korco "Manufacturing Co., m0 Fifth Ave., 


Mig. Co., 


National Die Sales 


t 1 St Works, 3212 
_ Touhy Ave, Chicago, Nationa amping. A 


Northern Electric Co., 5224 N. Kedzie 


1758 Elizabeth St., 


Utility Co., 230 Madison Ave.. 


MIXERS (Beverage) Ave., 
Son-Chief Electrics, 
V; Mie, Cor. 


Cc. Erector : Nashville 7, Tenn. 


Fl t Mf 
Hamilton Beach Co., ectric g. 


Knapp-Monarch Co., Bent & Potomac Sts., 


We tinghouse Electric, 
Racine Universal Motor 


Avenue, New York, Mound & Marquette, 


331 Madison Ave., 
“Waring Blendor”’ 


Stevens Electric 
Winston Lamp Mig. Co., 3 Waring Products Corp., 
i i 


Wise Lighting Products, 2134 W. Division 


MIXERS (Food) 


Bersted Mfg. Co., 
kimo Kitchen Mechanic” 
Electrical Mfg. Co., 


= (Pyrographic, wood burn- 
LIGHTERS and 


Casco Products Corp. 


Post Electric | 
Stafford, 2434 N. an St., 
N. Kilpatrick Ave., , Ind. 


Tsland City PERCOLATORS 


Hamilton Beach Co., 
Wee Sete) “RitchenA‘d Division, 


Knapp, Monarch Bent, Potomac Sts., 


1285 Boston Ave., 
“General Electric” 


Bridgeport, Conn. 
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y 
S. State St., 
0 West 249th 4 
New York 
ney, Mich. 
1427 _ Ge 
Meyer Mig. Co, $302 Milwaukee Ave., 
Chicago 30, Ill. Modern Supply Co., 1428 N Westinghou Electric Corp: 5 4 
Milo Mig. Co.,, 2285 Bush St., San Fran Wis. “Fletch Bivd, “Springfield 2, Mass. “Westing: 
Newburgh, 
town, Towa 
20 W. Tay- 
Y. “Doyle 
\ “Lawn 4 
Mo 
Cleveland 8. Ohio 
Regal Lamp & Shade Co., 20 West 22nd 
St.. New York. N. Y 
Rosenfeld & Co.. In Past 26th = Co., H., 51 N. Dick- 
y 15 East 26th St.. incon, St., Madison 3, Wis. “Clean 
Cc Geo 6 We g 
Ross Ce, Inc. George, 6 West 18th St.. Babson Bros., 2842 West 19th St., Chi- ee 
Esco Cabinet Co., E. Biddle St., West 
Chester, Pa. “Esco” 
Saxe Co., S., 418 Cherry St., Philadelphia Ellington Industries, | 304 _ Oraton  St., 
Pa. Newark 4, N. J. D. E. 
Schwartz Co. Inc.. Louis J., 15 West 17th leeie Corp., Newark, N. J. 
Stadler & Neuworth. 
New York, N. Y. 
| Standard Novelty & Tar 
Wabash Ave.. Chicago. Il “Stnola” 
Stiffel-Bradlev Co., 615 N. Aberdeen St., i 
Chicago, 1! 
Taubi Co., 2317 Chestnut St., Philadelphia, } 
Pa. 6, N. ¥. “Lite-Up” 
Tebor. Inc.. 45 West 25th St.. New York, Rex Electric Mfg. Corp.. 190 Berry St., a 
Ww Brooklyn 11, N. Y. ‘Rex’ Rogers Electric Laboratories, Inc., 1890 
E. 40th St., Cleveland, Ohio. 
Samenn orp., 1700 University 
10, N. “Sampson” 
Inc., Winsted, Conn. 
, 1228 
Wakefield Brass F. W.. Vermillion, 
Ohio ) Washington 
Wasserbere. Abels, 23 East 26th St.. New 
York, N. = ] 
Weisbrod T.amnchade Co., S., 12th & Brown Bay? Ave., 
Sts., Philedelphia, Pa. 346 E Fourth St 
White Lamps, 160 Buffalo Ave., Paterson. Westinghouse” 
PAIL 
Po Electromaster, Inc., 1803 E. Atwater St., 
Detroit, Mich. ‘“Electro-Pail” 
Eagle Elect 
Plaza So 
00 ilectric Co.. C. D 826 Broadway Gilbert. A’ Cc Erector 
New York, N. Y. “Woodwin Haven 6, Conn. “Gilbert”, “Whirl- Wis. “Miro” 
beater” Farber. Inc.. S. W., 141 S. Fifth St., 
Brooklyn, N. Y. “Farberware” 
General Consumer Products, Inc., 4619 
N. Western Ave., Chicago, Ill. ‘“‘Magic- 
ATION a al St., San Francisco 7, Calif. General Electric Co. 
Amico 
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CLASSIFIED DIRECTORY OF 


APPLIANCE MANUFACTUPERS 


PERCOLATORS Fort Wayne Engineering & Mig. Co., Ft. 


Hartford Products Cor P., 


Ill 

M« Don wd Mfg Co., A. Y 
‘Mc 

Inc., Bettendorf Bldg., Bet- 


Monitor Equipment Corp., 640 We est 249th 
Riverdale-on-Hudson, 


. Co., Orange & Fourth Sts., 
POLISHERS (Floor) 


American Floor Surfocis ing M 


Cc umpbetl Machine Co., 


Engine & Pump Co., 


RADIATORS (Portable 


Burnham Boiler Corp., 
Electric Steam R dia ato r ( ‘orp : 


RADIO (See page 17) 


POPPERS (Corn) 


Crescent Tool Co 


1803 Atwater St., 


PRESSERS (Trousers and Tie) 


PUMPS (Household Water) 


Nashville 3, Tenn. 


Kalamazoo Stove 


& Clark, Center St., 
14250 Plymouth Rd., 


“Milw Wi is 


Riverda tle on 


Rutenber Electric Co., Charles & : Bran- 


Thermador Electrical Mfg. Co., 5119 S. 
District Blvd., Los Angeles 22, Calif. 
Westinghouse Electric Corp., 246 E. Fourth 
St., Mansfield, Ohio. “W ase” 


RANGES (Portable Wali Outlet) 


Bellevue Mf Bellevue, Ohio. 
“Bellectric 

Crown Works, 4631 W. 12th Pi., 
Chicago, IIL 

Co., 969 E. New York, Brook 
yn 

Landers, Frary & Clark, New Britain, 


onn Jniversal”’ 
Malleable Iron Range Co., Beaver Dam, 
is. “‘Monarch” 


Samuel Stamping & Enameling Co., Chat- 
tanooga, Tenn. 

Swartzbaugh Mfg. Co., 1336 W. Bancroft 
St., Toledo 6, Ohio. “Everhot” 


RANGE UNITS 


Edison General Electric Appliance Co., 
Inc., 5600 W. Taylor Ave., Chicago 44, 
Ill. “Hotpoint” 

Electromaster, Inc., 1803 E. Atwater St., 
Detroit, Mich. “Electromaster” 

General Electric Co., 1285 Boston Ave., 
Bridgeport 2, Conn. “General Electric” 

Tuttle & Kift, Inc., 1823 N. Monitor Ave., 
Chicago 39, Il. ‘“T-K” 

Wiegand Co., Edwin L., 7500 Thomas 
Blvd., Pittsburgh 8, Pa. ‘“‘Chromalox” 


REELS (Cord) 


Surgical Mechanical Research, 1905 Bever- 
ley Blvd., Los Angeles 4, Calif. 

acuum Cleaner Corp. of America, Cordo- 
matic Division, 1724 W. Indiana Ave., 
Vhiladelphia 32, Pa. (for vacuum 
cleaners, sewing machines, wash ma 
chines, etc.) 


< 


REFRIGERATORS (Household) 


Admiral Corp., 3800 Cortland St., Chicago 
Ill ual-Temp” 

amated Engineering Co., Inc., 2516 
S. Vermont Ave., Los Angeles 7, Calif. 

Anchor Div., Stratton & Terstegge Co., 
P. O. Box 1859, Louisville, Ky. 

Artic-Temp. Mfg. Co., 302 N. Ave. 21, 
Los Angeles 31, Calif. 

Brunswick-Balke-Collender Co., 635 S. 
Wabash Ave., Chicago, Il. 

Coolerator Corp., Duluth 1, Minn. 

Copeland Refrigeration Corp., Sidney, Ohio. 
“Zerozone” 

Crosley Corp., 1329 Bancroft St., Cincin- 
nati, Ohio. “Crosley Shelvador’ 

Edison General Electric Appliance Co., 
Inc., 5600 W. Taylor Ave., Chicago 44, 
Ill. “Hotpoint”’ 

Frigidaire Division, General Motors _Sorp.. 
300 Taylor St., Dayton, Ohio. ‘Frigi- 
daire” 

Frostair, Div. of General Tire and Rubber 
Co., 332 S. Michigan Ave., Chicago 4, 

General Electric Co., 1285 Boston Ave., 
Bridgeport 2, Conn. “General Electric” 

Gibson Refrigerator Corp., Greenville, Mich. 
“Freez’r Shelf” 

Jewett Refrigerator Co., Buffalo, N. Y. 
‘Tewett” 

Kelvinator Div., Nash-Kelvinator Corp., 
14250 Plymouth Rd., Detroit 32, Mich 
Nash-Kelvinator’, “Kelvinator” 

Leonard Div., Nash- Kelvinator Corp., 
14250 Plymouth Rd., Detroit 32, Mich. 
Leonard” 

Marshall-Wells Co., Duluth, Minn. 

Monitor Equipment Corp., 640 West 249th 
»t., Riverdale-on-Hudson, New York 63, 

Norge Division, Borg-Warner Corp., 670 
E Woodbridge St., Detroit 26, Mich. 
“Norge Rollator” 

Panelectric Corp., 89 Water St., South 
Norwalk, Conn. 

Phileo Corp., Tioga and c. Sts., Phila 
delphia 34, Pa. ‘‘Philco’ 

Pressed Steel Car Co., Inc., 666 N. Lake 
Shore Drive., Chicago 33, Ill. “Preste- 
ine 

Robot Appliances, Inc., Industrial Bank 
Bldg., Detroit 26. Mich. “Robot” 

Westinghouse Electric Corp., 246 E. Fourth 

Mansfield, Ohio. ‘Westinghouse’ 


REFRIGERATORS (Reach-in) 


Amana Society, Refrigeration Div., Amana, 
Iowa. “Amana” 

Frigidaire Div., General Motors Corp., 300 
Taylor St., Dayton 1, Ohio. 

General Refrigeration iv.. Yates Ameri- 
can Machine Co., Beloit, Wis. “Lipman” 

Jordan Refrigerator Co., 235 N. Broad 
St., Philadelphia 7, Pa. 

co Refrigerators, North Kansas City 16, 


Perfecold Eqteraatiqne’, 1940 S. Main St., 
Los Angeles 7, 
Modern Appliance Co., 111 S. Ellsworth 
Ave., San Mateo, Calif. “Rogers” 
Seeger- "Sunbeam Corp., St. Paul 6, Minn. 
“Seeger-Sunbeam” 

Tyler Fixture Corp., Niles, Mich. (Tyler 
Reach-In Boxes) 

Westinghouse Electric Cop. ™ Page 
Boulevard, Springfield 2, 


1 285 Boston Ave., 


Equipment Corp., 
Riverdale-on-H udson, 


E name cine & Stamping Co., 
Electric Mig. Co., 
: N. 


SEWING MACHINES 


Domestic Se wing M: achine Ce 


“Free-Westinghouse”’, 
M: anufi acturing Corp., 


Monitor E quipment orp. 
Riverdale-on-Hudson, 


Sewing Machine 


SHAVERS (Electric) 


Schick Incor por ated, 


“Sunbeam Shavemas 


SHAVER ACCESSORIES 


SIFTER (Flour) 


SOFTENERS (Water) 
Ds & Mig. 500 


ma 
3000 W. Montana St., 


SPRAVERS (Paint and Insectide) 


Electric Co, 15th 
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ROASTERS 
Wayne, Ind 
Gould Inc., | St., Seneca Electric 
soldma =quipmen Falls, N. Y. “CID”, “Pyramid”, ‘“‘Jet- ridgeport 2, Conn. 
Goldman Equipment Co., 652 Broadway, J Hileo Co., 429 W. Superior 
Mieke Princess 1 Co., 3000 W. Mont St., Milwau St., Chicago, Iil 
hei o., 3000 . Montana St., } a q 
kee, Wis Miracle Electric Co., 36S. State St., 
Keystone It 509 West 34th S lacobsen Mfg. Co., Racine, Wis. 
. stone Silver, Inc. $09 West 34th St., Jacuzzi Bros., Inc., $327 Jacuzzi Ave., 640 West 249th 
Landers, Frary & Clark, New Britain Richmond, Calif. N. ¥ 
Conn, “Universal” Ke te Kewanee, Na ] 270 
Lehman Bros. Silverware Corp., 197 Grand No itt Bat 
St., New York, N. Y “Kromaster” 
Manning, Bowman & Co., Meriden, Conn. —" ( ~ 
“Manning Bowman”, “Pioneer”, “Ju cher” 
bilee”’ 
Metal Ware Corp., Two Rivers, Wis M Frevers St., Who 
“Empire” : 
1336 W 
*Everhot” --hu 
vv We Inc., 219 W Chicago Ave., Chi 
in t 
ne Co.. $18 perior St., Il, “Pinco” cago, 
Red. Jacket” Mig. €o., Davenport, Towa. Westinghouse Electric Corp.,, 246 E. Fourth noon 
ic Deluxe I] *‘Centri-Jet” St., Manstield, Ohio. ‘Westinghouse” d. 
Atlas Floor Surface Machine (Co., 234 Roper Corp., George D., Blackhawk Park need 
E. 34th St, New York 16, N.Y Rockford, Ii “Roper 
“FI ter” : Sta-Rite Products, Inc., South 8th St., Th 
Wollaston 70, Mas Delavan, Wis Main Ave 
Po F Trupar, Inc., 420 Linden Ave., Dayton id 1, Ohi tain: 
Elect Sprayit Co., Sheboygan, Wis 3, Ohio. “Trupar” “D 
“Sandit” U S Ch: lenge Co., Batavia, I. “U. S. Free Se Ave., 
Eureka Div., Eureka Williams Corp.. 6060 _ Challenger : Roc And 1 
Hamilton, Detroit 2, Mich U.S. Wind Batavia, “Ne 
Complete Home Cleaning System" _ Lior The 
Fay Co., 279 Fifth Ave., New York, N. Y Uniflow Mfg. Co., Ere, Pa. “Uniflow 
Floorola Products, Inc., 560 Maryland Ave., Wayne Home Equipment Co., Inc., 801 a 10 West 249th 
York, Pa “Floorola” Glasgow, Fort Wayne, Ind New York 63, 2,65( 
General Flooreraft Co., Inc., 233 Sixtl N. 
Ave., New York 14, N. Y **General” National Sewing Machine Co., 131 S. urbal 
] Hild Floor Machine Co 1313 W. Ran State St.. Belvidere, Il. “National”, forts 
dolph St., Chicago 7, Ill. “Hild” “Eldridge”, “Regal”, “Grand Electric”, 
; Johnson & Son, In S. C., Racine, Wis Y “Davis”, ‘‘Seamstress”, “Graybar "8 In- theil 
“Tohnson™ velit! ternational’, ‘American”’, “Sterling 
Kelley Elec M cl e Co., 85 Hinman “Crescent”, “American Beauty “Pio P 
Ave Buffalo, N Y Koral Electric Mfg. Co., 43-22 Van Dam romwell Peerless”, “Colum Thei 
Kent Co., 103 Canal St, Rome, N. ¥ St, Long island City ¥ 
| “Kent” Hen si0 White Sewing Machine Co., 1231 Main at he 
| Landers, Frary & Clark, 47 Center St. ton < — ates ne ree ow Ave., Cleveland 1, Ohio “White it’ 
New Britain, Conn. “Universal” Boulevard Bidg., Detroit, Mich. “Co-7-A Wilcox & Gibbs Co., it 
: Ponsell Floor Machine Co.. 220 W. 19th 214 West 39th St.. New York, N. Y. for ] 
St., New York 11, N. Y. “Ponsell” “W & G” 
Porter Cable Machine Co., 1708 N. Salina ee 2,6 
St., Szracuse, “Speedmatic” 
| Regina Corp., 54 W. Cherry St.. Rahway. l oC 
; N. J. “Regina” ‘ollman Mig. C« 421 West 12th St., aimos 
Tennant Co., G. H., 2530 N. Second St RANGES 
Minneapolis 11 Minn (polisher & Tool Inc. Racine, Wis. and 
sander) A-B Stoves, Div. Detroit-Michigan Stove “Whisker” for E 
Toadroy Mfg. Co., 300 Oxford Rd., Well Co., Battle Creek, Mich. “A-B” Knapp-Monarch Co., Bent & Potomac, 
} ington, Kans “Toadroy”, “Florshow”, Adm 7 Corp., 3800 Cortland St., Chicago St “pene 16 Mo. “KM” room 
“Florman™ 47, harmacal Products Co., I 480 Lex- 
ik United Vacuum Appliance Corp., 12th & Anchor Div., Stratton & Terstegge Co., ayy York 17 N.Y. on you t 
Columt ia St., Connersville, Ind. “Con Box 1859, Louisville 1, Ky. Meter Ga. 1657 Goold could 
Associated Products Co., 275 W. Market ae a t 
B j Rand, Inc., Electric Shaver grea 
Bellevue, Ohio. Div., Main St., Bridgeport 2, Conn proba 
Dominion Electrical Mfg. Co., Inc., Mans- Comstock-Castle Stove Co., Quincy, II Remngos 45 Garden St., Stam 
field, Ohio “Economy Queen” (comb. coal-electric) * BHE 
Excel Mfg. Corp., 20th & Walnut Sts., Crosley Corp., 1329 Arlington St., Cin- Stahl 9 Inc South Bend. Ind “Stahly 
Muncie, Ind. “Excel” cinnati 25, Ohio. “Crosley” worth 
Kingery Mfg. Co., Div. Crown Stove Works, 4627 W. 12th Comm 5600 W. Roosevelt 
York & Western Ave., Cincinnati 14, _ Chicago, Il “Chicago 50, 1) 11%—— 
oO} “Korn King” Edison General Electric Appliance Co., $10 0 
; Knapp- Monarcl Co., Bent & Potomac Inc., 5600 W. Taylor St., Chicago 44, Ill , 
Sts., St. Louis 16. Mo. “K-M” “Hotpoint” 
Detroit, Mict BH 
Estate Stove Co., Div. of Noma Electric Deutschmann Corp., Tobe, Filterette Div., the n 
PO Corp., Hamilton, Ohio. “Estate” Canton, Mass (Radio Interference Fil 
Florence Stove Co., 205 School St., Gard ter for Shaver) 
Behringer Sheet Metal Wks., Inc. 108 ner, Mass. “Florence” Burgess Battery Co., Freeport, Ill. (Por 
Jabez St Newark, N. J “Ser-Val” Frigidaire Div.. General Motors Sales table Battery for Shaver) 
(Tie Presser _Corp., Dayton 1, Ohio “Frigidaire” Radiart Corp.. The, 3571 West 62nd St., AVER 
Empire Electric C 817 Main St.. Cin- General Electric Co., 1285 Boston Ave.. Cleveland. Ohio. “‘Shave-Pak” 
cinnati 8, Ohio “Empire” (Trouser Bridgeport 2, Conn. “General Electric” Schick. Inc.. Stamford, Conn “Schick 2 
& Tie) Gibson Refrigerator Co., Greenville, Mich Shaverest Wall Holder” ,65¢ 
q “KooKall electric range” 
Globe-American Co., 135 S. LaSalle St., 
Kokomo, Ind 
Gray & Dudley Co., > 
Advance Pump Co., Berkeley, Calif “Washington” Miracle Electric Co., | 36 = State St., 
Aeromotor Mig. Co., 2500 Roosevelt Rd., MEE & Furnace Co., Kala- Chicago 3, Til. “Miracle 
Chicago, mazoo 6, Mich 
American Marsh Pumps, Inc... Battle Kelvinator Div Nash Kelvinator Corp., 
Creek, Mich 14> Pi Mich 
Aurora Pump Co., 113 Loucks St., Aurora, ] febs 
Ill. “Apco”, “Aurora” L New 
Baker Manufacturing Co., Evansville, Wis 
“Monitor” (deepwell) Le Corp.., “ 
829 Bancroft Way. Mich Dee ny, Dayton 1, Ohio. Mon 
Berkeley 2, Calif. “Berkeley” “Leonard Sal 
Chicago Pump Co., 2300 Wolfram St, Lindemann & Hovers: 
Chicago 18, Il W. Cleveland Ave., “Kala 
Climax Engineering Co., Clinton, Iowa a Heil Ce Milwau 
Climax Industries, 190 S. Western Ave., Malleable [ron Range Co., Beaver Dam, kee. Wis 
Chicago, Il Wis. “Monarch” (also combination Permutit Co., 330 West 42nd St., New 
Dayton Pump & Mig. C 500 N. Web elects ) York 18 N Y “Permutit” 
ster St.. Dayton 1. Ohio. “Dayton” Monit 640 West 249th Revelation 'Co., Div. Interstate Engineers 
; Decatur Pump C Decatur 70, Ill. “Burks” St New York 63, in , Cor 2600 Ww Imperial Highway 
Delco Appliance  Div., General Motors N Et Segundo Calif. “Revelation” 
Corp., 391 Lyell Ave., Rochester 1, N Norge Div. Borg-Warner Corp., 670 E Sen ee” Products, Inc South 8th St., 
Y. “Delco” Woodbridge, Detroit 26, Mich, “Norge” Delavan, Wis. 
Deming Co., Salem, Ohio. “Deming” Pressed Steel Car Co., Inc., 666 N. Lake ge Tie : ’ ytor 
Dempster Mill Mfg. Co., Beatrice, Neb Shore Drive, Chicago 33, Ill. “Presteline”’ Tegeg, see wae Ave., Dayton 
“Fresh-Flow”, “Veritank”’ Robot Appliances, Inc., Industrial Bank vlasgow, Port Wayne, Ind. oe 
Everite Pump & Mig. Co., 617-619 N Bldg., Detroit 26, Mich. “Robot” Pes 
Prince St., Lancaster, Pa “Everite”’ Round Oak Co., Dowagiac, Mich. (also 
: Fairbanks, Morse & Co., 600 S. Michigan comb. coal-electric) “Pawnee”, “Semi 
Ave., Chicago 5, Il “F.M” nole”’ Tio paint 
Flint & Walling Mfg. Co., Kendallville, ee & Illinois Aves., ¢. 
Ind. “Hoosier” > ayit”’ 
PAGE 12 eee 
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RADIO-RECORD PLAYER? 


Who spends enough time at home to make 
an expensive radio pay? Who spends 
enough time at home to collect-——-and play 
—-hundreds of records? Who uses a radio 
in the morning, at noon, in the after- 
noon, and far into the night? Who 

needs many extra radios? 


The family who lives in a home, enter- 
tains at home, has fun at home. 


And who reads Better Homes & Gardens? 
The same family. 


2,650,000 families—-in prosperous sub-— 
urban homes.* Families with very com- 
fortable incomes.** Families who spend 
their money on things they enjoy at home. 


Their big interest is what happens 
at home-——-and they read BH&G because 
it’s entirely a "know-how" magazine 
for living better in their home. 


2,650,000 families can buy 
almost 2,650,000 good radios—— 
and millions more extra radios 
for Bill’s room and Jane’s 
room and the sewing room. Can 
you think of any spot that 
could possibly give you a 
greater concentration of 
probable sales? 


* BH&G penetration into homes 
worth $3,000 or less is only 
11%——but into homes worth 
$10,000 and more, it’s 48%! 


** BH&G incomes are 51% above 
the national median. 


AVERAGE CIRCULATION 
2,650,000 


and no place like Better Homes & Gardens to sell everything that goes into 
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. 
“4 2 >. 
St., ’ 
Kala 
ine’, 
wau Sy) 
New ‘tt wre 
SING 


4 
' Steel Products Engineering Co., 1205 W Merit-Made, Ra 33-37. Franklin. St., Electrical Industries, Inc., 42 Summer Aye 
SPRAYERS (Cont.) Columbia St, P. O. Box 719, Spring Buffalo 2, Y. “Ez Flip”, ““Tyma- Newark 4, N. J. ‘“‘Electra-Serve”’ 2 
| 1, Ohic ‘*Combustioneer tic’, “Mono ‘hei’, “Duo-Chef” Electric Steam Radiator Corp 5736 
Hudson Mig. Co., H. D., 589 E. Illinois Stok-A-Fire Co., Inc., 65 504 Olive Blvd.., Metal Ware Corp., Two Rivers, Wis. Twelfth st., Detroit 8, Mich. 
St., Chicago 1 i University City 5, Mo. Stok-A-Fire”, “Empire” steem All Purpose Electric Servant” 
Kaz Mig. Cx Inc., 540 12t Ave New Black Servant” — is Miracle Electric Co., 36 S. State St., Hankscraft Co., 1007 E. Washington Ave., 
York 18, N. ¥ “Kaz” steam insecticide Stoker King Mig. Co., Box 148, Thomp Chicago 3, Ill. “Miracle” Madison 3, Wis. 
| -prayer mv ile, Mich. “Stoker-King” Monitor Equipment Corp., 640 West 249th Helmco Inc., 1215 W. Fullerton Ave., Chi 
Metal Specialties Manufacturing Co., 320 Stokol St ker Co., Inc., 1145 East ans St., Riverdale-on-Hudson, New York 63, cago 14, Ill. “Helmco Lacy” 
; Carroll Ave., Chicago 24, Ill. “Presto’ St., Indianapolis 7, Ind “Stoke N. ¥ Kaz Mfg. Co., Inc., o 12th Ave., N« 
oO. K. M ( - Ft. Wayne, Ind Bituminous & Anthracite) National Metal Specialty Ma Co., 121 York 18, N. Y. “Ka ‘: 
O.K. Spr Stokermatic Div Rheem Mig. Co., Salt Fulton St., New York, N Knapp-Monarch Co., Bent & Potomac, St 
Sharpe Mig. Co 1224 Wall St., Los Lake City, Utah National Stamping & Electric Works, 3212 Louis 16, Mo. “K-M” 
Angek Cal Sharpe Paint Sun-Fire Stoker Corp., 802  E. Eighth W. Lake St., Chicago 24, Ill. ‘White Practical Electric Products Inc. - 330 East 
Sprayer St., New Albany, Ind _ “Sun-Fire” _Cross” 148th St., New York 51, N. Y. “Prak 
langlefox ( Grand Rapids 4, Mict fropic-Air Stoker Co., Canton 5, Ohio Nelson Machine & Mig. Co., 7609 Grand T-Kal” 
“Difusolier” fropicAir” _Ave., Cleveland 4, Ohio. Rogers Electric Labs., Inc., 1814 E. 40th 
U. S. Ms uchine Corporation, Lebanon, Ind Proctor Electric Co., 3rd St., & Hunting St., Cleveland, Ohio. “Rogers Electric 
Winkler” , Park Ave , Philadelphia 40, Pa. “Proc Health Vaporizers” 
Viking Manufacturing Corp., 1747 Ches- tor”, ‘Patrician’ Sanit-All Products Corp., Greenwich, Ohio. 
STERILIZERS (Baby Bottle) ter Ave., Cleveland 14, Ohio. “V > Quincy Electronics C o., Quincy, Mich. : *“Vapor-All” y y 
Electric il Industires, Inc., 42 Su mmer Ave., Wh ting = ker a Co., 11 S. La Salle — pow , 213 S. Third St., Miamis- pene ~ Ng a bat 28th St., Minne- 
Newar 4 **Electra-Ser ot., NCago, 4 apohs 8, inn. “Spartan 
Ele erie m liator “Twel ith Will-Burt Co., Orrville, Ohio. Burt Samson United Corp., 1700 U niversity Ave., 
William Bros. Boiler & Mig. Co., Minnea- Rochester, ‘Samson 
Hani’ ( E. W polis, Minn. Electronics on 2850 S. Michi VENTILATORS, WINDOW 
Madison 3 Wis. “Flas ser ft gan 16, A Cc 362 W. E 
M Wis. kscr Son-Chief Electrics. Inc. rinstec onn irgar¢ anufacturing Co., 362 . Erie 
Helm Inc., 1215 W. Fullerton, Chicago SWITCHES (Coin Operated) see Orchard St., _St., Chicago 10, 
Sanit-All Products Corp., Greenwich, O} Meters Long Island City 1, N. Y. “Superstar”, Berger Mfg. Div. Republic Steel Corp., 
‘RB by All’ AP» *Toastrite” 1038 Canton 5, Ohio. 
2s . . Sunbeam Corp., 5600 W. Roosevelt Rd., Campbell Metal Window Corp., Div. Trus 
Haskelite Mig. Co., 135 S. La Salle, Superior Electric Products Corp., Cape aries Corp., South Geddes 
STOKERS (Coal) lit _Girardeau, Mo.  “Superlectric” Carrier Master room air 
Advance Appliance Co., 808 S. Wash cuse 3, N “Heat-Flo” omior roducts orp., >. -amesa 
ton St., Peoria, Il “Stoker-ola”’ TIMERS (Appliance) Toast-O ator Co., 10-23 Jackson Ave., Dallas 2, Tex. “*Comfort-Aire’’ 
| Airtemp D Chrysler Corp., 1119 Le« Long Island City 1, N. Y¥. “Toast-O- General Electric Co., ( 
, Dayton 1, Ohio “Eivates Ais merican Time Corp., 56 Main St., Spring Lator” Jept., 5 Lawrence St., Bloomfield, N J 
temp’ eld, Mass ane : Toastmaster Products Div., McGraw Iig_ Electric Ventilating Co., 2850 N 
Anchor Stove Diy Stratton & 1 erstegge Edison General Elects \ errs Electric Co., Elgin, Ill. ‘“Toastmaster’’ i Crawford Ave., Chicago 41, Bile “Ig” 
| Co., 15th & Main St., Louisville, Ky In I00V W. Taylor Ave., Chicago ’ Toastswell Co.. 622 Tower Grove Ave., Kauffman Air Conditioning Corp., 4336 
Auburr oundry, In Stoker D; v., Au- ill ge oven B 4 St. Louis 10, Mo. “Toastswell’’ Ww. Pine St., St. Louis 8, Mo. “Kauff 
burn, Ind. “Auburn” Genera E ectric 121 Sel ‘0: Tutt Co., 4107 Willys Parkway, Box 54, _man 
; Barde Range & Foundry Co.. E. H Bridgeport 2, Conn. » HH. Select Toledo, Ohio Norge Div., Borg-Warner Corp., 574 E 
' Cincinnati, O Switch ; Union Products ihe. Co., 35 Park Place, Woodbridge, Detroit 26, Mich. 
Hy Beckley Perforating Co., Garwood, N. J Holeomb & Hoke Mig. Co., Inc., Indianap New Yak 7. Mu. ¥. Astor” Pacific Mfg. Corp., 5308 Blanche Ave., 
| ‘BI Diamond” (Anthracite : olis, Ind. : W. Was! Westinghouse Ele -ctric C orp., 246 E. Fourth S. E., Cleveland 4. Ohio. 
Brownell Co., 300 N. Findlay St.. Dayto: Irate mat onal Re wiates = 2620 We St., Mansfield, Ohio. “Westinghouse” hilco ices, & C Sts., Philadelphia 
Cent R Cor Findlay ove t mer "also. “int & ‘cycle tor Tower Bldg., Washing 
ray Findlay” was s, driers, dishw ishers, etc.) TOASTERS (Sandwich) ton 5, D. C. “Pleasantaire” 
Con Engineering Works, Mendota. III James Clock Mig. Co., | 5: 307 East 14th “Boe. tennessee V alley Associated Marketers, 
( nc Oakland 1, Calif *“Remind-O- —*! Mig. Co., Fostoria, Ohio. Fos Ninth Ave. Nashville Tenn 
ated Industries, Inc., Lafayette, ine. Sealy Cs wp., Ann Arbor, Mich. “K-S” Capital Products Co., Inc., Winsted, Conn. i; Ma orp 
Lux Clock Cx Waterbury, Conn Chicago Elec. Mig. Co., 6333 W. 65th St.. as Cor ul r 
“ M. an New Haven Co New Haven 4 Chicago 38, Ill. ‘“Handyhot,” “Sterling” 
tsheld, Mass “Cooper nthracite 7 Connecticut Appliance Co., Winsted, Conn. 
Conn. New Haven F 
Northwestern Clock Co., Brown Bldg., Coronet” VIBRATORS (Massage) 
‘a insmission (Co., 2340-llth St., “N Dominion Electrical Mig. Co., Mansfield, 
Rockford, Omaha, Neb orth western’ Ab: Mi c 300 W Po 
Crane ( ‘aragon Electric Co., 1600 12th St., Two Ohio. Abar Mfg. o., oodland 
D Kedz e, go. Ill Forestek Plating & Mig., 9607 Quincy Cleveland 4, Ohio. “Beautiator” 
‘ sn ae ee Div., | General Motors Penn Electric Switch Co., Goshen, Ind. Ave., Cleveland 6, Ohio. *Fortek” Allover Mig. Co., 18th St. & Flett Ave 
Dao” | Uvell Ave., Rochester 1, N. 1 Rhodes, Inc., M. H 30 Bartholomew General Electric Co., 1285 Boston Ave., Racine, Wis. “V-40 Vibrator,” “A.C 
D Coal Ave., Hartford 6, Conn. “Marktime’ Bridgeport 2, Conn. “General Electric” Hand Massage Machine” 
PI lt Inc 0 Rockefeller Sangamo Electric Co., Springtield, Il. Knapp-Monarch Co.. Bent & Potomac Battle Creek Equipment Co., 32 Nort! 
Ed gg ey York N. x. ’ Se th Thomas Clocks, "Div. General Time Sts., St. Louis 16. Mo. “K-M” Washington, Battle Creek, Mich 
ct wer Corp. W North Ave orp Thomaston, Conn. Landers, Frary & Clark, Center St., New “Battle Creek”’ 
Elect ly I | go” r Set Thomas” (electric range) Britain, Conn. ‘Universal’ Bersted Mfg. Co., Fostoria, Ohio. “Es 
nace nc., P. O. Box T, Mice C Metal Ware Corp Two Rivers, Wis. kimo”’ 
> 1 Stevenson Mig. Co., La Porte, Ind. . > 
I Furnace: Mas Swartzbaugh Mig ‘Co 13 0 W. ‘Bancroft “Empire” Gilbert Co., A. Erector New 
4 2 se & Co., 600 S. Michigar St.. Toledo 6, Ohio. “Everhot’ Nelson Machine & Mfg. Co., 7609 Grand Haven 6, Cc onn. “Gilbert”, “Polar Cub”, 
Fis kK Telechron, Inc.. Ashland, Mass “T ele- Ave., Cleveland 4, Ohio. “Vitalator” 
f ptoker Co.. 3760 E. St. Clair National Stamping & Elec. Works, 3212 Hamilton Beach Co., Div., Scovill Mig 
nd. ire ing 2 7 ake St., icago 24, . “White acine, ‘is. “Hamilton each” 
Furr ind K rt ompson Clock Co 8 Federal St W. Lak Ch 24, Wt H Beact 
I 1080 E. S2nd St., In Cross” Knapp Monarch Co., Bent & Potomac Sts., 
Clash Co Inc.. Mt. V Son-Chief Electrics, Inc., Winsted, Conn. St. Louis 16, Mo. “K-} 
os. Mfg. Co., West Bend, Wis gy Graybar “Speed-O-Matic” Miracle Electric Co., 36 State St., Chi 
Col Buildis g Naw ork 17, N y “Min- Stern-Brown, Inc., 42-24 Orchard Se... cago 3, Ill. “Miracle” “Viraton” 
nial F + Des der” Long Island City 1, N. Y. “Superstar Oster Mig. Co. of Illinois, John, 
green Colonial enith Co 52 W. Walt St., Mastergrill” “Oster”, “Massagett”’, “Stim-u-lax 
N Furt ce Co., 1524 N. Capitol Z Chic = — Superior Elec Products ( ‘Orp., Cape “Charmuth” 
Ho "A Ind Girardeau, Mo. “Superlectric” Rollaway Inc., 15 East 40th St., New York, 
} oa Hn. matic Stoker _,Corp Hamil Toastswell Co., 622, Tower Grove Ave., St N. Y. “Rollaway” (reducing roller) 4 
Herit ( Comfortaire”, ‘Hamilton’ TOASTERS Louis 10, Mo. “Toastswell” Vidrio Products Co., 134 West 54th St., 
eritage & Stoker 105 E. 63rd Westinghouse Electric Corp.. 246 E. Fourth Chicago, Ill 
Hers} M Anchor M Apel St., Mansfield, Ohio. “Westinghouse” Wah! Clipper Corp., Sterling, I. “Wahl 
ersnhe mine ¢ und: Cc Mar inchester Ave., licago 22, ea- 
hein P Mot toker li-Gslo 
Holeomb & Hoke Manufacturing Co.. 1: Bersted Mig. Co., Fostoria, Ohio. “Big TOOTH BRUSHES WARMERS (Biscuit and Food) 
545 Van Buren St ndianap uw’ “Fostoria” J 
“Fire 7 » Ind polis 7, Ind : ath ge - : . 04 N. Sec Electric Motor Corp., Div. Howard Indus- Appliance Industries of America, 1830 N 
Calkins Appliance Co., 104 Second Sie W ~ Il 
1 Illir Iron & Bolt Co., 918 S. Michiga: St.. Niles. Mich. “Breakfaster” 1215 State St., Racine, is. Wine ,, Ave., Chicago 22, I 
Ave., Ch Ii! reman” ( eld Mig. Co., Gr: Javen. Mich. *Toothmaster _“Steadi-Glo’ 
Ire Firer Mig. t 106¢ ( ‘ Winsted, Conn Forestek Plating & Mig. Co., 9607 Quincy 
t.. Cle i! Chicago Electric Mi Co., 6333 W. 65th _Ave., ¢ leveland 6, Ohio. “Fortek 
» I St Chic 6 “Handyhot”, TOYS (Electric) Knapp-Monarch Co., Bent & Potomac, St 
Cory Oregon, II “Kol “Sterling’ Metal Ware Corp., Two Rivers, Wis. Louis 16, Mo. 
“Challenger” Connecticut Appliance Co., Winsted, Conn Empire’ Toastewell Co., 622 Tower Grove Ave., St 
410 W. 18th Chi Coronet” Naxon Utilities Corp., 2101 W. Walnut St., D 
Link- Belt” or n Electrical Mfg. Co., Inc., Mans Chicago, Ill. “Doll 
ght Stokers c., Belleville. I] oe Ce Man nicago, I Vidrio Products Co., 134 West 54th St. 
leville, Il held, Chicago, Il. 
ght lling Industries, 04 Or: St... 
M Eureka Tool & Machine Co., 17 W. 54th Gilbert Co., A. C., Erector Square, New WARMERS (Bottle) 
e Peor “Weir” York 19, N. “Eureka” Cc “Gilt A 
W oO} Com Elect Co., 1285 Be Ave., Flyer” Aluminum Goods Mig. Co., Manitowoc 
1 Ind tridgeport Cont “Genera Electric” Lionel Co 15 Ez 26th St., New York, fis. irra” 
& Strom Co., If Racine Gill Electric Manufacturing Corp., 201 E Electric Steam Radiator Corp., 5736 Twellit! 
ee « Stoker tT ros miltor ig Syracuse, St R: Wis ‘ “We terr ” urpose ectric ervan 
, ect R . Pe 4, Ss rator” Hil Engineering Co., 429 W. Superior — = —— Electrical Industries, Inc , 42 Summer Ave 
et g. Cory 14th & Ormsby Sts S ( in Newark 4, N. J. “Electra-Serve”’ 
Le K Peg Fibre 626 N. Robertson Blvd., TRAYS (ice Cube) Hankscraft Co., 1007 E. Washington Ave 
Guard 46, Calif *‘Hy-Temp” N s 3 fis. “Hankscraft”’ 
Plymouth Industries, Inc., Plyr h, Ind Kn Co nt & Sts Gits Molding Corp., 4600 W. Huron St., y= Ave., Chi 
Pl St. “K.M” Chicago 44, II. ‘ cago 14 ‘li ig ““Helmco Heet-Up” Hot 
Poc nt Fuel C I Landes New Britain Hoosier Cardinal Corp., Evansville, Ind. Cup) 
St., Cleveland, Ohi Cont niversa ; am @ Inland Mig. Div., General Motors Corp., Kaz Mfg. Co., Jon, 540 12th Ave., New 
Rudy Furnace Dowagia Mich Lasko Products, 430 W. Gay St., . P. O. Box 1050. Dayton 1 Ohio 2 York 18, N. “Kaz’ 
Rudy” West Chester, Pa “Heat-Rite” I Corp., Fisher Bldg. Detroit 2, Manning, ac Meriden, Conn 
Schw it Safe Co., Lafayette Ind Lexington Machinery & Development Co., Bowman” “Lullaby” 
Schwab" Inc., 619 Lexington Ave., Clifton, N. Metal Ware Corp., Two Rivers, Ws 
[ Scott-Newcomb Inc St Louis Mo Toast Queen VAPORIZERS “Empire” 
Manning, Bowman & Co., Meriden, Conn. Practical Electric Products Inc., 330 East 
. Smith Corp., A. O., 3533 N. 27th St., “Manning Bowman”, “Toaster-with- Aluminum Goods Mfg. Co., Manitowoc, 148th St., New York 51, N. Y. “Prak 
Milwaukee 1, Wis “SMITHway” tester” Wis irro’ T-Kal” 
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WILL INCREASE YOUR DOOR-CHIME SALES 


Here is sales magic for you...a powerful selling tool ...a reputation for quality 
construction and dependable operation unmatched in the door-chime industry! 
Telechron, the great name in clocks, now makes clock mechanisms and synchron- 
ous motors for NUTONE, the great name in door chimes. These Telechron units 
appear in the famous NUTONE Time-Chime and four other NUTONE Clock- 
Chime and multiple-tone chime models. 

There may be other, less expensive ways to get multiple tones in door chimes, 
but NUTONE still insists on the tried and true...on the trouble-free perfec- 
tion of Telechron experience. Make the most of this with your customers. 

Remind them that NUTONE and Telechron can be found together in five 

great door chimes. NUTONE, Incorporated, Merchandise Mart, Chicago 54; 

200 Fifth Ave., New York 10; 931 East 31st St., Los Angeles 11; and Terminal 

Sales Bldg., Seattle 1 
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WORLD'S LARGEST MAKER OF DOOR CHIMES | 


MICRO SWITCH 


@ Temp-Cop, the modern thermal device of a thousand uses, is 
accurate and automatic in its responsiveness to deviation of 
currents and/or temperatures, beyond predetermined limits, in 
countless types of electrical apparatus. 


It is a small, bimetal thermostat operating on the well-known 
snap-action principle. Contacts open or close when tempera- 
ture rises or current is excessive; reverse action is also automatic. 
The bimetal elements are mounted on a rigid ceramic block, 
and can be specially selected, if desired, to meet specific appli- 
cation requirements. 


Small] as your thumb, Temp-Cop is mighty in performance. Alert, 
rugged, dependable always, it fills many needs— regular or 

. unusual—for a top quality thermostatic contactor. Details will 
be sent to you upon request. 


if 
TEMP COP TEMP COP 


Temp-Cop mounted in 
base controls heater, connected in series with 
preventing water from solenoid coil, opens cir- 
going below approxi- cuit if armature sticks 
mately 45° F. in electric open, preventing coil 
water fountains from burning out. 


1946 First Industrial ¢ orporation 


MICR 


TRADE 


Temp-Cop mounted in 
base, acts as thermostat 
to control temperature 
of water bath in indus- 
trial glue pot. 


Manual Reset Temp-Cop 


MARK 


WITCH 


A D&IVISION OF FIRST INDUSTRIAL CORPORATION 


RT, 


Sales Offices in Principal Cities 
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CLASSIFIED DIRECTORY OF 
APPLIANCE MANUFACTURERS 


WARMERS (Bottle) 
(Continued) 


Reimers Electric Appliance Co., 596 56th 
St., West New York, 
Sanit- All Products Corp., 

*Baby-All” 
Mic Corp., Decatur, Il. 


Greenwich, Ohio. 


WARMERS (Plate) 


Acme Elec. Heating Co., 1217 Washing- 


ton St., Boston 18, Mass 


WASHERS (Clothes Automatic) 


Apex Rotarex Corp., 1070 E. 152nd St., 
Cleveland 10, Ohio 

Bendix Home Appliances Inc., 3300 W. 
Sample St., South Bend 24, Ind. “Ben 
dix Home Laundry” 

Blackstone Corp., Jamestown 6, 
“Blackstone” 

Hurley Machine Division, Electric House- 
hold Utilities Corp., 54th Ave. & Cer- 
mak Rd., Chicago 50, Ill. “Thor Auto- 
magic”’ 

Jacobs Co., F. L., 1043 Spruce St., 

Mich. ‘“Launderall” 

Nineteen Hundred Corp., St. Joseph, Mich. 
“Whirl-Matic”’ 

Westinghouse Electric Corp. , 246 E. Fourth 
St., Mansfield, Ohio. ‘‘Laundromat” 


Detroit 


WASHERS (Clothes) 


Altorfer Bros 
“ABC” 
Anchor Div., Stratton & Terstegge Co., 
Inc., P. O. Box 1859, Louisville 1, Ky. 

“Anchor” 
Apex Rotarex Cuorp., 1070 E 
Cleveland 10, Ohio ‘Apex”’ 
Appliance Mig. Co., Gaskill Rd., 
Ohio “Duchess” 
Automatic W asher Co., Newton, lowa. 
“Automatic”, “Idle Hour” 
Ripon, Wis. 


Barlow & Seelig Mig. Co., 

‘Speed Queen” 
Barton Corp., West Bend, Wis. “Barton” 
Beam Mig. Co., Webster City, lowa. 
“Coronado,” 
Birdsell Corp., 


Company, Peoria 8, Ill 


152nd St., 


Alliance, 


“A) 
South Bend, Ind. ‘“Water- 


Flex 
Birtman Electric Co., 4140 Fullerton Ave., 
Chic ago 39, Ill. “Bee-Vac"’, “Magnetic”, 


“Mola” 
Blackstone Corp., Jamestown 6, 
“Blackstone 


Boss W ashi ng M achine Co., Cincinnati 19, 
Ohio. ‘Boss’ 
Central Rubber & Steel Corp., 
Ohio. “Woman's Friend” 
Chicago Dryer Co., 2210 N. 
hicago 
‘0. 6333 W. 65th 
“Handyhot” (port- 


Findlay, 
Pulaski Rd., 


Chicago Elec. 
St., Chicago 38, 
able) 


Conlon Bros. Mfg. Co., 4512 W. Fillmore 
St., Chicago 24, IIL. 
Conlon Corp., 1824 S. 52nd Ave., Chicago 


50, Ill 

Crosley Corp., 1329 
cinnati 25, Ohio. “Crosley” 

Dexter Co., Fairfield, lowa. “Dexter” 

Easy Washing Machine Corp., Solar and 
Spencer Sts., Syracuse 1, N. Y. “Easy” 
“Easy Whirldry” 

Edison General 
Inc., 5600 W. 
Ill. “Hotpoint” 

Fairbanks-Morse & Co., 600 S. Michigan 
Ave., Chicago 5, Ill. “F-M” 

General Electric Co., 1285 Boston Ave., 
Bridgeport 2, Conn. ‘‘General Electric” 

104 Ave., 


Arlington St., Cin- 


(Portable) 
Electric Appliance Co., 
Taylor St., Chicago 44, 


Hart Inc., Wallace 
New York 16, N. 

Holland-Rieger Div., ex Corp., 

Sandusky, Ohio. “Faultless,” “Modern 

M: aid,” ‘‘Washmaster,” “Paramount” 

Horton Mfg. Co., 731 Osage St., Ft. 
Wayne 1, Ind. “Horton” 

Hurley Machine Div., Electric Household 
Utilities Corp., 54th Ave. & Cermak Rd., 
Chicago 50, Ill. “Thor” 

Kinney Aluminum Co., 5900 S. Boyle Ave., 
Vernon, Calif. 

Kitchen Queen Inc., 30 W. Washington St., 
Chicago, Ill. (portable) 

Frary & Clark, 

nn. “Universal” 

Little Ine., 548 Clair 

“Little Giant” (portable la undry 
= , 

Marshall- Wells Co., Duluth, Minn. “Ze- 
nith”’ 

Maytag Co., Newtown, Iowa. “Maytag” 

Meadows Mfg. Corp., Div. Electric , ™ 
hold U tilities Corp., 2115 South 54th Ave., 
Cicero, 

Menasco 805 San 
Blvd., Calif. 

Monitor Equipment Corp., 640 West 249th 
-on-Hudson, New York 63, 


New Britain, 


Fernando 


mS Appliance Co., 666 Lake Shore 
Drive, Chicago, I 


1. 
Murray Corp. of America, 7700 Russell St., 


Detroit, Mich. 
— Utilities Corp., 2101 W. Walnut 
., Chicago 12, Ill. “Naxon” (portable) 
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Nineteen Hundred Corp., St. Joseph, Mic 
“Whirlpool” (conventional and 

Norge Div., Borg-Warger Corp., 670 
Woodbridge, Detroit 26, Mich. 

One Minute Washer Co., Eefiegs. lowa 
“One Minute” 
Precision Metal Co., 

“Dainty Maid” (miniature) 
Pressed Steel Car Co., Inc., 666 N. Lake 
Shore Drive, Chicago 33, Il. “Pres 


Grand Haven, Mich 


Robot Appliances, Inc., Industrial Bank 
Bldg., Detroit 26, Mich. “Robot” 
(portable) 

Sav ol Arms Utica, N. Y 
“Sa 

Ta’ or Co., Alliance, Ohio (port 
able) 

Vidrio Products Co., 134 West 54th St., 
Chicago, Ill. (portable) 

Voss Bros. Mig. Co., Davenport, Iowa 
“Voss 

Young Corp., Fall River, Mass. (round and 


square models) 
Zenith Machine Co., Duluth, Minn. 


Corp., 


WASHERS, CLOTHES (Gasoline 
Engine Driven) 


Company, Peoria 8, Ill 

Apex Rotarex Corp., 1070 E, 
Cleveland 10, Ohio. ‘“Apex’’ 

Automatic Washer Co., Newton, Iowa. 
‘Automatic” 
Barlow & Seelig Mig. Co., Ripon, Wis. 
“Speed Queen” 
Birtman Electric Co., 
Chic ago. 39, Ill. 
netic,” “Mola” 
Blackstone Corp., Jamestown 6, N. Y. 
*Blackstone” 

Central Rubber & Steel Corp., Findlay, 
Ohio. “Woman's Friend” 

Conlon Corp., 1824 S. 52nd Ave., Chicago 
50, I ‘Conlon” 

Crosley Corp., 1329 Arlington St., Cin- 
cinnati 25, Ohio. “Crosley” 

Dexter Co., Fairfield, Iowa. ‘‘Dexter”’ 

Easy W ashing Upaaine Corp., Syracuse 1, 
N. Y¥. 


Altorfer Bros 


152nd St., 


4140 Fullerton Ave., 
*Bee-Vac, 


1285 Boston Ave., 
“General Electric” 

Apex-Rotarex Corp 

“Faultless,” “Modern n 
Maid,” “Washmaster,” “Paramount” 

Hurley Machine Div., Electric Household 
Utilities Corp., Cermak Road & 54th 
Ave., Chicago, Ill. “Thor” 

Maytag Co., Newton, Iowa. “Maytag” 

Meadows Mig. Corp., Div. Electric House- 
hold Utilities Corp., 2115 S. 54th Ave., 
Cicero, Ill. 

Nineteen Hundred Corp., St. Joseph, Mich 


‘Whirlpool” 
Norge Div. Borg-Warner Corp., 670 E 
Woodbridge St., Detroit 26, Mich. 
One Minute Washer Co., Kell ogg, lowa 

“One Minute”’ 
Voss Bros. Mfg. Co., Davenport, Iowa 
“Voss” 


General Electric Co., 
Bridgeport 2, Conn. 
Holland- Rieger Div. 
Sandusky, Ohio. 


WASHER, COMBINATION CLOTHES 
& DISH 


Hurley Machine Div., Electric Household 
Utilities Corp., 54th Ave. & Cermak Rd., 
Chicago 50, “Thor Automagic 
Washer-Dishwasher”’ 


WASHERS (Dish) 


American Central Mfg. Corp., Conners- 
ville, Ind. 

Edison General Electric Appliance Co., Inc., 
5600 W. Taylor St., Chicago 44, ilb 
“Hotpoint” 

General Electric Co., 1285 Boston Ave., 
Bridgeport 2, Conn. a Electric” 

General Porcelain ending © Mfg. Co., 
2700 N. Karlovy Ave., Chicago 39, Ill 
“Veribrite”’ 

Hurley Machine Div., Electric Household 
Utilities Corp., 54th Ave. & Cermak Rd., 
Chicago 50, IIL “Thor Automagic 
Washer- Dishwasher” 

Robot Appliances, Inc., Industrial Bank 
Bidg., Detroit 26, Mich. “Robot” 

Silent Servant Div., O’Halloran Indus- 
tries, 12305 Turner, Detroit 4, Mich 
“Silent Servant’ (Portable) 

Westinghouse Electric Corp., 246 E. Fourth 
St., Mansfield, Ohio. “Westinghouse” 


WRINGERS 


American Wringer Co., Woonsocket, R. |. 
Chamberlain Corp., Waterloo, Iowa. 
Lovell Mfg. Co., Erie, Pa. 


WRINGER ROLLS 


American Wringer Co., Woonsocket, R. |! 

Chamberlain Corp., Waterloo, Iowa. 

Goodrich Co., B. F., 500 Main St., Akron 
18, Ohio 

Lovell Mfg. Co., Erie, Pa. 

Servall Co., Detroit, Mich. 
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CLASSIFIED 
DIRECTORY 


OF RADIO MANUFACTURERS 


With Company Names, Addresses and Trade Names 


TABLE MODELS (a-m only) 
A.R.F. Products, 7627 Lake St., River 


Forest, 
Admiral Corp., Chicago 47, Ill. 
Aermotive Equipment Corp., 1632 Central, 
Kansas City 8, 
Air-King Products Co. Inc., 1523-29 63rd 
St., Brooklyn 19, N. Y. 
Airplane & Marine Instruments, Clearfield, 


a. 

American Communications Corp., 306 
Broadway, New York, N. Y. 

Andrea Radio Corp., 27-01 Bridge Plaza 

wy Radio Co., 3855 N. Hamilton 

Chicago 18, 

Pant Radio Mig. Co. Inc., 122 Brook- 
line Ave., Boson 15, Mass. 

Aviola Radio Corp., Phoenix, Ariz. 

Balkin & Balkin, Inc., 205 W. Wacker 
Drive, Chica » Ill. 

1314 Forest Ave., Dal- 
las 

Radio 125 East 46th St.. New 
or 

Belmont Radio Corp., 5921 W. Dickens, 
Chicago 39, Ill. 

Bendix Radio Div., Bendix Aviation Corp., 
Baltimore 4, 

Cosstente Industries Inc., 39 S. La Salle 


, Chicago 3, 
Radio Cor W. Jackson 
Blvd., Chicago, 


Coronet Radio & Television Corp., 176 
Ave., Lynbrook, Long Island, 


Crosley Comps 1329 Arlington St., Cincin 
nati 25 

Crystal Products Co., 1519 McGee St., 
<ansas City 

Delco Radio Tg General Motors Corp., 
Kokomo, Ind. 

Detrola Radio Div., International Detrola 
oy .» Beard at Chatfield, Detroit 9, 


Mich. 

DeWald Radio Corp., 440 Lafayette 

St., New York 

Echophone Div., Co., 2600 

S. Indiana Ave., Chicago 16, III. 

Eckstein Radio & Television Co., 918 La 

Salle Ave., Minneapolis, Minn. 

Electromatic Mfg. Corp., 88 University 

Place, New York 3, N. ' 

Electronic Corp. of America, 170 S3rd St., 

Brooklyn 32, N. 

Electronic Devices b.. 601 West 26th St., 

New York 1 

Emerson Radic & Phonograph Corp., 111 

Eighth Ave., New York 11, N. Y. 

Mig. Inc., 528 East 72nd St., 

ew York 21, N. Y. 

Fada Radio 7 Electric Co. Inc., 30- 20 

Thomson Ave., Long Island City 1, N. 

Farnsworth Television & Radio Corp., 3700 

Pontiac St., Ft. Wayne 1, Ind. 

Telephone Radio Corp., 591 Broad 
,» Newark, N 

Fie” Star Radio 416-18 Broadway, 

Cambridge, Mass. 

Garod Radio Corp., 70 Washington St., 

Brooklyn 1, 

arnet Radio Co., East Orange, N. J. 

eneral Electric Co., Receiver Div., Elec- 

tronics Dept., Bridgeport 2, Conn. 

General Television & a Corp., Div., of 

Portable Products Corp., 2701-17 Lehmann 

Court, Chica Til. 

Gilfillan Bros. , 1815 Venice Blvd., Los 

Angeles 6, 

“lobe Electronics dae. _ 225 West 17th St., 

New York 11, 

Hamilton Radio Corp. 510 Sixth Ave., 

New York 11, 

Hoffman Radio Corp.. "3761 S. Hill St., 

Los Angeles 7, Ca lif. ‘ 

Howard Radio Co., 1731-35 Belmont Ave., 

Chicago 13, II. 

Industrial Tool & Die Works Inc., 2824 

University Ave., S.E., Minneapolis 14, 


_ Minn 
twel Radio Corp., 583 Ave. of the Ameri- 
cas, New York, N. Y. : 
Keith Radio Products, 16th & “K” Sts.. 
Bedford, Ind. 

4aMagna Mfg. Co. Inc., 51 Clinton Place, 
East Rutherford, N. 


laurehk Radio Mfg. 0., 3929-31 Monroe 
Ave.. Wayne, Mich. 


Lear Inc., 110 N. W. 


Rapids, Mich. 
Lewyt Corp., 60 Broadway, 


Lincoln Electronics 


Ave., New York 19, 


Maguire Indu&tries Inc., 
936 N. Michigan 
Majestic Radio & 


Charles, 


Marco Industries 


Drive, Beverly 


Mason Radio Products Co., 
Meck Industries, 
Co 


Medco Mf-~ 
York 18, N. 
Meissner Mfg. 
936 N. 
1 


corah, Iowa. 


Midwest Radio Corp., 909 Broadway, 
cinnati 2, 


Minerva Co 


John, 
5 


Ca., 
Hills, 


Div., 


Philadelphia 44, Pa. 


Monitor Equipment House, 


ale-on-Hudson, 


Radio, Galvin Mfg. 
Augusta Blvd., 
Noblitt Sparks Industries 


Ind. 


Northeastern Engineering Inc., Ma 


New Hamp. 


Electronics, 
okane, Wash 
Packard: Bell Co., 


Chicago 51, 


Angeles 5, Calif. 


Phileo Corp. Tioga & C Sts., 


Pilot Radio Corp., 
Island City 1, 
Precision Specialties, 
Ave., Los Angeles 4, Calif. 
Premier Crysta 


Labs. 


Row. New York 7, 
RGH Mfg. 


York 17, 


214 41st St., 


RCA Victor Divi- 


Radio Corp. of America, 


sion, Camden, 
Radio Development 

Cornelison Ave., 
Radio Process Co., 


Angeles 46, Calif. 
Radio Wire Television 


the Americas, N. 
Ranger Electronics & Mfg. Co., 

65th St., New York, N. Y. 
Ray Energy Radio & Telev. 

America, _32 West 22nd St., 


10, 
O- Vox Inc. 
Calif. 


Los Angeles, 


ew 


Regal Eiectronics Corp., 


New York, 


Rex Products Co., 1313 W. Randolph St., 


Chicago 7, I 


Scientific Development 


49th St., New York 19, 
Searle Aero Industries Inc.. 

Orange. Calif. 
Selectar Mfg. Corp., 

Island City 1, N. Y. 
Sentinel Radio Corp., 202 


Evanston, 


Setchell Carlson Inc., 


St. Paul 4, Minn. 


Sheridan Electronics Corp., 
gan Ave., Chicago 


Signal Electronics Inc., 


New York 3, 


Sonic Engineering. 


New York, N. Y 


S-arks-Withington Co., Ja 


Stewart-Warner Corn.. 
way, Chicago 14, Ill 
Stromberg-Carlson Co., 


98 Main St., 


Telechron, Inc., 


clock) 


Tele-tone Radio Com, 


ew York 
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Ashland, 


1946 


Ave., 
Television 


Plymouth, 
Michigan Ave. 


Mi Radio Corp.,’ 
Midland Mfg. Co., 311 W. 


Cleveland, 


America, 
St., New York 7, N. Y. 
Molded Insulation Co., 335 


1011-13 
"3443 Wilshire Blvd., 


37-06 


Inc., 2 


& Rese: hg 
Jersey City 4, N. 
7618 Melrose Ave., 


23014 


21-10 49th § 


2233 University Ave., 
16, 


592 


Rochester 3, N. Y. 
Symphonic Radio & Electronic Corp., 292- 
Cambridge 42, as 
Tech-Master Products Co., 
New York 12, Y 


609 West Sist St., 


Telicon Cott 851 Madison Ave., New 

‘or 

Templetone Radio Mfg. 220 East 
42nd St., New York 17, 3 

Trav-Ler Radio Corp. a1 W. Jackson 
Blvd., Chicago 6, i. 

United States Television Mig. Corp., 3 
West St., New York 

Universal Electronics Corp., 122 15th 
Street, San Francisco 3, Calif. 

Viewtone Co., 203 East 18th St., New York 
2 

V-Lectrical Engineering Co., 828 North 
Highland Ave., Los Angeles 38, Calif. 

Warwick Mfg. Gor. 4650 W. Harrison 
St., Chicago il. 

Wells-Gardner & Co., 2701 N. Kildare 
Ave., Chicago 39, i 

Westinghous: Elec. Corp., Home 
Div., Sunbury, Pa. 

Zenith Radio Cop. 6001 W. Dickens Ave., 
Chicago 39, 


CONSOLE MODELS (a-m only) 


A.R.F. Products, 7627 Lake St., River 
Forest, Ill. 

Admiral Corp., Chica fo 47, Ill 

Air King Products + Ine. 1523-29 63rd 
St., Brookiyn 19, 

Airplane & Marine Clearfield 


Bare “Electric Co., 1314 Forest Ave., Dallas 
15, Texas 

Belmont Radio Corp., 5921 W. Dickens, 
Chicago 39, Il. 

Bendix Radio Div., Bendix Aviation Corp., 
Baltimore 4, 

Cavalcade Industries Inc., 39 S. La Salle 
St., Chicago 3, 4 

Concord Radio Corp., 901 W. Jackson 
Blyd., Chicago. Ill. 

Crosley Corp., 1329 Arlington St., Cincin- 
nati 25, Ohio 

Delco Radio Div., General Motors Corp.. 
Kokomo, In 

Detrola Radio Div., International Detrola 
orp. Beard at Chatfield, Detroit 9, 

ich. 

DeWald Radio Mfg. Corp., 440 Lafayette 
St., New York, N. Y. 

Eckstein Radio & Television Co., 918 La 
Salle Ave., Minneapolis 2, Minn. 
Fada Radio & Electric Co. Inc., 30-20 
Thomson Ave., Long Island City 1, N. Y. 
Farnsworth Television & Radio orp., 3700 
Pontiae St., Ft. Wayne 1, Ind. 

Garod Radio Corp., 70 Washington St.. 
Brooklyn 1, N. Y. 

General Electric Co., Receiver Div., Elec- 
tronics Dept., Bridgeport 2, Conn. 

Gilfillan Bros., Inc., 1815 Venice Blvd., Los 
Angeles 6, Ca alif. 

Howard Radio Co., 1731-35 Belmont Ave., 
Chicago 13, II. (Chairside) 

LaMagna Mfg. Co. Inc., 51 Clinton Place, 
East Rutherford, 

Lear, Inc. 0 N. W: Tonia Ave., Grand 
Rapids, Mich. 

Lewyt Corp., 60 Broadway, Brooklyn 11, 


Meck Industries, John, Plymouth, Ind. 

Medco Mfg. Co., 5 West 45th St., New 
York 18, N. Y. 

sainerva Corp., of America, 238 William 
St., New York 7, N. Y. 

Monitor Equipment Corp., Monitor House, 
Riverdale- -on-Hudson, New York 63, 


Motorola Radio, Galvin Mfg. Corp., 4545 
Augusta Blvd.. Chicago 51, Ill. 
Noblitt Sparks Industries Inc. » Columbus, 


nd. 

Radio Corp. of America, RCA Victor Div., 
camden, N. J. 

Radio Wire Television Inc., pe. Ave. of 
Americas, New York 13, N. 

Record-O-Vox, Inc., 230% S. Spring Se... 
Los Angeles, Calif. 

Searle Aero Industries, Inc., P. O. Box 
111, Orange, Calif. 

Selectar Mfg. Corp., 21-10 49th St., Long 
Island City 1, N. Y. 

Sentinel Radio Corp.. 2020 Ridge Ave., 
Evanston, II. 

Sparks-Withington Co., Jackson, Mich. 

Stewart-Warner Corp., 1826 Diversey Pk- 
wav Chicago 14, IIL. 


Stromberg-Carlson Co., Rochester 3, N. Y. 
Telicon Corp., 851 Madison Ave., New 
York 21, N. Y. 

Templetone Radio Mfg. Corp., 220 East 
42nd St., New York 17, ‘ 

United States Television Mig. Corp., 3 
West 61st St., New York, N. Y. 

Universal Electronics Corp., 122 15th St., 
San Francisco 3, Calif. 
V -Lectrical Engineering Co., 828 North 
Highland Ave., Los Angeles 38, Calif. 
Warwick Mfg. Corp., 4650 W. Harrison 
St., Chicago 44, IIL 

Wells-Gardner & Co., 2701 N. Kildare 
Ave., Chicago 39, Til. 

Westinghouse Elec. Corp., Home Radio 
Div., Sunbury, Pa. 

Zenith Radio Corp., 6001 W. Dickens Ave. 
‘hicago 39, IM. 


COMBINATION (a-m only, with 
record player) 


A.R.F. Products, 7627 Lake St., River 
Forest, Ill. 

Admiral Corp., Chicago 47, II. 

Aermotive Equipment Corp., 1632 Central, 
Kansas City 8, Mo. : 

Air Kin~ Products Co. Inc., 1523-29 63rd 
St., Brooklyn 19, N. Y. 

American Communicz ations Corp., 306 
Broadway, New York, 

Andrea Radio Corp., 27 01 Bridge Plaza 
North, Long Island City 1, N. Y. 

Ansle- Radio Corp., 41 St. Joes Ave., 
Trenton 9, N. J. 

Automatic Radio Mfg. Co. Ince., 122 
Brookline Ave., Boston 15, Mass. 

Balkin & Balkin Inc., 205 W. Wacker 
Drive, Chicago 6, il. 

.t Electric Co., 1314 Forest Ave., Dallas 
15, Texas. 

Belmont Radio Corp., 5921 W. Dickens, 
Chicago 39, Il. 

Bendix Radio Div., Bendix Aviation Corp., 
Baltimore 4, 

Cavalcade Industries Inc., 39 S. La Salle 
Chicago 3, 

Columbia Electronics Inc., Hadley Elec- 
tronic Corp., 185 East 122nd St., New 
York 35, N. Y. 

Concord Radio Corp., 901 W. Jackson 
Blvd., Chicago II. 

Coronet Radio & Television Corp., 176 
Ave., Lynbrook, Long Island, 


Crosley Corp., 1329 Arlington St., Cincin- 
nati 25, Ohiio. 

Delco Radio Div., General Motors Corp., 
Kokomo, Ind 

Detrola Radio Div., International Detrola 
LS Beard at Chatfield, Detroit 9, 

ich 

DeWald Radio Mfg. Corp., 440 Lafayette 
St., New York, N. Y. 

Echophone Div., Hallicrafters Co., 2600 
Indiana Ave., Chicago 16, IIL- 
Electronic Corp. of America, 170 53rd St., 

Brooklyn 32, ! 
Electronic Devices Co., 601 West 26th Se., 
New York 1, 
Emerson Radio & Phonograph Corp., 111 
Eighth Ave., New York 
Fada Radio & Electric Co. Inc., 30-20 
Thomson Ace., Long Island City 1, N. Y. 
Farnsworth Television & Radio Corp., 3700 
Pontiac St., Ft. Wayne 1, Ind. 

Five Star Radio Co., 416-18 Broadway, 
Cambridge, Mass. 

Garod Radio Corp., 70 Washington &t., 
Brooklyn N. 

General Electric Co., Receiver Div., Elec- 
tronics Dept., Bridgeport 2, Conn 

General Television & Radio Corp., Div., of 
Portable Products Corp., 2701-17 Lehmann 
Court, Chicago 14, 

Gilfillan Bros., Inc., 1815 Venice Blvd., Los 
Angeles 6, Calif 

Hamilton Radio Corp., 510 Sixth Ave., 
New York 11, N. Y. 

Harris Mfg. Co., Los Angeles 5, Calif 

Hoffman adio Corp., 3761 S. Hill St., 
Los Angeles 7, Calif 

Howard Radio Co., 1731-35 Belmont Ave., 
Chicago 13, IIL. 

Jewel Radio Corp., Dw Ave. of the Amer 
icas, New York, N. Y 

LaMagna Mig. Co., Inc., 51 Clinton Place, 
East Rutherford, N. J 
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| 
lonia Ave., Grand 
653 Eleventh 
Electronic Div., 
cago 11, IN. 
Corp., St. 
245-A S. Beverly 
Calif, 
Kingston, N. Y 

Ind 

St., New ? 
Industries, 
hicago 11, 
Ohio 
Water St., De- 
n Cin- ‘ 
Price St., 
Ps 
old Corp 4545 
sth 
, Columbus, | 
chester, 
Ave., 
ich Los 
E 
Philadelphia 
th St., Long 
wa 10 N. Western ‘ 
53-63 Park 
iES New 
hold 
Rd., 26 
jagic ‘Los 
100 Ave. of 
7. 
2) East 

ers: orp. of 4 
w York 
Inc., 

ill. Spring St.. 
Ave. 20 West 30th St., 
tric” 

Co., 
, I. 

Corp., 614 West 

hold 
“Rd. P. O. Box 111, 

agic 
J t.. Long 
Bank 

Ridge Ave., 
ichi- 
4 East 16th St., 
Columbus Ave., 
R. | ckson, Mich. 
1826 Diversey Pk- 
Mass with 
BING 


CLASSIFIED DIRECTORY OF 


RADIO MANUFACTURERS 


COMBINATION (a-m only, with 
record player) Cont. 


Trav-Ler Radio Corp., 571 W. Jackson 
Blvd., Chicago 6, Ill 

Universal Electronics Corp., 122-15th St., 
San Francisco 3, Calif. 


V-Lectrical Engineerin 828 North 
Laurehk Radio Mig. Co., 3929-31 Monroe Highland Ave., Los ,R- 38, Calif. 
Ave., Wayne, h. 
Lear. Inc., 11 N.W. Ionia Ave., Grand 
Rapids, Mich PORTABLE RADIOS 
Mag avox ( , Fort W e 4, Ind 
ast es Inc. E tronic Div., Admiral Corp., Chicago 47, Ill. 
, Mich gan Ave., Chicago 11, II Air King Products Co., Inc., 1523-29 63rd 
Majestic Radio & Television Corp., St St., Brooklyn 19, 

Charles, Ill N s Mearfield 
Steslaine Wadia ( 24 Whitehall St.. New Airplane & Marine In truments, Clearfield, 
York, N. ¥Y Andrea Radio Cor 27- i 4 

Andrez Corp., 27-01 Bridge Plaza 
Mason Radio Products ¢ Kingston, N. Y. North, Long Island City 1, N. Y. 
Meck Industries, |i hn, Pirenae ith, Ind Automatic Radio Mfg. Co., Inc., 122 
o., 5 West 45th St., New Brookline Ave., Boston 15, Mass 
M N. Aviola Radio Corp., Phoenix, Ariz. 
inerva Corp. of Americ , 238 William St., Belmont Radio Corp., 5921 W. Dickens, 


New York 7, 
Monitor Equipment Corp., Monitor House, 


Riverd iule-on- Hudson, New York 63, 


Chicago 39, Ill. 

Bendix Radio Div., Bendix Aviation Corp., 
Baltimore 4, Md. 

Cavalcade Industries, Inc., 39 S. La Salle 
St., Chicago 3, Il. 

"he Concord Radio Corp., 901 W. Jackson 
50 Main St., Blvd., Chicago, Ill. 


N 
Motorola Radio, G 
Augusta Blvd., Chic 
Music Master Rad 
for Cont 


Hartford, s orp 9 Arlington St Con 
Noblitt Sparks Industrie Inc., Columbus, one 
Ind Delco Radio Div., General Motors Corp., 
Pacifi Electronic First \ve., Kokomo, Ind. 
p “a Detrola Radio Div.. International Detrola 
Blvd., | Corp., Beard at Chatfield, Detroit 9%, 
ngeles Mich 
Philco ( rp., Tioga & © St Philadelphia DeWald Radio Mig. Co., 440 Lafayette 
34, Pa. St., New York, N. Y. 
Radio ( Ame RCA Vict Echophone Div., Hallic: afters Co., 2600 S 
Rad es = Indiana Ave., Chic: ugo le, Ill 
ac evelopment & Research ‘ Electronic Corp of Americ 170-S3rd St 
nelison Ave., Jersey City 4, N. J Brooklyn 32, Y 
Eighth Ave., New York 11, N. 
7 are Rad xX Tel Cory - Espey Mig. Co., Inc., 528 East 72nd St., 
Americ 2 West 2 St New York New York 1, N.Y 
R No Inc Eada Radio & Electric Co.. 20 
ecore ox inc., > pring ’ Thomson Ave Long Island City 1 
vs Angeles, Ca ¥ 


Co.. 1313 Zandolpt 
Rex Products { W. Randolph St., Farnsworth Television & Radio Corp., 


3700 Pontiac St., Ft. Wayne 1. Ind 

Federal Telephone & Radio Corp., 591 
Broad St., Newark, N. 

Garod Radio Corp., 70 Washington St., 
Brooklyn 1, N. ¥ 

General Electric Co.. Receiver Div., 


= 


ry 
16, Il 


1 4 tronics Dept., Bridgeport 2, Conn 
ange C Mich Pk General Television & Radio Corp., Div.. of 

arson Rochester Hamilton Radio Corp., 510 Sixth Ave., 
Tech Master Products Co., 123 Prince St., New York 11, N. Y 
New York N. ¥ Hardware Merchandising Co., 189 W. Madi 
Tele-tone Radio Corp., 609 West st St son St., Chicago, Ill 

New York 19, N. ¥ Harris Mfg. Co., 2422 W. 7th St., Los 
Telicon Corp., 851 Mad » Ave New Angeles 5, Calif 

- York 21, N. \ : Hoffman Radio Corp., 3761 S. Hill St., 
Templetone Radio Mig , © orp... 0 East Los Angeles 7, Calif 

Tam Keith Radio Products, 16th & “K” Sts 
Trav-Ler ¢ Corp., 71 W Jackson Bedford, Ind 
cle 2 LaMagna Mfg. Co., Inc., 51 Clinton 

West Git St. New Yok WY.” Place, East Rutherford, N. J. 

Lear, Inc., 110 N. W. Ionia Ave., Grand 

Univ real Electronics ( Pp 15th St Rapids, Mich 

an uncisco 3 i } 
A West 18th St. New York 69 Broadway, Brooklyn 11, 


Lincoln Electronics Corp., 653 Eleventh 
Highland Ave., Los Angeles 38, Cal Ave, sen 
Warwick Mfg. Corp., 4659 W. Harrison ~ 
Chicago 44, Ill 
vo Meck Industries, John, Plymouth, Ind. 
Wells-Gardner & Co | N. Kildare Medco Mfg. Co.. 5 West 45th’ St., New 
18, N. Y¥ 


Ave., Chicago », York 
Klee. Corp, Heme Radic Minerva Corp. of America, 238 William 
Zenith Radio Corp., 6001 W. Dickens Ave St.. New York 7. N. Y 


Moided Insulation Co., 335 E. Price St., 
Philadelphia 44, Pa 

Motorola Radio, Galvin Mfg. Corp., 4545 
Augusta Blvd., Chicago 51, Il 

Noblitt Sparks Industries, Inc., Columbus, 


Chicago 39, Tl 


COMBINATION (a-m only, with 
record-player, and home recor ) n 

corder Pacific Electronics, 1011-13 First Ave., 
Spokane, Wash 


Air Ki Products Co., Ine 
St.,. Brooklyn 1 Philco Tioga & C Sts., Philadel 


St., Brooklyn 19. N. Y 


1523-29 63rd 


Barr Electric Co., 1314 Forest Ave., Dallas phia_ 34 
Pilot Radio Corp., 37-06 36th St., Long 
Columb a Electronics Inc., Hadley Elec- Island City 1, N.Y. 


Radio Corp of America, RCA Victor Div., 
Camden, 

Radio Development & Research Corp.. 26 
Cornelison Ave., Jersey City 4, N. J 


tronic Corn., 185 East 122nd St., New 
York 35. N. Y. 
Electromatic Mfg. Corp., 88 University 
Place, New York 3, N 


Electronic Corp. of America. 170 S3rd St ; Radio Wire Television. Inc., 100 Ave. of 
Brooklyn 32, N. Y¥ the Americas, New York 13, N. 
Emerson Radio & Phonograph Corp., 111 Ray Enerygy Radio & Telev. Corp. of 


Eighth Ave.. New York 11, N. Y America. 32 West 22nd St., New York 

Fada Radio & Electric Co Inc.. 30-20 10, N. Y. ‘ 
Thomson Ave. Long Island City 1. Record-O-Vox, Inc., 230% S. Spring 
N.Y wot.. Los Angeles, Calif. 

Garod Radio Corp.. 70 Washington St.. Rex Products Co., 1313 W. Randolph St., 
Brooklyn 1, N. ¥. Chicago 7, 

orp 1761 S Hin st Scientific Development Corp.. 614 West 49th 

7 Calié St., New York 19, N. Y. 

Sentinel Radio Corp., 2020 Ridge Ave., 
Evanston, Ill. 


ngeles 


Lear, In 110 Nw Ionia Ave., Grand 


Rapids, ch. » Setchell Carlson, Inc., 2233 University 
Lincoln El tronics Corp., 653 Eleventh Ave. 2: Deel 4 Sine 

Ave., New York 19, N. ¥ ae Sheridan Electronics Corp.. 2850 S. Michi 
Maguire Industries, Inc., Electronic Div., gan Ave., Chicago 16, Til. 

936 N. Michigan Ave.. Chicago 11, Ill. Sonora Radio & Television Corp., 325 
Meck Industries, John, Plymouth, Ind .. Hoyne Ave., Chicago 12, Til. 


N 
Meissner Mig. Div., Maguire Industries, Sparks-Withington Co., Jackson, Mich. 


Inc., 936 N. Michigan Ave., Chicago 11 Stewart-Warner Corp... 1826 Diversey 
Ii Pkway, Chicago 14, II! 

Packard-Bell Co., 3443 Wilshire Blvd., Los Stromberg-Carlson Co., Rochester 3, N. Y 
Angeles 5, Calif Tech-Master Products 'Co., 123 Prince St 

Record-O-Vox Inc., 230% S. Spring St., New York 12, 
Los Angeles, Calif. Tele-tone Radio Corp.. "609 West Sist St., 

Sparks-Withington Co., Jackson, Mich. New York 19, N. ¥. 
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Templetone Radio Mfg. Corp., 220 East 
42nd St., New York 17, N. , A 

Ler Radio Corp., 571 W. Jackson 
Blvd., Chicago 6, hit. 

United States Television Mig. Corp., 3 
West 6lst St.,° New York, N. Y. 

Universal Electronics Corp., 122-15th St., 
San Francisco 3, Calif. 

V-Lectrical Engineering Co., 828 North 
Highland Ave., Los Angeles 38, Calif 

Warwick Mfg. re 4650 W. Harrison 
St., Chicago 44, Il. 

Wells-Gardner & Co., 2701 N. Kildare 
Ave., Chicago 39, IIL 

Westinghouse Elec. Corp., Home Radio 
Div., Sunbury, Pa. 

Zenith Radio Corp., 6001 W. Dickens 
Ave., Chicago 39, IIL. 


POCKET-PORTABLE 


Airplane a Marine Instruments, Clear- 
field, 

Radio Mig. Co., Inc., 122 
Brookline Ave., Boston 13, Mass. 

Aviola Radio Corp., Phoenix, Ariz. 

Belmont Radio Corp., 5921 W. Dickens, 
Chicago 39, II. 

Bendix Radio Div., Bendix Aviation Corp.. 
Baltimore 4, Md. 

Electronic Corp. of America, 170-53rd St., 
Brooklyn 32, N. Y. 

Emerson Radio & Phonograph Corp. 111 
Eighth Ave., New York 11, N. \ 

Fada Radio & Electric Co., Inc. 30-20 
Thomson Ave., Long Island City 1, 


Giarod Radio Corp., 70 Washington 
Brooklyn 1, N. Y. 

General Television & Radic Div., of 
Portable Products Corp., 2701-17 I ehmann 
Court, Chicago 14, Il. 

Keith Radio Products, 16th & “K’ Sts., 
Bedford, Ind. 

Laurehk Radio Mig. Co., 3929-31 Monroe 
Ave., Wayne, Mich. 

Lincoln Electronics 653 Eleventh 
Ave., New York 19 ws 

Minerva Corp. of pRB, 238 William 
t., New York 7, N. x 

Marco Industries Co., 245-A., S. Beverly 
Drive, Beverly Hills, Calif. (size of pack 
age of cigarettes) 

Meck Industries, John, Plymouth, Ind. 

Motorola Radio, Galvin Mfg. Corp., 4545 
Augusta Blvd., Chicago 51, Til. 

Radio Corp. of America, RCA Victor Div., 
Camden, N. J. 

Record-O-Vox Inc., 230%4 S. Spring St., 
Los Angeles, Calif. 

Scientific Development Corp., 614 West 
49th St.. New York 19. N. Y 

Sentinel Radio Corp., 2020 Ridge Ave., 
Evanston, 

Templetone Radio Mfg. Corp., 220 East 
42nd St.. New York 17, N. Y¥ 

Universal Electronics Corp., 122-15th St., 
San Francisco 3, Calif. 


TABLE MODELS (a-m and f-m) 


A.R.F. Products, 7627 Lake St., River 
Forest, 

Admiral Corp., Chicago 47, Il. 

Aermotive Equipment Corp., 1632 Central, 
Kansas City 8, Mo. 

Bell Radio Co., 125 East 46th St., New 
York, N. Y. 

Belmont Radio Corp., 5921 W. Dickens, 
Chic: ago 39, 

Bendix Radio Div., Bendix Aviation Corp., 
Baltimore 4, Md. 

Concord Radio Corp., 901 W. Jackson 
Blvd., Chicago, Ill. 

Crosley Corp., 1529 Arlington St., Cin- 
cinnati 25, Ohio. 

DeWald Radio Mfg. Corp., 440 Lafayette 
St., New_York, N. Y. 

Dynavox Corp., 40-05 21st St., Long 
Island City, N. Y. 

Electronic Cosp. of America, 170-53 St., 
Brooklyn 32, N. Y. 

Emerson Radio & Phonograph Corp., 111 
Eighth Ave., New York 11, N. v 

Espey Mfg. Co., Inc., 528 East 72nd St., 
New York 21, N. Y. 

Fada Radio & Electric Co., Inc., 30-20 
Thomson Ave., Long Island City 1, N. Y. 

Farnsworth Television & Radio Corp., 3700 
Pontiac St., Ft. Wayne 1, Ind. 

Federal Telephone & Radio Corp., 591 
Broad St., Newark, N. 

Garnet Radio Co., East Orange, 

Garod Radio Corp.. 70 Washington St., 
Brooklyn 1, N. Y. 
General Electric (Co.. Receiver Div., 
Electronics Dept., Bridgeport 2. Conn. 
Gilfillan we Inc., 1815 Venice Blvd., Los 
Angeles 6. Calif. 

Hamilton Radio Corp., 510 Sixth Ave., 
New York 11. N. Y¥ 

Howard Radio Co., 1731-35 Belmont Ave., 
Chicago 1%, Ill 

Keith Radio Products, 16th & “K” Sts., 
Bedford, Ind. 

Lear, Inc., 110 N. W. Tonia Ave., Grand 
Rapids, Mich 

Maritime Radio Co. 24 Whitehall St., 
New York. N. Y 

Majestic Radio & ‘Television Corp., St 
Charles, . 

Mason Radio Products, Inc., 80 Prince 
St.. Kingston, N. 

Meck Industries. John, Plymouth, Ind. 
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Medco ue. Co., 5 West 45th St., New 
York 18, N. Y. 

Minerva Cor of Anan, 238 William 
St., New York 7, Y. 

Molded Insulation Co. 335 E. Price St., 
Philadelphia 44, Pa. 

Motorola Radio, Galvin Mfg. Corp., 4545 
Augusta Blvd., Chicago 51, 

— Sparks Industries, Inc., Columbus, 


nd. 

Philos Corp., Tioga & C Sts., Philadel 
hia 34, Pa. 

Pilot Radio Corp., 37-06 36th St., Long 
Island City 1, N. Y. 

Radio Corp. of America, RCA Victor 
Div., Camden, N. 

Ray Energy Radio ‘& Telev. Corp 
America, 32 West 22nd St., New York 
10 

Record-O-Vox Inc., 230% S. Spring St, 
Los Angeles, Calif. 

Regal Electronics Co 
St., New York, N. 

Selectar Mfg. Corp., 21- 10 49th St., Long 
Island City 1, } 

Sentinel Radio Corp., 2020 Ridge Ave., 
Evanston, Ill. 

Sonora Radio & Television Corp., 325 N 
Hoyne Ave., Chicago 12, IIL. 

Sparks-Withington Co., Mich 

Stewart-Warner Corp., 826 Diverse 
Pkway, Chicago 14, 

Stromberg-Carlson Co., Rochester 3, N. \ 

Symphonic Radio & Electronic Corp., 292 
98 Main St., Cambridge 42, Mass. 

Tele-tone Radio Corp., 609 West St. 
New York 19, N Y. 

Telicon 851 Ave., New York 
21 


20 West 30th 


Radio Mfg. yom 220 East 
42nd St.. New York 

Trav-Ler Radio Corp., 571 Ww. "Jackson 
Blvd., Chicago 6, 

V-Lectrical Engineering Ca. 828 N. High 
land Ave., Los Angeles 38, Calif. 

Warwick Mfg. Corp., 4650 W. Harrison 
St., Chicago 44, IIL. 

ba ~~ Gardner & Co., 2701 N. Kildare 

, Chicago 39, Ill. 

zenith” Radio Corp., 6001 W. Dickens 

Ave., Chicago 39, II. 


CONSOLE MODELS (a-m and f-m) 


Admiral Corp., Chicago 47, II. 

A.R.F. Products, 7627 Lake St., River 
Forest, Ill. 

Aviola Radio Corp., Phoenix, Ariz. 

Belmont Radio Corp., 5921 W. Dickens, 
Chicago 39, Il. 

Bendix Radio Div., Bendix Aviation Corp., 
Baltimore 4, Md. 

Concord Radio Corp., 901 W. Jackson 
Blvd., Chicago, Il. 

Crosley’ Corp., 1329 Arlington St., Cin- 
cinnati 25, Ohio 

Detrola Radio Div-, International Detrola 
Comm, Beard at Chatfield, Detroit 9, 

ich 

DeWald Radio Mfg. Con.. 440 Lafayette 
St., New York, N. 

Echophone Div., iHallicrsiters Co., 2600 S 
Indiana Ave., Chicago 16, 

Emerson Radio & Television Corp., 111 
tighth Ave.. New York 11, N. Y. 

Espey Mig Co., ge 528 E. 72nd St., 


Fada Radio & Electric Co., Inc., 30-20 
Thomson Ave., Long Is land City 1, 
NY 


Farnsworth Television & Radio Corp., 
3700 Pontiac St., Ft. Wayne 1, Ind. 

Federal Tel. & Radio Corp., 591 Broad 
St., Newark, N. 

Fisher Radio a East 47th St., New 
York 17, N. Y. 

Garod Radio Corp. 70 Washington St., 
Brooklyn 1, N Y. 

General Electric Co.. Receiver Div., Elec- 
tronics Dept., Bridgeport 2, Conn. 

Gilfillan Bros., Inc., 1815 Venice Blvd., Los 
Angeles 6, Calif. 

Hamilton Radio Corp., 510 Sixth Ave., 


A 

N. W. Ionia Ave., Grand 
Rapids, Mich. 

60 Broadway, Brooklyn 11, 


Maguire Industries, Inc., Electronic Div., 
936 ichigan Ave., Chicago 11, Til. 

a Radio & Television Corp., St. 
Charles, 

Mason Radio Poatorte, Inc., 80 Prince 
St., Kingston, N. 

Meck Industries, the Plymouth, Ind. 

Medco Mfg. Co.. 5 West 45th St., New 
York 18, N. Y. 

Midwest Radio 909 Broadway, 
Cincinnati 2, Shi 

Minerva Corp. of yon 238 William 
St., New York 7, N. Y. 

Motorola Radio, Galvin Mfg. Corp., 4545 
Augusta Blvd., Chicago 51, 

Phileo Corp.. Tioga & C Sts., Philadel- 
phia 34, Pa. 

Premier Crystal Labs. Inc., 53-63 Park 
Row, New York 7, N. 

Radio Corp. of as RCA Victor Div 
Camden, N. 

Radio Wire Television, Inc., 100 Ave. of 
the Americas, New York 13, N. Y. 

Radio & Television, Inc., 244 Madison 
Ave., New York, N. Y. 

Record-O-Vox, Inc., 230% S. Spring 
Los Angeles, Calif. 

Seate Radio Labs., 4450 Ravenswood 
Ave., Chicago 40, Ill. 


ells- Gal 
Chicagé 
Westingh 
Div 
Zenit I 
Ave 


COMBI? 
recor 


ARF. 1] 
Forest, 
Admiral | 
Andrea I 
North, 
Ansley I 
Trenton 
Aviola Ra 
Barker & 
Belmont 
Chicage 
Bendix R 
Baltimo 
Concord 
Bivd., 
Crosley 
cinnati 
DeWald | 
St., Ne 
Dynavox 
Island ¢ 
Echophone 
Co., 26 


Electronic 


Fada Rac 
Thomso: 
Be 

Farns wort! 
1700 Po 

Federal Te 


Rac 
York 13 
warod Ra 
Brooklyr 
General E 
tronics 
Gilfillan B: 
Angeles 
Hamilton 


Internation 
Div., Be 
Keith Rad 
Bedford, 
Lear, Inc., 
Rapids. 
Lewyt Cor 
N. Y¥. 
Magnavox 
hairside 


cinnati 2, 
Minerva C 
St.. New 
M torola 
Augusta 
Music Ma 


Ave.. Ne 
tcord-O0.V 
| Los Ang 


Wood Aw 
Mlectar Mi 
nd Cj 
entinel Ry 
vanston 
me Rad 
H ne A 
tks- With 
ewart-Way 
Pkwav. 


‘romberg-C 


LECTR 


Sentinel 
Evanst 
Hoyne 
Sparks: W 
Stewart-\ 
Pkway, 
Strom ber, 
Telicor 
York « 
Templeto 
42nd 5 
V-Lectric 
Highla: 
| 
| 
} 
Broukly: 
Emerson 
Eighth 
Espey Mf 
| 
J 
1 Searle Ax Industries, Ine., P. O. Box St., Nev 
111, Orange, Calif Fishe Rai 
Sentinel Radio Corp., 2020 Ridge Ave., rk 1 
Evanston, III 
She Elect 
q 
New Y« 
| Howard R 
1 
guire I 
6 N. 
| Majestic 
] Charles, 
\ Mason Ra 
r St K ny 
| Meck Indu: 
Medeo 
York 18 
Meissner 
Inec., 93¢ 
Ill 
’ west R 
St... Har 
»blitt St 
bus, Ind 
senigo 
New Vor 
Phileo Cor 
34. 
Pilot Radie 
Island 
Premier 
Row, Ne 
RGH Mig 
New Yor 
Radio Cory 
Camder 
Radio Wire 


Sentinel Radio Corp., 2020 Ridge Ave., 
inston, 
Radio « Television Corp., 325 N. 
“Hoyne Ave., Chicago 12, Ill. ; 
Sparks: W ithington Co., Jackson, Mich. 
Stewart-Warner Corp. 1826 Diversey 


Chicago 14, II. 
“g-Carlson Co.; Rochester 3, N. Y. 
Telicor Corp., 851 Madison Ave., New 
3k 21, 
letone Radic Mfg. Corp., 220 East 
42nd St.. New York 17, N. Y. 
V1 scien Engineering Co., 828 North 
Los Angeles 38, Calif. 
Warwick “Mig. Corp. 4650 W. Harrison 
St., Chicago 44, 1. as 
Wells-G ardner & Co., 2701 N. Kildare Ave., 
a Electric Corp., Home Radio 
Div.. Sunbury, Pa. 
Zenith Radio Corp., 6001 W. Dickens 
Chicago 39, II. 


COMBINATION (a-m and f-m, with 
record player) 


A.R.F. Products, 7627 Lake St., River 

Forest, 

Admiral Corp., Chicago 47, 
Andrea Radio Corp., 27-01 ‘Bridge Plaza 
North, Long Island City 1, N. Y 
Radio Corp., 41 st. Joes” Ave., 
frenton 9, N. 
Aviola Radio Corp., Phoenix, 

Barker & Williamson, U Pa. 
Belmont Radio Corp., 5921 Dy "Dickens, 
Chicago 39, Il. 
Bendix Radio Div., Bendix Aviation Corp., 

: Baltimore 4, d. 

Concord Radio C 901 W. Jackson 
Bivd., Chicago, Ill. 
Crosley Corp., Arlington St., Cin- 
cinnati 25, Ohi 

' DeWald Radio Miz. Corp., 440 Lafayette 

2 St. New York, N. Y. 

Dynavox Corp., 40-05 2ist St., Long 

t., Island City, N. Y. 

Echophone Home Radio Div., Hallicrafters 

rk Co., 2611 Indiana Ave., Chicago 16, II. 
Electronic Corp. of America, 170 53rd St., 

st Brouklyn 32, N. Y. 

Emerson Radio & Television Corp., 111 

on Eighth Ave., New York 11, N. Y. 
Espey Mfg Co., Inc., 528 East 72nd St., 

h New York 21, N. Y. 

Fada Radio & Electric Co., Inc., 30-20 

on Thomson Ave., Long Island City 1, 
N.Y 


ure Farnsworth Television & Radio Corp., 
3700 Pontiac St., Ft. Wayne 1, Ind. 

ns Federal Telephone & Radio Corp., 591 Broad 
St., Newark, N. 


Fisher — 41 East 47th St., New 
rend Radio a 200 Hudson St., New | 


York 13, 
ver Garod A Corp. 70 Washington St., 
Brooklyn 1, N Y. 
General Electric Co., Receiver Div., Elec- 
ns, tronics Dept., Bridgeport 2. Conn. 


Gilfillan Bros.. Inc., 1815 Venice Blvd., Los 
rp., Angeles 6. Calif. 

Hamilton Radio Corp., 510 Sixth Ave., 
son New York 11, N. Y. 

Howard Radio Co., 1731-35 Belmont Ave., 
_ Chicago 13, Th. 

nternational Detrola Corp.. Detrola Radio 
rola Div., Beard at Chatfield, Detroit 9. Mich. 


Keith Radio Products, 16th & “K” STYLED STEEL BY 
Bedford, Ind 
Lea :., 110 N. W. Tonia Ave., G 


ette ear, Inc., , Grand 
Rapids. Mich 
Ss 60 Broadway, Brooklyn 11, 
111 Magnavox Co.. Ft. Wayne 4, Ind. (also 
hairside model) | 
St., Maguire Industries, Inc., Electronic Div., | 
36 N. Michigan Ave., Chicago 11, Ill. | 
0-20 Majestic Radio & Television Corp., St. | 
Charles. IN | 
Mason Radic Products, Inc., 80 Prince 
orp., St.. Kingston. N. 
roac Medco fg o.. 5 West 45th St ew 
York 18 For over 45 years the name LYON METAL PRODUCTS 
New Meissner Mix Div.. Maguire Industries, | 


Inc., 936 N. Michigan Ave., Chicago 11, 
Midwest Radio Corp., 909 Broadway, Cin 


has stood for quality craftsmanship on sheet metal 


Elec: cinnati 2. Ohic products for the factory, office and home. This long man- 
Los i, New You 7 ee | ufacturing experience is reflected in the quality of 

te Music Master Radio “Corp... 750 Main | Lyon Kitchen Cabinets. Bearing the copyrighted Seal of 
ag Nobltt | Spa wks Industries, Inc., Colum- Approval of the Steel Kitchen Cabinet Institute, Lyon 
te. Ime» 383 Madison Ave.. Steel Kitchen Cabinets exceed all of the Institute’s mini- 


Corp... Tioga & C Philadel. a Packaged Line 


: mum standards... standards based on nineteen exhaus- 
lot Radio Corp., 37-06 36th St., Long 


rince Premier Crystal” Labs...'Tne., 3-63 Park featuring tive tests covering design, construction and finish. 
Mile. Corp. 214 Rect Lyon's facilities for manufacturing this complete 
dway, Rito Corp, nf America, RCA Vietor Div., © steenminen Geen packaged line of kitchen cabinets, modern in every detail, 
are set for full operation. Sizable production will quickly 
4545 Radio Television, Inc., 244 Madison TAP-O-MATIC HANDLES : 
Ave.. New York, N.Y. follow adequate supplies of raw materials. 
iladel- teord-O-Vox, Inc.. 230% S. Spring St 


| Lon Anacie<. Calf. @ QUIET OPERATION 
Park cott Radio Labs., Inc.. 4541 S. Ravens- 
wood Ave.. Chicago 40, Tl 


- Div., Mectar Mis Corp., 21- 10 49th St., Long 
land Citv 1. N.Y 
e f ntinel Radio Corp., 2020 Ridge Ave., 
‘adison "ora Radio & Television Corp., 325 N. 
Ros Ave.. Chicago 12, 

St., ithington Co. Ja ackson, Mich. i " ; inoi 
g rt-Warner Corp., 1826 Diversey General Offices: 721 Madison Street, Aurora, Illinois 
hsw oor way. Chie: 14, Til. i i i iti 
sw Branches and Dealers in All Principal Cities 
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| 
| 


CLASSIFIED DIRECTORY OF RADIO MANUFACTURERS 


COMBINATION (a-m and f-m, with 
record player) 


Tele-tone Radio Corp., 609 West 5ist 
St., New York 19, N. Y 


Telicon Corp., 851 Madison Ave., New 


Templetone Radio Mig. Corp 220 East 
42nd St.. New York 17, N. Y. 
Trav-Ler Radio Corp., 571 W. Jackson 
Bivd., Chicago 6, Il 
V-Lectrical Engineering Co., 828 North 
Highland Ave., Los Angeles 38, Calii 
Warwick Mfg. Corp., 4650 W. Harrison 
St., Chicago 44, Ill 
Co., 
Ave., Chicago 39, Il 
Wes nghouse Elec. Corp., Home Radio 


7 
to 


N. Kildare 


Zenith Radio Corp., 6001 W. Dickens 
Ave Chicago 39, Ill 


COMBINATION (a-m and f-m, with 
record player, and home recorder) 


Bendix Radio Div., Bendix Aviation Corp., 
Baltimore 4, Md 


TELEVISION, TABLE, (television 
sight and sound only) 


Admiral Corp., Chicago. 47, Ill 

Andrea Radio Corp., 27-01 Bridge Plaza 
No., Long Island City 1, N. Y. 

Belmont Radio Corp., 59 2) W. Dickens, 
Ch Ill. 


cage 
Bendix ms ac dio’ Div., Bendix Aviation Corp., 
Ba Itim« 4, Md. 
sley Corp.. 1329 Arlington St., Cin- 
hio 


‘ew York, 
Electronic Corp of America, 170-53rd St., 
ooklyn 32, N. Y. 

Emerson Radio & Phonograph Corp., 111 
kighth Ave.. New York 11, N. Y. 
Fada Radio & Electric Co. Inc., 30-20 
Thomson Ave., Long Island City 1, 

N 


vat 
De W alk 1 Radio Mig. Corp., 440 Lafayette 
st N. Y. 


Farnsworth Television & Radio Corp., 
700 Pontiac St., Ft. Wayne 1, Ind 
Garod Radio Corp., 70 Washington St., 


Lear, Inc., 111 N. W. Ionia Ave., Grand 
is, ich 


lincoln Electronics Corp., 653 Eleventh 
Ave., New York 19, N. Y. 

Majestic .: lio & Television Corp., St 
Charles, Il. 

Med Mfg. Co., 5 West 45th St.. New 
York 18 N. Y. 

Minerv Corp. of America, 238 William 
st.. New York 7, N. Y. 

Motor Rad Galvin Mig. Corp., 4545 
Augusta Blvd Chicago 51, Ill 

P ( Tioga & C Sts., Philadel- 

Radio Corp. of America, RCA Victor Div., 
Camdet N. J 

} Wire Television, Inc.., ) Avenue 

t Ame 1 New York 13, N. Y 

k O-Vox Ir S. Spring St 
I Angele Cal 

Rad & Television N 
H e Ave., Chicago 12, Il 

Sy W ngton Ce Jackson, Mich 

Stromberg-Carlson Co., Rochester 3, N al 

Felequip Rad Co., 1901-07 S. Washtena 
Ave Chicago 8, Il 

Telicon Corp., 851 Madison Ave., New 
york 21, N. 

Templetone Radio Mfg. Corp., 220 East 
St.. New York 17, N. Y. 

Viewtone Co 03 East 18th St.. New 
York 3, N. ¥ 

TELEVISION CONSOLE (sight and 
sound) 


Admiral Cory Chicago 47, Til 
Airplane & Marine Instruments, Clear- 
P 


DeWald Radio Mig. Corp., 440 Lafayette 
tk, N. ¥ 


St New Y 

Electronic Corp. of America, 170-53rd St., 
Brooklyr N. ¥ 

Emerson Rad & Phonograph Corp.. 111 
Fighth Ave New York 11, N. Y 

Fada Radio & Electric Co. Ine., 30-20 
Thomsor Ave Long Island City 


Farnsworth Television & Radio Corp., 3700 
Pontiac St Ft. Wayne 1, Ind 
N 
Lear, In« 110 N. W. Tonia Ave., Grand 
Lewyt Corp., 60 Broadway, Brooklyn 11, 
Lincdln Electronics Corp.. 653 Eleventh 
Ave., New York 19, N. Y 


Majestic Radio & Television Corp., St 
Charles, Ill 
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DeWald Radio Mig. Corp., 440 Lafayette V-Electrical Engineering Co., 828 N. High- Howard Radio Go., 1731-35Belmont Ave. 
St., New York, N. \ " land Ave., Los Angeles 38, Calif. Chicago 13, Ill. (table farm set) ; 
Electronic Corp. of America, 170-53rd St., Zenith Radio Corp., 6001 W. Dickens Hudson Products Corp., 1123 Broadway, 
Brooklyn 32, N. | Ave., Chicago 39, Ill. 10, N. Y. (crystal and one 

Emerson Radio & Television Corp., ube sets = 
Eighth Ave.. New York 11, N. Y Keith Radio Products, 16th & “K” Sts,, 
Fada Radio & Electric Co., Inc., 30-20 Bedford, Ind. (a-m—i-m portable) 
une ymson <Ave., Long Island City 1, Music Master Radio Corp., 750 Main St. 
_ OTHER TYPES Hartford, Conn. (console a-m with record 
Fisher Radio Co., 41 East 47th St., New player) 
York 17, N Y é ‘ American Communications Corp., 306 Radio Craftsmen, Inc., 1341 S. Michigan 
Garod Rz dio Corp., 70 Washington St., Broadway, New York, N. Y. (wall unit Avenue, Chicago 5, Ill. (specialized a-m 
Brooklyn 1, N. ¥ for small homes. kitchens, etc.) _ home receivers) ae : 
Howard Radio Co., 1731-35 Belmont Ave., Ansley Radio Corp St. Joes Ave., Sonora Radio & Television Corp., 325 
Chicago 13, Ill Trenton 9. a built-in N. Hoyne Ave., Chicago 12, Ill. (wire 
Lear, Inc., 110 N. W. Ionia Ave., Grand wall iastatlation) recorder) 
Rapids, Mich , 3 Autocrat Radio Co., 3855 N. Hamilton Ave., Stewart-Warner Corp., 1826 Diversey 
Majestic Radio & Television Corp., St. Chicago 18, Ill.’ (Midget radio) Pkway, Chicago 14, Ill. (pocket size 
Charles, Ill. Automatic Radio Mfg. Co., Imne., 122 table model a-m, no batteries) 
Meck Industries, John, Plymouth, Ind. Brookline Ave., Boston 13, Mass. (table Stromberg-Carlson Co., Rochester 3, N. Y. 
Packard-Bell Co., 3443 Wilshire Blvd., with record changer) (farm set battery) — : 
Los Angeles 5, Calif. Continental Electronics Ltd., 81 Pine St.. Templetone Radio Mig. Corp.. 220 East 
Record-O-Vox, Inc., 23053 S. Spring St., New York 5. %. Y. (Portable a-m and 42nd St., New York 17, N. Y. (farm 
Los Angeles. Calif ‘ receivers, battery-electric) 
Sonora Radio & Television Corp., 325 N. Dele Rai _—_,:,_- Cc Viewtone Co., 203 East 18th St.. New 
Hoyne Ave., Chicago York 3, N. Y. (automatic combination, 
Kokomo, Ind. (automobile) 
Sparks-Withington Co., Mich. portable) 
Stromberg-Carlson Co., Rochester 3, N. Y. Flush Wall , Radio Co., 15 Washington St., Universal Electronics Corp.. 122-15th St., 
Trav-Ler Radio Corp.. 571 W. Jackson Newark 2, N. J. (flush wall radio) San Francisco 3, Calif. (unit radio jo; 
Blvd., Chicago 6, II General Electric Co., Receiver Div., Elec- built in use in new or remodeled homes) 
Universal E lectron ics Corp., 122-15th St., tronics Dept., Bridgeport 2, Conn. (self W ileox Gay Corp.. Charlotte, Mich 
San Francisco 3, Calif. charging portable radio—clock-radio) (comb. a-m and home recorde: 


TELEVISION SETS 118 Venice Bi, 


Lear, Inc., 110 N. W. Ionia Ave., Grand 
Rapids, Mich. 
Lewyt Corp., 60 Broadway, Brooklyn 11, 


Medco Mig. Co., 5 West 45th St., New Electronic Corp. of America, 170¢s3rd St., Medco Mfg. Co., 5 West 45th St., New 
York 16, N. Y. Brooklyn 32, N. Y. York 
Minerva Corp. of America, 238 William Emerson Radio & Phonograph Corp., 111 Minerva_ Corp. of America, 238 William 

ot., New York 7, N. Y. Eighth Ave., New York 11, N. Y¥. St., New York 7, N. Y. 

Motorola Radio, Galvin Mfg. Corp., 4545 Espey Mig. Co., Inc., 528 East 72nd St., Phileo Corp., Tioga & C Sts., Philadel 

Augusta Blvd., Chicago 51, II. New York 21, N. Y phia 34, Pa. 

Phileo Corp., Tioga & C Sts., Philadel- Fada Radio & Electric Co. Ine., 30-20 Radio Corp. of America, RCA Victor Div., 

phia 34. P Thomson Ave., Long Island City 1, Camden, N. S: 

Pilot Radio Corp., 37-06 36th St., Long N. ¥ Radio Wire Television, Inc., 100 Avenue 
island City 1. N. Y uarod Radio Corp.. 70 Washington St., of the Americas, New York 13, N. Y 
Radio Corp. of America, RCA Victor Div., Brooklyn 1, N. ¥ Radio & Television, Inc., 244 Madison 

Camden, N. J Gilfillan Bros., Inc., 1815 Venice Blvd., Los Ave., New York, N. Y. 

Radio Wire Television. Inc., 100 Avenue Angeles 6, Calif. Record-O-Vox, Inc., 230% S. Spring St., 
of the Americas, New York 13, N. Y. Lear, Inc., 110 N. W. Tonia Ave., Grand Los Angeles, Calif. 
Record-O-Vox Ine., 230'4 S. Spring St., Rapids, Micl Telicon Corp., 851 Madison Ave., New 

Los Angeles, Calif Lewyt Corp., 60 Broadway, Brooklyn 11, York 21, N. Y. ! : 
Sonora Radio & Pelevision Corp., 325 N. | a United States Television Mig. Corp., 
tHoyne Ave., Chicago 12, II Electronics Corp.,e 653 Eleventh West St... New York, N. Y. 
Stewart- Warner Corp 1826 Diversey Ave.. New York 19, N. Y. Viewtone Co., 203 East 18th St., New 

Pkwa Chicago 14, Til. Maj jestic Radio & Television Corp., St York 3, N. Y. 

Stromberg-Carlson Rochester 3, N. Y¥ Charles, Il Westinghouse Electric Corp.. Home Radi 
Felicon Corp., 831 Madison Ave., New Minerva Corp of America. 238 William Div... Sunbury, Pa 
York 21, N. Y¥. St.. New York 7, N. Y. 
"lo adio mp 37-06 36th S 
TELEVISION, CONSOLE (with a-m Radio Wire Television, Inc., 100 Avenue a-m and f-m radio, and record 
broadcast-band radio) of the Amer cas, New York 13, N. Y. player) 
Record-O-V« Ine . 230% S. Spring St., 
Admiral Corp., Chicago 47, Ill Los Angeles, Calif ; Admiral Corp., Chicago 47, Ill 
Airplane &. Mar og Instruments, Clear- Sparks-Withington Co.. Jackson, Mich Andrea Radvo Corp., 5 27-01 Bridge Plaza 

field, Pa Telicon Corp., 851 Madison <Ave., New No., Long Island City y. 
Andrea Radio Corp., 27-01 Bridge Plaza York 21, N. \ Bendix Radio Div., Bendix Aviation C 

No.. Long Island City 1, N. Y United States Television Mfg. Corp., 3 Baltimore 4 Md. 

Electronic Corp. of America, 170 53rd St., West 61st St.. New York, N.Y. Crosley Corp., 1329 Arlington St., Cir 
39 Viewtone Co., 203 East 18th St., New innati 25. ‘Ohio. 
nd_ Phonograph Corp., York 3, N. \ Dumont Labor: Inc.. Allen B., 2 
Ave.. New York 11. N. Y. Westi nghouse Electric Corp., Home Radio ve., Passaic, N. 
»., Inc., 528 East 72nd St., Div., Sunbury, P: Electronic Corp. of ‘Ameri a, 170-53rd St 
¥ Brooklyn 32, N. 
Electric Co, Ine, 30-20 TELEVISION COMBINATION (with Emerson’ Radio & Phonograph Corp... 
Corp., 70 Washington St., home recorder) New York 21, N. 
Recei Farnsworth Television & ‘Radio ( ‘orp., 37 
flectric Co., eceiver Yontiac St., Ft. Wayne 1, Ind. 
Dept., Bridgeport 2, Conn. : St, Cis Garod Radi» Corporation, 70 Washingt 
Inc., 1815 Venice Blvd., Los St., Brooxlysn 1, N.Y 
Medco Mig. Co.. § West 45th St., New Rapids, Mic! 

see N Lincoln Electronics Corp., 653 Eleventh L ngeles 6 ‘alif 

Ave., New York 19, N. Y. ear, Inc., 110 N. W. lonia Ave., G 
Minerva Corp. of America, 238 William Medco Mi ( sw 435th S New Rapids, Mich. 

St.. New York 7, N. Y Lewyt Cor 60 Broadway, Brooklyn 
Philo Corp., Tioga & C Sts., Philadel- 

— ‘ Los Angeles, Calif Majestic Radio & 
Radio Wire Television, Inc., 100 Avenue Charles, Til 

Angeles. Calif fm radio) Minerva Corp. of America, 238 William 
Sparks-Withington Co., Jackson, Mich New You 7. ¥ 
Telicon Corp., 851 Madison Ave., New Admiral Corp., Chicago 47. Il. Radio Corp. of America. RCA Victor Div 

York 21, ¥ Andrea Radio Corp., 27-01 Plaza Camden, N. I. 

United States Television Mfg. Corp., 3 No., Long Island City 1, = Radio Wire Television. Inc.. 100 Avenue 

West 61st St.. New York, N. Y¥ Airplane & Marine Ins mien Clear- of the Americas, New York 13, N \ 
Universal Electronics Corp., 122-15th St., field, Pa. Record-O-Vox. Inc., S. Spring 

San Francisco 3, Calif Bendix Radio Div., Bendix Aviation Corp., ° Los Angeles. Calif 
Viewtone ( 203 East 18th St., New Baltimore 4, Md Sparks-Withington Co.. Jackson, Mich. 

York 3. N. ¥ Dumont L abor: itories, Inec., Allen B., 2 Telequip Radio Co., 1901-07 S. Washtena* 
Westi nghouse Elects Corp., Home Radio Main Ave., Passaic, N. Ave.. Chicago Ill 

Div.. Sunbury. Pa y America. 170 53rd Telicon Corp, Madison <Ave., Ne 

Brooklyn, York 2 
Emerson Radio & Phonograph Di 111 Templetone Radio Mig. Corp., 220 Eas 
a-m broadcast-band radio and Espey Mfg. Co., Inc., a os Ease 72nd St., United States Television Mfg Corp. 
record player) Yew York 21, N. West 61st St.. New York. N. Y__ 
Farnsworth Television & ‘Radio Corp., 3700 Viewtone Co., 203 East 18th St., New 
Admiral Corp., Chicago 47, Tl. Pontiac St.; Ft. Wayne 1, Ind. York 3, N. Y. ; 
Andrea Radio Corp., 27-01 Bridge Plaza Garod Radio Corp.. 70 Washington St., Westinghouse Electric Corp.. Home Rad 
No., Long Island City 1, N. Y. Brooklyn 1, N. Y. Div., Sunbury, Pa. 
>. 
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record 


Willian 
ctor Div 
0 Avenue 
pring 
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Vashtena 


ve., New 


IDISIN 


CLASSIFIED DIRECTORY OF 


RADIO MANUFACTURERS 


TELEVISION COMBINATION (with 
a-m and f-m radio, record player 
and home recorder) 


Electronic Corp. of America, 170-53rd St., 
Brooklyn 32, N. Y. 

Espey Mfg. Co., sats $28 East 72nd St., 
New York 21, 

Lear, Inc., 110 N. Nw. Ionia Ave., Grand 
Rapids, Mich. 

Majestic Radio & Television Corp., St. 
Charles, I. 

Record-O-Vox, Inc., 230'4 S. Spring St., 
Los Angeles, Calif. 


Sparks-Withington Co., Jackson, Mich. 
OTHER TYPES 


Andrea Radio Corp., 27-01 Bridge Plaza 
No., Long Island City 1, N. Y. (pro- 
jection type—large screen, console) 

Stewart-Warner Corp., 1826 Diversey 
Pkway, Chicago 14, Ill. (table tele- 
vision sight sound only with a-m 
radio) 

Universal Electronics Corp., 122-15th_ St., 
San Francisco 3, Calif. (custom built to 
customer specific ations) 


RECORD PLAYERS 
(Home, Without Radio) 


MECHANICAL TYPE (without elec- 
tronic amplifier) 


Admiral Corp., Chicago 47, IIL. 

Boetsch Bros., 221 East 144th St., New 
York 51, N. Y. (portable) 

Columbia Associates, 141 West 24th St., 
New York 11, N. Y. 

Electronic Devices Co., 601 West 26th 
St., New York 1, N. Y. 

Fada’ Radio & Electric Co. Inc., a2 
thomson Ave., Long Island City 1, 

Garod Radio Corp., 70 bad ‘st. 
Brooklyn 1, N. Y. 

Garrard Sales _Corp., 401 Broadway, New 
York 13, N. Y. 

General Electric Co., 
Electronics Dept., Bridgeport 2, Conn. 

Harris Mfg. Co., Los Angeles 5, Calif. 

Lincoln Electronics Corp., 653 Eleventh 
Ave., New York 19, N. 

Mason Radio Products, Inc., 80 Prince 
St., Kingston, N. Y. 

Monitor Equipment Corp., Monitor House, 
Riverdale-on-Hudson, New York 63, N. Y 

Musitron Co., 223 W. Erie St., papi 
10, Ill. (portable) 

Pacific Sound Equipment Co., é2* . Beau- 
dry Ave., Los Angeles 12, Calif. 

Radio Corp. of America, RCA Victor Div., 
Camden, N. J. 

Ray-Dyne Mfg. Corp., 141 West 24th St., 
New York 11, N. Y. 

Unives, Co., 83 Murray St.; New York 7, 


Waters Conley Co., 


Receiver Div., 


Rochester, Minn. 


ELECTRONIC TYPE 


Admiral Corp., Chicago 47, III. 
Aermotive Equipme nt Corp., 1632 Central, 
Kansas City 8, Mo 
1523-29 63rd 


Air-King Products Co., Inc., 
St., Brooklyn 19, N. Y. 

Alamo Electronics Engineering & Mig 
Co., Ltd., 105 Romana St., San 
Antonio 1. Texas. 

American Communications Corp., 306 
Broadway, New York, | 

Andrea Radio Corp., 27-01 Bridge Plaza 
No., Long Island City 

Audar, Inc., Maple St. at Walnut St., 
Argos, Ind. 

Audio Industries, Michigan City, Ind 

Autocrat Radio Co., 3855 N. Hamilton 
Ave., Chicago 18, IIl. 

Balkin & Balkin, Inc., 205 W. Wacker 
Drive, Chicago 6, Il 

Barker & Williamse on, Upper Darby, Pa. 

Barr Electric Co., 1314 Forest Ave., Dal- 
las 15, Texas 

Bell Sound Systems, Inc., 1183 Essex 
Ave., Columbus 3, Ohio 

Belmont Radio Corp., 5921 W. Dickens, 
Chicago 39, Ill 

Boetsch Bros., 221 East 144th St., New 
York 51, N. ¥ 

Cavaleade Industries, Inc., 32 S. La Salle 
St., Chicago 3, Ill 

Chicago Sound System Co., 2124 S. Mich- 
igan Ave., Chicago, 

Columbia Associates, 141 West 24th St., 
New York 11, N. “ 

Continental Electronics, Ltd., 81 Pine 
St.. New York 5, N. Y. (portable) 
Columbia Electronics Ltd., Hadley Elec- 
tronic Corp., 185 East 122nd St., New 

York 35, N.Y 

Connecticut Tel. & Elec. Co.. Div. Great 
American Industries, Meriden, Conn. 

Detrola Radio Div., International Detrola 
Corp., Beard at Chatfield, Detroit 9, 

Electro Acoustic Co., 2131 Bueter Rd., Ft. 
Wayne, Ind 

Electromatic Mig. Corp., 8&8 University 
lace, New York 3, N. Y 

Electronic Corp. of America, 170 53rd 
St., 32, N. 

Electronic Devices Co., 601 West 26th 
St., New York 1, N. Y. 

Emerson Radio & Phonograph Co., _ i111 
Eighth Ave.. New York N. 

Espey Mfg. Co.. Inc., 528 East Sond St., 
New York 21. N. ¥ 


Fada Radio & Electric Co., Inc., 30-20 
Thomson Ave., Long Island City 1, N. Y. 
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Garod Radio Corp., 70 Washington St., 
Brooklyn 1, 

Globe Electronics, Inc., 225 West 17th 
St., New York 11, 

Godfrey Mfg. South’ Second 


Milwaukee 4 
Hamilton Radio" Corp. 510 Sixth Ave., 
Los Angeles 5, Calif. 


New 
Harris 
Hudson Products Corp., 1123 Broadway, 
New York N 
Jewel Radio 
Americas, New org 
Products, 7K Sts., Bed- 


for nd. 
"Radio Mf 3929-31 Monroe 
Ave., Wayne, ich 

Lear, Inc., 110 N. W. Ionia Ave., Grand 
Rapids, Mich. 

Lorn Corp., 60 Broadway, Brooklyn 11, 


of the 


Lincoln Electronics Corp., 653 Eleventn 
Ave., New York 19, N. Y. 

Magnavox Co., Fort Wayne 4, Ind. 

Majestic Radio & Television Corp., St. 
Charles, Ill. 

Radio Inc., 80 Prince 

ne 

Melotone 25 Central Park West, New 
or 

Mills Fae Inc., 4140 Fullerton Ave., 
Chicago 39, Ill. 

Minerva Corp. of America, 238 William 
St., New York 7, 

Molded Insulation to., 335 E. Price St., 
Philadelphia 44, Pa. 

Motorola Radio, Galvin Mfg. Corp., 4545 
Augusta Blvd., Chicago 51, Ill 

Musitron Co., 223 W. Erie St., 
10, (gered) 

Northern Communications Mfg. Co., 210 
East 40th St., New York, N. Y. 

Pacific Electronics, 1011-13 First Ave., 


Chicago 


Spokane, Wash. 

Pacific Sound Equipment Co., 130 N. Beau- 
dry Ave., Los Angeles 12, Calif. 

Philtone Electronics Co., Inc., 35 Fifth 
Ave., Brooklyn, N. 

Phiiee *Corp., Tioga & Sts., Philadel- 
34, Pa. 

RGH Mig. Corp. 214 East 41st St., 
New York 17, Y. 

Radio Corp. of America, RCA Victor Div., 
Camden, N. J. 

Radio Development & Research Corp., 26 
Cornelison Ave., Jersey City 4, N. 

Radio Wire Television, Inc., ‘ag Ave. of 

the Americas, New York 13, =e 


Ray-Dyne Mfg. Comp, 141 West 
New York 11, N. Y. 

Ray Energy Radio & Telev. Corp. of 
merica, 32 West 22nd St., New York 
10, N. 

Record-O-Vox Ent. 230% S. Spring St., Los 
Angeles, Cali 

Rex Products Co., 1313 W. Randolph St., 
Chicago 7, Tl. 

Rock Ola Mfg. Co., 867 N. Kedzie Ave., 
Chicago, Ill. (coin operated, commercial) 

Sout Aero Industries, Inc., P. O. Box 
111, Orange, Calif. 

Sheridan Electronics Corp., 2850 S. Michi- 
gan Ave., Chicago 16, Ti. 

Signal Electronics, Ine., 114 East 16th 
St., New York 

Simpson Mfg. Co., hae’. Mark, 188 West 
Fourth St., New York 14, N. Y. 

Sonora Radio & Television Corp., 325 N. 
Hoyne Ave., Chicago 12, II. 

Talk-A-Phone Co., 1512 S. Pulaski Rd., 
Chicago 23, i. 

Tech-Master Products Co., 123 Prince 
St., New York 12, N. Y. 

Telequip Radio Co., 1901-07 S. Washtenaw 
Ave., Chicago 8, IIl. 

Tele-Tone Radio Corp., 609 West 5ist St., 
New York 19, N. Y. 

Templetone Radio Mig. Com, 220 East 
42nd St., New cok 17, 

Trav-Ler Radio Corp. ‘w. Jackson 
Blvd., Chicago 6, 

Univox. Co., 83 Murray St., New York 7, 


203 East 18th St., New 

York 3, N. Y. 

V-Lectrical Engineering Co., 828 North 
Highland Ave., Los Angeles 38, Calif. 
Jaters Conley Co., Rochester, Minn. 

Wells-Gardner & Co., 2701 N. Kildare 
Ave., Chicago 39, Il. 


Viewtone Co., 


1946 


its for you 
appliances 


ro 
by RHEEM 


STANDARD ELECTRIC WATER HEATER 


Completely re-designed to 
meet most exacting installation 
requirements. Three-inch thick 
Fiberglas insulation hoards heat. 
Available with single or double 
elements in larger sizes, with off- 
peak switch if desired. Under- 
writers approved. Sizes 12-82 gal. 


FARM ELECTRIC WATER HEATER 


(non-pressure type) 

A new portable “plug-in” 
electric heater for farm house, 
dairy, cabin, or camp. Needs no 
piped connection. Can't run dry. 
Operates on house current. Easily 
converted to pressure-type. Under- 
writers approved. 


ATTIC FAN 


All-steel case makes 
attic installation easy. Rub- 
ber-mounted fan, motor, and 
Case assure quict Operation 
Operates on house current; 
automatic time control if de- 
sired. Sizes 7,000 to 21,000 
cu. ft. per minute. 


Write Rheem today for full details on these new profit building 
appliances. Address 570 Lexington Ave., New York 22, N. Y. 


-  RHEEM... making houses into homes 
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ORDER 


INTERSTATE APPLIANCES 
DIRECT 


MAIL US YOUR ORDER TODAY! 


IMMEDIATE DELIVERY 

HIGHEST QUALITY PRICED RIGHT 
APPLIANCES WITH SALES APPEAL 
TOP PROFIT PRODUCERS 

TODAY’S ANSWER TO GOOD 
ELECTRICAL APPLIANCE BUSINESS 


GET 


MASTER-DELUXE 2 BURNER TABLE STOVE MODEL 77 


COMPLETE RANGE OF 6 COOKING HEATS 


cach we 95 


List 5% morein Zone 2 Sold only in 
F.O.B. Chicago Standard Cartons 
Tax Included of 8 Stoves 


ONE BURNER ELECTRIC STOVE 


Retail Price List $3.95 
Same as above with one heat burner Standard packages of 12 

ELECTRIC COFFEE MAKER SET 

Ketall Price List $9.98 ; : 
( wists of a beautiful Electric Coffe Maker Stove, 8 cup Glass Coffee 
Mi asker, attachment for Grilling, also attachment for Making Toast. 
Standard packages of six sets. Each Net eaavarnrec $6.12 

ELECTRIC TOASTER 

Retail Price List $5.88 ; 
A fine all-aluminum two slice flip toaster Standard packages of 10 


ELECTRIC HAIR CURLING IRON 
Retail Price List $2.95 ; 
Complete with underw riters approved cord. Standard 


All chrome finish 
_Bach Net. $1.75 


packages of 12 


NAPCO 
ELECTRIC IRON 


(MODEL 300) 

Retail Price List $7.95 
(List 5% more in Zone 2) 
Beautifully streamlined non-automatic, 
all chrome finish, weight 4% pounds, 550 
watt Standard packages of 12. Each 


IMMEDIATE DELIVERY on each of the above listed items 


0. D. Net 
Express F.O.B. Chicago 


UPPLY CO. 


4754-56 CLARK 


Terms: Check with order or C. 
Rallway 


CLASSIFIED DIRECTORY OF 
RADIO MANUFACTURERS 


CHICAGO 40, ILL. 
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ELECTRONIC TYPE 
RECORD PLAYERS (Cont.) 


Zenith Radio Corp., 
Ave., Chicago 39, 


6001 W. Dickens 


WITH HOME-RECORDING 


Audio Industries, Michigan City, Ind. 

Autocrat Radio Co., 3855 N. Hamilton 
Ave., Chicago 18, Il 

Barr Electric Co., 1314 Forest Ave., Dallas 
15, Texas 


Bell Sound Systems, Inc., 1183 Essex 
Ave., Columbus 3, Ohio 

Boetsch Bros., 221 East 144th St., New 
York 51, N. Y. 

Burkaw Electric Co., 105 East 29th St., 
New York, N. Y. 

Columbia Electronics Inc., Hadley Elec- 
oe aa 185 122nd St., New York 


Electronic Corp. 
Brooklyn 32, 

Emerson Radio & 111 
Eighth Ave.. New York 11 — 

Fada Radio & Electric Co. 
on Ave., Long 


Garod Radio Corp. 
Brooklyn 1, N. 
Lincoln Electronics 
Ave., New York 19 


of America, 170 53rd St., 


ne., 30-20 
Island City 1, 


70 Washington St., 


Comp. 653 Eleventh 


Radio Wire Television — 100 Ave. of 
the Americas, New York 13, N. Y. 
Record-O-Vox Inc., 230% S. Spring St., 


Los Angeles, Calif. 


OTHER TYPES 


American Communications Corp., 306 
roadway, New York, N. Y. (with 
microphone) 

Bell Sound Systems, Inc., 1183 Essex 
Ave., Columbus, Ohio 

Belmont Radio Corp.. 5921 W. Dickens, 
Chicago 39, II. (electronic portable) 

Boetsch Bros., 221 East 144th St., New 


York 51, N. Y. 
with record changer) 

Columbia Associates, 141 West 24th St., 
New York 11, N. Y. (automatic portable 
phonograph) 

Lincoln Electronics 653 Eleventh 
Ave., New York 19, N. Y. (mechanical 
type- battery amphifier ) 

Miles Reproducer Co. Inc., J Broadway, 

New York 3, N. Y. ‘amg 

Musitron Co., 223 W. Erie 10, 
Ti. (portable phonographs a transcrip- 
tion playback units) 

Pacific Electronies, 1011- ad First Ave., 

Wash. (portable) 


Spokane, 
Corp., 141 West 24th St., 


Ray-Dyne Mfg. 
New York 11, N. Y. (portable and hand 
35 South 9th 


wound phonograph) 

Robinson Recording Labs.. 

Street, Philadelphia 7, Pa. (precision two 
speed turntables) 

Simpson Mig. Co. Inc., Mark, 188 West 
Fourth St., New York 14, N. Y. (elec- 
tric phonograph with record changer) 

Telequip Radio Ce., 1901-07 S. Washtenaw 
Ave., Chicago 8, Ill. (automatic chang- 


ers) 
Viewtone Co., 203 East 18th St., New York 
3. N. Y. (automatic changer, portable) 
Webster-Chicago Corp., 5610 Blooming- 


(portable eleetronic type 


dale Ave., Chicago Ill. (phonographs 
with automatic record changer, table 
model) 


HOME RECORDERS 
(Without Radio) 


Sonora Radio & Television Gorm. 325 N. 
Hoyne Ave., Chicago 12 

Trav-Ler Radio Co Mw. Jackson 
Blvd., Chicago 6, Th. 

Aupeares Radio Co., 3855 N. Hamilton 


Chicago 18, il. 
Bal” Systems, Inc., 
Columbus 3, Ohio 


1183 Essex Ave., 


Boetsch Bros., 221 East 144th St., New 
York 51, N. 

Burkaw Electric Co., 105 East 29th St., 
New York, N. 

Columbia Associates, 


141 West 24th St., 
New York 11, N. Y. 
Emerson Radio and Phonograph sm 111 
Eighth Ave., New York 11, N. 
Fada Radio & Electric Co. A * 30-20 
Thomson Ave., Long Island City 1, N. Y. 
Garod Radio Corporation, 70 Washington 
St.. Brooklyn 1, N. Y. 
Gilfillan Bros.. Inc., 1815 Venice Blvd., Los 
Angeles 6, Calif. 


Lewyt Corp., 60 Broadway, Brooklyn 11, 

Lincoln Electronics Corp., 653 Eleventh 
Ave., New York 19, N. Y. 


Monitor Equipment Corp., Monitor House, 
Riverdale-on-Hudson, New York 63, 
N. ¥ 


223 W. Erie St., Chicago 10, 


Pacific Sound Equipment Co., 130 N. Beau- 
dry Ave., Los Angeles 12, Calif. 
Presto Recording Corp., 242 West 55th 


St., New York 19, N. Y. : 
230% S. Spring St., 


Record-O-Vox Inc., 
Los Angeles. Calif. 

Rieber, Inc., Frank, 11916 W. Pico Blvd., 
Los Angeles 34, Calif. 

Sonora Radio & Television Corp. 325 N. 
Hoyne Ave., Chicago 12, Ill. 

Talk-A-Phone Co., 1512 S. Pulaski Rd., 


Chicago 23, Ill. 
Trav-Ler Radio con. 571 W. Jackson 
5610 Bloomingdale 


Musitron Co., 


Blvd., Chicago 6, 
Webster-Chicago Corp., 

Ave., Chicago 39, Til. 
Wilcox. Gay Corp., Charlotte, Mich. 


WIRE 


Bendix Radio Div., Bendix Aviation Corp., 
Baltimore 4, M 

Brush Development Co., 3311 Perkins St., 
Cleveland, Ohio. 

Echophone Div., Hallicrafters Co., 2600 S. 
Indiana Ave.. Chicago 16, I. 
Fada Radio & Electric Co. Inc., 30-20 
Thomson Ave., Long Island City 


General Electric Co.. Receiver Div., Elec- 
tronics Dept., Bridgeport 2, Conn. 
Lear, Inc., 110 N. W. Ionia Ave., ‘Grand 


Rapids, Mich. 
653 Eleventh 


Lincoln Corp., 
1328 Sherman 


Ave., New York 19 
Peirce Wire Recorder Corp., 
Ave., Evanston, III. 


JULY 15, 


Scott Radio Labs. 
Ave., Chicago 40, I 
Seeburg Corp., J. P., 1500 N 

“hicage 22, Tn. 
Sonora Radio & Television Corp., 325 N. 
Hoyne Ave., Chicago 12, II. 
Stromberg- Carison Co., Rochester 3 
Utah Radio Products Div., International 


ine, 4450 Ravenswood 


. Dayton Ave., 


ee | Corp., 1501 Beard Ave., Detroit 

4. Mic 

Vocastrand Div. C. G. Conn, Ltd., Elk- 
hart, Ind. 


Webster-Chicago Corp., 5610 Bloomingdale 
Ave., Chicago 39. III. 

Webster Electric Co., Clark & DeKoven, 
Racine, Wisc. 


METALLIC TAPE 


Brush Development Co., 3311 Perkins St., 
Cleveland, io 

Lear, Inc... 110 N. W.. Ionia Ave., Grand 
Rapids, Mich. 

Lincoln Electronics 653 Eleventh 
Ave., New York 19, N 

Magnograph Corp., 5800 “West Third s., 
Los Angeles 36. Calif. (Magnograph 
multiple line “talker tape’’ recorder) 

& Television Corp., St. 
harles, Tl. 

223 W. Erie St., 
10, 1. 

Radio Development & Research Pasa 26 
Cornelison Ave., Jersey City 4, N. J. 
Scott Radio Labs. Inc., 4450 Ravenswood 

Ave., Chicago 40, 
Seeburg Comp J. P., 1500 N. Dayton Ave., 
Chicago 22, Il. 


Chicago 


Utah Radio Prods. Div., International 
wetrola Corp., 1501 Beard Ave., Detroit 
9, Mich. 

FILM 


Jefferson-Travis Corp., Fonda Division, 245 
East 23rd St., New York 10, N. Y. 
Miles Reproducer Co. Inc., 812 Broadway, 

New York 3, N. Y. 


OTHER 


Airplane & Marine Instruments, Clearfield, 
Pa. (non metallic tape recorder 

Andrea Radio Corp., 27-01 Bridge Plaza 
No., Long Island City 1, N. (table- 
combination and record player) 

Barr Electric Co., 1314 Forest Ave., Dallas 


15, Texas. (portable and table models, 
also. wireless types to play through 
radios) 

Collins Radio Co., Cedar Rapids, Iowa 
(not home) 

Rieber, Inc., Frank, 11916 W. vie Blvd., 


Los Angeles 34, Calif. (plastic ta 

Robinson Recording 35 9th 
St., Philadelphia 7, . (precision record 
ing machines) 
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Scheduled Meetings 


Following is a list of meetings sched- 
uled for the near future: 


Summer Markets of Appliances and bee" 
Radios 


Easily demonstrated advantages of 


Furniture and Merchandise Marts, 
Chicago, Ill. 
July 8-20 


Radio and Electrical Appliance Ass'n. 
of Southern California 

Home Show 

Pan-Pacific Auditorium, Los Angeles, 
Calif. 


July 12-21 
National Association of Music Mer- 
chants, Inc. 


Trade Show and Convention 

Palmer House, Chicago, Ill. 

July 15-18 

William A. Mills, Executive Secretary 


American Washer and lroner Manu- 
facturers Ass'n. 

Summer Meeting 

French Lick Springs, Ind. 

July 22 and 23 

Arthur H. Noelke, Secretary 


Fall Market 

Western Merchandise Mart, San Fran- 
cisco, Calif. 

August 5-10 

{Includes Western Radio and Appli- 
ance Trade Dinner, August 7, Mart 
Club) 


Rocky Mountain Electrical League 

Annual Convention 

Stanley Hotel, Estes Park, Colo. 

September 5-7 

R. B. Hubbard, Manager, Gas & Elec. 
Bldg., Denver, Colo. 


San Antonio Chamber of Commerce 

International Housewares, Furniture 
and Major Appliance Show 

Municipal Auditorium, San Antonio, 
Texas 

Sept. 29-Oct. 2 

Luke Collins, National Director 


National Electronics Exposition 
Grand Central Palace, N. Y., N. Y. 
Oct. 14-19 | 
Electronic Exhibitors, 50 Broad St., | 
N. Y. City 
Appliance Parts Jobbers Association | 
Fall Meeting | 
Cincinnati, Ohio 
Oct. 24-26 


National Electrical Manufacturers | 
Ass'n. 

Annual Meeting 

Marlboro-Blenheim and Claridge Ho- 
tels, Atlantic City, N. J. 

Oct. 28 

W. J. Donald, Managing Director, 155 
East 44th St., N. Y. City 


Refrigeration Equipment Manufactur- 
ers Ass'n. and Frozen Food Locker 
Manufacturers and Suppliers Ass'n. 

Fourth All-Industry Refrigeration and 
Air Conditioning Exposition 

Public Auditorium, Cleveland, Ohio 

Oct. 29-Nov. | 

R. Kennedy Hanson, Show Manager, 
Clark Bldg., Pittsburgh, Pa. | 


Finercias Thermal insulation < 


OWENS-CORNING 


1m. 066 US OFF 


| | WEVER UNDERESTIMATE THEAPOWER 
Ripley Cox | FIBERGLAS OF A WOMAN 


The Ripley Co., Inc., is the result of 


the recent merger of three Connecticut 
electronic manufacturers—United Cine- | 
phone Corp., the Ripley Co., and the | 
L-R Manufacturing Co. Louis R. Rip- 

ley is president of the new firm. | 
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__) With apologies to our friends ot the JOURNAL 
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THIS SIMPLE STORY 
HAS BROUGHT PROFIT 
To Hundreds of Appliance ‘ 
Dealers All Over America 


From the user's standpoint, the patented, 
elongated design of the H. C. Little oil burner 
(below) is greatly superior to the round design 
of other vaporizing burners (left). The H. C. Little 
burner will operate on heavy, low-cost furnace oil at very high 
efficiency and with clean, smokeless combustion. In a round burner, 
the high initial oil temperature will “crack” heavy furnace oil, 
causing soot or hard carbon. In the elongated H. C. Little burner, the 
low initial temperature prevents ‘cracking’’, soot or hard carbon. 


110V—11V—3V 
Control and 
Ignition Transformer 


650° 500° 426° 315° 

Complete 60% 20% Oil 
Vopor- Vapor- Vapor- Temper- 
ization ization ization oture 


Actual test results on Size #2 H.C. Little Oil Burner burning #3 furnace oil (27° Diesel oil) at full load. 


A—Oil is admitted here, spreads out over bottom of burner and is heated and vaporized. 
B— Exclusive, patented 3-Volt Hot Wire Electric Ignition System. C—Primary Air Ports for 
premixture of air and oil vapors before combustion. This premixture produces a rich, soot-free gas. 
D—Secondary Air, admitted through space between upper and lower burner rings, completes 
process necessary for perfect combustion without soot or smoke. E=Prepared gases burn here 


EXCLUSIVE, PATENTED 3-VOLT ELECTRIC IGNITION SYSTEM 


H. C. Little Electric Ignition is simple, reliable, safe, 
economical—and truly automatic. It is not a hi-low fire 
method and has no pilot light. The burner either operates 
or is shut down completely—no fuel is wasted by a pilot 
fire. The low voltage current consumes very little energy, 
creates no noise or radio interference. 


4 


3. “Utility” Unit 
4. Type AC Furnace 


5. Circulating Heater 
6. Cottage Unit 


1. Floor Furnace 


2. Dual Floor Furnace 


Established dealers still 
have first call on our 
output, but we suggest 
you write and find out 
the possibilities for the 
fairly near future. 

Factory Representatives 

in Principal Cities 

The Greatest Name n Rafael, Calif. 
in Low-Cost Automatic Oil Heat for Small Homes 
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OPEN HOUSE: When the Electronic Corp. of America opened its new plant 
in Brooklyn with an open house on June 12, visitors took advantage of the opportunity 
to explore. Here Jack Geartner, with the carnation, ECA sales manager, presides at 
an informal session of retailers in one of the firm's laboratories. 


45% of City Families Plan to Buy 
Television Sets, Says Sylvania 


Reveals Potential Market 
for 9.5 Million Sets 


Repeatedly emphasizing that what 
the consuming public says it wants, 
what it will buy, and how much it will 
pay is frequently at considerable vari- 
ance from. its actual performance, 
Frank Mansfield, director of sales re- 
seach for Sylvania Electric Products, 
Inc., presented the results of the com- 
pany’s recent television survey to a 
press meeting at New York’s Hotel 
Biltmore on June 18. 


28%, Within Range 


Outstanding revelation of the survey 
was a possible market potential for 
home television receivers which may 
reach 9,603,000 sets during the next 
five or six years if telecast facilities 
are made available in all urban areas. 
Today, only 28 percent of home radio 
listeners are located within range of 
existing television transmitters. The 
market potential is, therefore, one of 
conjecture. 

Describing the survey, Mr. Mans- 
field said, “The public was asked if it 
wanted television; what price it 
thought it would pay for a home re- 
ceiver; and results it would expect 
from the set.” The findings, he de- 
clared, cannot be directly converted 
into a dollar market, and only indicate 
the public thinking about television. 

The survey covered urban families 
only, 26.6 percent of which said that 
they definitely planned to buy a tele- 
vision receiver, and, 18.5 were con- 
sidering it. From these two figures, 
which add up to 45.1 percent, Mr. 
Mansfield drew his conjecture that pos- 
sibly 9,603,000 families are considering 
the purchase of a set. 


Few Have Seen Television 


It is interesting to note that despite 
the high percentage of families inter- 
ested in buying, a previous survey re- 
vealed that only about one out of six 
persons had ever seen a televising and 
most of those at the World’s Fair, 
radio stores, or bars. The higher the 
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income bracket, the greater percentage 
of persons who had seen television and 
also the greater percentage of unfavor- 
able criticism of performance. 

To buy television receivers, 59.9 
percent said that they would pay from 
$100 to $249 and 31 percent said they 
would pay between $250 and $500. 
Very small percentages would be will- 
ing to pay more than $500 or thought 
they should be able to get a set for less 
than $100. 

Approximately 80 percent of the 
families wanted sets that four people 
could view at one time, said Mr. Mans- 
field, basing his opinion on the findings 
that 78.1 percent of the people stated 
that two to four persons will want to 
watch a show and that 12.2 percent said 
five persons. According to Mr. Mans- 
field, this is significant in revealing 
that most people expect television 
images larger than 10 by 15 inches and 
do not realize how screen size affects 
the cost 


Color Preterence Shown 


The value of advertising and public- 
ity was indicated by the response of a 
three-fourths majority of the inter- 
viewees in favor of color television over 
black and white. Color television ex- 
ists only in the laboratory state at 
present and the public preference for it 
has grown out of publicity about it. 
“Desire for color decreases as income 
decreases,” Mr. Mansfield said, “and 
only one out of five who want it say 
they will pay over $100 extra for it.” 

According to the survey, very few 
people think of television as likely to 
supplant the motion picture. Thirty- 
three percent of the people said their 
favorite television program is sports: 
20 percent, drama by real people; and 
19.4 percent, news. 

Only one in six said they would in- 
sist on a home demonstration of video. 
Of those who said they definitely plan 
to buy, the survey indicated market po- 
tentials of 773,000 sets in homes with 
normal incomes of $5,000 or over; 
1,633,000 where normal incomes ranged 
from $3,000 to $5,000; 5,069,000 where 
normal incomes were between $1,000 
and $3,000; and 2,128,000 where normal 
incomes were under $1,000. 
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SEARCHLIGHT SECTION 


(Classified Advertising) 


Employment Business 
SELLING MERCHANDISE 


“OPPORTUNITIES” 


UNDISPLAYED RATE 
(Not able for i t advertising) 
Cents a word, Minimum $3.00. POSITIONS 
® ANTED (full or part time salaried employment 
ly), % above rates, in advance. 
BOX "NUMBERS—Care of publication New York, 
Chicago or San Francisco offices count as 10 words. 


DISPLAYED RATE 
Rate: $9.00 per inch for all advertising other than 
contract. Contract rates on request. AN ADVER- 
TISING INCH: %” on one column, 4 columns— 
48 inches—to @ page. EM. 


SELLING OPPORTUNITIES OFFERED 
F rv “TU RER’ REP! RESENTATIV ES 

wanted to sell fine line of Fluorescent desk 
jlamps, bed lamps, and pin-up lamps, to retail 
rade, commission basis. Most territorities 
, RW-934, Electrical Mere handising, 330 
y, 42 nd St., New York 18, N. Y. 


AGGRESSIVE MFRS "Representatives 
wanted, sell line of vibra-tone door chimes. 
Prefer repr. with show space. On display at 
e arena during Chicago furn. show. Ask 


Mr. Kruger, Booth 23-28, or Write to 
yeariplan Mfg. Co., 4623 Paul St., Pbhila., 
4, Pa 


SALES MANAGER 


YOU SUPPLY: 


Youth and its enthusiasm 

Thorough previous experience 

Complete knowledge of modern 

merchandising. 

4. Perseverance and loyalty 

5. Ability to first organize and train a retail sales 
force of your own selection; then to lend con- 
tinuing inspiration and leadership. 

6. Ambition for personal advancement in con- 

junction with willingness to earn it. 

Desire for a permanent connection 

8. A wish to live in Florida 

9 ——— references; photograph or snapshot if 


en= 


appliance 


ble. 
10. Full and complete description of your business 
career to date 


A of ion required. 

12. Resources sufficient to defray travel expense 
for final interview at of pr y 
correspondence. 

WE SUPPLY: 


|. A position with a futur 
2. A background of twenty year 
operation. 
A newly erected home office building with every 
facility—targe showroom—offices—training and 
demonstration hall—warehouse—most prom- 
inent location in community. 
Concrete plans for statewide “expansion. 
. Financial stability and resources sufficient to 
satisfy the high caliber man we seek. 
A ready willingness to pay for value received. 
Fifty percent of reasonable family moving ex- 
pense east of the Mississippi to the acceptable 
man. 
. A scrupulous regard for confidential handling 

of all negotiations. 
The available position will be held open for some 
weeks to come. 

SW-932, Electrical Me handising 
30 West 42nd St.. New York 18, N. ¥ 


WANTED 


MANUFACTURERS 


What electrical appliances and spe- 
cialties have you for the home, and 
for gifts? Can you make deliveries 
Promptly? Aggressive sales organi- 
zation is equipped to give you QUICK 
national distribution plus profitable 
export business. Well-financed, excel- 
lent trade references. 


MAUFAR, Inc. 


303 West 42nd St. New York 18, N. Y. 


RADIO MANUFACTURERS 


Established exporter with pre- 
war connections in foreign 
countries will handle your ex- 
ports. Cash payments in N. Y. 
Will develop regular sales for 
land 2 band sets. ~ 


RA-926, Electrical Merchandising 
330 West 42nd St., New York 18, N. Y. 


Philco Executive Becomes 
President of Good House 


The Philco Corp. has lost its merch- 
andising manager. Harry Boyd Brown, 
who for the last 18 years has played 
a leading part in Philco’s development 
of its sales and merchandising policies, 
has resigned to become president of 
the Good House chain of retail appli- 
ance stores in Philadelphia. 


H. B. BROWN 


After early newspaper work in three 
cities, Chicago, Omaha, and Detroit, 
Mr. Brown went on to handle theatri- 
cal publicity, took charge of advertis- 
ing for Sears, Roebuck and Co., and 
became merchandising counsel for a 
number of utilities and appliance manu- 
facturers. He joined Philco in 1928. 

There are five Good House stores 
already open in important shopping 
centers in Philadelphia and further ad- 
ditions to the chain will be made in 
the near future. Products handled in- 
clude those of all well-known manu- 
facturers in the fields of radio, tele- 
vision, electric refrigeration, ranges, 
washers, toasters, vacuum cleaners, and 
air conditioners. 


Morgan Named 
to Post 


A. B. Morgan, former rate and 
power consultant for the Edison Elec- 
tric Institute, has been named assistant 
managing director of the Institute and 
will assist H. S. Bennion in the man- 
agement of its operations. He joined 
the staff of the National Electric Light 
Ass'n, EEI’s predecessor, in 1927 as 
an assistant engineer, becoming engi- 
neer in 1933. 


Additional Mart Exhibitors 


Omitted in the June 15 listings 
of Summer Markets exhibitors in 
Chicago were the Norge and Detroit 
Vapor Stove Division eof Borg- 
Warner Corp., which are occupy- 
ing spaces 521-22 at the Furniture 


Mart, and Bendix Radio Division 
of Bendix Aviation Corp., space 
545 D. 


Wuere To Buy 
Parts, Services & 
Accessories 


WASHING MACHINE PARTS 
"For any and all makes” 


Most complete stock in N. W. 
Prompt Service 


Minnesota Appliance Parts Co. 


191 W. 7th St. . Paul 2, Minn. 


Every Farm Home 


Every Small Town Home \ a Prospect 


SAFGARD 
HOME MILK 
PASTEURIZER 


afford to be without it. 
Two-gallon capacity 
ing and timing controls . 


temperatures . . 


Statistics show that rural vere. PENDING 
families want clean, safe, pasteurized 

milk, free of milk-bourne diseases. Now, milk can 

be pasteurized properly at home. The SAFGARD Home Pasteurizer 


is SO easy to Operate, so economical to buy that no farm home can 


. . . automatic, electrically operated heat- 
. . agitator that keeps milk at uniform 

. simple, rugged construction. 

Rural families are going to buy it. . 


The Product With A Profit Future 
Because It’s 
Packed With Sales Appeal 


Dealer, Jobber Territory Still Open. 
Write for complete details. 


. are you going to sell it? 


OTHER SAFGARD 
PRODUCTS 

© Electric Water 
Heaters 

© Electric Fence 
Controllers 

© Float Valves 


GUARD-IT manuracturine co. 


INDEX TO ADVERTISERS 


JULY 15, 1946 
Better Homes & Gardens........ 13 
Cooper Electric Co............. 25 
Duo-Therm Division of Motor 
Guard-It Mfg. Co.............. 25 


Interstate Electric Supply Co..... 22 


Little Burner Co., H. C.......... 24 
Lyon Metal Products, Inc......... 19 


Micro Switch, Div. of First Indus- 
16 


Minnesota Appliance Parts Co... 25 


Noblitt-Sparks Industries, Inc. 
Third Cover 


15 


Owens-Corning Fiberglas Corp... 23 


Searchlight Section. .. 
Where to Buy...... 
Youngstown Kitchens Div. of 


Mullins Mfg. Corp.. Fourth Cover 


REFRIGERATION. 


BOTTLE 


BOXES 


Available in 5 sizes, 4, 6, 8, 10 & 12 ft. 
All stainless steel track and doors with 
rollers, convectien type cooling, 4” In- 
sulation many other plus features. 


HOME FREEZERS 
Now in 4 sizes 10, 12, 18 & 22 Cu. Ft. 


KEG COOLERS 
Direct draw in 2 or 3 keg. 
Bottle boxes, Keg coolers available in 
stainless steel if desired. 
TERRITORIES OPEN 
Write or Wire 


Mfg's. Repr. 


COOPER ELECTRIC CO. 


ORLAND PARK, ILL. 
Factory 


EATON MFG. CO. 


CARBONDALE, ILL. 
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San Francisco 


Chicago A. WERTH 
A. F. TISCHER 

Philadelphia 2—F, P. COYLE 
Atlanta 3—RALPH MAULTSBY 


We See the Fight 
By Television 


Louis-Conn bout 


reveals 


advantages of video over 
routine broadcasting 


Several manufacturers of television sets 
held private showings of the Joe Louis-Billy 
Conn fight in New York on Wednesday, 
June 19. Your reporter had the privilege 
of watching his first video program in the 
Viewtone Co. show rooms, on the screen of 
the Viewtone Vanguard, a compact table 
model which shows the image on the tele- 
vision tube itself. 


We looked at the two fighters on the 
television screen and felt our hair stand 
on end. “It’s 


round,” we 
heard an unseen someone murmur 
casually, 


through the near-darkness 


the sixth 


that enveloped us. The sixth round— 
and we were supposed to cover the Joe 
Louis-Billy Conn fight—the whole 
fight—for ELectricaL 
Inc.. “Sixth round? What the hell 
time is it anyway?” was our first 
thought, and then, “How did Conn ever 
last this long? Isn’t Louis the man he 
used to be 


The realization that there were such 
things as apap bouts took a long 
time to get to a brain already dazed by 
the hordes of salesmen and their fami 
lies that had to be 

stead of the select few we 
to find Relieved to 
would not have to be derelict in our 
duty, and profoundly indifferent to 
what two stumblebums were doing up 


contended with in- 
had expected 


know that we 


there on the screen, we wandered over 
to a lavishly stocked sideboard which 
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at the moment was more attractive to us 
than anything else the room had to 
offer. After a little session with a 
Manhattan and assorted hors d’oeuvres, 
and the promise of some Scotch, we 
were ready to get our bearings. 


Video Like Home Movies 


Lest it seem curious that the impres- 
sion made by our first glimpse of tele- 
vision was slighter than the 
aroused by food and drink, let it be ex- 
plained this way: once 
good home movies, won't 
startle you. They’ve got to be good 
home movies, though—those video boys 
How 
don’t want to let that go un- 
It happens that we 
one of seven tele\ 
screens of varying sizes throughout the 
room. This one measured a scant 5” x 
7”, and we were something like 25 feet 
from it—admittedly not ideal condi- 
tions, and certainly not the way you'd 
view the thing in the confines of your 
living room. At this distance the 
image was defined sharply enough to 
satisfy anyone. 

After Joe Louis had shuffled stolidlv 
to a neutral corner to see a shamefaced 
Billy Conn carted off by his handlers, 
and most of the crowd in front of us 
had evaporated, we got a closer view of 
the screen. This time the results were 


emotions 
you've seen 


television 


aren't fooling around any more. 
ever, we 
qualified. 
looking at 


were 


ision 


Now there was 
a definite fuzziness. From the back of 
the room we hadn’t expected to be able 
to see the expressions on the fighters’ 
faces and took it all as part of the 
game ; but up front here we felt vaguely 
uneasy. After all, when you feel as 
though you can reach out and touch a 
man, it seems natural to want to be 
able to see what he looks like. 
There’s another flaw in television’s 
armor, but we gather that it involves 
no more than a minor service job. 
Whether it was the fault of the televi- 
sion camera or the receiver our un- 
technical brain is not equipped to tell 
us, but the fact is that distortion became 
irritating at times. It may have orig- 
inated in a defective camera at Yankee 
Stadium, it may have been something 
inherent in the set-—anyway, at irregu- 
lar intervals (which at times became 
annoyingly regular) a thick black band 
appeared near the right side of the 
screen, and the action tended to shiit to 
the extreme left. Of course, Viewtone 
didn’t have all the time in the world to 
set up equipment, and the defect was 
observable on only a few sets. 


much less satisfactory. 


Advantages 


\gainst these faults can be set at 
least one very definite virtue. 

“Inexorable fate hovering over a 
hapless victim;” “a predatory beast 
stalking its prey”—these are the kind of 
phrases that may have come floating 
to you over the ether if you listened to 
the Louis-Conn battle—if the term 
“battle” can be used so loosely. And 
phrases like these might very defi- 
nitely help a radio listener to transport 
himself to the ringside, because such a 
broadcast has been the next best thing 
to seeing a fight in person. Television 
is well on its way toward changing all 
that, and probably a fight like this is 
as good a way as any to show just how. 

As you can find out from any of the 
fortunate not-so-few who saw the fight 
by video in such places as NBC’s New 
York studios, private homes in the New 
York, Philadelphia and Washington, 
D. C., areas (the two latter by coaxial 
cable transmission from New York), 
in the manufacturers’ showrooms al- 
ready mentioned, or in anv of num- 


erous bars and grills, you get nowher 
near the sense of immediacy from ; 
radio broadcast that you do from ty 
image on the television screen. 
though television will never achieve thy 
reality of a flesh-and-blood perforn. 
ance, it’s a good second best. And 
this kind of show wasn’t better th: 
Mike Jacobs’ $10 bleacher seats at th 
Stadium, we miss our guess. 


Distance Makes Difference 


As far as distance from the receive 
is concerned, probably a typical sessio: 
with television will fall somewhere | 
tween the two positions we manag 
to attain. The average spectator \ 
not be setting in the lap of the enter. 
tainer; neither will he feel a crying 
need for binoculars. Because of 
tardy arrival, we never did manage: 
assume the position of this typi 
spectator; but it seems safe to say the 
Mr. and Mrs. Joe Smith, sitting g 
home before their video set. will i 
at least a sense of satisfaction, and qui 
likely a little more. 

We might tell you that Viewtoy 
televised the fight by the norm 
method—that is, by taking it fromt 
air—whereas RCA piped it directly y 
its studios by the use of generator 
Then too, all the sets at Viewtone wer 
hooked to one antenna, to show rece; 
tion under typical New York Ci 
apartment house conditions, where : 
common antenna will probably be : 
rule because signal strength in the w 
ban area will be high enough to per: 
it. Outside the cities, separate dir 
tional antennae will no doubt | 
sary. 

We left Viewtone feeling that 
little bout with television. althoug 
not an unadultered pleasure, might ha 
been more interesting than the Stadiu 
patrons found the flesh-and-blood | 
to be—that is, if newspaper accoun 
mean anything. 

Incidentally, the commercials 
this case, at least) were far less am 
ing than they might have 
confined to still shots of 
and allied items, and accompanied 
comparatively restrained 
But that, of course, 


neces 


been, be 
a shaving 


sales me 
is too goo 
—JAMES BOLG 


sages. 
to last. 


TO PLUG IT! 


“HE'S yee of USED TO POUNDING FOR MORE HEAT—IN A SECOND HE'LL REMEMBER 
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Acoustically balanced for better reproduc- 
tion from large, heavy-duty PM speaker. 


HERE'S Vass SALES APPEAL! 


The big mass of your radio prospects have modest family budgets. They 
want dependable, top flight quality in radios — at prices they can afford. 
With the Arvin big-demand line, you can show more people what they want 
—sell more radios and make more money. For example . . . this floor com- 
bination in the expanding Arvin line—Model 665—has the quality and the 
price to sell the mass market. Your radio sales set-up will never be complete 
until you have ARVINS! 
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SELECTED FRANCHISED DEALERS are set to make substantial 
profits selling Youngstown cabinet sinks and cabinets, accord- 
ing to the proved Youngstown merchandising plan. 


Some territories are still open. If you are interested, let us know. 


MULLINS MANUFACTURING CORPORATION 


Warren, Ohio 


Porcelain Enameled Products, Large Pressed Metal Parts, 
Design Engineering Service 


] A complete line of enameled-steel cabinet sinks, 
cabinets, and accessories, made to highest quality stand- 
ards in every detail. Youngstown styles and _ sizes fit 
kitchens of every type, from compact arrangements in 
moderately priced homes to the most expensive custom 
installations. The finest equipment ever offered to meet 
the tremendous demand for attractive, work-saving 
kitchens. 


2 Evolutionary styling that keeps pace with public 
acceptance; new Youngstown models can be added to 
thousands of pre-war installations. 


3 Expanded production dedicated 100° to supplying 
the needs of Youngstown dealers and distributors. 


4 Continuous mass market promotion, featuring 
low-cost Youngstown units that have the greatest appeal 
for the largest number of buyers. 


5 Promotional profit margins, maintained to make 
Youngstown Kitchens the best paying line of merchan- 
dise you have ever sold. 


BY MULLINS 
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